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R <LMT]V E 
The Sainsbury's/British Airways promo
tion is in full flight, and nine million leaf
lets have been handed out to customers. 
Meanwhile, here in the Journal we are all 
busy persuading family and friends that 
they don't really want to go anywhere, 
and snatching their receipts for our own 
collection. But we're feeling mean 
because we are the only members of 
staff ineligible for the Journal's Free 
Flights Competition. Watch out for the 
November Journal's Health and Safety 

Competition. Win
ners and their par
tners will be flying 
absolutely free to 
Paris. 

We'll just stay here and wait for your 
postcards! 

Art lovers should be on standby. The 
eighth Sainsbury's Contemporary Art 
Society Market at Smiths Gallery in 
Covent Garden begins on October 27. 
There are bargains galore by a wide 
selection of emerging and established 
artists. Prices for pictures and sculptures 
start at £100. 

If you are creative yourself, then you 
could win £100 in the JS Journal Photo
graphic Competition. Latest news on 
page 26 and details are available by 
calling 071 921 6486. 

T V C A M P A I G N R E C R U I T S 
NEW FACES 

More famous faces are joining the elite 
group of celebrities who appear in Sains
bury's recipe TV commercials. The next 
person to advertise for the first time will be actress Zoe 
Wanamaker. She will make her debut appearance on 
October 18 at 8.25pm to share her recipe for Fresh Taglia-
telle with Pesto and Bacon. 

The advertising campaign, last year named as 'Camp
aign of the Year' by Campaign magazine, will then continue 
with re-runs of a previous ad and a further two new faces 
before Christmas. 

Zoe Wanamaker. 
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A P P O I N T M E N T S 

JuorrH EVANS, formerly manage
ment resources manager, has 
been promoted to departmental 
director with responsibility for 
corporate personnel functions, 
reporting to John Adshead, 
personnel director. 

These functions include 
remuneration and benefits, 
management resources, 
personnel systems, and the 
dedicated personnel 
departments serving head 
office departments. 



H E A D LINES 

Glenn Holden puts 
Hereford on the 
bakery map. 

Lee Exall used his 
loaf and showed 

the most promise 
on his course. 

N O R T H E R N AREA OFF ICE 
OPENS IN LEEDS 

On September 15, David Quarmby, joint 
managing director, officially opened the 
new Northern area office in Lawnswood, 
Leeds. In his opening address, Mr 
Quarmby, a native of Halifax and grad
uate of Leeds University, explained that 
the new sixth area office was needed to handle the ever-
increasing number of JS stores in the North. The 58 staff 
cover 30 stores in the two districts (David Robb's and 
Peter King's) but this will increase to the equivalent of one 
million sq ft with the addition of Shorehead (Huddersfield), 
Harrogate, Blackhall (Edinburgh), Scunthorpe and Don-
caster in a year. 

Graham Naylor, Northern area director, then showed 
visitors around the departments which he explained will 
provide 'the information and support to make the jobs of 
the branches easier.' He added 'The creation of the new 
sixth area provides a tremendous opportunity for all of us 
associated with the area to build on the success of the 
company, not only in our established stores, but in those 
planned for the North of England and Scotland.' 

O V E N P R I D E 

Sainsbury bakers have been capturing the limelight over 
recent weeks with their excellence and expertise. 

Glenn Holden, bakery manager at Hereford JS, made it 
through to the final of the Instore Bakery Manager of the 
Year category in the British Bakery Industry Awards. He 
admits that he has a secret ambition to one day take his 
expertise to Russia. 

Maybe Glenn should take some advice from Ken Payne, 
bakery specialist at Savacentre, when Ken returns from his 

three month secondment to Moscow. For 
'Red Ken', as his colleagues have dubbed 
him, will join other bakery experts in Oct
ober to help Russian bakeries prepare for 
their imminent privatisation. 

Last, but not least, Lee Exall, a trainee 
baker from Kings Lynn branch, was aw
arded a cup in recognition of being their 
most promising student on the Cambridge 
College City and Guilds Course. 

