


Sitting down for a 
chat in the staff 

restaurant. On the left 
is Frances Martin, 

chief display 
assistant. 2 . The 

Prime Minister meets 
Geneive Feasey (left), 

Brian Kelly, Denise 
Campbell and Ruth 

Hyde. In the 
background — Bill 

Williams (left) and 
Roy Griffiths, 

managing director. 

Prime Minister 
THE PRIME MINISTER, Margaret 
Thatcher, made an informal visit to Nine 
Elms branch on Thursday, October 6. 

Mrs Thatcher toured the store in 
Wandsworth Road, Vauxhall, meeting 
both customers and staff. 

The Nine Elms supermarket stands on 
a previously run down central London 
site and is adjacent to the Covent Garden 
market. 

Chairman, Sir John Sainsbury, said of 
the visit: 

'I was extremely pleased to be able to 

show the Prime Minister how it is 
possible to build a first class food store on 
land which has been derelict for many 
years. This must be a constructive use of 
urban wasteland. With the success that 
we have made of this site at Nine Elms, 
and with our new store opening only next 
month at a similarly unconventional site 
in London's Cromwell Road, I do hope 
that further opportunities for imagina
tive schemes will be possible and 
forthcoming in the disused central areas 
of conurbations' 
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The PM queued 
for coffee 
THE PRIME MINISTER arrived at Nine 
Elms at 9.30 am. Armed with her shopping 
basket and shopping list, she entered 
an excitement-charged store. 

Staff were occupied with their usual 
duties but each was aware that today they 
might be called upon to answer a query 
from a very discerning customer. 

Valerie Leary was handing out baskets 
at the store entrance and was greeted by 
Mrs Thatcher. 'She said to me: "Good 
morning. How are you?" I thought she 
looked smaller and younger titan she 
does on television.' 

Sir John Sainsbury welcomed the 
Prime Minister to the Nine Elms store 
and introduced her to Bromley AGM, 
David Clapham; district manager, John 
Spence and store manager, Bill Williams. 

The store was open for business as 
usual and customers were at first 
bewildered by the excitement and then 
intrigued when they realised who their 
fellow early morning shopper was. Heads 
turned and then trolleys were pushed 
along to join what one radio news reader 
described as a 'frenzied scrummage of 
reporters' pursuing the Prime Minister 
and her entourage. 

Press had been gathering from the 
early hours and head of public relations, 
Christopher Leaver, told the Journal: 
'Our chief concern was to prevent the 
Prime Minister from being mobbed so we 
cordoned off the reporters. 

'Mrs Thatcher was able to enjoy a 
more comfortable and pleasant visit 
because of the arrangements' 
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3. Pressmen clamour 
round. 4. At the 
loading bay with 
Jimmy Newman, 
Jimmy Busby, John 
Maurice, Len Payne 
and, behind, Charlton 
depot manager, 
Derek Graham. 
5. Sir John Sainsbury 
and Mrs Thatcher talk 
with Maureen 
Whiting. 

visits Nine Elms 
But some of the less energetic journalists 

were put out at not being allowed to 
barge the proceedings as had occurred 
on prime ministerial visits to other 
companies. 

An LBC reporter who failed to catch 
Mrs Thatcher's attention, gave listeners 
an hilarious account of the proceedings 
from a 'scrummage' viewpoint: 

'The Prime Minister was whisked 
around the store by Sir John Sainsbury 
himself. His staff were trying out a new 
no-nonsense method of keeping journal
ists away from the PM. They ran around 
the press corps with a thick rope and 
herded the group along like farm animals. 
Any hacks who strayed from the pen also 
found themselves lassoed. The only 
person who got an exclusive interview 
with Mrs Thatcher was Philip Davis, fish 
manager.' 

And what did Mrs Thatcher have to 
say to Philip? 'Well, she was speaking 
about salmon, lobsters, crabs, kippers 
and haddocks. She asked the sort of 
questions a normal housewife would ask, 
like how the prices compared. She said 
she hadn't seen an old fashioned fish 
display like this for a long time.' 

After a tour of the departments, during 
which she commented upon how fresh 
the produce looked and what a high 
proportion of food was British, Mrs 
Thatcher was escorted to the warehouse 
and loading bay. 

Charlton drivers, Jimmy Newman and 
Jimmy Busby and transport supervisor 
John Maurice, were responsible for 
presenting a number of JS vehicles and 
were introduced to the Prime Minister by 
distribution director, Len Payne. In 
particular the new two-tiered lorry was 

pointed out to her. Len Payne explained 
that this has a far greater capacity than 
that of the average sized lorries. 

Jimmy Newman and the Prime Minister 
chatted for a few moments: 'She asked 
me if I drove those particular vehicles 
and she wondered what they were like to 
drive. She asked me if I ever drove 
around London and she said she thought 
there ought to be an underpass in 
Parliament square to stop the congestion. 

'She seemed interested in what she saw 
and it was quite an occasion to meet her.' 

From the loading bay it was up to the 
training room to see how JS staff acquire 
their famous skills in customer service. 

In the training room was property and 
development director, Gurth Hoyer 
Millar, who showed the Prime Minister a 
small exhibition of development work in 
city areas. 

Into the staff restaurant and there Mrs 
Thatcher talked with various members of 
staff. 

Catering supervisor, Maureen Whiting, 
was on duty by the till. 'The Prime 
Minister asked me how long I have been 
at Nine Elms, how many hours I work 
each week and she wondered if I found it 
easy to get to work from home. She said 
she thought the branch was super.' 

Mrs Thatcher went from table to table 
in the staff restaurant, joining staff as 
they took their breaks and talking with 
them while she, like them, enjoyed a well 
earned cup of coffee. 

Said Ruth Hyde, store instructor: 'She 
struck me as being very sincere and 
interested. She always kept the conversa
tion going. 

'We were all very impressed that she 
stood in line for her coffee with the rest 

of the staff.' 
Brian Kelly from the meat room was 

tucking into a bag of crisps when the 
Prime Minister walked up to chat with 
him and his friends: 'She was very human 
—not at all frightening and she had a 
good sense of humour' 

The Prime Minister left at 10.30 am 
after a lively and successful visit. 

OF COURSE this was also a shopping 
trip so just exactly what went into 
that VIP basket? 

We can show you t h a t specia l 
shopping list, signed 'Thank you so 
much, Margaret Thatcher.' 

The purchases totalled £31.05 and 
Jackie Burke was on the checkout at 
the time. Reporters pressed around 
h e r - ' W h a t did the PM buy? How 
much was the bill?' 
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Senior appointments 

DENNIS MALES, departmental director 
branch operations, has been appointed 
director of Homebase. He replaces Joe 
Barnes, retail division director, who will 
now be able to devote more time to his 
role as director of SavaCentre. 

Dave Smith, previously Romford 
AGM, will head the branch merchandis
ing and branch planning departments. 

New senior managers 
David Smith, previously manager, 

branch merchandising, will be joining 
Uxbridge area as district manager 
designate. After a period of training he 
will take over Peter Monaghan's district. 
Peter Monaghan will in turn become 
responsible for John Phillipson's district. 
John Phillipson has recently been 
appointed manager, branch operations. 

Robert Parle, transport operations 
manager, has been appointed deputy 
depot manager at Buntingford depot. 

Graham Paxton, data services man
ager, has been promoted to operations 
support manager in data processing. 

Dennis Male: 

K1 
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Dave Smith David Smith 

John Phillipson Robert Parle Graham Paxton 

-. PROPERTY 
OPENINGS to put in your diary for the 
month of November are: 

Oldbury Homebase, Ringway/ 
Halesowen Street, Oldbury, West 
Midlands on Monday, November 7, at 
9.00 am. 

Cromwell Road supermarket, West 
London Air Terminal, Cromwell Road, 
Kensington on Tuesday November 8, at 
9.30 am. 

Halifax supermarket, Goal Lane, 
Halifax on Tuesday, November 22, at 9.30 
am. 

Branksome Homebase, Parkstone Pipe 
Works, Branksome, Poole, Dorset on 
Monday, November 28, at 9.00 am. 

SavaCentre grows 

Cheque for Liverpool charity 
ON BEHALF of Sainsbury's, Paul Stefan-
ski (above right), Woolton store manager, 
hands over a cheque for £4,000 to John 
Kellaway, chairman of the Liverpool 
Personal Service Society. 

The money from Sainsburys charit
able trust will be used to help people in 
distress in Liverpool. 

Says the Society: 'Despite the growth 
of formal social services we are needing 
more than ever before to sustain those 
who fall through the gaps in the state 
system. We achieve results by responding 
quickly to changing conditions, by 

pioneering new and more effective ways 
of helping, and by promoting and 
encouraging self help in the community. 

'We combat the wide variety of prob
lems that can confront any family or 
community. Our doors are open to any 
person with a problem. 

'Our future depends upon the financial 
support we receive from people who care 
about those less fortunate than 
themselves.' 

The society was established in 1919 and 
is a well-trusted body in the area. 
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This is Edinburgh's 
SavaCentre under construction. 
The store is due to be opened 
next year. 
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BRANCH OPENINGS 

1 BPO, Marjorie Knibbs and Dennis Barnes. 
2 Staff just before the opening. 
3 In the staff restaurant. 
4 The impressive exterior. 

Burton-on-Trent is a Midland town famous for its breweries and on September 27 
locals said CHEERS to the opening of Sainsbury's eighth supermarket this year. 
Customers flooded into the 27,449 sq ft store in their hundreds and were welcomed 
by Joe Barnes, retail division director and Dennis Barnes, manager. All 243 staff 
transferred to the new store from the old, which it replaces, and 44 jobs were created. 



BRANCH OPENINGS 
FROM OCTOBER 11 Bradford was able 
to boast a Salisbury's and Homebase. On 
that day the large shopping development 
on Harrogate Road opened its doors to a 
wet and windswept public. 

Three miles from the centre of 
Bradford, the Greengates site is in a 
residential area looking out towards the 
rugged skyline of the Pennines. Older 
houses around are made of local stone, 
newer ones from red brick. 

The development, built on the site of 
an old woollen mill, reflects both 
elements with its red brick walls and 
perimeter walls of pennine stone. But it 
also proclaims a distinct individuality 
with the supermarket topped by a bright 
red fascia and Homebase's bold green 
which is also used for the garden centre. 

The supermarket has a sales area of 
26,000 sq ft. The total sales area of 
Homebase is 53,000 sq ft. In front of the 
two is a car park with 530 spaces. 

Sainsbury's and Homebase are 
connected so customers can pass from 
one to die other widiout stepping foot 
outside. The advantages were immedi
ately obvious as a bitter wind blew the 
rain across the full car park. 

At 9.30 am the Chairman, Sir John 

Sainsbury, welcomed the first customer, 
Laura Vukas, who had queued since 
6.45 am! The Chairman spoke to local 
press and was interviewed by BBC radio 
and television. He appeared that night on 
two regional news programmes. 

Locals themselves are convinced that 
tiieir new stores will be a success. One 
customer who lives in Horsforth, a village 
tiiree miles north-east of Greengates 
commented: 'The Leeds store is very 
popular. People go there for the quality 
so they're prepared to travel. This new 
site is bound to work. 

