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;WS NEWS NEWS 

Images in 
motion 
ART has taken to the road with the help 
of JS. 

The Images for Today art competi
tion, organised and sponsored by Sains-
bury's last year, has led this summer 
to an exciting exhibition touring a 
number of cities. 

The exhibition opened at Sheffield, 
then set off on the road to take in 
Brighton, Cardiff, Liverpool, Bracknell, 
Bath and Bedford. 

Photographed admiring a painting at 
the Cardiff exhibition is James Callaghan, 
member of Parliament for Cardiff South. 
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Political 
moves 

FOLLOWING Timothy Sainsbury's 
appointment as assistant government 
whip it has been necessary for him to 
resign as a non-executive director. 

For many years Mr Timothy was the 
director responsible for JS's development 
programme and contributed greatly to 
its progress. Since he handed over his 
executive responsibilities in January 1976 
his advice as a non-executive director has 
been most valuable, particularly in the 
realms of estate matters affecting new 
stores programme. 

Robert Dunn, a buyer in the bacon 
department from 1973 to 1979, has 
been elected Parliamentary Secretary for 
Education and Science. He is responsible 
for schools and teacher training. 

THE SECOND Brent Clean Food award 
presented to Sainsbury's (JSJ June 1983) 
went to Kingsbury branch on June 14. 

PeterLongstaff,branch manager(right) 
received the award from Graham Purvis, 
chairman of the Liaison group (left). 
Owen Keen, area trading manager for 
Uxbridge was also present. 

GEORGE RUSBROOK joined the 
company on June 13 as security adviser. 

He was previously deputy assistant 
commissioner at Scotland Yard. 



Sainsbuî '̂s AGM 1983 
SAINSBURY'S Annual General Meeting 
for shareholders was held on July 6. 

Chairman, Sir John Sainsbury, spoke 
to shareholders of the company's per
formance in its ten years since going 
public. He looked at all aspects of 
Sainsbury's including: 

• Share performance: A ten-fold 
increase in ten years. 

• Percentage share of the nation's food 
trade: Doubled in ten years. 

• Recruitment: Plans to take on 1,000 
new staff under the Youth Training 
Scheme. 

• Stiff shareholders: 35 per cent of staff 
with over two years' service are share
holders. 

• 1983/84: The current year's trading is 
off to a good start. 

• Future: Computers will bring about 
changes in retailing. 

Excerpts from the Chairman's speech 
follow: 

Expansion 
. . . 'In the ten years we have devoted 

considerable resources to the training 
and development of all staff and there is 
no doubt that not only have our numbers 
grown but so too has our proficiency. The 
rapid expansion, of the business has also 
provided considerable opportunities for 
promotion. Over the past ten years the 

number of middle and senior manage
ment posts has increased by 50 per cent 
and over 90 per cent of these have been 
filled through internal promotion. 

. . .'It gives me the greatest pleasure to 
see such a high proportion of staff with a 
stake in the company. About 35 per cent 
of staff who have been with us for more 
than two years are Sainsbury's share
holders . . . Few if any other large 
companies could make a similar claim.' 

' . . . the most important forecast for the 
next decade is that I expect the growth in 
the number of customers we serve will 
continue and that we shall succeed in 
serving them better as we open larger and 
more attractive stores. We will aim to 
continue to be traditionalist about quality 
and innovators about how we do our job.' 

Innovation 
'In terms of innovation we have seen 

huge changes in the application of 
computer systems in retailing. In the next 
ten years the pace of that change will 
accelerate. By the end of the decade not 
only will all our supermarkets be 
equipped with their own computers but 
they are likely to have electronic scanning 
at every checkout. New technology will 
enable us to have even faster communi
cation systems between our stores and 
our distribution depots making it pos
sible for us to respond to changing 
consumer requirements with even greater 
speed and efficiency.' 

'The trend towards larger stores will 

continue so that by the end of our second 
decade as a public company the average 
size of our stores will have increased by at 
least another third. This will mean more 
comfortable shopping and more conven
ient shopping. 

Seirvice 
. . . 'Service to the customer will become 

ever more important.' 
. . . 'The next ten years will certainly see 

a radical improvement in much needed 
car parking facilities' 

' . . . I suggest that it is high time that the 
government examine the present 
planning system to see how it can be 
made more efficient and effective. At the 
moment planning procedures often prove 
to be an appalling bottleneck that 
inhibits development, harms rather than 
helps employment and delays much 
needed shopping facilities' 

'To conclude . . . 
. . . we have lived up to all we said at the 
time we became a public company and 
have more than realised the objectives 
we set ourselves. That most important 
decision, becoming a public company, 
has been fully justified in the success that 
the company has enjoyed and the bene
fits it has brought our shareholders, staff 
and customers. During the next ten years 
we will build on the success of the last 
decade, striving always to do a better job. 
We look forward to that challenge with 
every confidence.' 

Business 
game 
results 
THE FINAL decisions had all been made 
and the financial accounts published for 
25 imaginary companies by June 16. 

It was on this date that the Executive 
Club's cut throat business game (JSJ 
April '83) came to an end with a 
presentation and buffet in Stamford 
House staff restaurant. 

Played in ten rounds the game's winner 
was the most profitable team at the end 
of the last round and that team was the 
Lawn Rangers. 

This team's company gained 81.78 per 
cent return on investment, while Dack 
and Blecker came second with 81.26 per 
cent and Just a Mow third with 65.47 per 
cent. 

To receive their prize the Lawn Rangers 
revealed their masked identities as: 
David Young and Graham Caughey from 
branch development financial control, 
Simon Charlick and Tony Baker, from 
financial appraisal and Chris Sheppard, 
distribution financial control. 

Chairman, Sir John Sainsbury con
gratulated all the teams and presented the 
winners with a case of JS champagne. 

Sir John Sainsbury presents the prizes as Executive Club chairman Nigel Matthews 
and umpire, Chris Elgood, look on. 

Mixed cases of JS wines were awarded 
to the runners-up and third team. 

A special prize was also presented to 
the team who improved most over the 
last three rounds. Thatcher and Blades 
made an increase of 37.21 per cent and 
burst through into fourth place. 

Sir John spoke of their tremendous 

efforts and hoped all had enjoyed 
themselves. He said it was a good 
experience for participants to have a 
taste of what it is like to run a company. 

The question now being asked by those 
who succeeded and also by teams who 
didn't quite find themselves 'sharp' enough 
is: 'When can we have another game?' 
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PROPERTY 

YORK is to have a second Sainsbury's 
store. The company is at present seeking 
a suitable site to develop a supermarket 
for the western side of the city. 

Earlier plans dealt with a site in Acomb 
but this has been deemed too small for JS 
requirements. A planning application has 
been made by Carter Developments for 
the redevelopment of the Challis' Garden 
Centre to provide replacement premises 
for Challis and a supermarket for 
Sainsbury's. 

Meanwhile, work continues on the 
supermarket and Homebase being built 
on the Old County Hospital site at 
Fossbank. This scheme is due for 
completion in autumn 1984 and will 
serve central and eastern York. 

Also in Yorkshire, there have been 

further JS developments in Leeds. A new 
Freezer Centre opened on Monday, June 
20 at 10 Moor Allerton Centre. 

With a sales floor area of 2,820 sq ft, 
the Freezer Centre joins the existing 
Sainsbury's and Homebase which opened 
on that site in October 1981. 

Sainsbury's has proved highly popular 
in Leeds and customers also have a new 
separate off-licence next to the Freezer 
Centre. The original independent off-
licence is being incorporated in the store 
which is currently being extended by 
6,000 sq ft. 

A JS design for a supermarket to be 
built on Church Street, Warrington, has 
been accepted by Council planners. 

Macclesfield Borough Council 's 
planning committee has refused planning 
permission for an extension to Sainsbury's 
Alderley Road store in Wilmslow. 

JS plans for a superstore in Bamwood, 
Gloucester, have been turned down by 
the Secretary of State for the Environ
ment. 

The appeal against Gloucester City 
council's refusal to allow the development 
took two years to conclude. 

Fears over the future of the Phoenix 
Centre for Handicapped Children in 
Orpington grew with rumours that local 

authorities were negotiating to sell the 
land to Sainsbury's for a Homebase store. 

But friends of the centre were relieved 
when JS announced it will be building a 
new centre for handicapped children a 
few hundred yards from the original. 

Planning permission is being sought 
from Sutton council to build a JS 
supermarket and Homebase near the 
town centre. 

Sainsbury's customers in Bath are soon 
to enjoy shopping at their convenience in 
more ways than one. The company plans 
to build toilet facilities for customers 
using the store at Green Park. 

In the meantime permission has been 
sought to erect temporary toilet units 
within the train shed alongside the 
supermarket. Could this be a watershed 
for JS? 

'Can the Journal publish dates of forth
coming store openings?' This was the 
request of a JS veteran at the recent AGM 
(reported previous page). 

Veterans in particular, he proposed, 
would appreciate the opportunity to 
attend openings in their area. 

The Journal is happy to pass on this 
information. For starters, August 15 will 
see the opening of a new Freezer Centre 
at 385 Welwyn Garden City at 9.30am. 

WHAT THESE girls are really discussing 
is anybody's guess. Even Sir Hugh 
Casson, Royal Academy President, cannot 
fathom their secret, try as he might. 

But someone whispered in our ear that 
the girls shall continue their clandestine 

conversation at Catford's new Homebase, 
due to open next summer. 

The statue entitled 'The Whisper' was 
created for Sainsbury's by sculptor, Andre 
Wallace, and is currently positioned 
outside the Royal Academy as part of the 

Summer Exhibition. 
In future the girls will live on their very 

own island. After the exhibition the 
statue will be moved to a small piece of 
land in the centre of a lake which will 
form part of the Catford Homebase site. 



Donations and jubilations 
YOUR GENEROSITY has resulted in 
three exciting donations to charity. 

Four SSA committee members found 
themselves recently with £3,000 to hand 
over to some very rewarding cases 
thanks to JS staff. 

The sum was raised from a raffle drawn 
at the SSA's annual dinner and dance 
held in February {JSJ March 1983). Raffle 
tickets were bought by staff in all 
locations. 