Ken Payne is ready to pass on some 
Sainsbury expertise to Russian baiters. 

David Quarmby, joint managing director, 
explains the significance of the new Northern 
area office at the opening ceremony. 

C U S T O M E R S C A S H IN ON NEW 
A U T U M N P R O M O T I O N 

This Autumn JS will be helping shoppers cut their bills with 
chances to save on up to 200 products that will be on 
Multibuy in the recently announced Autumn Promotion. 
Having pioneered the bulk-buying discount scheme in 
1987, Sainsbury's stores across the country will now 
feature twice as many products on Multibuy than any other 
supermarket, in addition to the hundreds of Special Offer 
and Everyday Low Price lines always available. 



LINES 

D U A L COMMIT IV IENT TO PEOPLE 

On September 21 David Sainsbury, deputy chairman, 
announced the company's participation in two 
government-bacl<ed schemes designed to reinforce 
Sainsbury's commitment to staff training and development. 

He joined Employment Secretary Gillian Shephard to 
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launch'the new 'Choices' 
careers guidance initiative 
at Streatham Common -
one of the first ten stores 
to benefit from the scheme. 
The scheme will initially 
help staff consider their 
abilities and interests. It 
will then offer employees 
guidance and encourage

ment to choose from a range of options which will help 
them make the most of their career potential. 

The second scheme Is known as 'Investors in People' 
and aims to encourage the highest standards in corporate 
training and development. An action plan is being put 
together to ensure the company meets 26 points of excel
lence set by the scheme. Independent assessors then 
review how well these moves are working in practice. 
When they are satisfied the standard has been met, an 
award is presented declaring the company an Investor in 
People. Since JS training and development already meets 
most of the criteria, confidence is high that the award will 
enhance the excellent reputation the company already 
enjoys for Its quality of training. 

T O T T E N H A M U N E M P L O Y E D 
S P U R R E D ON BY JOB L INK 

Seven determined young people have transferred from the 
ranks of the long-term unemployed to full-time emp
loyment at Tottenham branch. They were among a group 
that spent six weeks in the store developing basic social 
and working skills which working people often take for 
granted. They so impressed branch management they 
were then taken on full-time. The group also picked up 
practical branch skills as part of the Community Job Link 
initiative run jointly by JS and Harringay Council. 'They are 
all enjoying their new jobs and even putting forward new 
ideas now as part of the branch team', says branch 
manager Ian Kuhnel. 

Tottenham manager Ian Kuhnel (red tie) stands with 
representatives from the Finsbury Park Community Trust, 
who administer the Job Link scheme, members of staff and 
the seven trainees who were contracted full-time. 

Martin Webb, senior 
manager in charge of 

soft drinks (right) 
accepts the medals 
and diplomas from 

BBI president Mr 
Rayner-Green. 

W H A T A LOT OF BOTTLE 

Sainsbury's bottled drinks swept the board at a recent 
industry competition, clinching two gold and two silver 
awards. Judges in the British Bottlers' Institute Soft Drinks 
Competition had to sift through almost 1,500 samples, 
eventually awarding the four awards to JS entries in both 
the packaging and tasting categories, leaving leading 
proprietary brands in their wake. 



JANET IN A CLASS OF HER O W N A T 
S H R E W S B U R Y 

Teacher Janet Kempton did her school and Shrewsbury JS 
proud when she received an award worth £100 for her 
work while on a teacher placement with the store. She is 
one of only two winners out of the 5,000 eligible each 
month across the country and she was the first winner 
from the West Midlands. 

Janet gained an insight into how the store is run from 
her week helping and shadowing branch staff and was 
able to apply this to her curriculum work. Teacher place
ment organiser, Roy Ellis, praised Janet for applying such 
features as store layouts and trolley design to geography 
and technology projects and thanked branch manager Ian 
Evans and his staff for their contribution to Janet's 
success. 