'Customers will drive here from all 
around. Sainsbury's own label products 
have a very good reputation.' 

Manager of the supermarket, Alan 
Bonner, was previously at Exeter and has 
moved into the area where, he said: 'There 
is HO shortage of competition. Thisjs a 
challenge as they have quite a stronghold 
but we will succeed nevertheless. We 
have a superb site and the buildings are 
very impressive from the road. 

As for tile management, they're a 
good, young, enthusiastic team with a 
very positive attitude.' 

BPO, Judith Kraus, sings the praises of 
the staff. 'The vast majority of the 220 

staff are brand new so there was a huge 
training job. We used Leeds, Hudders-
field and Doncaster and all were most 
helpful.' 

Staff from the supermarket and 
Homebase will be sharing facilities. 

The Homebase opening has created 73 
new jobs and managers have arrived from 
other Homebase stores each with a store 
of experience to draw on. Deputy 
manager is George Williams who was 
previously with JS and manager is 
Bernard Todd. 

This is his first role as manager. He 
was previously deputy manager at Home-
base in Leeds and Watford. 

'We have worked very hard to be ready 
for the opening,' said Bernard. 'For the 
first time ever we had three weeks of 
handover period instead of four weeks 
and I'm pleased to say it worked.' 

On Friday, October 7, there was a 
preview party for press and key figures in 
the community. The lord mayor and lady 
mayoress attended en route to a holiday 
in France. They left fully convinced of 
the JS dedication to customer service— 
upon their departure they were pre
sented with a picnic of Sainsbury's food 
for the journey! 



1 and 2 We're singing and 
dancing in the rain at Homebase! 
3 Homebase manager, Bernard 
Todd. 
4 Sir John Sainsbury chats with 
Laura Vukas and other 
customers in the queue. 
Trolleys are ready to make their 
debut. 

5 Sainsbury's manager, Alan 
Bonner. 
6 BPO, Judith Kraus, with staff. 
7 The lord mayor, councillor 
Norman Free, tries his hand at 
the checkout. Left is Dennis 
Males, director of branch 
operations. 
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Long servers 
are given their 
share at dinner 
THE ANNOUNCEMENT made by the 
Chairman, Sir John Sainsbury, that staff 
with 25 years' service or more will receive 
50 Sainsbury's shares, well and truly 
raised the glasses of all those present at 
this years' 25 club dinner. 

This annual event was held in honour 
of a new grand total of 2,300 current 
employees who have completed 25 years 
with JS. Once again it took place at the 
Royal Lancaster Hotel on October 10 and 
over 800 guests were present. 

Sir John presented engraved gold 
watches to all 102 newcomers. The list of 
distinguished new members included one 
main board director, Cecil Roberts, and 
five senior managers, Dave Smith, Colin 
Harvey, Edward Ricketts, Mike Broom-
field and Rodney Brooksby. 

Following an excellent meal accom
panied by JS wines, the chairman 
addressed the guests. He underlined the 
importance to the company of the 'hard 
work, commitment and ability of those 
staff with 25 years' service or more. 'You 
are the backbone of JS' he told them. 

After Sir John's toast to the health and 
future of the 25 club, Dennis Males, 
departmental director, branch opera
tions, and a founder member of the club 
replied on behalf of those present. He 
concluded by wishing all the retiring 
members all the very best. 

The evening certainly renewed old 
friendships in addition to welcoming 
new members and all parted looking 
forward to their next meeting. 

Sir John Sainsbury addresses the guests. 

Long serving 
team from 
branch and 
company 
engineers. I to r: 
Derek Lancaster, 
Joe Haythorne, 
Bob Muckle and 
Ken Krelle. 
Standing is 
Jimmy Bt unwell. 
All this team, 
except Mr 
Krelle, who has a 
mere 2 9 years' 
service!, have 
been with the 
company for 
more than 
4 0 years. 
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Senior managers who received their watches. I to r: Rodney 
Brooksby (DM), Colin Harvey (AGM), Cecil Roberts (director), Mike 
Broomfield (DM) and Dave Smith, Senior Manager at HO. 
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The heart 
of the 
matter 
Sainsbury's, and 
Haverhill Meat 
Products in 
particular, have been 
involved in a major 
medical research 
and development 
story which has been 
continuing quietly 
since the mid 1970s. 
NOW THE story finds itself stamped with 
success and pulling together the threads 
makes fascinating reading. 

It all began about eight years ago at the 
Cardiothoracic Institute in London, 
where research into producing replace
ment heart valves for human implantation, 
was being carried out. 

Donald Ross, senior cardiac surgeon at 
the National Heart Hospital, pioneered 
the use of biological heart valves, and 
Endre Bodnar, who joined him in 1975, 
began intensive research to develop a 
new cardiac valve using animal tissues. 

Endre Bodnar explains: 'By the early 
1970s animal tissue had proved itself as a 
very good alternative to human tissue. 
We decided on the pig as the most 
suitable donor animal for two reasons-
pigs are readily available and the heart is 
roughly the same size as the human heart. 
At the same time a variety in the ages of 
pigs being slaughtered yields a variety of 
sizes. 

'We have since discovered that the pig 
was an ideal choice for another reason. 
The collagen fibre, the most important 
structural protein of the tissues, is superior 
to that of other domestic animals. 

'We were attempting to make the 
replacement heart valves from biological 
material as much as possible, because the 
biological valves provide a far better 
quality of life for the patient than the 
mechanical prostheses do. You could 
make a pair of shoes out of steel and they 
would never wear out, but most people 
would prefer to wear leather.' 

Pursuit of perfection 
In Britain there are 5,000 National 

Health valve operations every year so the 
number of people who could benefit was 
.enormous. But replacement valves were 
already being produced. Says Endre 
Bodnar 'We did not want to develop 
merely another valve, but to come up 
with something better in terms of 
durability and performance.' 

With the pursuit of perfection came 
the hunt for high quality pigs. Endre 
Bodnar's search for an abattoir of 
exceptional hygienic standards led him 
to Sairisbury's and the departmental 

director responsible for pig supply and 
pork products, Henry Galazka. It was he 
who introduced Endre Bodnar and the 
Institute to Haverhill Meat Products and 
a very important relationship developed. 

Jock Whitehouse, technical manager 
of the pig supply department at Haverhill, 
found himself with the practical task of 
getting the donations to the Insitute. It 
involved a great deal of effort, 
organisation and co-operation which 
Jock and his team have given on behalf of 
the company ever since. 

'Over the years,' explains Jock, 'we've 
perfected the system. These people at the 
Institute are extremely particular about 
how the hearts reach them—they need 
to be. 

Morning journey 
'At first we tried chilling them, but the 

Insititute requested them fresh. Now the 
hearts are Collected from pigs, which are 
slaughtered first thing in the morning, 
and we send approximately 20 of the best 
hearts to Cambridge by HMP transport. 
From there they travel Red Star to 
the Institute in London. They arrive at 
1.00-1.30 pm.' 

At the Institute in Beaumount Street, 
London, Endre Bodnar's team takes 
delivery. 

'We are delighted with the quality of 
heart we receive. I feel sure that 
Sainsbury's very high standards of meat 
(and my wife assures me of those) is 
reflected even in the valves because the 
fibre is of a very good quality. 

'When we receive the hearts we 
remove the valves. They have to be 
treated with chemicals immediately 
because if they are eventually to replace 
a human heart valve, then we must avoid 
rejection by the human body. 

From four deliveries of 20 hearts every 
week the yield in valves is low, as only the 
most suitable are chosen. 'We produce 
four or five valves each week which are 
stored in chemicals until required.' 

To produce the valves two other large 
British companies have contributed to the 
development of vital components. British 
Aerospace had the technology to develop 
the stent. This is a light metal structure 

which supports the pig's aortic valve and 
looks almost like a tiny three pointed 
crown. The lightness, flexibility and 
durability of the stent are properties of 
the very special metal used. This metal 
was originally developed for use in outer 
space. 

Courtaulds, the large textile manufac
turers, came up with a material which 
allows the pig valve to be attached to the 
stent without damaging the tissue. 

Jackie Dobrin works for the Institute 
and has the very delicate job of sewing 
the valve together. It involves something 
like 400 stitches and three hours 
needlework per valve. 

Says Jackie: 'I have a degree in 
sculpture and strangely enough I always 
wanted to be a needlework teacher. I find 
that my training in form helps me to sew 
the valve into the right shape.' 

Endre Bodnar was greatly encouraged 
by the performance of the valves in all 
tests. Then 18 months ago clinical 
trials began and as he puts it: 'So far so 
good.' 

Most durable 
'We had a very high opinion of our 

valve but that wasn't enough for our own 
satisfaction. We took it to an independent 
assessor—The Albert Einstein Institute 
in New York. Their conclusions after 
tests state it was the most durable valve 
ever tested there. They wrote that they 
had never experienced anything like it 
before. We are hoping now for an 
average performance of over 15 years per 
valve. 

'It is difficult to describe how grateful 
we are for Sainsbury's help. Their co
operation has been, and still is, one of the 
most important factors helping us to 
achieve these results. HMP's high 
hygienic standards were absolutely vital 
to our needs and I satisfied myself with a 
few personal visits. Everything I saw was 
so very, very clean.' 

Says Jock: 'It's not every abattoir that 
gets a visit from one of the country's 
heart specialists. It is an honour to be 
involved in the operation and we hope to 
be offering our help as long as it is 
needed.' 



BUSINESS NEWS 

Focus on Shaw's-JS's investment 
DUE TO the press date of the last issue, we 
were able only to give the briefest details of 
Shaw's, JS's new investment in the USA. So 
this article goes into a little more back
ground about the company. 

Why has JS made the deal? Firstly, 
because the board believe that the prospects 
for well managed regional food chains in the 
United States are extremely good. In recent 
years, many small retailing chains have 
been able to expand rapidly in the USA 
at the expense of the large national chains, 
who have not had the flexibility to respond 
quickly to local conditions. 

The board also decided that it wanted to 
invest in a well-managed company rather 
than seeking to export our successful UK 
formula or trying to turn around a company 
in difficulties. 

Forward-thinking 
The second reason for the purchase is 

that JS was seeking an association with a 
forward-thinking US chain with whom to 
swop experiences and ideas. This was no 
hasty decision—Sainsbury's have been 
investigating the US market, and prospec
tive investments, for a long time. 

JS, who will have two directors on the 
board, are financing the share purchase 
with a dollar loan. This means that the deal 
will not affect the UK investment pro
gramme at all, which, at £170 million, is 
probably the highest of any UK retailer. That 
level of expenditure is unlikely to diminish in 
future years. 

Shaw's is a private company located at 
East Bridgewater in Massachusetts on the 
eastern seaboard of the USA. It was 
founded in 1899 when Mr Maynard Davis 
started trading as Brockton Public Markets 
Inc. (BPM). In 1920, BPM acquired George 
C Shaw Co—a food retailer located further 
north in Portland, Maine. These two 
branches formed the trading structure of 
the company, and were merged into one 
organisation in 1979. 