The four organisers of the raffle and 
trustees of the proceeds were: Ron 
Yeates, area general manager, Woking; 
Kay Gray, BPO, Woking branch; Bill 
Allen, SSA functions organiser and 
Vi Tennant, to director of personnel 
services. 

After careful consideration it was 
decided that the money should be 
divided to give support to the three 
charities chosen to receive last year's 
'charity pot'. 

Bright news 
for sunshine fund 
OUR PICTURE is full of sunshine and 
there's a good reason why. It was taken at 
a happy occasion in Woking branch 
when Ron Yeates and Kay Gray presented 
a £1,000 cheque to Elizabeth Ormiston 
(centre), secretary of the Sunshine 
Fund for Blind Babies and Young People. 

The money will be used to help 
youngsters over the obstacles of 
blindness. The Sunshine Fund counsels 
parents of blind babies and gives a very 
specialised education in the charity's own 
schools. The aim is to provide the young 
blind person with the skills he or she may 
need to potentially be as successful in life 
as the sighted person. 

BILL ALLEN and Vi Tennant (below) 
took a second trip this year to the Bone 
Marrow Unit at Westminster Children's 
Hospital. 

With them went a cheque for £1,000. 
Professor Jack Hobbs, director of the 
team, was delighted: 'To donate one 
cheque for £1,000 is extremely generous 
but to do it again is wonderful.' 

Charif;y for children 
Vi Tennant (below* " • • 

He explained that due to a shortage of 
money, children were dying on a waiting 
list. The JS money would help to save 
those children's lives. 

Bone Marrow disease is very rare but 
always fatal if a transfusion of bone 
marrow does not take place. The success 
rate of transfusions is improving but the 
biggest problem is finding a donor. A 
brother or sister is usually the closest 
match but the hospital is also achieving 
impressive results using more distant 
relatives. 

'We're becoming very adept at bone 
marrow transfusions but simply can't 
cope with the number of patients. We 
want to expand the ward and increase 
training.' 

The team of staff (above) is a dedicated 
and close knit outfit whose own cheerful
ness helps to ward off fear and home
sickness amongst the children. They 
work closely with parents who often sleep 
at the hospital and help to care for their 
children. 



Continued from previous page 

Protective custody 
THE SSA BOASTS 100 per cent pet 
ownership amongst its members. In 
fact every individual owns a cat. Unusual? 
Stranger still, the cat is a Siberian Tiger 
and its proud owners also have a Black 
Rhinoceros! 

SSA membership isn't made up of 
thousands of Doctor Doolittles; it has 
merely adopted these two animals which 
live in Marwell Zoological Park near 
Winchester. 

For the second year in succession 
£1,000 of the SSA raffle money is to be 
eaten up. Continuing in the adoption 
scheme, the members' money will help to 
feed the endangered species protected in 
the zoo. 

When Ron Yeates took the £1,000 
cheque to Marwell he was given a 
progress report by zoo director, John 
Knowles. 

Sainsbury's Siberian Tiger is thriving. 
It's lucky for the species that it adapts so 
easily to life behind bars because there 
are six times more Siberian Tigers in 
captivity than in the wild. Unfortunately 
to be 'bom free' is a dangerous start in life 
for a Siberian Tiger. Its home—Siberia 
and North China—is rapidly being 
developed. Forests are cleared and mined 
or cultivated for cereal, supplying the 
human population and starving the tiger 
of its hunting ground. 

John Knowles explained: 'The short 
term success of breeding the tigers in 
zoos is no guarantee for the future. It is 
merely a holding operation. We don't 
know what is on the horizon. The 
pressures still exist out there and these 
tigers don't know how to kill to eat. We 
can only hope that future generations will 
care enough to find a way of re
introducing them to the wild if the land is 
freed.' 

Sainsbury's other adopted animal is 
not quite as pretty as the big cat but 
beauty is in the eye of the beholder and 
John Knowles places a high value on the 
Black Rhinos in his zoo. Unfortunately 

John isn't the only one. Hunters in their 
native home of Africa know the high 
value of rhino horn. A vicious circle sees 
the rhino more keenly sought after as its 
population wanes. The rarer it becomes, 
the more money it fetches. 

Kes and Katy are Marweli's Black 
Rhinos and John is hoping they'll take a 
fancy to each other when they reach 
maturity. They have been together for 
two years as part of a co-operative UK 
zoos project. 

It is to be hoped that Katy is the type of 
girl who falls for the boy next door! 

Every cage at Marwell contains a 
warning i<x future generations which 
may never see beautiful creatures like the 
Snow Leopard or the tiny Chinchilla. 

The zoo relies on contributions like 
the JS £1,000 and revenue from visits by 
the public. 'We have, on average, 250,000 
visitors a year but we're very vulnerable 
to weather and petrol prices,' said John. 

Publicity helps. The nationally-covered 
tragedy of Marwell's Victor the giraffe, 
who did the splits while courting and 
never got up again, touched the hearts of 
millions. As if to prove that Marwell isn't 
about chocolate box nature, Victor died. 
Marwell means life or death. 

Ron Yeates (left) with John Knowles. 
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THE PROPHESIES of a cashless society 
have been around for quite some time now. 
At first it was thought tliat cash would be 
replaced by cheques and other sorts of 
paper money'; then it was suggested that 

credit cards (plastic money) would take 
over Now the topic is the abandonment of 
all these methods of payment in favour of 
electronic funds transfer CEFT)—a truly 
cashless system. 

What is the present state of development, 
and how will these innovations affect JS? 

Gash is an essential part of our society, yet 
the cost of using it is enormous. From 250 
million of the new £1 coins to 3.5 billion one 
penny pieces, the coinage in circulation is 
vast. The cost of counting and handling all 
this money is correspondingly high—a 
clearing bank such as Barclays will spend at 
least £12 million a year on it. 

Cheques are also a major headache—we 
generate over 2.5 billion of these bits of 
paper each year, which all have to -be 
physically transported around the country 
for thfe right accounts to be debited and 
credited. 

So the possible benefits of reducing the 
volume of cash and paper shuttled from 
John O'Groats to Land's End and points in 
between are immense. An initial suggestion 
to ease the cheque problem was so-called 
truncation. Considering that a cheque is 
essentially a piece of written information, all 
truncation means is the sending of that 

''Here's a snapshot oF my cl 
Costa d 



ing 
lYOW 

information electronically rather than the 
sending of the piece of paper itself. 

This process can take two forms—either 
video truncation where an image of the 
whole cheque is transmitted, or the 
transmission only of the code-line data 
(those odd-looking characters along the 
bottom of a cheque]. Customers would 
keep theircheque stubs. Banks would need 
only moderate system-changing and both 
would enjoy the savings involved. 

The disadvantages of truncation are that 
the cost of buying the equipment for the 
bank branches is quite heavy—at least £50 
million—and the system does not meet the 
main development objective of bankers: to 
do away with cheques themselves. 

Radical 
So a more radical solution is needed — 

EFT. The principle is that a shopper pays for 
the goods by putting a personal plastic card 
in a terminal at the supermarket checkout, 
petrol station, ticket kiosk, or wherever 
Providing the shopper's account is in credit, 
an electronic signal comes back from his or 
her bank, authorising the transaction, and 
guaranteeing payment to the retailer 

Depending on the exact nature of the 
system, the customer's account may be 
charged instantaneously or at a later date. 

Not surprisingly introduction of EFT 
would be even more expensive than 
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truncation. The equipment at retail outlets 
would cost about £250 million, to which 
must be added the cost of a transmission 
network, and any equipmentthe banks may 
need. 

Developments so far in the UK have not 
been encouraging. This is depressing, 
since Britain has almost the greatest 
potential suitability for EFT of any western 
country. We have a substantial population, 
mainly urban, located in a compact area. 
We have a relatively sophisticated banking 
system with essentially only five major 
groups, who are all used to working with 
each other We have an efficient retailing 
sector where again several large groups 
comprise a large part of the market. Even 
the telephone system is creaking towards 
the twenty-first century; and our computer 
and electronics industries are up amongst 
the front-runners. 

Experiments 
The most ambitious test of the concept in 

the UK was planned to take place in 
Southampton in 1981, but for various 
reasons, not the least of which was dissent 
amongst the participating bankers—it never 
took place. 

Experiments in the USA have been 
hampered by the large number of banks 
that operate there, and by laws which 
restrict trading across state boundaries. 

The lead in the EFT race is, surprisingly 

held by the land of the Golden Delicious, 
across the Channel. Since 1979 experi
ments have been carried out at Bourg-en-
Bresse and, a little later, at Limoges. The 
Limoges test will soon take a large step 
forward when the French bank, Credit 
Agricole, installs 150 terminals in local 
shops. The retailers will pay a monthly rental 
and a commission of up to 1 per cent on 
sales. At Bourg-en-Bresse over 36,000 
cards have been issued to shoppers. The 
shop assistant puts both the card and a 
paper voucher into the terminal, the 
customer taps in his personal identification 
number, and his account is charged right 
away whilst the retailer receives the credit 
the following day In this case the service is 
free to both retailer and shopper, yet is 
popular with neither Only one in three 
customers actually use the system — 
presumably they are not too keen on having 
their accounts charged immediately The 
retailers are unenthusiastic because the 
equipment takes up valuable selling space. 

What are the potential advantages of EFT 
in this country? For the customer the 
present irritating £50 cheque card limit 
could be circumvented. But the shopper 
might lose the benefit of the two to five day 
delay that currently takes place before a 
cheque is charged to his account. 

Bank charges for such automatic 
transfers would probably be lower than for 

Continued on next page 
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Continued from previous page 
cheques. For the retailer? Well, again the 
problem of the £50 cheque card limit is 
solved. But if customers have to tap 
identification numbers into the terminals, it 
is difficult to see that checkout times could 
be much reduced in comparison with a 
good, old-fashioned cash transaction. 