S T E P P I N G OUT W I T H SHEER 
ELEGANCE 

It is not often that the Sainsbury label is seen on the 
catwalk alongside those of Daks-Simpson or Georges 
Rech. But, September 15 and 16 saw Sainsbury's hosiery 
in the company of these famous names at the Woman's 
Journal Fashion and Beauty Show at the Dorchester Hotel. 

Nanette Newman was on hand to present the five 
shows to WJ readers who had paid to see top international 
fashion names showing off the latest styles in clothes, 
hairdressing and toileteries. 

Legs by Sainsbury's. 

Teacher Janet Kempton with Shrewsbury manager Ian Evans 
(right) and Peter Villa from award sponsors W H Smith. 
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Manning the JS display at 
Bournemouth were (I to r) 
Andrew Smith, branch manager 
Salisbury, with Carmel Mora and 
Michael Hewitt, both from local 
authority liaison. 

FOOD SAFETY - SHOWING THEM 
HOW IT'S DONE 

Sainsbury's was the only retailer with a stand at the 
Institute of Environmental Health Officers Exhibition in 
Bournemouth during September when the company took 
the opportunity to present its commitment to food safety. 
The display attracted considerable interest, particularly the 
award winning 'Hidden Enemies' food safety training video 
and the Temperature Management System which monitors 
the cold cabinets in JS stores. 



H E A D INES 
S T O R E C H A N G E S 
ITS LOOKS ON 
T H E Q U I E T 

These days it is easy to 
mistake Woodliall Farm for 
a recent opening, but its 
modern looks belie a ten 
year history. Over a 15 
week period this summer 
the branch was transformed with a new frontage and 
walkway. The work was not just cosmetic - expensive 
earthworks were needed to level the whole car park, to the 
relief of trolley-pushing customers. And, despite the 
dramatic changes our pictures show, not a single trading 
day was lost thanks to careful phasing of the works. 

Woodhall Farm before 
and after its facelift. 

S T A F F O F F E R S ON F I N A N C I A L 
S E R V I C E S 

Staff are spoilt for choice now with even more cut-price 
insurance and financial services. With rapidly rising 
premiums it certainly pays to shop around. So why not try 
one of these companies? You could end up saving 
pounds, but do remember to tell them you are from JS 
when you call to take advantage of the cheaper premiums. 

Hogg Robinson are able to offer a range of discounted 
household and motor 

QUOTECHECK Insurances through their 
'Quotecheck' freephone 
service. By simply calling 
0800 626 624/628 you can 
obtain the most competitive 
quote from the top 100 UK 
insurers with an extra 5-10 
per cent discount for JS 
staff. Further details are 

being circulated to staff over the coming months. Direct 
Line can also offer special rates on 081 760 8800. This is 
in addition to similar offers from Jardines (0800 445444) 
and Sun Alliance (household only on 071 734 7211) 
previously featured in the Journal. 

It is not just your car, home and possessions that may 
need to be insured - what about yourself? With 
contributions from as little as 25p per week to the 

S P R I N G CLEAN A T P O R T S M O U T H 

Not to be out-done by the opening of the Farlington 
branch this year, the Portsmouth branch in Commercial 
Road has captured the limelight by receiving an award for 
the tidiest car park in the city from the Lord Mayor. 
Manager Peter Shaw accepted the certificate in August 
following a competition organised by the city's cleaning 
contractor as part of National Spring Clean Week earlier in 
the year. 

Sainsbury's Personal Injury 
Plan (PIP) your family could 
get up to £200,000 if you 
have a serious accident. 
Details of the scheme will 
be circulated to staff prior to 
its launch on October 26. 

From PIP to PEP. Staff wishing to transfer shares 
recently released from the Profit Sharing Scheme to the 
new Sainsbury Single Company Personal Equity Plan need 
to do so before October 29. This is the deadline for 
sheltering these shares from Capital Gains Tax. 