Employees 
Of Maynard Davis' two sons, Halsey ran 

the George C Shaw component, whilst 
Stanton managed the southern (BM P) part. 
Before the JS purchase, these two brothers, 
together with the estates of their two late 
sisters, owned most of the Shaw's shares. 
Company employees have, however, built 
up a significant stake. 

What is Shaw's in 1983? The company 
has41 stores in total—17 in Massachusetts, 
14 in Maine, and ten in New Hampshire, 
trading typically in medium-sized towns 
with a 50,000-100,000 population. The 
stores range in size from 15,000-30,000 
sq ft with the average being 22,000 sq ft, 
similar to modern JS stores. Like Sains
bury's they are essentially food 
orientated, and strong on perishables. 
The newer larger stores feature in-store 
bakeries, delicatessens, and some non
food items such as magazines and 
housewares. 

• • • • • • 
The company has grown strongly over 

the last decade and now has over four per 
cent of the New England market. Its shar6 is 
even larger in Maine and New Hampshire— 
around ten per cent. Shaw's achieve this 
with a trading stance very similar to that of 
JS—high quality and consistently low prices. 
Again like JS they have a very high intensity 
of trade, but have less reliance on own-
label. 

To achieve the two aims of high quality 
and low prices. Shaw's have an impressive 
distribution system centred around the main 
depot at the East Bridgewater HQ and a 
smaller depot at Portland, Maine which will 
be replaced next year by one under 
construction at Wells, Maine. These are 
linked to what is one of the most com

prehensive electronic scanning systems in 
US retailing. 

Scanning 
As well as giving extensive sales 

information, and improved productivity, 
Shaw's system, which was developed 
largely by themselves, also gives automatic 
stock reordering foreach store. Shaw's have 
been operating the scanning equipment on 
a full-scale basis since 1980. 

Stanton Davis, aged 75, is the company's 
chairman; however, most of the manage
ment are much younger. David Jenkins, the 
chief executive officer, is 53, and the 
youngest board member is 41. The com
pany, with a staff of 7,000, had a turnover 
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in America 

of $640 million in 1982, and earned pre-tax 
profits of $16.8 million. We are raising a 
dollar loan to finance our purchase of shares 
in Shaw's, so had we owned those shares in 
1982, the effect on our results would have 
been to increase our profits by our share of 
Shaw's profits, £2.3 million, less the interest 
payable on our dollar'loan—about £1.7 
million. The deal therefore improves JS 
profits by about £500,000 a year at the 
moment. 

Although there are no new openings 
scheduled for 1983, two stores are under 
construction for opening in 1984. There are 
plenty of opportunities for expansion arou nd 
Boston and in other parts of New England 
so JS looks to a confident future with 
Shaw's. 

Pack Your Own 
may pack up 

FINE FARE have run into a few bureaucratic 
brick walls with their development.of bulk 
foods. Pack Your Own, as they call it, has 
proved very successful with shoppers, but 
has not scored a hit with the Dudley 
Metropolitan Borough Council, who want 
to stop such sales at the local Fine Fare 
Shoppers' Paradise. Their objections are 
based on supposed health risks, and Tesco 
and the local Co-Op have joined in the 
opposition. 

Hugely successful in Canada and the 
USA, the idea originally crossed the Atlantic 
to the Irish chain named Superquinn. Now 
Fine Fare, who deny that there are any 
hygiene dangers, are trying to pioneer in the 
UK what they see as the ultimate in 
generics. 

Incidentally, after all the ballyhoo in the 
last couple of years, International are quietly 
phasing out their 'plain and simple' range of 
generics. 

Suit yourself 
at high tech BHS 
BRITISH HOME Stores are moving into two 
new markets. Twenty-one stores now 
feature electronics departments which sell 
anything from a telephone to a home 
computer. BHS claim to have researched 
thoroughly their entry into this very 
competitive market, and hope to establish 
themselves as a key force. 

Their other venture is to retail men's suits 
in 23 branches. The own-brand products 
range ffom £50-60 to £70-90 for a higher 
quality suit manufactured for BHS in Italy. 
Unlike their high-street rival—Marks & 
Spencer—BHS will be providing fitting 
rooms for their newly smart male 
customers. 

Food and 
drink 

JAMES GULLIVER has reorganized his 
business interests. Argyll Foods—the Presto 
and_Liptons supermarket group—is to 
merge with Amalgamated Distilled Prod
ucts. ADP is a spirit manufacturer and 
distributor, and is heavily involved in the 
USA. 

The beauty of the deal is that the cash 
generated by the supermarkets can now be 
funnelled in the direction of the cash-
hungry liquor business. 

The new company will be called Argyll 
Group and is forecasting pre-tax profits of 
£36.5 million in the year to March 1984. 

News from 
the north 

HILLARDS—the Northern chain —raised 
their turnover by 11.1 per cent to £204.2 
million. This included some improvement in 
sales in existing stores, but also benefited 
from openings at Buttershaw and Skipton. 
Hillards also acquired the Bolton Mainstop 
—one of the smaller of that chain at 19,000 
sq ft—and, after its April year-end opened a 

21,000 sq ft store at llkley Expansion con
tinues with a November opening scheduled 
for a large store in Doncaster. 

Trading profits rose 15.5 per cent to £5.9 
million, and a fall in interest payable left 
pre-tax profits 21.5 per cent higher at £5.8 
million. 

The results disguise a rapid turnaround in 
fortunes during the year: volumes in stores 
open both years fell in the first half whilst 
rapid surgery by management translated 
into a three per cent increase for the second 
half. 

Changes in sales mix—towards fresh 
foods and own-label [now up to ten per 
cent)—improved the gross margin, and 
efforts to improve productivity meant that 
second half profits were some £600,000 
higher at £3.2 million. 

The company remains favourably viewed 
by the City. 

Expansion continues apace at Bradford-
based William Morrison. The three Mainstop 
stores at Eccles, Gainsborough and 
Southport, acquired from BAT in January, 
have all now started to earn some real 
money. Together with an extension at 
Keighley, they have helped sales move 
ahead 17 per cent to £125 million for the six 
months to July 30. Further openings at 
Grantham, Heywood, Sheffield and Preston 
are also due. Pre-tax profit increased to 
£4.25 million, and profits for the year of at 
least £10 million now look possible. 

Armchair shopping 
under way 

THE BUTTON has been pressed to begin 
home food shopping. 

The development first reported in JSJ 
December 1982 is now under way in the 
Midlands. 

Jill Dunwoody of Solihull became the first 
armchair food customer in September. 

The TV food shopping service is run by 
Club403,agovemment-backed test project 
organised by Prestel, British Telecom's 
viewdata service. 

Items for sale are shown on the TV screen 
and the customer taps out the number 
required on a computer linked keyboard. 
The shopping is delivered the following day 
from a Midlands warehouse also linked to 
the computer. 

Until now club subscribers have been 
able to order only from department stores, 
car hire services, holiday firms and mail 
order catalogues. 

Although the service is at present limited 
to 2,500 subscribers in Edgbaston, Sutton 
Coldfield and Solihull, it is hoped soon to 
extend it to other parts of the country. 

Deli diets 
A RECENT report by market researcher, 
Mintel Publications, claims that despite the 
recession people are generally better off 
than they were ten years ago. 

And eating habits are changing—the 
quality of food and its dietary value have 
gained in importance. 

Last year, it says, people turned to loose 
cooked meats from the growing number of 
chilled cabinets and delicatessen counters 
in supermarkets, while consumption of 
sausages fell slightly. 
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On your marks... 
get set.• .go! 
ALL THE FUN of the fair, all the 
excitement of the sports arena; /e^ the 
pomp and circumstance of a ceremony— 
it really was a knockout! The first ever 
Coventry area sports day. 

The eagerly awaited morning of 
September 25 dawned bright and warm 
and the scene was set for a perfect day. 

Organised by the four Midland 
districts, headed by Bert Haggar, Rodney 
Brooksby, Brian Fell and Terry Wigley, 
30 branches attended the Aldersley 
Stadium, Wolverhampton in force—3000 
staff and their families in all. 

There was something for everyone and 
you needed at least six heads and six pairs 
of feet to be able to watch or take part in 
only a tenth of what was going on. 

The Walsall Band set the tune for the 
day and while superstars and it's a 
knockout were real crowd pullers, 
children were mesmerised by Chekomera 
the clown, who organised endless races 
and rewarded them well with lollipops 
and balloons. 

After a day that would have left lesser 
mortals lying in an exhausted heap, there 
was a lively prize-giving ceremony. Inter
national athletes, Cathy and David Cook; 
the Mayor of Wolverhampton councillor 
A C Laws and Coventry area general 
manager Tom Haynes, took it in turns to 
award well-deserved medals and cups. 

There was never a dull moment and 
the organisers must be congratulated on 
what everyone hopes will be the first 
sports day of many. 

-•i . : 

Count the balloons in the car. It was the under-
canvas competition. 

'It's great to be here, helping to get this first ever 
sports day off the ground!' 
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'International recognition.' 
British athlete, David Cook 
awards medals to the winners. 

'Here's me making a serious 
bid for the Olympics and this 
fellow won't stop clowning 
around.' 

'I think the sight of me without 
my trousers just might cause 
a traffic accident.' 



NEW PRODUCTS 

Perfect guests for par 
GIVE ALL GHOULIES and ghosties a 
bewitching party this Hallowe'en season. 
Sainsbury's new range of drinks will 
get them into the right spirit. 

The younger ghosties will love 
Sainsbury's Orange and Cola flavour 
drink. Simply dilute with water to taste 
or, for nose tickling bubbles, mix with 
sparkling spring water. Available in 227 
branches, it sells at 45p (1 litre). 

For built in fizziness, kids (big and 
small) will not be able to resist Sainsbury's 
Fruit Crushes. The 250ml cans contain 
real fruit juices and promise to be refresh
ing when things begin to warm up. Avail
able in five flavours—apple, pineapple, 
tropical fruit, Jaffa orange and strawberry. 
This range of crushes can be purchased at 
215 branches for only 19p. 

Perfect on its own or in cocktails, 
Sainsbury's Dutch Advocaat is available 
at all branches and costs only £3.95 (70cl). 
Remember to watch out for the cooking 
recipe leaflet to be included with the 
bottle in the new year. 

A party isn't a party without wine and 
plenty of it and Sainsbury's have bottles 
and boxes to suit the most discerning 
palate. 

Perfect potions 
Wine of the month for November is 

Monbazillac, selling at £2.70. A blend of 
three types of grape, this full bodied, 
sweet white wine will give even the 
quietest party-goer something to talk 
about. 

For red wine lovers the 1974 Vintage 
Portuguese Dao will undoubtedly steal 
the limelight. A smooth wine, Sainsbury's 
Dao costs just £2.29 (70cl) and is 
available from 136 branches. 

The perfect party wine comes in 
boxes—could be ideal for those square 
party poopers! Sainsbury's have three 
new three litre wine boxes. 

Entre-Deux-Mers (£8.95), a crisp, dry 
white wine from Bordeaux may be drunk 
as an aperitif or with white meat and fish. 

Cabernet Rose d'Anjou (£8.75) another 
French wine, this time from the Loire, is a 
fragrant, medium-dry rose, drinkable at 
any time, but especially at parties. 