The benefits seem to tumble mainly into 
the banks' lap. These are: speed — 
transactions can be carried out very quickly 
and complications can be sorted out much 
sooner; accuracy—by eliminating most of 
the human intervention in the payment 
process, the chance of errors arising from 
back-room clerks trying to decipher each 
others' handwriting is greatly reduced; 
security—since there is no cash involved 
the chances of fraud and theft are 
minimised; simplicity —no paper shuffling, 
and no costs of transporting physical 
quantities of money around the country A 
less obvious way in which EFT benefits the 
banks is that it may enable them to put 
pressure on the many Britons who still do 

not have bank accounts to reform their 
ways! 

The really thorny problem is who is going 
to pay for all the equipment? Even the most 
basic terminal is likely to cost about £350, 
and it is estimated that rewiring a large store 
to accept such equipment would cost about 
£600 per terminal. Then there is the cost of 
distributing plastic cards to the customers 
—say £1 each. Additionally there are the 
running costs: primarily the transmission 
charges levied by British Telecom tor 
communication between shop and bank. 
The benefits, as we have seen above, are 
mainly with the banks. As one banker has 
said: 'It involves getting someone else to do 
our work.' And bankers seem unable to 
highlight convincing benefits for their 
customers. 

Cost 
Yet a report by a committee of bankers 

investigating this topic has been leaked to 
the press. This indicates that the banks want 
to have their cake and eat it too. 

The banks would spend between £37 
and £101 million —it is unclear why the 
estimates vary so greatly—on hardware for 
their own end and also on the communica
tion network. British Telecom would chip in 
with a contribution to the latter, and retailers 
would be expected to pay for their own 
terminals. The system would give cost 

savings of up to 50 per cent compared to 
the cost of cheques, with transaction costs 
down to 14.8p by 1992. If the scheme 
started in 1986, it could repay all the 
bankers' outlay by 1988, and be hugely 
profitable thereafter The banks would retain 
ownership and control of the scheme. 

The idea was for a trial to start in.1985 or 
possibly even 1984. This would involve 
British Telecom 'wiring up' one particular 
shopping neighbourhood and cards being 
issued to all regular shoppers. If that were 
successful, a nationwide development 
would start in 1986. Because the potential 
impact on the British retailing scene is quite 
dramatic, JS would want to participate in 
any such field trial. 

However, latest indications are that the 
bankers have put back the whole idea by at 
least a year so that trials would not start until 
1986. They have also said that they do not 
intend to ask retailers for the whole cost of 
their terminals. Meanwhile the Office of Fair 
Trading is maintaining a paternal watch 
over the proceedings to ensure that the 
bankers do not become too dominant in the 
running of the system. 

An even more unusual development is 
the possibility that home computers may be 
used to provide a home banking service. 
With an Acorn, Apple, Dragon or Spectrum 
reposing in so many living rooms [at the 
latest count, over 700,000], a recent 
invention — Micronet —enables British 
Telecom's Prestel users to communicate 
with home computers. Not only might a 
computer-owner be able to use his machine 
to keep the domestic accounts, but the 
banks could transmit his monthly statement 
electronically through to his computer 

1984 is getting very close . . . . 

Checking out Tesco iresults 
THE RESULTS of Checkout '82 are now 
apparent. Turnover for the year to February 
26,1983 was just over 14 per cent ahead at 
£2,404 million. Of this sales increase, some 
five per cent was due to volume growth in 
existing stores, three per cent due to new 
openings, less closures, and inflation 
accounted for six per cent. 

Seventeen new stores were opened 
during the year, of which two were in 
Ireland. Seventy-two of the smaller stores 
were closed, so the net increase in selling 
area was somewhat less than that of JS. 

Tesco are still spending heavily on 
electronic point of sale equipment: £4.8 
million against £3.5 million the previous 
year Nineteen stores are now so equipped, 
although the majority are \l\c\or Value 

stores—the limited range discount opera
tion which Tesco have been expanding 
rapidly. As the smaller Tesco stores have 
closed several have been converted to this 
new name. 

Forecast 
Total capital expenditure was £106 million 

[compared with Sainsbury's £170 million], 
and is forecast to hse to £130 million next 
year, even though only six new stores are 
scheduled for opening, and only two 
extensions planned. The focus of next 
year's expenditure will be on distribution. 
Tesco aim to increase the proportion of 
goods going through their own depots 
whilst also reducing the branch reordering 
cycle from one week to 48 hours. 

On the trading side, volumes did respond 
favourably to the Checkout campaign 
[which incidentally helped to push 
advertising costs up by £2 million]. 

The company claim that their develop
ment of fresh food is continuing well, 
whilst the introduction of an own-label 
wines and spihts range has been successful 
and has helped to move up the overall 
percentage of own-label products by about 
two points. Tesco have, however, indicated 
that they may close down some of the more 

•unsuccessful first floor trading areas. 
All this boils down to a net profit margin of 

2.2 per cent, which is still some way off the 
JS margin of 4.4 per cent. For next year the 
City is expecting profits of about £60-64 
million. 
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Pushing ahead 
Over the past few years Welfare Authorities have endeavoured to make society more 
understanding towards the problems facing disabled people and have especially 

encouraged the improvement of facilities and help available. 
SHOPPING has always been an activity 
which causes problems for the disabled. 
With this in mind JS has taken a close 
look at old and new branches with a 
modem eye. 

In an increasing number of stores, 
there is now at least one special wide 
aisle checkout for the use of wheelchair 
shoppers, a number of parking spaces in 
the car-parks marked out for disabled 
drivers and level access from pavements 
or the carpark area into the branch. 
Guide dogs for the blind are allowed 
into all JS stores when, in the interests 
of hygiene, dogs are not normally 
allowed over the threshold. 

In 1981, Sainsbury's published 'Cook
ing Made Easy for Disabled People', as a 
contribution to the International Year of 
the Disabled. It was compiled with the 
help of hundreds of questionnaires filled 
in by people who like to cook but found 
that their physical disabilities made the 
activity a chore. 

Recently shopping for the disabled 
took another step forward with the 
introduction into various Sainsbury's 
branches of trolleys for disabled adults 
and children . 

JS have brought into use a special 
trolley to fit onto the front of wheelchairs. 
Easy to attach (by rotating the front bar) 
the trolley will suit any wheelchair and 
passes easily through the wide aisle 
checkout. Customers can ask at the 
entrance kiosk for the trolley which will 
enable them to shop independently. 

To make shopping more pleasurable 
for parents with disabled children, Sains
bury's are also making trolleys available 
with a special padded seat (600 mm wide) 
where the disabled child may sit. With a 
safety strap, a foot rest and a stabiliser 
at the front of the trolley it is designed to 
reduce the difficulties which call for 
three pairs of hands. The usual trolley 
handle has been replaced by short handles 
which leave room for the child to get in 
and out of the seat easily. 

The new trolley for disabled adults is 
already at Lordshill, Famham and Crystal 
Palace and will be provided in all the 
branches where requested by customers, 
as will be trolleys for disabled children. 

But of equal concern to disabled 
customers is the care and concern of 
sales staff. It is important to give the 
disabled time, ensuring they feel 
unhindered and unembarrassed during 
shopping visits. 

New trolley clips to front of wheelchair. 

THINK OF THE PERSON -
NOT THE DISABILITY 

deaf may not have as large a vocabulary 
as you. Be patient and don't get flustered 
or embarrassed.' 

Common sense is the most useful 
guideline but advice from the official 
associations for various disabilities may 
help: 'No need to shout,' says the Royal 
National Institute for the Deaf. 'Shouting 
at someone who uses a hearing aid can 
cause great discomfort, and in some 
cases, pain. It reduces the clarity of 
speech, distorts the shape of the mouth 
and makes lip-reading more difficult.' 

The Institute advises that standing in a 
good light facing the deaf person with 
nothing in or near the mouth, makes 
lijj-reading easier. 

'Be prepared to write things down but 
remember that someone who was born 
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Trolley specially adapted to carry 
handicapped child. 

The Royal Institute for the Blind 
advises about meeting a blind person. 
'You may wonder how to behave. Behave 
normally. Don't talk down to a blind 
person or speak to someone with him as 
though he were not there. If you are 
moving away after talking to a blind 
person, tell him. It can be embarrassing 
for him to find himself talking to an 
empty space.' If a blind person asks to be 
guided to particular merchandise or to 
an exit, offer your arm and walk slightly 
in front. If you are coming to steps, tell 
the blind person not only that you are 
approaching steps but whether they go 
up or down. 

Old people may also find shopping a 
trial if they are disabled or infirm. In 
these cases it is important to know where 
to find a chair if requested. Help the 
Aged says: 'There really is need for 
attentive and patient assistants' 

Finally what Sainsbury's is striving 
towards is the ideal relaxed and 
unembarrassed but knowledgeable 
attitude of staff towards disabled 
customers. 

Our main aim is to help customers feel 
at ease in the branches and happy to 
return when necessary because they 
know support will be at hand both 
materially and morally. 



Twenty-five Tei 
Twenty-five years ago in Haverhill, Suffolk, Sainsbury's first packets of sliced, weighed and 1 

< Vol Stock of 
Canada Packers 
(left); Mrs Derek 
Henson, Roy 
Griffiths and 
Derek Henson. 

Customers of 1958 who found these 
packets on sale in their local store, no 
doubt thought it a trendy, new-fangled 
idea from America, but as with that other 
transatlantic phenomenom, the self-
service store, customers were enthusi
astic. 

Packets leapt from fridge to trolley at 
such a rate that only rapid expansion 
could cope with demand. 

The Haverhill Meat Products company 
has increased its staff over the years from 
that original 12 to today's 2,000 plus. 

One of the first developments was the 
building of a larger bacon plant in 1960. 
A cooked meats plant followed shortly 
afterwards. Then came an effluent plant, 
a canning plant, a larger abattoir, a nitro
gen plant, a large new pork and sausage 
plant, a new engineering block and, most 

_ recently, a new sports pavilion for staff. 

Celebrations 
Owned jointly by Sainsbury's and 

Canada Packers Inc., the largest meat 
packers in Canada; Haverhill Meat 
Products (HMP) has enjoyed 25 years of 
innovation, expansion, sophistication and 
development. Last month saw celebra
tions, anniversary dinners and a visit by 
Princess Anne to mark the silver jubilee. 