Staff wishing to deal in Sainsbury shares will also find 
that two companies offer staff competitive rates. At 
Redmayne Bentley you can contact Bernard or Ted for 
more information on 071 489 9955 or call Sharelink on 021 
200 2242. 
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The new report by the Trustees of the 
pension scheme is now available and 
includes good news for contributing 
members. Refinements to the scheme 
mean that members will receive 
increased benefits for lower 
contributions and part-time staff in 
particular stand to benefit. 

The report is designed to be user-
friendly and explains in everyday 
language how the scheme is run, who 
runs it and where the funds are 
invested. Joe Barnes, chairman of the 
Trustees, addresses the unfortunate 
difficulties faced by Maxwell company 
employees and reassures members of 
the Sainsbury scheme that our 
scheme already includes 'a number of 
very effective safeguards'. 

He also writes in his review of the 
year that, despite the continued 
recession, 'the market value of the 
assets has continued to grow and at 
March 1992 stood at £936m, which 
confirms the underlying strength of 
the scheme. The assets are invested 
for long-term grov\/th and the average 
return over the last ten years has been 
15.9 per cent, which is higher than the 
average achieved by other UK funds.' 

The report also outlines other 
changes such as improvements in the 
benefits for long service employees. 
The equalisation of retirement ages for 
men and women means they can both 
retire at 60 without penalties, or 
women may chose to stay on until 65 
and increase their benefit. 

PENSIONS IMPROVEMENTS 
- LESS IS MORE 

Growth of Fund 

(Em) 

539.8 

935.9 

792.1 

663.5 

862.1 

1988 1989 1990 1991 1992 

Investment Spread 

59% 

10% 

18% 7% 

Equities - UK 

Equities - Overseas 

Managed Fund 
& Unit Trusts 

Property 

Fixed-interest securities 

Cash 

Total Fund at Market Value 

1988 1989 1990 1991 1992 

Copies of the Report of the Trustees are held by personnel managers for your reference, but If 

you would like your own copy then write to Geof Pearson, pensions department, Norwich House. 
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LOSING IT 

Jennifer Finney, 
bal<ery assistant, Yorl( 
I have jus t read the 
August/September issue of 
the JS Journal and paid 
particular attention to the 
article 'slim sensations ' . 
Well done to Shirley Haines 
for achieving her three 
stone weight loss, I know 
the determination it takes. 

I work as a bakery 
assistant in the Foss Bank 
store in York and have done 
since the store opened 
around eight years ago. 

In January of this year I 
had to be absent for several 
weeks due to an Achilles 
tendon injury and while at 
home also decided to try to 
lose weight, being 14st 4 lbs 
and only 5 ft 2ins. I have 
for 25 years or more blamed 
steroids for asthma for my 
increasing weight (I was 
13st in 1963 when I got 
married). 

After seeing my GP he 
put me in touch with the 
nurse at our local health 
centre where she gave me a 
sensible eating plan, noth
ing more, and weighed me 
regularly every three weeks. 
I will be eternally grateful 
to this nurse. Without her 
encouragement and my 
determination I don't think 
I would have made what I 
am now. 

I now weigh nine and a 
half stone, take a fashion
able size 12-14 instead of 

the huge 22-24 and have 
bought a swimsuit for my 
holidays this year, never 
having worn one for over 30 
years. 

I continue to have my 
weight checked monthly 
and, having lost almost five 
stones, I am more deter
mined than ever to reach 
my own personal goal of 
nine stone. So good luck to 
everyone trying to lose 
weight. It is worth it in the 
end. 

ANOTHER POINT OF 
VIEW 

Betty Acl<rill, cKiecltout 
assistant, Exebridge 
Having operated the 
disabled checkout many 
times, it really irks me that 
I have to stand up and pass 
cheques down to my cus
tomer, who likewise has to 
sign cheques or EFT slips 
on their lap. Surely, as we 
go to the trouble of having 
extra aisle width for our 
many disabled customers, 
we should also afford them 
the courtesy of a counter to 
sign on? 