The third wine box is the red Cotes du 
Rhone (£8.95). This one is full bodied 
and fruity. 

Sainsbury's wine boxes are available in 
120 branches. 

A sumptuous spread of savoury snacks 
from Sainsbury's will make your party the 
success of the season. (Try saying that if 
you're wondering whether or not you're 
fit to drive!) 

For those who prefer a biscuity nibble, 
JS have introduced four from which you 
can take your pick. 

Assorted Cocktai l Snacks will 
complement any occasion. Consisting of 
different savoury biscuits, there's 
guaranteed to be at least one favourite 
amidst such choice. They sell at only 99p. 

Sainsbury's Continental Snack Assort
ment will definitely trigger off memories 
of holidays abroad and cost only 39p. 

Cheese Sticks are also new from 
Sainsbury's—the munch with a crunch. 

A rich cheese flavoured snack, these 
are an important requisite of any party. 
However, be warned, one packet of these 
is never enough, but at only 49p (lOOg), 
you can buy several. 

Trick or treats 
Surprise everybody with an original 

fish flavoured snack from JS—Ocean 
Crunchies. A tasty treat at any time of 
day or night, they cost only 23p (50g). 

All of these super snacks are available 
from 173 branches. 

Sainsbury's have gone nuts with two 

new lines introduced for the party 
season. 

JS Tropical Dried Fruit and Nut Mix is 
an exotic delight which will probably not 
remain on your party table for long. 
Pineapple, banana, hazelnuts and ginger 
are just a few of the incredible ingredients 
in this nutty nibble, which costs only 
£1.29 (350g) from 121 branches. 

Even nuttier are Sainsbury's Roasted 
Salted Mixed Nuts in a big, big 400g bag, 
containing peanuts, almonds, pecan nuts 
and cashews. Only £1.49 and available 
from 211 branches. 

Catering for sweet toothed goblins and 
witches should be no problem with 
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Sainsbury's latest fingerlicking delights. 
Biscuit fiends will gobble down 

Sainsbury's new Continental Biscuit 
Assortment and Chocolate Biscuits 
Assortment. The first offers a wide 
variety of plain and jammy goodies for 
only £1.29 (400g), while the second 
assortment is drowned in real chocolate. 
In an attractively designed box they sell 
for £2.14 (400g). 

Spellbinding biscuits 
A partner to the chocolate range is JS 

Fancy Biscuit Assortment, now available 
in a new luxury box, for only £1.75 (500g). 

JS biscuit assortments are available from 
248 branches. 

A healthy sweet treat is Sainsbury's 
Wholemeal Honey Sandwich Biscuits. 
They sell for 41p at 116 branches. 

Those who prefer a more delicate 
sweet nibble will just crave for one of 
Sainsbury's Coffee or Orange Crisp 
Chocolates. Joining the existing range, 
these foil wrapped delights contain 
flavoured chocolate and sugar crisps. 
Attractively presented to make a lovely 
gift, they cost only £1.39 (200g) from 116 
(orange) and 51 (coffee) branches. 

Sainsbury's tantalising Turkish Delight 
is another sweet which may double as a 

party filler or a gift. Costing only 89p 
(325g), it is available in two flavours— rose 
and lemon, and creme de menthe—from 
203 and 116 branches respectively. 

Go bobbing for apples. 
JS's new Spiced Apple with Sultanas 

Fruit Filling has a delicious cinnamon 
taste, and is perfect whether hot or cold. 

At only 38p it is available from 178 
branches. 

To top all pies, flans and cakes, 
Sainsbury's Clotted Cream is just the 
thing and costs only 66p and is available 
from 218 branches. 

These products can certainly work 
magic. 
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Photographic 
competition results 
FRIENDS 

First prize—Joyce Kiddy works engineers planning clerk, 
Buntingford depot. This picture says it all.' 

Second prize—Pam Hogben, evening assistant, Dover. 
It's all in the little girl's face.' 

CHRISTOPHER ANGELOGLOU is the 
picture editor of the Sunday Times 
newspaper and consequently knows a 
good photograph when he sees one. 
Much to our delight he generously gave 
his time to judge the SSA/JS Journal 
photographic competition and we 
recorded the comments he made during 
his evaluation of the hundreds of entries. 
They contain invaluable advice for any 
serious photographer. 

General 
'I'm judging all the categories first for 

technical skill and a high standard of 
presentation. Some of die prints are flat 
and muddy or blurred and very grainy. I 
think it is important for photographers to 
do their own printing wherever possible. 
The end result is more personal and the 
photographer has far greater control 
over the whole process. It is a difficult 
task and many fall down on the final print 
quality. Keep trying. 

'Secondly I'm looking at die way die 
theme has been conveyed by the 
photographers' 

Friends 
'This was die most difficult theme to 

interpret yet has received die largest 
number of entries. The best actually 
convey the idea of friendship, either 
between the subjects in the picture or 
between the photographer and the 
subject. 

'In fact this is the easiest category to 
judge because that feeling of involvement 
either comes across or it doesn't.' 

Action 
'I am looking for entries which give an 

impression of action—of speed and 
movement. It is vital to take the photo
graph from the right viewpoint and be 
careful not to have a cluttered back
ground which confuses the subject. 

'In some the action is too frozen so the 
impression of movement is lost, and in 
others die subject is too blurred to be 
effective. Panning the camera so it 
follows the subject and blurrs the back
ground is another way to convey action. 
Another tip is to get very close to the 
action and take it at its peak.' 

Out of town 
'Here I'm looking for a piece of 

observation, not just a landscape shot. 
Many of the entries need a point of focus, 
a reason for taking the shot—whetiier a 
building, tree or person. Build your 
landscape round this. 

'Some entrants have tried photograph
ing insects. This close-up photography is 
extremely difficult to do effectively. You 
are working with a very narrow depth of 
field but the subject must be pin sharp. 
Try using a tripod. 

'Very often I see a wonderful picture 
within a very average photograph. Don't 
be afraid to crop and create.' 
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OVERALL WINNI 

Paul Watts, student, Peckham— A marvellous picture full of warmth and spontaneity. 
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Photographic competition results 
ACTION 

Above: Second prize—Terry 
Wright, branch manager, Edmonton. 
The oar has been caught just as it 
enters the water. 

'THE OVERALL standard of the entries 
has improved dramatically and all credit 
to the many who printed their own 
photographs. 

T h e winning pictures have all suc
ceeded both technically and visually.' 
—Christopher Angeloglou. 

Left: First prize—Paul Johnson, 
trainee manager, Rayleigh Weir. This 
picture contains all the essential 
elements and the background is 
unobtrusive.' 

Above: Second prize—Tony 
Johnson, product development, 
grocery buying 1. The characters 
bring the picture alive.' 

Right: First prize —David Bunn, 
senior bakery assistant, Broadfields. 
There is a great deal of interest and 
atmosphere.' 
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NEWSIN BRIEF 

Heads together at Homebase 
TRAINEE managers at Homebase head 
office, Croydon, were up to their ears in 
French furniture polish and paint pots on 
October 5 and loving every minute of it. 

This intensive practical skill session 
formed part of a 12 month programme 
specially designed for 19 new recruits to 
Homebase who have chosen DIY retail 
management as their career. Together 
with comprehensive workbook training 
this course is the first of its kind to take 

place at Homebase. 
All candidates were selected after a 

screening interview which lasted one and 
a half days. Nine of those chosen were 
already employed at Homebase in various 
other capacities. 

Career 
If you thought that a DIY career is more 

applicable to men, Homebase have just 
proved otherwise—six of the trainees 

are women and will be trained in fork lift 
truck driving and board and glass cutting 
with their male colleagues. 

In September 1984, following a year of 
hard training, all candidates will come 
before an assessment panel and if 
successful will be appointed assistant 
managers. By then they will know how to 
wallpaper, paint, tile, deal with electrical 
queries and generally advise customers 
about house and garden queries. 

Grapevine 

NEWS TRAVELS fast through the 
grapevine—even from Welwyn Garden 
City to far away Israel. 

Twelve year old Bruce Wood, a 
customer from Welwyn Garden City 
branch, recently bought a bunch of 
seedless white grapes from Sainsbury's. 
He liked them so much that he decided to 
try growing them himself. 'They are the 
best grapes I've ever tasted,' he said. 

He wrote to customer relations at 
Blackfriars inquiring what they were 
called and where he could obtain them. 
At best he thought he'd be sent a packet 
of seeds. But customer relations had a 
better idea—the supplier in Israel was 
told of Bruce's request and the response 
was the baby vine flown into the country 
specially for him. 

In his thank you letter, Bruce said 'It 
was an immense and lovely surprise to 
see Mr Martin (Bill Martin, Frozen 
Foods) on our doorstep bearing a tiny 
grapevine. We have planted it in a large 
pot in the compost recommended and 
will let Sainsbury's know when we reap 
the first crop!' 

Scouse appeal 
AN APPEAL for help in the national 
newspapers for a little four month old 
beagle/jack russell called Scouse, ill 
treated by his previous owners, recently 
caught the attention of a number of staff 
at Blackfriars. 

In response Syd Smith, chauffeur, set 
about collecting from all the various 
departments at head office and eventually 
posted a cheque for £66 to the Plymouth 
and District Dogs' and Cats' Home 
Charity—the organisation looking after 
Scouse. 

The money went towards necessary 
treatment required to put him back on his 
paws. 

Boss required 
MARGARET COOPER, BPO at Mag
dalen Street, Norwich, is in urgent need 
of a boss. No, not the type you might 
make tea for, but the type you could 
make battle with—that is, the kind of 
boss used in archery practice. 

Should anyone be able to help, please 
contact Margaret at the Magdalen St 
branch. 
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NEWS IN BRIEF 
of Britain' race, this summer. 

Janet has been a member of the sea 
cadets, based in Wimbledon, for two 
years. She attends meetings every 
Wednesday and Friday to learn naval 
skills and boat handling and in the 
summer the cadets take to the Thames. 

Janet is so tiny it is difficult to imagine 
her rigging, steering and setting sails but 
she assures us she's no dunce on deck. 

The 'Tall Ships of Britain' race is an 
annual event for square-rigged vessels. It 
starts at Weymouth and finishes at St 
Malo, in France. 

Janet was delighted when she was 
chosen to be one of the 24 experienced 
cadets on board and proud of the trophy 
they brought home. 
' w. 

Lillian Osborne 

Victory for 
sailor girl 
PUTNEY branch may be near the 
Thames, but it still comes as a surprise to 
find that it harbours a prize-winning 
sailor. 

Janet Hill, supermarket assistant, was a 
member of the sea cadet crew which 
sailed the winning ship in the 'Tall Ships 

Janet with fellow cadets and 
trophy. 

Gerry got a break 
PERFECT POTTING and planting 
enabled Gerry Kitson, general assistant, 
to become the first ever winner of Leeds 
Homebase pool competition, held on 
October 10. 

It took Gerry only 20 minutes of 
brilliant breaks, careful cutting and 

sensational snookering to be declared 
the winner over senior assistant, Ian 
Friar. 

Next year, Leeds hope to challenge the 
new Bradford Homebase to a pool 
tournament, so start chalking your cues 
up now! 