In his first year on the JS board Sir 
John Sainsbury, now chairman, spent 
some time in North America looking at 
bacon production and marketing tech
niques. He felt that the British bacon 
handling process, in which grocers sliced 
bacon on shop counters, was outmoded 
and the alternative of pre-packed sliced 
bacon of a high standard would become 
very attractive for Sainsbury's customers. 

The location of Blunt's Hall, Haverhill, 
was chosen for the pilot scheme in 1958 
because Sainsbury's had an abattoir on 
the site. This formed the nucleus from 
which today's operation grew. 

Below: The bacon packing 
process. 
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dersiveet years 
elled Tendersweet bacon appeared at the end of a small production line employing 12 people. 
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The initial success of Tendersweet 
bacon which uses a special curing 
method encouraged expansion and the 
product is still extremely popular. 

In the early 1970s the Blackfriars plant 
transferred to Haverhill and sales in
creased even more rapidly. Annual turn
over in 1980 with a range of 200 products 
was in excess of £65 million. The com
pany plans to mark its jubilee year by 
achieving £100 million in turnover for the 
first time. 

Haverhill Meat Products is one of the 
largest suppliers to Sainsbury's and by 
far the largest meat processing plant in 
the country, producing a uniquely com
plete range of pork products. 

The acquisition in 1980 of Palethorpes, 
the famous Midland sausages and pie-
making firm, opened up new markets for 
HMP products, particularly in the 
Midlands and North West. 

General Manager is Dan Pillaf, one of 
the original 12 employees in 1958. Having 
seen the company grow thus far he has 
every confidence in HMP's ability to 
continue to grow in the future. 

Top: Princess Anne meets 
ladies on the production line 
{Dan Pillar is far left). 
Above: Unveiling the plaque. 
Below: The walk about. 

A ROYAL jubilee visit to Haverhill Meat 
Products took place on July 11. Her 
Royal Highness, the Princess Anne, 
arrived at HMP by helicopter at 3.00pm, 
to be greeted by the High Sheriff of 
Suffolk, and the Mayor of St Edmunds-
bury. HMP chairman, Roy Griffiths and 
general manager, Dan Pillar were also in 
the welcoming party. 

The Princess was given protective 
clothing to cover her summery lime and 
lemon outfit. After listening to a brief 
description of the plant and processes the 
tour of the factory and offices began. 

Her Royal Highness saw the bacon and 
meat plants where bacon and cooked 
meats are sliced and packaged, and 
sausages are made. She also visited 
the microbiology laboratory and main 
office, meeting employees at their work. 

HMP's youngest member of staff, 17 
year old Wendy Fitch from the quality 
audit department presented flowers to 
the Princess (front cover). 

The tour which lasted 35 minutes was 
designed to give Princess Anne an insight 
into the general running of HMP. 

After the tour Her Royal Highness 
returned to the sports field to unveil a 
commemorative plaque in the new indoor 
sports and social club complex, a building 
jointly funded by the company and the 
employees sports and social club. 

There followed a popular walk-about 
on the field, crowded with staff, families 
and visitors. One thousand local school 
children were also present, many of them 
with parents at HMP. 

General manager's secretary, Judy 
Hale, was on hand in case the Princess 
needed her. 'I was ready to help if the 
Princess had trouble with her protective 
cap but there were absolutely no hitches. 
A very memorable day which couldn't 
have gone more smoothly.' 

Her Royal Highness took tea in the new 
sports pavilion before departing. 
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>JEW PRODUCTS 
Salud! 

TAKE A GUIDED tour round the 
Iberian Peninsula with Sainsbury's three 
new red Spanish Wines (Denominacion 
de Origen): Sainsbury's Vallformosa 
1975, Valdepeiias Vina Albali 1978 and 
Jumiila 1978. 

Sainsbury's Vallformosa 1975, which is 
from the best wine producing area of 
Penedes, near Barcelona, is produced 
from the grenache and tempronilla 
grapes. It is aged in oak for a minimum of 
three years to produce a full bodied, 
fruity wine with an excellent finish, and is 
priced at £2.99. 

At £1.99, Sainsbury's Valdepeiias Vina 
Albali 1978 is excellent value. It is 
produced from a blend of cencibel and 
airen grapes and then aged for two and a 
half years in 'tinajas' (traditional vats like 
'Ali Baba' jars) followed by 18 months in 
oak. It is a mellow wine with very pleasant 
fruit. 

Sainsbury's Jumiila 1978 is only £1.95 
and is produced solely from the 
moncastrel grape grown on chalky hills 
inland from Alicante in south-eastern 
Spain. 

The good news doesn't stop here. 
Sainsbury's popular Rioja, Vino Alberdi 
has been relaunched with the 1979 
vintage for only £2.45. It is a full bodied 
red wine with a typical Rioja oakey 
bouquet and flavour. 

JS's traditional Spanish table wines 
have also been relaunched under the 
Vinos de Espafia label. The range 
includes Vino de Espana Tinto, a medium 
bodied dry red wine; Blanco Seco, a dry 
white wine, Blanco Semi-Seco, a medium 
dry white wine and Blanco Dulce, a sweet 

white wine. These wines are all 11 
per cent alcohol by volume and are £1.79 
for a 70 cl bottle and £3.55 for 1.5 litre 
bottle. Blanco Dulce is also available in a 
37.5 cl bottle at £1.05. 

All the 70 cl bottles are available in all 
branchesofJS, while the I'/z litre and half 
bottle sizes are available in larger 
branches only. 

Heaven scent 
WAFT CONFIDENTLY through the day 
with Sainsbury's new 'J' Body Spray 
Perfumed Deodorant now available in 
111 branches. 

A completely new concept in the 'J' 
range, the body spray has a light, soft, 
feminine, french fragrance. Used all over 
the body its deodorant properties will 
help prevent body odour whilst the light 
fresh fragrance helps you keep feminine 
all day long. 

It is packaged in a dusty pink aerosol 
which complements the tones of the 
existing 'J' Bath range. 

For all day confidence, 'J' Body Spray 
sells at 99p (87 grams). 

It's nutty 
IF YOU CAN'T FACE breakfast here is a 
new JS own-label cereal that could make 
you change your mind. 

Crunch Oat Cereal with Bran and 
Apple is a must for those who wave the 
wholefood banner. It's made from natural 
ingredients and contains no artificial 
preservatives. 

Rolled oats are mixed with brown 
sugar, coconut, honey, raisins, hazelnuts. 

sesame, bran and sunflower seeds and 
then toasted. Finally dried apple is added. 
The result is a delicious crunch that will 
make the sun shine out of your breakfast 
bowl. 

There's no need to restrict your craving 
for the product to breakfast either. 
Crunch Oat Cereal makes smashing 
Crunch Ice Cream and Florentines, the 
recipes are on the back of the pack. It is 
also delicious sprinkled on fruit salad and 
ice cream. 

Crunch Oat Cereal with Bran and 
Apple is on sale in 143 branches for only 
44p (12oz pack). 

Dog's dinner 
DON'T GIVE Lassie and Rover a dog's 
life. Give them Sainsbury's Supermeat, 
new Biscuit Assortment and Dog Chocs. 
You'll keep them healthy and happy. 

Sainsbury's Supermeat, offering your 
dog an additional choice of two new 
flavours, rabbit and beef, promises to 
make meal times a doggy dream come 
true. It sells at 39p (765 gram) in 149 
branches and 22p (376 gram) in 207 
branches. 

Charcoal, calcium, oil, fibre and vita
mins are only a few of the ingredients 
contained in Sainsbury's new Dog Biscuit 
Assortment, now on sale in 207 branches. 

These nutritional biscuits can be fed 
to your dog at any time of the day. As a 
snack, a treat or as part of the main meal. 
For only 54p (800 gram) your dog won't 
be able to resist them. 

Finally, Sainsbury's Dog Chocs in a 
new size are ideal as a reward and a 
training aid. 

Store Dog Chocs in a cool dry place 
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and don't worry if your children eat them 
by mistake, they are safe. 

Available in 129 branches, they sell for 
only 28p (125 gram). 

Bag 'em 

food and keep flavours sealed in and 
foreign odours sealed out. It can save 
work in the kitchen too. By lining the grill 
pan, greasy washing-up can become a 
thing of the past. 

Sainsbury's Wrapping Foil, 300mm 
wide and 4.5 metres long, sells for a 
competitive 23p. 

TEMPTATION is looming with the 
recent introduction of Sainsbury's 
bumper bag of crisps. 

Ready Salted, Cheese and Onion and 
Salt and Vinegar are the three popular 
flavours available in the nine pack bag of 
crisps. 

Feed the 5,000 with this new bag and be 
prepared for any salty occasion for only 
68p, available at 168 branches. 

Nova cola 
QUENCH your summer thirst with 
Sainsbury's new own-label Decaffeinated 
Cola, the first of its kind in Britain. 

For those who want to avoid caffeine 
this new option is a super fizzy alternative 
and is now available in 149 branches for 
only 29p (1 litre). 

Foiled afresh 
WRAP IT all up with Sainsbury's new 
wrapping foil now on sale in 161 stores. 

Made from finer gauge foil, it is not 
recommended for roasting. Nevertheless, 
because it is cheaper to produce than JS's 
standard aluminium foil, it offers a more 
economical way of doing most other jobs 
for which foil is commonly used. 

It will help maintain the freshness of 

in foil and raised chicken and ham pie. 
The recipes on packed meals are 

perfect for school lunch boxes, for 
lunchtime snacks at work and for 
travelling. 

As well as quick meals and snacks, 
there are some delicious dishes for 
special occasions including fillet steaks 
with Stilton and Italian veal rolls. 

Summer delights The big freeze 
KEEP AS COOL as a cucumber this 
summer with seasonal recipes available 
in 'The Sainsbury Book of Ices and Cold 
Desserts' and 'The Sainsbury Book of 
Suppers and Snacks', two new additions 
to the hardback recipe book range. 

With the accent on summer, 'The 
Sainsbury Book of Ices and Cold Desserts' 
contains something for every occasion. 
There are refreshing cold desserts like 
raspberry yoghurt sorbet or, for a more 
elaborate finale to a meal, chocolate 
brandy gateau. Using a variety of fruits, 
there are some great ideas for outdoor 
desserts or children's parties such as 
damson mousse. 