Eddie RIclcetts, 
branch merchandising 
director replies: 
This opportunity to assist 
our disabled customers has 
been addressed on our latest 
C92 model checkout. 

These checkouts can be 
found at Hedge End, The 
Wirral and Camberley 

(Watchmoor Park). From 
Fosse Park, Leicester, on
wards all new branches will 
have the C92 checkout. 

A retro-fit programme 
will soon be underway to 
install the cheque plates at 
all branches with standard 
size checkouts (not minis). 
The programme should be 
completed by the end of the 
financial year. 

VEGETARIANS ASK 
FOR A SIGN 

Ramesh Jhalla, 
accounts department, 
Homebase head office 
I wish to express the 
following views on problems 
faced by vegans/vegetarians 
while shopping at Sains-
bury 's . Many of the 
products contain animal 
fat/eggs. The customers 
have to read each and every 
item, namely biscuits, 
cakes, pastries etc, to make 
a correct selection. 

Also, products with the 
same name are made by 
different companies. Some 
companies add animal 
fat/eggs and some do not. 
Therefore one may discover 
later the product contains 
animal fat/eggs. As these 
are not exchangeable or 
refundable, it is a dead loss 
to the customer. 

Yet again, some prod
ucts mention ingredients by 
number. This may be of 
chemical, vegetable or 
animal origin. A doubting 
vegetarian again may be 
discouraged from buying a 
product using numbers as 
ingredients. 

A customer may not buy 
the product at all just to 
save time. 

I suggest that Sainsbury 
supermarkets segregate 
i tems without animal 
fat/eggs with a bold sign 
over such areas or counters. 

Sainsbury's should also 
ensure manufacturers dis
play bold labels indicating 
absence of animal fat/eggs. 

Dr Geoff Spriegel, scientific 
services director replies: 
It is quite true that certain 
Sainsbury's products are 
made by different suppliers, 
but any individual product 
will be made in accordance 
with our specification so, 
although the supplier of a 
certain product may be 
different, the product will 
not vary in composition. 

All products feature 
ingredient listings on the 
packaging, which should 
state if critical fats or 
sugars have been used in 
manufacture, and stores 
will automatically exchange 
an item if a genuine mistake 
has been made in purchase. 

The numbers you refer 
to relate to additives rather 
than ingredients. Numbers 
are used in accordance with 
EC legislation to save space 
on the label. Certain add
itives may be of animal 
origin, but if there are any 
additives that concern you 
these should be readily 
identified by studying the 
label. 

Most JS products that 
are suitable for vegetarians 
are labelled as such with the 
leaf symbol. These follow 
the guidelines of the 
Vegetarian Society, with the 
exception that the Society 
recommend the use of Free 
Range Eggs - Sainsbury's 
use standard eggs. There is 
no evidence to suggest any 
nutritional difference be
tween these two sources. 

Our customer services 
department holds a list of 
Sainsbury's products that 
are suitable for vegetarians 
and vegans. This is pro
vided free on request. In 
addition, from early Sept
ember, every shelf label in 
the Sainsbury's in-store 
bakery will show if the 
product concerned is 
suitable for vegetarians. 
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PAM FEELS LIKE 
PART OF THE 
FAMILY 

Pam Penny, 
cook, Peckham 
When people ask me, where 
I work, 
I hold my head up high, 
I say, 'I work at Sainsbury's' 
And some may ask me, 
'Why?' 
I say that my job holds 
respect, 
I'm proud of what I do. 
And working for J 
Sainsbury, 
Is what I'm proud of too. 
I cook in the staff 
restaurant . 
The housekeeper Marianne, 
Keeps up our high 
standards 
Set out in Sainsbury's plan. 
We're very fussy, where I 
work. 
About the food and choice. 
And if the staff aren't 
happy. 
They always have a voice. 
Each department has a 
manager 
And each one plays their 
part. 
Approachable and willing. 
To help you when you start. 
They keep their sections 
running 
Efficiently and well. 
And if their staff have 
problems. 
There's someone they can 
tell. 
BPM in personnel, 
Is always there for you. 
And anyone can go to them. 
And they will help you too. 
I haven't worked there very 
long, 
But feel I've been accepted. 
For all the staff are very 
nice, 
I've never felt rejected. 