100th birthday 
WHAT DO W G Grace, Catherine 
Bramwell-Booth and JS veteran, Lillian 
Osborne have in common? Answer—they 
all reached 100. W G Grace was the first 
cricketer to score a century and both 
Catherine Bramwell-Booth and Lillian 
were born 100 years ago. 

When Lillian Osborne blew out her 
candles on September 8 she joined a very 
exclusive club and doubled its members 
in the process. 

Emily Bailey, 101 on November 12, was 
previously JS's sole centenarian, but she 
has now been joined by Lillian who lives 
in Toronto, Canada. 

Lillian is the widow of James Osborne 
who was manager of Sainsbury's Mare 
Street branch in Hackney. He retired in 
1933. Her family consists of four children, 
11 grandchildren, 21 great grandchildren 
and 11 great great grandchildren. 

Some of her family travelled to Canada 
for Lillian's 100th birthday party which 
was also attended by local dignitaries. 
Her daughter, Vera Bennett, wrote: 'The 
party was a smash hit, my mother was like 
the Queen, nodding and smiling to all her 
subjects' 

Lillian was born on September 8,1883, 
when Queen Victoria was nearing her 
jubilee year and J Sainsbury had seven 
shops around London. 

Bags abroad 

Above: Slowly but surely Sainsbury's carrier 
bags advance across Europe. This one was 
spotted in Dubrovnik, Yugoslavia! 

Left: A carrier of good news! Christine 
Matthews, a customer from Cheam, spreads 
the word all the way to the East African bush. 



Jean Lewis 

A specialist 
in service 

NATIONAL WESTMINSTER knew they 
could bank on Sainsbury's for expert help 
on customer relations when they 
launched the Nat West Bank staff ideas 
competition this summer. 

Designed to draw on the fund of good 
jdeas amongst staff, the competition was 
also aimed at maintaining interest in the 
banks continuing campaign to improve 
service levels. 

To judge the competition a group of 
ten independent representatives from 
firms and organisations who bank with 
National Westminster were asked to join 
a panel. These included individuals from 
Tesco's, Esso and the National Union of 
Students. lean Lewis, customer relations 
manager was also approached and will
ingly agreed to participate as the JS 
representative. 

Ten best 
'I found it tremendously interesting' 

commented Jean. 'Out of 1,500 entries I 
read 200 and had to choose the best ten 
from those. I obviously judged them 
from a customer's and, from a customer 
relations point of view.' 

Once all the judges had chosen their 
favourites, a short list was compiled and a 
meeting of all judges convened to choose 
the ten winning ideas. 

A winning slogan for the Nat West 
'Standards of Service Campaign' was also 
chosen and a holiday for two in Tenerife 
went to .the imaginative winner. 

High up on the 49th floor of the 
National Westminster building a celebra
tion lunch awaited the triumphant 
contestants and judges on September 23. 
There they were presented with portable 
televisions by TV personality, oFrank 
Bough and a three course meal was 
enjoyed by all. 'It was a perfect ending to 
a very enjoyable and fruitful competition' 
commented Jean. 'Certainly well worth 
taking part in.' 

Winter woollies 
AS THE frosty season approaches, flatter 
your kids' toes with the range of 
sensational socks from Sainsbury's. 

The new socks come in a multitude of 
colours and designs. 

Bold diamonds, delicate lacy weaves, 
traditional fair isle patterns in shades of 
blues, pinks, greys, reds, whites and 
yellows, these socks are a must for any 
fashion-conscious youngster. 

In a price range of 75p to 99p, to fit 
ages 2-12 years, these socks are available 
in over 100 stores. 

Dads will also be able to have cosy toes 
when they buy Sainsbury's Thermal 
Socks, now available in a pack of two, in 
four colours—navy, black, air force blue 
and grey—costing only £1.95p from 42 
branches. 

Tights for mums and daughters are 
also essential as winter draws in. 

Sainsbury's Heavyweight Tights are 
both functional and flattering. They 
come in navy, white, oatmeal and cran
berry, and in three children's sizes (89p 
and 99p), and one woman's size (£2.50). 
Available in 24 branches. 

JS have also introduced Light-weight 
Sheer Support Tights in three colours-
mink, honey and mist. Costing only 95p 
from 170 branches. 

As an alternative to traditional rib 
tights, JS now have Chevron Patterned 
Tights. Available in grey, navy and 
burgundy, these tights have a herringbone 

pattern and cost only 79p from 170 
branches. 

For winter kids there's Sainsbury's new 
matching bobble hat and gloves. Available 
in four colours—blue, brown, rose and 
cream with dusky rainbow stripes, the hat 
costs £1.50 and the gloves £1.75. 

For fun fingers, JS 'Face' gloves will 
delight all children. 
Kids can have these 
little people at their 
finger tips in six 
colours—blue, red, 
navy, brown, royal 
blue and cream, at a 
cost of only £2.10. 

Sainsbury's gloves 
and hats are avail
able from 24 stores. 

All young ladies in 
search of fame will 
love Sainsbury's 
matching silky jersey 
top and ra-ra skirt. 
For ages four to 
twelve years this dazzling duo is available 
in ruby, cream and black, for only £2.95 
each, from 24 branches. 

Footless tights in ruby, blue and black, 
cost 99p. 

Finally put your children to bed in style 
with JS's teddy bear nightdress or 
pyjamas. These delightful night numbers 
are available in blue or pink, and will fit 
two to six year olds (pyjamas) and six to 
ten year olds (nightdress). Only £4.95 each 
from 24 branches. 

Winter can be cuddly now instead of 
cold! 



JUST THE JOB 

The lady 
and the 
lorries 
THE LORRIES hurtle along outside. In 
and around the garage some of the lorries 
are receiving a wash and brush up to 
appear on the roads in sparkling 
condition. Others are immobile like 
sickening animals, their engines exposed 
to die 'surgeons' hands. 

Menacing tools are stacked or in use. 
Music plays in die background. A few 
page diree girls have crept onto the walls 
and overalls are the uniform. The motor 
engineers department at Basingstoke is a 
man's world. 

The men joke together'as they busy 
themselves and it comes as a surprise to 
hear, when yet another set of overalls 
approaches: 'Hello Sue.' 

The lady in a man's world is Sue 
Thomas and she's delighted every day to 
pull on her protective clothing and set 
out to get her hands dirty. 

'I've worked outdoors all my life,' says 
Sue, 'mainly widi horses in Wales, and 
I'm never happy to work inside. When I 
first worked for Sainsbury's I was up in 
die canteen here for two years but it 
drove me mad because I was desperate 
for fresh air.' 

Persuading 
When Sue saw a vacancy for a general 

duties person in the motor engineers 
department she knew exacdy what she 
was applying for and set about persuading 
personnel she was right for the job. 

'They weren't convinced and thought 
the duties would be too heavy for me.' 
Nevertheless after two attempts Sue 
talked her way out of the kitchens and 
into the garage widi sceptics still believing 
six weeks would be her limit. 

'People around me said the dirt and the 
weather would make me give up but after 
12 years on a stud farm it would take 
more than a bit of wet and cold to upset 
me. And I'm certainly used to muck. I 
just go home and have a good wash. You 
can't afford to get finicky about it.' 

Sue obtained a class III HGV licence 
to drive horse boxes and that now comes 
in handy to move the rigid vans around 
the site. 

Her duties include steam-cleaning 
lorries in a wet suit—not a choice job 
although less uncomfortable in the cooler 
mondis. She clambers inside the lorries 
to do a diorough job and not only cleans 
but maintains as she straightens the huge 
bars which hold the loads. 

'They take a lot of strain so after a 
while they bend out of shape. We've got a 
machine to straighten them and it's quite 
a strenuous job.' 

Sue was always an individual. As a 
child she used to take her pony to school 
in Buckinghamshire, 'until it had a smash 
with the headmistress' car. I was sure I 
would be expelled but only the pony was 
and fortunately my parents saw the funny 

Sue opened new doors for herself. 

side. They ran a pub and I kept my pony 
in stables nearby. I helped out there and 
when I was offered a permanent job 
working with horses in Wales I was 
off like a shot.' 

Twelve years later and six years ago 
Sue moved back down to live with her 
parents, joined Sainsbury's and began to 
hanker for die great outdoors. 

The open road, however, holds no such 
appeal. 'The drivers often say "When are 
you coming out?" If I passed a class I 
HGV test I could drive the articulated 
trucks but I'm happy as I am. There's too 
much trouble out on the road. 

'My hours suit me well. Two until ten at 
night may not be everyone's cup of tea 
but although it cuts out a lot of social life 
it means I can shop and look after my 
parents' 

And what of her workmates? Does Sue 

enjoy being a lone lady? 'They do take 
the mickey when they get an opportunity 
but I can give as good back. In fact we all 
get on very well. They know I'm capable 
and I wasn't a new face when I arrived 
because diey'd got used to seeing me in 
the canteen. 

First morning 
'On my first morning down here I 

arrived at the office near the fuel station 
and one of the men had put curtains 
around die windows. He'd even made a 
sign saying 'Sue's cottage'! 

'Last Valentine's Day they made a card 
and all the drivers signed it. I've still got 
it, of course.' 

It comes as no surprise that Sue is a 
popular worker. She's friendly and funny 
and does her job well. Says a passing 
colleague: 'She's a good 'un is Sue.' 
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RETIREMENTS 
Richard Jessup, manager at Oxhey, has 
retired after 43 years' service with JS. 

He managed Oxhey branch for the last 
20 years. 

Hilda Dunn, cashier at Bromley branch, 
has retired after 34 years with JS. 

She joined the company at Islington 
and transferred to Bromley in 1971. 

Jim Kydd, architect in the architects 
department, Blackfriars, has retired after 
33 years' service with JS. 

He began his career as a carpenter/ 
joiner and in 1964 transferred to the 
shop planning department. Prior to 
retiring, Jim worked as assistant project 
cashier, 

Danny Archer, chargehand at Charlton 
depot, has retired after 29 years with JS. 

He joined the company as a meat 
porter at Union Street. 

Cyril Wright, leading store service 
assistant at Winton, has retired after 29 
years' service with JS. 

Dave May, leading departmental 
assistant at Hastings branch, has retired 
after 25 years with JS. 

He began his career as a porter at 
Tonbridge and 11 years later moved to 
Avebury Avenue for the opening. In 1980 
he became a van checker until the branch 
closed down in 1982. He then transferred 
to Hastings. 

Joseph Oliver, leading store service 
assistant at Kettering, has retired after 20 
years with JS. 

Frank Clifford, assistant meat manager 
at Chatham, has retired after 20 years 
with JS. 

He joined the company as leading 
butcher and later that same year was 
promoted to senior leading butcher. He 
took up his position as meat manager in 
1969. 

Phyllis Dot-man, supermarket assistant 
at Hove, has retired after 17 years' service 
with JS. 

Violet Atkins, midday assistant at 
Leicester, has retired after 16 years with 
JS. 

Norma 1 -instead, part-time supermarket 
assistant at Brighton, has retired after 16 
years' service with JS. 

Doris Chilvers, midday packer at 
Ashford, has retired after 15 years with 
JS. 