A great advantage with many of the 
recipes is that they can be made quickly 
or prepared in advance and chilled. 

'The Sainsbury Book of Suppers and 
Snacks' shows that making a quick meal 
does not necessarily mean having to take 
short cuts on nourishing ingredients. 
There are recipes for both summer and 
winter meals, many of which are easy to 
prepare. 

Good food tastes even better al fresco 
and the section on picnics and out-door 
snacks should be popular with such 
tempting recipe ideas as herbed chicken 

WHEN YOUR FAVOURITE television 
programme is due on in five minutes and 
you haven't got time to prepare a meal, 
Sainsbury's new pack of four frozen 
Pepperoni Sausage Pizzas will solve your 
problem—one might even be enough! 

This freezer standby is made from a 
traditional pizza base topped with a 
savoury mixture of cheese, pepperoni 
sausage, red peppers, courgettes, 
tomatoes and sweetcorn. 

Kept in the freezer, Sainsbury's 
Pepperoni Pizza is available for only 89p 
at all branches. 

Dream cake 
SEDUCTIVE, delectable, frivolous and 
altogether wickedly attractive is the only 
apt description of Sainsbury's new freezer 
food. Lemon Cream Torte, now available 
at all freezer centres and 55 branches. 

This light lemon souffle, sponge and 
shortbread layered dessert is made with 
dairy fresh cream and requires just two 
and a half hours thawing time before you 
can tuck in. 

Serving six. Lemon Cream Torte sells 
for £1.89 (600 grams). 



J^EWS IN BRIEF 

Left to right: Julie Massey, Barbara Eaton, Cedric Brocklehurst (Lions Club 
treasurer) and Ian Partridge (department manager). 

Lion's 
share 
THIS IS no ordinary shopping trip as you 
might guess by the official attendance as 
Nuneaton branch's Barbara Eaton checks 
out Julie Massey's lion-sized load. 

Julie is the fiancee of Geoffrey Dowell, 
local man and Nuneaton Lions draw 
winner. His prize was a two-minute dash 
around the store after closing on June 21 
to pile up as many goods as possible. 

He decided to let Julie get behind the 
trolley as she would know just what to 
grab! 

Proceeds from the draw went to the 
Lions kidney machine fund for Walsgrave 
Hospital. 

Said Nuneaton Lions chairman, 
Gordon Chaddaway: 'We are grateful to 
everyone who is giving their support and 
particularly to Sainsbury's who have 
made this effort possible.' 

FRANK GILES of Croydon branch 
bowled his heart out on the green at the 
Griffin grcuind on Family Day.-

With skilfully executed movements— 
slightly crouched body and synchronised 
swinging of the arm, Frank mowed down 
the opposition. Defeated, they fell, 
knocked out with the sound of wood 
gently hitting wood. 

Justifiably proud to be tournament 
winner, Frank went home to polish his 
bowls and bask in a hero's glory. 

Croydon colleagues were indeed 
congratulatory but Frank's laurel's were 
distinctly pruned—no mention in the 
Journal! 

Word of the bowling supremo, 
unfortunately, did not filter through to 
these quarters but may we put this 
oversight to rights by proclaiming Frank 
Giles the Sainsbury's bowling green 
giant! 

And let us not leave out Mark Blake of 
Magdalene St, Norwich—a worthy 
runner-up. 

Now we're square and even like that 
well-trimmed battle ground! 

One chilling 
makes £2,000 
SEVEN YEARS of hard walking has 
meant that Vi Shilling, leading depart
mental assistant at Orpington branch, 
has raised a total of £2,000 in sponsorship 
money for the Orpington Christian Aid 
Society. 

When asked how she did it, Vi 
said: 'I've tried to make each trek worth 
my while by collecting about 500 sponsors 
for each walk, and raising a little more 
each year to keep up with inflation.' 

Vi estimates that it takes three months 
before the walk to find sponsors and a 
further three months to collect the 
money. A mammoth task! 

Obviously good solid advice for 
walkers, runners, swimmers etc. at JS. 

CYCLING for life, from London to 
Brighton was the challenge undertaken 
by Roger Austin, manager, and John 
Francis, customer service assistant, both 
from Bromley branch, on Sunday June 
26. 

Both men set out on the British Heart 
Foundation's annual ride at the crack of 
dawn from Clapham Common and 
arrived 56 miles later in Brighton at 2 pm. 

It was the first time Roger Austin had 
spent so much time in the saddle. 'I 
haven't cycled for at least five or six years, 
but as the event approached I practised 
an hour a day after work.' 

John Francis on the other hand felt 
quite at home on the bicycle, so much so, 
he rode back to London the same day. 'It 
was a good laugh and not a hard slog at 
all. Very worthwhile.' 

A total of £75 was collected. 

Insurance due? 
As a membeir of JS you 

can pay less 
THE COMPANY has arranged discount 
for JS staff and veterans on two schemes: 

1. Royal Insurance Group, one of the 
largest insurers in the country and 
established in most areas, will give a 15 
per cent reduction in its normal premium. 
The group offers virtually all types of 
insurance cover including Car Shield 50 
under which motorists in the 50-75 year 
age bracket can obtain insurance at 
special rates. 

2. Paladin Motor Policies at Lloyd's. 
Paladins, the company's own motor 
insurers, only underwrite motor in
surance but they offer a discount on their 
normal rates of 20 per cent. Cut the cost 
of keeping your car on the road. 

For a quotation or futher details 
contact Janet Davies in the insurance 
department at Blackfriars. She's on 
Extension 6259. 

Second serve 
CUSTOMERS AT Wigston branch near 
Leicester have recently been concerned 
about their eyesight. Double vision seems 
to be the problem. 

When investigated by branch staff the 
affliction was traced back to Nicholas 
and Peter Relph, identical male twins 
working as packers for the summer. 

Once an announcement was made the 
mass exodus to the optician ceased as 
customers realised they were just getting 
double the service. 

'The twins have been with us since July 
and we are hoping they will turn out to be 
quite an attraction' commented BPO, 
Jai Adami. 'Although I must admit it can 
be confusing.' 

Crawley confetti 
WEDDING BELLS were ringing loud 
and clear in St Richard's Church, Crawley 
on Saturday June 25 for a Sainsbury's 
wedding. 

Denise Young, a supermarket assistant 
and Paul Wilkinson, a senior tradesman 
at Crawley, met and became engaged 
after joining JS straight from school. 

We would like to wish the happy 
couple all the best for the future. 
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^EWS IN BRIEF 

Roy Burfoot is number 73 and Alec Walkernumber 554. 

Marathon efforts all round 
ARE YOU ON THE RUN? If so join 
ranks with Basingstoke depot, Welling
borough and Nine Elms, who have 
recently been running and walking for 
charity. 

From Basingstoke depot four members 
of staff were among the 427 heroes who 
took part on June 12 in the strength-
sapping sporting event of the year, the 
Basingstoke Marathon. 

AU JS drivers and over 40 years of age, 
Alec Walker (!), Peter lones, Peter 
Lomas and Roy Burfoot (now sorefoot) 
trained hard to complete the run in just 
over four hours. 

The day brought a heatwave and 
melting tarmac caused a few sticky 
situations. A lady mowing her lawn 
chastised Alec for being too slow, so to 
prove the contrary he mowed one length 
of her garden before carrying on with 
the run! 

It was not only a fun day, but also a 
bumper day for charity. Peter Lomas 
collected £350 for a local handicapped 
children's home and Peter Jones raised 
£80 for a mentally handicapped home. 

Our four pavement pounders hope to 
enter the marathon in 1984 but are defini
tely going to increase training to reduce 
their time. 

Stamina was the order of the day for 

55-year-old Joan Capon, supermarket 
assistant at Wellingiiorough branch, 
who walked 29 sponsored kilometres on 
June 12. 

Collecting £43 for the Kettering 
Hospital baby scanner, Joan took five 
hours to complete this amazing jaunt. 

'A Bridge Too Far' took on a whole new 
meaning for 30 staff from Nine Elms on 
July 3, when they set out on a sponsored 
walk across 13 London bridges in aid of 
Capital Radio's charity. Help a London 
Child. 

Tower Bridge at 10am was the starting 
point on that hot summer day and 
Putney Bridge the great goal to be 
reached. All staff and their faniilies 
completed the walk and arrived as fresh 
as daisies at 3.30pm, having walked 15 
miles. 

'We were all in fancy dress' commented 
Dave Cooke, the branch SSA secretary. 
'Most of the girls went as St Trinians 
schoolgirls. We also had a clown, Andy 
Pandy, a footballer and a httle boy. 
Tourists thought we were a little weird!' 

Nevertheless, encouragement came 
from all round as the group made its way 
round London. Cars, vans and lorries 
hooted madly and pedestrians cheered 
everybody on. Rita Keable, store 
instructor, and the oldest member of staff 

did a great job, as did lane Cooke, Dave 
Cooke's wife, who had an operation on 
her knee three months ago. 

All in all it turned out to be a perfect 
fun day and £500 was the sponsorship 
money raised. 

Well bridged! 



^EWS IN BRIEF 

Left to right: John Marks; former Southampton Mayor, Barbara Barfoot; 
Margaret Oakey (joint winner) and Brenda Purdie. 

No-litter Bitterne 
BITTERNE BRANCH is a little bit 
proud of itself since winning the Tidy 
Trader of the Year award on June 8. 

The competition was set up by the 
Keep Southampton Tidy group to make 
shops and businesses more aware of the 
need to keep the front and back of their 
premises clean and litter free. 

John Marks, manager of Bitterne 
received the award and said the store was 
pleased to be singled out. 'We now have a 
reputation we must maintain at all costs.' 

Brenda Purdie, from the group 
commented: 'Sainsbury's deserved to win 
because of the staffs efforts in clearing 
up the rubbish and collecting shopping 
trolleys' 

'TODAY'S CAPTIVE audiences are 
hopefuHy tomorrow's Sainsbury cus
tomers,' commented Charles Galway, 
manager of Rayleigh Weir after a recent 
local school visit from Earls Hall Junior. 