THE LONG AND THE 
SHORT OF IT 

Brenda Wiles, 
Tunbridge Wells 
Some people who work for 
this joint 
Say it in rhyme to get over a 
point. 
All tha t I am about to ask. 
Can not be such an 
impossible task. 
I'd like four inches on my 
hem 

Perhaps I'll be able to bend 
down then. 
So when I'm newly dressed 
in blue, can I please 
Have a dress long enough to 
cover my knees. 
It's OK if you're five foot 
four 
The dresses are jus t fine. 
But I did not stop growing 
there 
I grew to five foot nine. 
Short - s tandard - long is 
what we need 
It would be such a treat. 
To pick a length I really 
wear 
Ten inches from my feet. 

Geoff Hall, employee 
relations manager, retail, 
replies: 
When we change from 
brown to blue 
You'll all be pleased to know 
That a variety of sizes will 
be 
Available for those who still 
grow. 
For those of you who are five 
foot 
(And remember that less is 
more) 
The different lengths 
available 
Mean they'll no longer trail 
on the floor. 

ARE YOU 
DANCING? 

Christine Goode, 
BPM, Bedford 
To celebrate our 30th birth
day, Bedford is ho ld ing a 
buffet/dance on October 31. 
All fo rmer a n d c u r r e n t 
employees of the store are 
welcome. Please contact me 
or Doreen Wickens on 0234 
262514 if you would like to 
join us. 

NORTHERN LIGHTS 

John Mitcham, 
manager, Keighley 
S e v e r a l m o n t h s ago you 
asked b ranches to let you 
know of any famous person
alities who shop with them. 
Being no r th of Watford i t 
may be thought we don't see 
f a m o u s peop le b u t you 
would be mistaken. 

Regular visi tors to Keigh
ley, as they live locally, are 
the ambulance driver from 
BBC's Casualty who is also 
seen at present in the Mac-
D o n a l d s a d v e r t w i t h t h e 
'Drive-in Family'. We also 
serve the actor who plays 
Dad in t h e Yellow P a g e s 
advert with the racing bike 
story (He also appeared as 
Kev in W e b s t e r ' s dad in 
Coronation Street and as a 
detective in Sam Saturday). 

U n e a r t h l y c h a r a c t e r s 
also shop with J S - the actor 
who donned the costume of 
Chewbacca, a Wookie from 
t h e S t a r W a r s f i lms , is 
regularly noticed picking up 
his supplies from an earthly 
supermarket. 

R e c e n t s i g h t i n g s of 
personalities in store, while 
p l a y i n g a t t h e A l h a m b r a 
Thea t re in Bradford, have 
been Pene lope Ke i th and 
Christopher Cazanove. He 
was purchasing two bottles 
of champagne - J S of course. 

We m a y be away from 
t h e b r i g h t l i g h t s of t h e 
South but we have our own 
s t a r s to b r i g h t e n t h e 
working day. 

RE-CYCLING 
SHORTS > 

Joanne Hardaker, 
BPM, Newbury 
O u r photo shows H a r r i e t 
Hilsden aged two years who 
h a s found a new way of 
recycling J S ca r r ie r bags! 
H a r r i e t is t h e n iece of 
Newbury cash office clerk 
Mary Evans. 

SEEING DOUBLE 

Freda Cooper, 
PR manager, Savacentre 
When Savacentre read the 
letter 'Double size Dutch' in 
July 's issue of JS Journal, 
t he i r r e sponse was 'we've 
had one of those for years'. 

And h e r e i t i s . Aff
ec t iona te ly k n o w n as t h e 
'hypertrolley', it was made 
especially for the opening of 
Savacentre at Sheffield and 
f i r s t a p p e a r e d on t h e 
p o s t e r s , p r e s s a d v e r t i s e 
ments and leaflet launching 
the store. 