Eve Wilson, office manager at Bury 
Park, Luton, has retired after 15 years 
with JS: 

Doris Williams, senior supermarket 
assistant at Forest Hill, has retired after 
15 years' service with JS. 

Burt Young, leading store service 
assistant at Tottenham, has retired after 
15 years with JS. 

He joined the company as senior 
warehouseman for the opening of 
Tottenham. 

Doris Phillips, supermarket assistant at 

Crawley, has retired after 14 years' service 
with JS. 

She joined the company at the old 
Crawley branch and transferred to self-
service in 1969. 

Joan Kirk, domestic assistant at 
Burton-on-Trent, has retired after 14 
years with JS. 

Vi Calderwood, part-time cook at 
Churchill Sq, Brighton, has retired after 
13 years' service with JS. 

Tony Brown, leading store service 
assistant at New Maiden, has retired after 
12 years with JS. 

Joyce Richards, senior supermarket 
assistant at Bromley, has retired after 12 
years' service with JS. 

Bill Farnham, leading store service 
assistant at Wandsworth, has retired after 
11 years with JS. 

Eileen Halliday, senior supermarket 
assistant at Bromley, has retired after 11 
years' service with JS. 

The following staff have also retired. 
Length of service is shown in brackets. 
Mrs D Colley (10 years) 
Mrs J Millard (10 years) 
Mrs E Gunner (9 years) 
Mrs Q Dunk (8 years) 
Mr A Horn (6 years) 
Mrs F Lunn (2 years) 

OBITUARY 
Jean Lockhart, evening display assistant 
at Hove, died on August 19, aged 34. She 
had been with the company for two years. 

Doris Munslow, skilled supermarket 
assistant at Southend, died on July 24, 
aged 59. She had been with the company 
since 1970. 

Wilhemus Zwierkhorst, maintenance 
fitter at Buntingford depot, died on July 
29, aged 48. 

He had been with the company for 
nine years. 

LONG SERVICE 
Les Sayer, assistant meat manager at 
Chippenham, has completed 25 years' 
service with JS. 

He joined the company at Wood 
Green. 

Eve Lee, skilled supermarket assistant 
at Crawley, has completed 25 years with 
JS. 

She joined the company at Croydon, 
and three years later moved to Redhill 
where she was promoted to leading 
saleswoman. She has been in her present 
position since 1975. 

Edna Burns, senior produce assistant 
at Derby, has completed 25 years with JS. 

Peter Downs, deputy manager at Bury 
Park, Luton, has completed 25 years with 
JS. 

He began his career with the company 
at New Maiden. After working in several 
manual branches in that area, Peter 
transferred to Stevenage branch in 1967. 

Five years later he transferred to 
Welwyn Garden City as deputy manager. 
He has been in his present position since 
1982. 

Andrew Greeves, spare manager at 
Cannon Park, has completed 25 years 
with JS. 

He spent his first ten years with the 
company working in North London 

branches. In 1968 he moved to the 
Midlands and ten years later was pro
moted to manager of old Rugby branch. 
Andrew opened the new store in 1980. 

Harry Harley, produce manager at 
Leicester branch, has completed 25 
years' service with JS. 

Don Hayward, manager at Cowley, has 
completed 25 years with JS. 

He joined the company at Goring 
Road, and then did relief work at Dorking, 
Leatherhead and Stamford St. 

Don managed Winton, Boscombe and 
Swindon before moving to Cowley. 

Ray Thornton, a driver at Charlton 
depot, has completed 25 years' service 
with JS. 

Letters are welcome 
and should be 

addressed to the editor 
Prices past 

From: C W Turner, Veteran. 
Recently in your archives section you 
printed some old price lists. I am sure 
that many veterans can remember these 
prices; in fact, without looking, I could 
quote almost all of them. 

In those days, prices were stable, with 
changes few and far between, compared 
with the Monday morning routine change 
and check of today. 

Present conditions no longer require 
one to remember a price for very long 
and I am sure that over 50 years from 
now, few people would be able to quote a 
present day price. 

Kind t h a n k s 
From: Molly Wickins, supermarket 
assistant, Anglia Square, Norwich. 
I would like to take the opportunity to 
thank all the staff from Norwich for the 
kindness shown towards my son, Stephen, 
who has leukaemia. 

Recently they all took part in an 
assortment of sponsored activities and 
raised a total of £150 for him. They also 
donated £150 to the Anthony Nolan 
Bone Marrow fund. 

Thank you again for all your efforts, 
we're both very grateful. 

Don't forget - last 
copy date for the 

December issue is 
November 4 
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HAT a gift! In 1913 purchases of 
tea from Sainsbury's could earn custo
mers a free tea service. 

This pretty floral plate and milk jug 
were brought to the archives by Mrs 
Keenan, a customer at our Lewisham 
branch. Loyalty to JS runs in the family, 
for her mother saved 100 coupons from 
the Sainsbury's packs which she bought 
at her local Blackfriars branch. Mrs 
Keenan well remembers the exciting day 
her mother brought the 21-piece tea set 
home. 

This advertisement from the Eastern 
Evening News of 1913 explains to 
customers how they could save for 
attractive gifts. The registered 'trade 
mark' symbol of packs on tea, coffee, 
cocoa and margarine counted as 
coupons, their value depending on the 

size of the pack. 
Customers snipped out the coupons 

and saved them. The trade mark on '/ilb 
packets or tins counted as one coupon, a 
larger symbol on */2lb packets equalled 
two coupons and for the big spender, four 
coupons could be had on a lib pack of 
each of these commodities. 

Less committed coupon collectors 
may have fallen short of Mrs Keenan's 
thrifty mother's efforts but were not left 
empty handed. A mere 40 coupons could 
be exchanged for a case of six fine 
Sheffield teaspoons; for 65 coupons a 
linen damask afternoon tea cloth and 
cases of other cutlery pieces could also 
be obtained. 

The task of saving up for these items 
was perhaps less daunting than it first 
appears: in the days before the first 
world war families were bigger and diets 
were less varied than today. A working 
class family of six could expect to get 
through 21bs margarine in a week and 

6oz of tea. Cocoa and coffee were treats, 
and such a family would consume about 
half of a Vilb tin in a week. 

At that rate, it would take about four 
months to save for a tea service, just six 
weeks to secure a case of tea spoons and, 
for the really ambitious, about two years 
to save for a full set of cutlery, a tea 
service and a tea cloth! 

T 
wo 

, WO years may have been too long for 
the inhabitants of Norwich, for the offer 
was suspended on the outbreak of the 
war. Mr J B Sainsbury instructed branches 
to post up notices announcing the 
suspension of free gift offers. 

Mrs Keenan believes, however, that 
these offers were resumed during the 
1920s, when she used to pop up to 
Blackfriars for her mother's groceries. 
And with or without gifts, she wouldn't go 
to anywhere but Sainsbury's for those. 



1. Sitting down for a 
chat in the staff 

restaurant. On the left 
is Frances Martin, 

chief display 
assistant. 2. The 

Prime Minister meets 
Geneive Feasey (left), 

Brian Kelly, Denise 
Campbell and Ruth 

Hyde. In the 
background—Bill 

Williams (left) and 
Roy Griffiths, 

managing director. 

3. Pressmen clamour 
round. 4. At the 
loading bay with 
Jimmy Newman, 
Jimmy Busby, John 
Maurice, Len Payne 
and, behind, Charlton 
depot manager, 
Derek Graham. 
5. Sir John Sainsbury 
and Mrs Thatcher talk 
with Maureen 
Whiting. 

Prime Minister visits Nine Elms 
THE PRIME MINISTER, Margaret 
Thatcher, made an informal visit to Nine 
Elms branch on Thursday, October 6. 

Mrs Thatcher toured the store in 
Wandsworth Road, Vauxhall, meeting 
both customers and staff. 

The Nine Elms supermarket stands on 
a previously run down central London 
site and is adjacent to the Covent Garden 
market. 

Chairman, Sir John Sainsbury, said of 
the visit: 

'I was extremely pleased to be able to 

show the Prime Minister how it is 
possible to build a first class food store on 
land which has been derelict for many 
years. This must be a constructive use of 
urban wasteland. Widi the success that 
we have made of this site at Nine Elms, 
and widi our new store opening only next 
month at a similarly unconventional site 
in London's Cromwell Road, I do hope 
that further opportunities for imagina
tive schemes will be possible and 
forthcoming in the disused central areas 
of conurbations' 
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The PM queued 
for coffee 
THE PRIME MINISTER arrived at Nine 
Elms at 9.30 am. Armed with her shopping 
basket and shopping list, she entered 
an excitement-charged store. 

Staff were occupied with their usual 
duties but each was aware that today they 
might be called upon to answer a query 
from a very discerning customer. 

Valerie Leary was handing out baskets 
at the store entrance and was greeted by 
Mrs Thatcher. 'She said to me: "Good 
morning. How are you?" I thought she 
looked smaller and younger than she 
does on television.' 

Sir John Sainsbury welcomed the 
Prime Minister to the Nine Elms store 
and introduced her to Bromley AGM, 
David Clapham; district manager, John 
Spence and store manager, Bill Williams. 

The store was open for business as 
usual and customers were at first 
bewildered by the excitement and then 
intrigued when they realised who their 
fellow early morning shopper was. Heads 
turned and dien trolleys were pushed 
along to join what one radio news reader 
described as a 'frenzied scrummage of 
reporters' pursuing the Prime Minister 
and her entourage. 

Press had been gathering from the 
early hours and head of public relations, 
Christopher Leaver, told the Journal: 
'Our chief concern was to prevent the 
Prime Minister from being mobbed so we 
cordoned off the reporters. 

'Mrs Thatcher was able to enjoy a 
more comfortable and pleasant visit 
because of the arrangements' 

But some of die less energetic journalists 
were put out at not being allowed to 
barge the proceedings as had occurred 
on prime ministerial visits to other 
companies. 

An LBC reporter who failed to catch 
Mrs Thatcher's attention, gave listeners 
an hilarious account of the proceedings 
from a 'scrummage' viewpoint: 

'The Prime Minister was whisked 
around the store by Sir John Sainsbury 
himself. His staff were trying out a new 
no-nonsense method of keeping journal
ists away from the PM. They ran around 
the press corps with a thick rope and 
herded the group along like farm animals. 
Any hacks who strayed from the pen also 
found themselves lassoed. The only 
person who got an exclusive interview 
with Mrs Thatcher was Philip Davis, fish 
manager.' 

And what did Mrs Thatcher have to 
say to Philip? 'Well, she was speaking 
about salmon, lobsters, crabs, kippers 
and haddocks. She asked the sort of 
questions a normal housewife would ask, 
like how the prices compared. She said 
she hadn't seen an old fashioned fish 
display like this for a long time.' 

After a tour of the departments, during 
which she commented upon how fresh 
die produce looked and what a high 
proportion of food was British, Mrs 
Thatcher was escorted to the warehouse 
and loading bay. 

Charlton drivers, Jimmy Newman and 
Jimmy Busby and transport supervisor 
John Maurice, were responsible for 
presenting a number of JS vehicles and 
were introduced to the Prime Minister by 
distribution director, Len Payne. In 
particular the new two-tiered lorry was 

pointed out to her. Len Payne explained 
that this has a far greater capacity than 
diat of the average sized lorries. 