Sainsbury's has gained a reputation for 
its hospitality over the last few years and 
it seems that schools have been pleading 
for more and more chances to visit local 
branches. The complex operations within 
a busy modern store have always 
intrigued future young customers but 
never more so than today. 

So far in 1983 there have been about 70 
school trips. The most visited branches 
are Ipswich, Sheffield, Wigston 
(Leicester) and Coldhams Lane. 

At Rayleigh Weir branch interesting 
questions and comments arose during 
the visit and letters of thanks afterwards 
proved how much the guided tour was 
appreciated and enjoyed. 

Young students were taken around the 
store, loading banks and preparation 
rooms and were shown the year end film. 

A few children compared the branch 
to competitors' stores and decided 
'Sainsbury's was better'. They were 
impressed with the size of the branch, 
the number of staff working there, the 
amount of food sold in a day, and the cold 
room or as one student put it: 'the freezing 
freezers'. 

All went shopping at the end of the 
visit to buy their picnics and on leaving 
promised to convert their Mums to JS if 
they weren't already customers. 

HURRY, HURRY, if you want to enter 
the 1983 JS Journal/SSA photographic 
competition. The closing date is only two 
months away. 

So far we have received a handful of 
entries but are now awaiting the big 
onslaught. Summer holidays are the ideal 
time to go 'shooting', so let's see the 
results. 

Street, London SEl 9LL. 

Sections 
1. Friends 
2 . Action 
3 . Out of 

town 

Remember all photographs must be in 
black and white and have an entry form 
attached. Enter as many pictures as you 
like! Extra forms available from the 
Journal office. 

Meanwhile, on the theme of 'Friends' 
we have selected one of our favourites 
taken by Andrew Chetwood, assistant 
manager, TeWord. This choice will not 
affect the final judging. 

For full details, see 757 June 1983. 



HOBBIES 

Ron blows his own trumpet 
'MUSIC HATH charms to soothe a 
savage breast,' and in civilised Britain 
there are probably more savage breasts 
heaving along summer roads in sticky 
vehicles than anywhere else you'd care to 
mention. 

Perhaps that's why Ron Young, JS 
driver at Basingstoke depot, is addicted 
to his out of work pursuit which is really 
much more than a hobby. 

At weekends and some days in between, 
Ron switches off the engine, swops his 
overall for an evening suit and picks up 
his trumpet. The transformation is 
complete. Ron Young, driver, is Ron 
Young, big band leader. 

'The Ron Young Orchestra, the big 
band for all occasions,' proclaims the 
publicity blurb and the emphasis is on 
big. The line-up comprises 18 musicians! 

'There's a great revival of the Glen 
Miller sound and it's not just older people 
who remember it from the first time 
round. There are lots of kids coming too. 
They like to dress up in period clothes. 
We're getting more and more bookings 
for 1940's style evenings,' says Ron. 

Further evidence of the craze is the 
tremendous success of Glen Miller's 
brother, Herb, who has been touring the 
country with his own band. He got wind 
of Ron's band and after making a 
pilgrimage told Ron he was very 
impressed. 

Attracting professional acclaim now 
but for years the 'RYO' was simply the 
romantic dream of a musician who had 
put aside his trumpet only to hanker for 
the happy days of his gig-playing youth. 

Ron had played the trumpet since the 
age of nine: 'At 171 joined the Grenadier 
Guards for five years as a trumpet-player. 

'I've lots of memories from those days. 
There was the drummer who put his 
beater through his drum skin, giving me 
a 12 mile run to the barracks and back for 
a new drum. Another drummer once went 
quiet during a number. The band turned 
round to see what was going on and he'd 
disappeared. In fact he had toppled off 
the back of the high stage and was lying 
on a heap of carpet surrounded by his kit! 

Ron Young 

'When I left the Guards I worked as a 
professional musician in almost all the 
'palais de dance' venues. But the Beatles 
put an end to all that. 

'I went back to my trade as a fitter and 
worked for various large companies. 
Then I came to Basingstoke, got a job 
with Sainsbury's as a motor engineer 
(later^ driver) and gave up playing 
completely.' 

But the urge for a big band grew and 
then came a lucky break. 'The local paper 
devoted a two-page spread to my plans 
and appealed for musicians. The only 
response I got was from a drummer with 
no drumkit and no transport. 

'Instead of forming my own band, I 
joined some already established in the 
area and by building up contacts I 
eventually got the Ron Young Orchestra 
together.' 

One of the founder members is 
trombone player, Clive Fortune, provi
sions manager at Farnborough branch. 
He worked with Ron on a number of 
occasions in the past without either 
knowing the other worked for Sainsbury's. 
Then one day they met on the loading 
bank at Basingstoke branch, when Clive 
was working there. 

'Ron told me his plans and asked me if I 
was interested. That was over four years 

ago. The band provides terrific relaxa
tion after a long day at work. Both our 
wives are very involved with the band. 
Usually they come to gigs but if it's very 
far they'll keep each other company at 
home.' 

Ron says his wife was his greatest 
stroke of luck: 'Barbara is the band's 
full-time secretary and she is totally 
committed. The band took off just as our 
son married—now she adopts members 
of the band!' 

Barbara has been taking so many 
bookings lately that Ron says: 'The 
future is looking bright. We're often 
asked to play in resorts like Benidorm for 
a three-month stint, but we're all working 
men and have no desire to go professional. 
We'll just keep it ticking over.' 

One offer that Ron did take up was to 
make an LP at Thames TV and a dance 
was organised for the recording in 
February this year. Now the band has sold 
more than 600 copies. 

Said Clive of the record: 'When I first 
heard it I just laughed and laughed. I was 
so pleased at how it came out and so 
proud.' 

Radio's big band man, Alan Dell, has 
featured the record on his show and Ron 
has been asked to make another LP at the 
end of the year. 

Now things are really swinging his way. 

Ctive Fortune 



PEOPLE 

LONG SERVICE 
Dave May, leading departmental 
assistant at Hastings, has completed 25 
years' service with JS. 

He joined the company at Tonbridge 
as a porter and 11 years later moved to 
Avebury in charge of van checking. In 
1980, Dave was promoted to leading 
departmental assistant before transfer
ring to the Angel Centre for the next two 
years. He recently joined Hastings 
branch. 

Leslie Barry, leading warehouseman 
returns, at Basingstoke depot, has 
completed 25 years with JS. 

He began his career at Union Street 
where he became meat porter. In 1964 he 
transferred to Basingstoke as a ware

houseman and moved to the returns 
department in 1971. 

George James, a driver at Basingstoke 
depot, has completed 25 years' service 
with JS. 

Wally Bishop, a driver at Charlton 
depot, has completed 25 years with JS. 

Jack Garton, a perishables warehouse
man at Charlton depot, has completed 25 
years with JS. 

He joined the company at Union Street 
and moved to Charlton for the opening in 
1970. 

Jolin Miller, a foreman in the bacon 
department at Basingstoke depot, has 
completed 25 years' service with JS. 

He began his career at Union Street 
and in 1964 moved to Basingstoke. Six 
years later John was promoted' to 
foreman. 

.Queenie Robotham, a skilled evening 
display assistant at St Stephens, Norwich, 
has completed 25 years with JS. 

She joined the company at Magdalen 
Street and then left JS in 1960 for a period 
of five years. Queenie rejoined JS at St 
Stephens and in 1976 was promoted to 
her present position. 

Valerie Samuel, assistant checkout 
manager at Harlow, has completed 25 

years' service with JS. 
Jean Isaacs, a skilled supermarket 

assistamt at Central Croydon, has 
completed 25 years with JS. 

Trevor Robinson, provisions manager 
at King's Lynn, has completed 25 years' 
service with JS. 

He began his career at Drury Lane and 
later in the same year moved to Avebury 
as a trainee salesman. A year later he 
moved to Mill Hill and then to Bishop's 
Stortford as senior leading salesman. 

In 1968 Trevor vî as promoted to 
assistant manager at the new Bishop's 
Stortford and four years later took up his 
present position. 

Fred Gifford, a non perishables 
warehouseman at Basingstoke depot, has 
completed 25 years with JS. 

He joined the company at Stamford 
House as a warehouseman and moved to 
Basingstoke depot for the opening in 
1964. 

RETIREMENTS 
Stan Hart, customer service assistant at 
Worthing, has retired after 31 years' 
service with JS. 

He joined the company at Leatherhead 

When opportunity knocked 
LOOKING BACK over the last 45 years 
at JS, Roy Shepperd, meat manager at 
Basingstoke depot, summed up his life 
with the company: 'It was rather like the 
TV programme "Opportunity Knocks". 
All my career opportunities took me by 
surprise.' 

Roy joined JS at Woking branch as a 
delivery lad. 'It was here I met my wife. 
She had only joined the company two 
weeks before. What a stroke of luck!' 

Amazed 
After two years Roy was made up to 

head delivery lad and not long afterwards 
became a butcher's learner. 'I didn't have 
my heart set on butchery but I soon 
changed my mind. I was amazed at what I 
saw.' 

In 1942 he joined the forces and went 
to fight in North Africa. Four years later 
Roy returned to Woking to the poultry 
department. 

His first major career opportunity 
came in the early 1950s when he was 
promoted to meat manager at Famham. 
'Now that really did happen out of the 
blue.' In 1958 he moved to Esher in the 
same capacity. 

Stamford House was the next port of 
call where Roy joined the panel of 
trading instructors. It was here opportu
nity knocked again. He was asked to 
move temporarily to Union Street to help 
out as a meat examiner and stayed seven 
years! 

Move 
In 1971 Roy moved to Basingstoke 

depot as meat examiner in the pre
packed lamb department. He then 
became deputy manager and was finally 
promoted to meat manager for the lamb 
and beef department. 

'I consider it a great privilege to be 
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able to look back on my career at JS with 
such affection. The company constantly 
gave me amazing opportunities to help 
me reach my present position.' 

Since retirement Roy has been on a 
three-week holiday round Holland, 
Germany, Switzerland, Austria and 
Belgium, has got stuck into his hobby. 

scouting, and spent hours in the garden. 
'I'm still not completely organised but I 

shall make sure I'm kept busy or my wife 
certainly will. I hope to do some work in 
the Basingstoke hospital. When my wife 
retires we'll go on a proper retirement 
holiday and set off on our new life 
afterwards.' 



as a porter and in 1968 moved to 
Warwick Street, working in the same 
capacity. Stan transferred to Chapel 
Road 12 years before retirement. 