More r e c e n t l y , i t h a s 
helped relaunch refurbished 
s tores . At Hemps t ead , for 
example, it was loaded with 
goodies from a r o u n d t h e 
s t o r e a n d s h o p p e r s w e r e 
a s k e d to give t h e cor rec t 
total value. It worked out 
at £578.50 - a whole lo t ta 
shopping! 
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H O M E B A S E 

UPTON - WIRRAL 

) Upton 

London 

Homebase stole a march on Sainsbury's on August 5 when the new DIY and garden 
centre at Upton opened just one day before the Sainsbury's supermarket next door. 
Together the stores make the largest Sainsbury's development in the whole of the 
North West. 

Manager Chris Alvin, second 
from left, with his management 

team in the garden furniture 
department. 

Opening date: August 5,1992 

Address: Upton Bypass, Upton, 
Wirral, Merseyside 

Opened by: Homebase chairman 
Dino Adriano 

Manager: Chris Alvin 

Staff: 40 (36 new jobs) 

Sales area: 28,320 sq ft 

Car park: 790 spaces 

:%^^i«9K»Ui!^ 



S U P E R M A R K E T 

The Mayor and Mayoress of 
Wirral (left with district 

manager, Peter King; 
manager Steve Morris, and 

area director Dave Smith. 
Seated is special guest at the 

preview party for the store, 
Mrs Elterton, mother of Lady 
Sainsbury. Mrs Elterton lives 

near to the new store. 

It was all hands on deck to prepare the 
store for opening, as Kate Murphy, cash 
office clerk, and John Lawson, trolley 
retrieval, helped add a shine to the 
checkouts. 

• Upton 

'LondonI 

Opening date: August 6, 1992 

Address: Upton Bypass, Upton, 
Wirral, Merseyside 

Opened by: Joint IVIanaging 
director, Tom Vyner 

Manager: Steve Morris 

Staff: 298 (187 new jobs) 

Sales area: 31,929 sq ft 

Car park: 790 spaces 



S U P E R M A R K E T 

BASILDON 

Basildon 

'Londonr 

Opening date: August 20,1992 

Address: East Mayne, Basildon 

Opened by: Retail director, 
Colin Harvey 

Manager: Geraldine Galway 

Staff: 359 (220 new jobs) 

Sales area: 36,000 sq ft 

Car park: 640 spaces 

Basildon supermarket is ttie first supermarl<et in Europe to operate witli a totally 

'ozone-benign' refrigerant. The store can claim to be Sainsbury's 'greenest' 

supermarl<et and represents a major step forward in the company's programme to 

eliminate all ozone-depleting substances 

from its operations. The new refrigerant is 

r" "m • called KLEA 134a and is manufactured by 

r^^^M ici. 
Making sure customers get the icing on the 
cake are, left to right, section manager, bakery. 
Sue Johnson, and confectioners, Linda 
Passingham and Charlotte Williams. 

Manager, Geraldine 
Galway, has a last 
minute chat with Alan 
Becker, bakery 
manager, before the 
store opens. 

Just a few members of the Basildon management team. 

1 -~^^5 MP 

P 
" • ^ An appropriate new 

colour for the 
refrigeration plant 
containing the ozone-
benign refrigerant. 



S U P E R M A R K E T 

WEST PARK FAR 
- FOLKESTONE 

The first attempts to construct a tunnel under the English Channel were made even 
before the first Sainsbury's shop was opened in 
Folkestone in 1909. In 1992 the latest attempt at 
the Channel Tunnel is nearing completion as the 
latest JS in Folkestone begins trading. In fact, the 
new West Park Farm store lies in the shadow of the 
Cheriton terminal which will handle the vehicle 
traffic. The terminal in the hill above the new store 
will be the first daylight that passengers through the 
Channel Tunnel will see when they arrive from 
France. 