Jimmy Newman and die Prime Minister 
chatted for a few moments: 'She asked 
me if I drove those particular vehicles 
and she wondered what they were like to 
drive. She asked me if I ever drove 
around London and she said she thought 
there ought to be an underpass in 
Parliament square to stop the congestion. 

'She seemed interested in what she saw 
and it was quite an occasion to meet her.' 

From the loading bay it was up to the 
training room to see how JS staff acquire 
their famous skills in customer service. 

In the training room was property and 
development director, Gurth Hoyer 
Millar, who showed the Prime Minister a 
small exhibition of development work in 
city areas. 

Into die staff restaurant and there Mrs 
Thatcher talked with various members of 
staff. 

Catering supervisor, Maureen Whiting, 
was on duty by the till. 'The Prime 
Minister asked me how long I have been 
at Nine Elms, how many hours I work 
each week and she wondered if I found it 
easy to get to work from home. She said 
she thought the branch was super.' 

Mrs Thatcher went from table to table 
in the staff restaurant, joining staff as 
they took their breaks and talking with 
them while she, like them, enjoyed a well 
earned cup of coffee. 

Said Ruth Hyde, store instructor: 'She 
struck me, as being very sincere and 
interested. She always kept the conversa
tion going. 

'We were all very impressed that she 
stood in line for her coffee with the rest 

of the staff.' 
Brian Kelly from the meat room was 

tucking into a bag of crisps when the 
Prime Minister walked up to chat with 
him and his friends: 'She was very human 
—not at all frightening and she had a 
good sense of humour.' 

The Prime Minister left at 10.30 am 
after a lively and successful visit. 

OF COURSE this was also a shopping 
trip so just exactly what went into 
that VIP basket? 

We can show you t h a t special 
shopping list, signed 'Thank you so 
much, Margaret Thatcher.' 

The purchases totalled £31.05 and 
Jackie Burke was on the checkout at 
the time. Reporters pressed around 
h e r - ' W h a t did the PM buy? How 
much was the bill?' 



BRANCH OPENINGS 
FROM OCTOBER 11 Bradford was able 
to boast a Sainsbury's and Homebase. On 
that day the large shopping development 
on Harrogate Road opened its doors to a 
wet and windswept public. 

Three miles from the centre of 
Bradford, the Greengates site is in a 
residential area looking out towards the 
rugged skyline of the Pennines. Older 
houses around are made of local stone, 
newer ones from red brick. 

The development, built on the site of 
an old woollen mill, reflects both 
elements with its red brick walls and 
perimeter walls of pennine stone. But it 
also proclaims a distinct individuality 
with the supermarket topped by a bright 
red fascia and Homebase's bold green 
which is also used for the garden centre. 

The supermarket has a sales area of 
26,000 sq ft. The total sales area of 
Homebase is 53,000 sq ft. In front of the 
two is a car park with 530 spaces. 

Sainsbury's and Homebase are 
connected so customers can pass from 
one to the other without stepping foot 
outside. The advantages were immedi
ately obvious as a bitter wind blew the 
rain across the full car park. 

At 9.30 am the Chairman, Sir John 

Sainsbury, welcomed the first customer, 
Laura Vukas, who had queued since 
6.45 am! The Chairman spoke to local 
press and was interviewed by BBC radio 
and television. He appeared that night on 
two regional news programmes. 

Locals themselves are convinced that 
their new stores will be a success. One 
customer who lives in Horsforth, a village 
three miles north-east of Greengates 
commented: 'The Leeds store is very 
popular. People go there for die quality 
so they're prepared to travel. This new 
site is bound to work. 

'Customers will drive here from all 
around. Sainsbury's own label products 
have a very good reputation.' 

Manager of the supermarket, Alan 
Bonner, was previously at Exeter and has 
moved into the area where, he said: 'There 
is no shortage of competition. This is a 
challenge as they have quite a stronghold 
but we will succeed nevertheless. We 
have a superb site and the buildings are 
very impressive from the road. 

As for the management, they're a 
good, young, enthusiastic team with a 
very positive attitude.' 

BPO, Judith Kraus, sings the praises of 
the staff. 'The vast majority of the 220 

staff are brand new so there was a huge 
training job. We used Leeds, Hudders-
field and Doncaster and all were most 
helpful.' 

Staff from the supermarket and 
Homebase will be sharing facilities. 

The Homebase opening has created 73 
new jobs and managers have arrived from 
other Homebase stores each with a store 
of experience to draw on. Deputy 
manager is George Williams who was 
previously with JS and manager is 
Bernard Todd. 

This is his first role as manager. He 
was previously deputy manager at Home-
base in Leeds and Watford. 

'We have worked very hard to be ready 
for the opening,' said Bernard. 'For the 
first time ever we had three weeks of 
handover period instead of four weeks 
and I'm pleased to say it worked.' 

On Friday, October 7, there was a 
preview party for press and key figures in 
the community. The lord mayor and lady 
mayoress attended en route to a holiday 
in France. They left fully convinced of 
the JS dedication to customer service— 
upon their departure they were pre
sented with a picnic of Sainsbury's food 
for the journey! 
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1 and 2 We're singing and 
dancing in the rain at Homebase! 
3 Homebase manager, Bernard 
Todd. 
4 Sir John Sainsbury chats with 
Laura Vukas and other 
customers in the queue. 
Trolleys are ready to make their 
debut. 

5 Sainsbury's manager, Alan 
Bonner. 
6 BPO, Judith Kraus, with staff. 
7 The lord mayor, councillor 
Norman Free, tries his hand at 
the checkout. Left is Dennis 
Males, director of branch 
operations. 



Focus on Shaw's-JS's investment in America 
DUE TO the press date of the last issue, we 
were able only to give the briefest details of 
Shaw's, JS's new investment in the USA. So 
this article goes into a little more back
ground about the company. 

Why has JS made the deal? Firstly, 
because the board believe that the prospects 
for well managed regional food chains in the 
United States are extremely good. In recent 
years, many small retailing chains have 
been able to expand rapidly in the USA 
at the expense of the large national chains, 
who have not had the flexibility to respond 
quickly to local conditions. 

The board also decided that it wanted to 
invest in a well-managed company rather 
than seeking to export our successful UK 
formula or trying to turn around a company 
in difficulties. 

Forward-thinking 
The second reason for the purchase is 

that JS was seeking an association with a 
forward-thinking US chain with whom to 
swop experiences and ideas. This was no 
hasty decision—Sainsbury's have been 
investigating the US market, and prospec
tive investments, for a long time. 

JS, who will have two directors on the 
board, are financing the share purchase 
with a dollar loan. This means that the deal 
will not affect the UK investment pro
gramme at all, which, at £170 million, is 
probably the highest of any UK retailer. That 
level of expenditure is unlikely to diminish in 
future years. 

Shaw's is a private company located at 
East Bridgewater in Massachusetts on the 
eastern seaboard of the USA. It was 
founded in 1899 when Mr Maynard Davis 
started trading as Brockton Public Markets 
Inc. (BPM). In 1920, BPM acquired George 
C Shaw Co—a food retailer located further 
north in Portland, Maine. These two 
branches formed the trading structure of 
the company, and were merged into one 
organisation in 1979. 

Employees 
Of Maynard Davis' two sons, Halsey ran 

the George C Shaw component, whilst 
Stanton managed the southern (BMP) part. 
Before the JS purchase, these two brothers, 
together with the estates of their two late 
sisters, owned most of the Shaw's shares. 
Company employees have, however, built 
up a significant stake. 

What is Shaw's in 1983? The company 
has 41 stores in total — 17 in Massachusetts, 
14 in Maine, and ten in New Hampshire, 
trading typically in medium-sized towns 
with a 50,000-100,000 population. The 
stores range in size from 15,000-30,000 
sq ft with the average being 22,000 sq ft, 
similar to modern JS stores. Like Sains
bury's they are essentially food 
orientated, and strong on perishables. 
The newer larger stores feature in-store 
bakeries, delicatessens, and some non
food items such as magazines and 
housewares. 

The company has grown strongly over 
the last decade and now has over four per 
cent of the New England market. Its share is 
even larger in Maine and New Hampshire— 
around ten per cent. Shaw's achieve this 
with a trading stance very similar to that of 
JS—high quality and consistently low prices. 
Again like JS they have a very high intensity 
of trade, but have less reliance on own-
label. 

To achieve the two aims of high quality 
and low prices. Shaw's have an impressive 
distribution system centred around the main 
depot at the East Bridgewater HQ and a 
smaller depot at Portland, Maine which will 
be replaced next year by one under 
construction at Wells, Maine. These are 
linked to what is one of the most com

prehensive electronic scanning systems in 
US retailing. 

Scanning 
As well as giving extensive sales 

information, and improved productivity, 
Shaw's system, which was developed 
largely by themselves, also gives automatic 
stock reorderingforeach store. Shaw'shave 
been operating the scanning equipment on 
a full-scale basis since 1980. 

Stanton Davis, aged 75, is the company's 
chairman; however, most of the manage
ment are much younger. David Jenkins, the 
chief executive officer, is 53, and the 
youngest board member is 41. The com
pany, with a staff of 7,000, had a turnover 

of $640 million in 1982, and earned pre-tax 
profits of $16.8 million. We are raising a 
dollar loan to finance our purchase of shares 
in Shaw's, so had we owned those shares in 
1982, the effect on our results, would have 
been to increase our profits by our share of 
Shaw's profits, £2.3 million, less the interest 
payable on our dollar'loan—about £1.7 
million. The deal therefore improves JS 
profits by about £500,000 a year at the 
moment. 

Although there are no new openings 
scheduled for 1983, two stores are under 
construction for opening in 1984. There are 
plenty of opportunities for expansion around 
Boston and in other parts of New England 
so JS looks to a confident future with 
Shaw's. 

Pack Your Own 
may pack up 

FINE FARE have run into a few bureaucratic 
brick walls with their development.of bulk 
foods. Pack Your Own, as they call it, has 
proved very successful with shoppers, but 
has not scored a hit with the Dudley 
Metropolitan Borough Council, who want 
to stop such sales at the local Fine Fare 
Shoppers' Paradise. Their objections are 
based on supposed health risks, and Tesco 
and the local Co-Op have joined in the 
opposition. 

Hugely successful in Canada and the 
USA, the idea originally crossed the Atlantic 
to the Irish chain named Superquinn. Now 
Fine Fare, who deny that there are any 
hygiene dangers, are trying to pioneer in the 
UK what they see as the ultimate in 
generics. 

Incidentally, after all the ballyhoo in the 
last couple of years, International are quietly 
phasing out their 'plain and simple' range of 
generics. 

Suit yourself 
at high tech BHS 
BRITISH HOME Stores are moving into two 
new markets. Twenty-one stores now 
feature electronics departments which sell 
anything from a telephone to a home 
computer. BHS claim to have researched 
thoroughly their entry into this very 
competitive market, and hope to establish 
themselves as a key force. 