Edith 'Pep' Pepper, a chief display 
assistant at Watford, has retired after 28 
years with JS. 

Maty Ansley, a supermarket assistant 
at Boreham Wood, has retired after 27 
years' service with JS. 

Julie Scotcher, a part-time supermarket 
assistant at New Barnet, has retired after 
26 years with JS. 

She joined the company at the old 
manual shop and moved to New Barnet 
in 1980. 

Thea Baraic, a senior supermarket 
assistant at Swiss Cottage, has completed 
21 years service with JS. 

She joined the company at Haverstock 
Hill, and transferred to the new Swiss 
Cottage for the opening. 

Mary Oaldey, a part-time skilled 
supermarket assistant at Walsall branch, 
has retired after 15 years with JS. 

Jean Flower, a senior supermarket 
assistant at Bury Park, Luton, has retired 
after 15 years' service with JS. 

Pat Stinson, a part-time assistant in the 
canteen at Buntingford depot, has retired 

after 14 years' service with JS. 
Ellen Thomes, a supermarket assistant 

at Brentwood, has retired after 13 years' 
service with JS. 

Leonard Blumson, transport accounts 
assistant, district division, relief 
contractors, has retired after 12 years' 
service with JS. 

He began his career in purchase 
accounts. 

Jean Hill-Turner, a shift clerk at 
Buntingford depot, has retired after 12 
years with JS. 

Yvonne Norman, a part-time super
market assistant at Worthing, has retired 
after 11 years' service with JS. 
The following staff have also retired. 
Length of service is shown in brackets. 
Mrs I Diaper (9 years) 
Mrs D Collett (8 years) 
Mrs V Connolly (8 years) 
Mrs J Everett (8 years) 
Mrs D Prior (8 years) 
Mrs D Best (7 years) 
Mrs I Murphy (7 years) 
Mrs H Coard (6 years) 
Mrs R Groome (6 years) 
Mrs E Moyan (4 years) 
Mr D Stock (4 years) 
Mrs I Constable (3 years) 

HOMEBASE 
APPOINTMENTS 

D Bast-Boverhoff, formerly deputy 
manager of Basingstoke, has been 
appointed manager of Lordshill. 

W Simms, formerly deputy manager of 
Croydon, has been appointed acting 
manager at Croydon. 

M Tucker, formerly manager at 
Croydon, has been appointed manager of 
Kingston. 

M Wakeford, formerly manager of 
Lordshill, has been appointed manager 
of Cardiff for the opening. 

OBITUARY 
Fred Eagle, section manager in depot 
stocks, Streatham, died suddenly on June 
8, aged 58. 

He had been with the company since 
1961. 

Doris Mclntyre, a part-time seamstress 
at Buntingford depot, died on February 
9, aged 51. 

She had been with the company for 16 
years. 

FEEDBACK 
it was fantastic meeting old friends. Even 
the sun shone all day! 

Thanks on behalf of everyone, you're 
doing a great job. 

Buy l ines 

Letters are welcome 
and should be 

addressed to the editor 
Strike me! 

From: E Pritchard and K Aussamand, 
customers at Telford branch. 
I would like to thank Zigurds Busevics, 
deputy manager at Telford branch for the 
excellent and prompt way he sorted out 
the problem of the exploding box of 
matches. 

Miss Aussamand, over from France, 
was staying with me when she bought the 
box and unfortunately they weren't as 
safe as they claimed to be. 

I phoned Sainsbury's and was amazed 
to be told that everything would be 
sorted out and Miss Aussamand would be 
immediately reimbursed. 

What a refreshing change to be treated 
this way! 

A big thank-you. 

Boiunemouth. beano 
From: S Vernon, Veteran. 
I would like to say a big thank you to the 
Charlton SSA committee for organising 
such a wonderful trip to Bournemouth on 
June 19. 

It was a great day, lunch was super and 
1 know I speak for all veterans when I say 

From: Gregory Scanlon, provisions 
manager, Portsmouth: 
Could you please explain why a line 
which is obviously selling well in a branch 
is discontinued and not replaced with a 
similar line, eg JS Faggots (frozen). 

I've been told by the buying office that 
a branch is only allowed to stock a given 
number of lines for space reasons. If that 
is the case I can think of slow selling lines 
which could be exchanged for more 
popular lines. 

Personally I think each branch should 
have their say in what should or should 
not be stocked, rather than have popular 
itemsiJiscontinued without explanation. 

Finally when the company puts a 
commodity on TV with extensive 
coverage, why not extend the line to all 
shops for the period of the offer, eg JS 
Cod and Prawn Pie. This would avoid 
customer bad feeling. 

Ross McLaren, departmental director, 
dairy, cheese and frozen foods, replies: 
The successful volume growth of our 
frozen food business, together with the 
high capital and running costs of 
refrigerated equipment, does mean that 
such display space needs to be very 
carefully used in our branches. 

To optimise the use of this space the 
buying office continually reviews and 
analyses sales to weed out the poor 
performers such as JS Faggots, but in 
conducting these reviews, individual line 
performance has to be balanced against 
providing the best possible overall range 

of frozen food to the consumer. 
Consequently, given our space con
straints, the provision of range does mean 
that it is not always possible to stock all 
the best selling lines in one sector as it 
would reduce range in other arcEis. 

One of the great strengths of Sainsbury's 
lies in our ability to project our identity 
across all our outlets. To allow each 
branch to decide its range could seriously 
undermine this strength. 

The introduction of branch computers 
should allow us not only to conduct better 
product reviews but also to communicate 
reasons for discontinuation and extension 
to branches. 

The {xjint on tv advertising is puzzling 
as Cod and Prawn Pie was, and is, in all 
branches. In policy terms we would not 
feature a line in less than 85 per cent of 
our branches and in such instances to 
extend out just for the feature period 
creates poor customer relations in the 
branches that are cut back after the offer. 

Cracking yolks 
From: Mrs M Baldwin, a customer at 
Wembley. 
I really got value for money at my local 
Sainsbury's last week. I bought one 
dozen eggs and every one had a double 
yolk. 

Keep up the good work! 

Don't forget-
last copy-

date for the 
September issue is 

August 7 
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ARCHIVES 

The OX 
that 

finally came 
home 

THE OPENING of the new Wakefield 
House called to mind a recent gift to the 
Archives from a Bury St Edmunds 
customer. Her letter read: 'When my 
mother died sixteen years ago, I inherited 
one of your glass pots of tongue. I have no 
idea how long it had been in her house up 
till then . . . although it was quite 
obviously still fresh.' 

The tongue, as the label says, was 'a 
high class table delicacy'. The picture on 
the lid is a peaceful pastoral scene of 
grazing cattle in green and red-brown. 
The label is rather tattered, but it is just 
possible to read that the customer is 
advised to 'carve downwards, not across'. 

Such tongues were cooked in 'the 
kitchens', as Wakefield House was then 
known. They were skimmed hot, packed 
into the glass with jelly, vacuum sealed 
with a rubber ring, a lid and a metal clip, 
and then taken to the cold store to set. 

The price list, dating from the early 
1930s shows that ox-tongue was the most 
expensive item in the charcuterie 
department. 

The old Wakefield House, demolished 
in 1981, housed several other functions 
until the building of Rennie House, the 
new factory, in 1936. The first floor was 
the kitchens proper, where cooked meats, 
including tongues, were prepared. 
Sausage and pie-making and packing 
were carried out in the basement and on 
the ground floor, whilst a balcony ran 
around the the yard where tongues and 
other charcuterie were packed. Below 
Wakefield House on the Stamford Street 
side was the Blackfriars branch of JS, 
closed in 1972. 

Wakefield House ceased to be a 
factory with the opening of the new 
factory and was later used as offices. 
Potted tongue making was continued in 
the new building, but during the last war 
supplies becamte impossible to obtain 
and production was never started again. 
So this tongue has taken fifty years to 
return to a very different Wakefield 
House! 
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Protective custody 
THE SSA BOASTS 100 per cent pet 
ownership amongst its members. In 
fact every individual owns a cat. Unusual? 
Stranger still, the cat is a Siberian Tiger 
and its proud owners also have a Black 
Rhinoceros! 

SSA membership isn't made up of 
thousands of Doctor Doolittles; it has 
merely adopted these two animals which 
live in Marwell Zoological Park near 
Winchester. 

For the second year in succession 
£1,000 of the SSA raffle money is to be 
eaten up. Continuing in the adoption 
scheme, the members' money will help to 
feed the endangered species protected in 
the zoo. 

When Ron Yeates took the £1,000 
cheque to Marwell he was given a 
progress report by zoo director, John 
Knowles. 

Sainsbury's Siberian Tiger is thriving. 
It's lucky for the species that it adapts so 
easily to life behind bars because there 
are six times more Siberian Tigers in 
captivity than in the wild. Unfortunately 
to be 'bom free' is a dangerous start in life 
for a Siberian Tiger. Its home—Siberia 
and North China—is rapidly being 
developed. Forests are cleared and mined 
or cultivated for cereal, supplying the 
human population and starving the tiger 
of its hunting ground. 

John Knowles explained: 'The short 
term success of breeding the tigers in 
zoos is no guarantee for the future. It is 
merely a holding operation. We don't 
know what is on the horizon. The 
pressures still exist out there and these 
tigers don't know how to kill to eat. We 
can only hope that future generations will 
care enough to find a way of re
introducing them to the wild if the land is 
freed.' 

Sainsbury's other adopted animal is 
not quite as pretty as the big cat but 
beauty is in the eye of the beholder and 
John Knowles places a high value on the 
Black Rhinos in his zoo. Unfortunately 

John isn't the only one. Hunters in their 
native home of Africa know the high 
value of rhino horn. A vicious circle sees 
the rhino more keenly sought after as its 
population wanes. The rarer it becomes, 
the more money it fetches. 

Kes and Katy are Marwell's Black 
Rhinos and John is hoping they'll take a 
fancy to each other when they reach 
maturity. They have been together for 
two years as part of a co-operative UK 
zoos project. 