Their other venture is to retail men's suits 
in 23 branches. The own-brand products 
range from £50-60 to £70-90 for a higher 
quality suit manufactured for BHS in Italy. 
Unlike their high-street rival—Marks & 
Spencer—BHS will be providing fitting 
rooms for their newly smart male 
customers. 

Food and 
drink 

JAMES GULLIVER has reorganized his 
business interests. Argyll Foods—the Presto 
and Uptons supermarket group—is to 
merge with Amalgamated Distilled Prod
ucts. ADP is a spirit manufacturer and 
distributor, and is heavily involved in the 
USA. 

The beauty of the deal is that the cash 
generated by the supermarkets can now be 
funnelled in the direction of the cash-
hungry liquor business. 

The new company will be called Argyll 
Group and is forecasting pre-tax profits of 
£36.5 million in the year to March 1984. 

News from 
the north 

HILLARDS—the Northern chain—raised 
their turnover by 11.1 per cent to £204.2 
million. This included some improvement in 
sales in existing stores, but also benefited 
from openings at Buttershaw and Skipton. 
Hillards also acquired the Bolton Mainstop 
- o n e of the smaller of that chain at 19,000 
sq ft—and, after its April year-end opened a 

21,000 sq ft store at llkley. Expansion con
tinues with a November opening scheduled 
for a large store in Doncaster. 

Trading profits rose 15.5 per cent to £5.9 
million, and a fall in interest payable left 
pre-tax profits 21.5 per cent higher at £5.8 
million. 

The results disguise a rapid turnaround in 
fortunes during the year: volumes in stores 
open both years fell in the first half whilst 
rapid surgery by management translated 
into a three per cent increase for the second 
half. 

Changes in sales mix—towards fresh 
foods and own-label (now up to ten per 
cent)—improved the gross margin, and 
efforts to improve productivity meant that 
second half profits were some £600,000 
higher at £3.2 million. 

The company remains favourably viewed 
by the City. 

Expansion continues apace at Bradford-
based William Morrison. The three Mainstop 
stores at Eccles, Gainsborough and 
Southport, acquired from BAT in January, 
have all now started to earn some real 
money. Together with an extension at 
Keighley, they have helped sales move 
ahead 17 per cent to £125 million for the six 
months to July 30. Further openings at 
Grantham, Heywood, Sheffield and Preston 
are also due. Pre-tax profit increased to 
£4.25 million, and profits for the year of at 
least £10 million now look possible. 

Armchair shopping 
under way 

THE BUTTON has been pressed to begin 
home food shopping. 

The development first reported in JSJ 
December 1982 is now under way in the 
Midlands. 

Jill Dunwoody of Solihull became the first 
armchair food customer in September. 

The TV food shopping service is run by 
Club 403, agovernment-backed test project 
organised by Prestel, British Telecom's 
viewdata service. 

Items for sale are shown on the TV screen 
and the customer taps out the number 
required on a computer linked keyboard. 
The shopping is delivered the following day 
from a Midlands warehouse also linked to 
the computer. 

Until now club subscribers have been 
able to order only from department stores, 
car hire services, holiday firms and mail 
order catalogues. 

Although the service is at present limited 
to 2,500 subscribers in Edgbaston, Sutton 
Coldfield and Solihull, it is hoped soon to 
extend it to other parts of the country. 

Deli diets 
A RECENT report by market researcher, 
Mintel Publications, claims that despite the 
recession people are generally better off 
than they were ten years ago. 

And eating habits are changing-the 
quality of food and its dietary value have 
gained in importance. 

Last year, it says, people turned to loose 
cooked meats from the growing number of 
chilled cabinets and delicatessen counters 
in supermarkets, while consumption of 
sausages fell slightly. 
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On your marks. •. 
get se t . . . go! 
ALL THE FUN of the fair, all the 
excitement of the sports arena; all the 
pomp and circumstance of a ceremony— 
it really was a knockout! The first ever 
Coventry area sports day. 

The eagerly awaited^^iorning of 
September 25 dawned bright and warm 
and the scene was set for a perfect day. 

Organised by the four Midland 
districts, headed by Bert Haggar, Rodney 
Brooksby. Brian Fell and Terry Wigley, 
30 branches attended the Aldersley 
Stadium, Wolverhampton in force—3000 
staff and their families in all. 

There was something for everyone and 
you needed at least six heads and six pairs 
of feet to be able to watch or take part in 
only a tenth of what was going on. 

The Walsall Band set the tune for the 
day and while superstars and it's a 
knockout were real crowd pullers, 
children were mesmerised by Chekomera 
the clown, who organised endless races 
and rewarded them well with lollipops 
and balloons. 

After a day that would have left lesser 
mortals lying in an exhausted heap, there 
was a lively prize-giving ceremony. Inter
national athletes, Cathy and David Cook; 
the Mayor of Wolverhampton councillor 
A C Laws and Coventry area general 
manager Tom Haynes, took it in turns to 
award well-deserved medals and cups. 

There was never a dull moment and 
the organisers must be congratulated on 
what everyone hopes will be the first 
sports day of many. 

Count the balloons in the < 
canvas competition. 

ler- 'It's great to be here, helping to get this first ever 
sports day off the ground!' 

k 
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AGM, Tom Haynes, hands over winners' i 
netball team. 

i 

K 

Oldbury SavaCentre 

,% 

.;-.:.* 

^ m 
4 

'International recognition.' 
British athlete, David Cook 
awards medals to the winners. 

'Here's me making a serious 
bid for the Olympics and this 
fellow won't stop clowning 
around.' 

A 

Me sight of me without 
my trousers just might cause 
a traffic accident.' 



^ E W PRODUCTS 

Perfect guests for par 
GIVE ALL GHOULIES and ghosties a 
bewitching party this Hallowe'en season. 
Sainsbury's new range of drinks will 
get them into the right spirit. 

The younger ghosties will love 
Sainsbury's Orange and Cola flavour 
drink. Simply dilute with water to taste 
or, for nose tickling bubbles, mix with 
sparkling spring water. Available in 227 
branches, it sells at 45p (1 litre). 

For built in fizziness, kids (big and 
small) will not be able to resist Sainsbury's 
Fruit Crushes. The 250ml cans contain 
real fruit juices and promise to be refresh
ing when things begin to warm up. Avail
able in five flavours—apple, pineapple, 
tropical fruit, Jaffa orange and strawberry. 
This range of crushes can be purchased at 
215 branches for only 19p. 

Perfect on its own or in cocktails, 
Sainsbury's Dutch Advocaat is available 
at all branches and costs only £3.95 (70cl). 
Remember to watch out for the cooking 
recipe leaflet to be included with the 
bottle in the new year. 

A party isn't a party without wine and 
plenty of it and Sainsbury's have bottles 
and boxes to suit the most discerning 
palate. 

Perfect potions 
Wine of the month for November is 

Monbazillac, selling at £2.70. A blend of 
three types of grape, this full bodied, 
sweet white wine will give even the 
quietest party-goer something to talk 
about. 

For red wine lovers the 1974 Vintage 
Portuguese Dao will undoubtedly steal 
the limelight. A smooth wine, Sainsbury's 
Dao costs just £2.29 (70cl) and is 
available from 136 branches. 

The perfect party wine comes in 
boxes—could be ideal for those square 
party poopers! Sainsbury's have three 
new three litre wine boxes. 

Entre-Deux-Mers (£8.95), a crisp, dry 
white wine from Bordeaux may be drunk 
as an aperitif or with white meat and fish. 

Cabernet Rose d'Anjou (£8.75) another 
French wine, this time from the Loire, is a 
fragrant, medium-dry rose, drinkable at 
any time, but especially at parties. 

The third wine box is the red Cotes du 
Rhone (£8.95). This one is full bodied 
and fruity. 

Sainsbury's wine boxes are available in 
120 branches. 

A sumptuous spread of savoury snacks 
from Sainsbury's will make your party the 
success of the season. (Try saying that if 
you're wondering whether or not you're 
fit to drive!) 

For those who prefer a biscuity nibble, 
JS have introduced four from which you 
can take your pick. 

Assorted Cocktail Snacks will 
complement any occasion. Consisting of 
different savoury biscuits, there's 
guaranteed to be at least one favourite 
amidst such choice. They sell at only 99p. 

Sainsbury's Continental Snack Assort
ment will definitely trigger off memories 
of holidays abroad and cost only 39p. 

Cheese Sticks are also new from 
Sainsbury's—the munch with a crunch. 

A rich cheese flavoured snack, these 
are an important requisite of any party. 
However, be warned, one packet of these 
is never enough, but at only 49p (lOOg), 
you can buy several. 

Trick or treats 
Surprise everybody with an original 

fish flavoured snack from JS—Ocean 
Crunchies. A tasty treat at any time of 
day or night, they cost only 23p (50g). 

All of these super snacks are available 
from 173 branches. 

Sainsbury's have gone nuts with two 

new lines introduced for the party 
season. 

JS Tropical Dried Fruit and Nut Mix is 
an exotic delight which will probably not 
remain on your party table for long. 
Pineapple, banana, hazelnuts and ginger 
are just a few of the incredible ingredients 
in this nutty nibble, which costs only 
£1.29 (350g) from 121 branches. 

Even nuttier are Sainsbury's Roasted 
Salted Mixed Nuts in a big, big 400g bag, 
containing peanuts, almonds, pecan nuts 
and cashews. Only £1.49 and available 
from 211 branches. 

Catering for sweet toothed goblins and 
witches should be no problem with 

Sainsbury's latest fingerlicking delights. 
Biscuit fiends will gobble down 

Sainsbury's new Continental Biscuit 
Assortment and Chocolate Biscuits 
Assortment. The first offers a wide 
variety of plain and jammy goodies for 
only £1.29 (400g), while the second 
assortment is drowned in real chocolate. 
In an attractively designed box they sell 
for £2.14 (400g). 

Spellbinding biscuits 
A partner to the chocolate range is JS 

Fancy Biscuit Assortment, now available 
in a new luxury box, for only £1.75 (500g). 

JS biscuit assortments are available from 
248 branches. 

A healthy sweet treat is Sainsbury's 
Wholemeal Honey Sandwich Biscuits. 
They sell for 41p at 116 branches. 

Those who prefer a more delicate 
sweet nibble will just crave for one of 
Sainsbury's Coffee or Orange Crisp 
Chocolates. Joining the existing range, 
these foil wrapped delights contain 
flavoured chocolate and sugar crisps. 
Attractively presented to make a lovely 
gift, they cost only £1.39 (200g) from 116 
(orange) and 51 (coffee) branches. 

Sainsbury's tantalising Turkish Delight 
is another sweet which may double as a 

party filler or a gift. Costing only 89p 
(325g), it is available in two flavours—rose 
and lemon, and creme de menthe—from 
203 and 116 branches respectively. 

Go bobbing for apples. 
JS's new Spiced Apple with Sultanas 

Fruit Filling has a delicious cinnamon 
taste, and is perfect whether hot or cold. 

At only 38p it is available from 178 
branches. 

To top all pies, flans and cakes, 
Sainsbury's Clotted Cream is just the 
thing and costs only 66p and is available 
from 218 branches. 

These products can certainly work 
magic. 
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