It is to be hoped that Katy is the type of 
girl who falls for the boy next door! 

Every cage at Marwell contains a 
warning few future generations which 
may never see beautiful creatures like the 
Snow Leopard or the tiny Chinchilla. 

The zoo relies on contributions like 
the JS £1,000 and revenue from visits by 
the public. 'We have, on average, 250,000 
visitors a year but we're very vulnerable 
to weather and petrol prices,' said John. 

Publicity helps. The nationally-covered 
tragedy of Marwell's Victor the gilaffe, 
who did the splits while courting and 
never got up again, touched the hearts of 
millions. As if to prove that Marwell isn't 
about chocolate box nature, Victor died. 
Marwell means life or death. 

Ron Yeates (left) with John Knowles. 

BUSINESS NEWS 

P^ing 
omo rrow 

THE PROPHESIES of a cashless society 
have been around for quite some time now. 
At first it was thought that cash would be 
replaced by cheques and other sorts of 
'paper money'; then it was suggested that 
credit cards [plastic money) would take 
over Now the topic is the abandonment of 
all these methods of payment in favour of 
electronic funds transfer CEFT)-a truly 
cashless system. 

What is the present state of development, 
and how will these innovations affect JS? 

Cash is an essential part of our society, yet 
the cost of using it is enormous. From 250 
million of the new £1 coins to 3.5 billion one 
penny pieces, the coinage in circulation is 
vast. The cost of counting and handling all 
this money is correspondingly high—a 
clearing bank such as Barclays will spend at 
least £12 million a year on it. 

Cheques are also a major headache - we 
generate over 2.5 billion of these bits of 
paper each year, which all have to be 
physically transported around the country 
for the right accounts to be debited and 
credited. 

So the possible benefits of reducing the 
volume of cash and paper shuttled from 
John O'Groats to Land's End and points in 
between are immense. An initial suggestion 
to ease the cheque problem was so-called 
truncation. Considering that a cheque is 
essentially a piece of written information, all 
truncation means Is the sending of that 

information electronically rather than the 
sending of the piece of paper itself. 

This process can take two forms—either 
video truncation where an image of the 
whole cheque is transmitted, or the 
transmission only of the code-line data 
(those odd-looking characters along the 
bottom of a cheque]. Customers would 
keep their cheque stubs. Banks would need 
only moderate system-changing and both 
would enjoy the savings involved. 

The disadvantages of truncation are that 
the cost of buying the equipment for the 
bank branches is quite heavy—at least £50 
million—and the system does not meet the 
main development objective of bankers: to 
do away with cheques themselves. 

Radical 
So a more radical solution is needed — 

EFT. The principle is that a shopper pays for 
the goods by putting a personal plastic card 
in a terminal at the supermarket checkout, 
petrol station, ticket kiosk, or wherever 
Providing the shopper's account is in credit, 
an electronic signal comes back from his or 
her bank, authorising the transaction, and 
guaranteeing payment to the retailer 

Depending on the exact nature of the 
system, the customer's account may be 
charged instantaneously or at a later date. 

Not surprisingly introduction of EFT 
would be even more expensive than 
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''Here's a snapshot of my cPiequebook taKen on the 
Costa dA Sol.'' 

truncation. The equipment at retail outlets 
would cost about £250 million, to which 
must be added the cost of a transmission 
network, and any equipment the banks may 
need. 

Developments so far in the UK have not 
been encouraging. This is depressing, 
since Britain has almost the greatest 
potential suitability for EFT of any western 
country. We have a substantial population, 
mainly urban, located in a compact area. 
We have a relatively sophisticated banking 
system with essentially only five major 
groups, who are all used to working with 
each other We have an efficient retailing 
sector where again several large groups 
comprise a large part of the market. Even 
the telephone system is creaking towards 
the twenty-first century; and our computer 
and electronics industries are up amongst 
the front-runners. 

Experiments 
The most ambitious test of the concept in 

the UK was planned to take place in 
Southampton in 1981, but for various 
reasons, not the least of which was dissent 
amongst the participating bankers—it never 
took place. 

Experiments in the USA have been 
hampered by the large number of banks 
that operate there, and by laws which 
restrict trading across state boundaries. 

The lead in the EFT race is, surprisingly 

held by the land of the Golden Delicious, 
across the Channel. Since 1979 experi
ments have been carried out at Bourg-en-
Bresse and, a little later, at Limoges. The 
Limoges test will soon take a large step 
forward when the French bank. Credit 
Agricole, installs 150 terminals in local 
shops. The retailers will pay a monthly rental 
and a commission of up to 1 per cent on 
sales. At Bourg-en-Bresse over 36,000 
cards have been issued to shoppers. The 
shop assistant puts both the card and a 
paper voucher into the terminal, the 
customer taps in his personal identification 
number, and his account is charged right 
away, whilst the retailer receives the credit 
the following day In this case the service is 
free to both retailer and shopper, yet is 
popular with neither Only one in three 
customers actually use the system — 
presumably they are not too keen on having 
their accounts charged immediately The 
retailers are unenthusiastic because the 
equipment takes up valuable selling space. 

What are the potential advantages of EFT 
in this country? For the customer the 
present irritating £50 cheque card limit 
could be circumvented. But the shopper 
might lose the benefit of the two to five day 
delay that currently takes place before a 
cheque is charged to his account. 

Bank charges for such automatic 
transfers would probably be lower than for 

Continued on next page 



Twenty-five Tendersweet years 
Twenty-five years ago in Haverhill, Suffolk, Sainsbury's first packets of sliced, weighed and labelled Tendersweet bacon appeared at the end of a small production line employing 12 people. 

•4 Val Stock of 
Canada Packers 
(left); Mrs Derek 
Henson, Roy 
Griffiths and 
Derek Henson. 

Customers of 1958 who found these 
packets on sale in their local store, no 
doubt thought it a trendy, new-fangled 
idea from America, but as with that other 
transatlantic phenomenom, the self-
service store, customers were enthusi
astic. 

Packets leapt from fridge to trolley at 
such a rate that only rapid expansion 
could cope with demand. 

The Haverhill Meat Products company 
has increased its staff over the years from 
that original 12 to today's 2,000 plus. 

One of the first developments was the 
building of a larger bacon plant in 1960. 
A cooked meats plant followed shortly 
afterwards. Then came an effluent plant, 
a canning plant, a larger abattoir, a nitro
gen plant, a large new pork and sausage 
plant, a new engineering block and, most 

_ recently, a new sports pavilion for staff. 

Celebrations 
Owned jointly by Sainsbury's and 

[Canada Packers Inc., the largest meat 
packers in Canada; Haverhill Meat 
Products (HMP) has enjoyed 25 years of 
innovation, expansion, sophistication and 
development. Last month saw celebra
tions, anniversary dinners and a visit by 
Princess Anne to mark the silver jubilee. 

In his first year on the JS board Sir 
John Sainsbury, now chairman, spent 
some time in North America looking at 
bacon production and marketing tech
niques. He felt that the British bacon 
handling process, in which grocers sliced 
bacon on shop counters, was outmoded 
and the alternative of pre-packed sliced 
bacon of a high standard would become 
very attractive for Sainsbury's customers. 

The location of Blunt's Hall, Haverhill, 
was chosen for the pilot scheme in 1958 
because Sainsbury's had an abattoir on 
the site. This formed the nucleus from 
which today's operation grew. 

Below: The bacon packing 
process. 

Top: Princess Anne meets 
ladies on the production line 
(Dan Pillar is far left). 
Above: Unveiling the plaque. 
Below: The walk about. 

>\lv\TP% 
The initial success of Tendersweet 

bacon which uses a special curing 
method encouraged expansion and the 
product is still extremely popular. 

In the early 1970s the Blackfriars plant 
transferred to Haverhill and sales in
creased even more rapidly. Annual turn
over in 1980 with a range of 200 products 
was in excess of £65 million. The com
pany plans to mark its jubilee year by 
achieving £100 million in turnover for the 
first time. 

i\cquisition 
Haverhill Meat Products is one of the 

largest suppliers to Sainsbury's and by 
far the largest meat processing plant in 
the country, producing a uhiquely com
plete range of pork products. 

The acquisition in 1980 of Palethorpes, 
the famous Midland sausages and pie-
making firm, opened up new markets for 
HMP products, particularly in the 
Midlands and North West. 

General Manager is Dan Pillar, one of 
the original 12 employees in 1958. Having 
seen the company grow thus far he has 
every confidence in HMP's ability to 
continue to grow in the future. 

A ROYAL jubilee visit to Haverhill Meat 
Products took place on July 11. Her 
Royal Highness, the Princess Anne, 
arrived at HMP by helicopter at 3.00pm, 
to be greeted by the High Sheriff of 
Suffolk, and the Mayor of St Edmunds-
bury. HMP chairman, Roy Griffiths and 
general manager, Dan Pillar were also in 
the welcoming party. 

The Princess was given protective 
clothing to cover her summery lime and 
lemon outfit. After listening to a brief 
description of the plant and processes the 
tour of the factory and offices began. 

Her Royal Highness saw the bacon and 
meat plants where bacon and cooked 
meats are sliced and packaged, and 
sausages are made. She also visited 
the microbiology laboratory and main 
office, meeting employees at their work. 

HMP's youngest member of staff, 17 
year old Wendy Fitch from the quality 
audit department presented flowers to 
the Princess (front cover). 

The tour which lasted 35 minutes was 
designed to give Princess Anne an insight 
into the general running of HMP. 

After the tour Her Royal Highness 
returned to the sports field to unveil a 
commemorative plaque in the new indoor 
sports and social club complex, a building 
jointly funded by the company and the 
employees sports and social club. 

There followed a popular walk-about 
on the field, crowded with staff, families 
and visitors. One thousand local school 
children were also present, many of them 
with parents at HMP. 

General manager's secretary, Judy 
Hale, was on hand in case the Princess 
needed her. 'I was ready to help if the 
Princess had trouble with her protective 
cap but there were absolutely no hitches. 
A very memorable day which couldn't 
have gone more smoothly.' 

Her Royal Highness took tea in the new 
sports pavilion before departing. 
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