'LondonI 

Snap-happy Graham Lomas, 
deputy meat manager, makes 
sure the immaculate displays are 
recorded for posterity. 

Folkestone* 

Opening date: August 4,1992 

Address: Park Farm Road, 
Folkestone, Kent 

Opened by: Joint managing 
director, David Quarmby 

Manager: Andrew Snow 

Staff: 400 {247 new jobs) 

Sales area: 35,000 sq ft 

Car park: 660 spaces 

Local MP and Secretary of State for the Environment, 
Michael Howard QC MP (left), was shown around the new 
store by Chairman, Lord Sainsbury, and development 
director Ian Coull (right) soon after its opening. He took 
particular interest in the environmentally friendly aspects 
of the store's design. 

The tunnel entrances 
for the M20/A20 
extension to Dover 
look down from the 
hill above West Park 
Farm and are part of 
the construction 
work associated with 
the Channel Tunnel. 



*Thank you for shopping with Sainsbury's 

and have a pleasant flight.' 

JS, Savacentre and Homebase have brought to customers a wealth of products from 

every corner of the globe: fish is flown in from as far afield as New Zealand, batteries 

have an authentic transatlantic flavour with blueberry muffins and 'donuts', and timber is 

forested for Homebase customers in the icy forests of Scandinavia. 

Now a major promotion, launched by the company in association with British 

Airways, will be giving Sainsbury's customers, aifd that includes staff, the opportunity to 

visit some of these far flung places at greatly reduced prices. 

The promotion gets off to a 
flying start. Left to right at 
the launch are Anthony Rees, 
director of marketing, 
Caroline Morgan, checkout 
assistant at Streatham 
Common, Amanda Trent of 
the BA promotional team, 
and Jim Callery, British 
Airways' head of sales and 
marketing. 

The promotion, launched on September 20, 
is being advertised as a joint venture be
tween the world's favourite airline and 
Britain's favourite supermarket. 

Special demonstration desks were set up 
in stores in the launch week and nine million 
application leaflets, explaining the promotion 
and indicating the four travel zones, were 

handed out to customers. 
As their spend increases, so customers will 

progress from zone one - Europe - through to 
zone four - Australia and New Zealand. As the 
minimum spend qualification is just £200 for 
Europe, rising to £800 for the furthest destin
ations, and lasts for ten weeks, the offer relates to 
very realistic average purchases. 

Up to four people travelling together benefit from the discount on one application. 
The following table shows how much can be saved on some popular destinations: 

Zone one example: Spend £200 and fly to Barcelona for £86.80 return (Save £37.20 per adult on a 
fare of £124). 

Zone two example: Spend £400 and fly to Los Angeles for £216.30 return (Save £92.70 per adult on a 
fare of £309). 

Zone three example: Spend £600 and fly to Singapore for £552.30 return (Save £236.70 per adult on a 
fare of £789). 

Zone four example: Spend £800 and fly to Auckland for £955.50 return (Save £409.50 per adult on a 
fare of £1,365). 

Customers are asked to retain receipts (min
imum £5, excluding gift vouchers, cashback, 
kiosk, coffee shops, restaurants, concession 
and petrol purchases), keep their own record 
on the leaflet and, once they have reached 
the minimum expenditure level for their 
chosen zone, send their application form and 
receipts to a given address to receive a 
discount voucher. The voucher holder must 
be one of those flying. A new leaflet will be 
sent with the BA discount voucher and the 
claimant may then begin again. 

All prices subject to alteration and availability. 

Claims can be made on receipts up to and 
including November 29,1992. Flights may be 
booked from October 5 until May 31, 1993, and 
the travel period extends until 30 June, 1993. 

David Noble, senior manager, marketing, was 
responsible for setting up the scheme. He told 
the Journal: 'We're really pleased with how things 
have gone so far and it's great to have the opp
ortunity to promote Sainsbury's as a Group. The 
branches have been right behind us from the start 
and the promotion has taken off magnificently.' 

Many members of staff are collecting receipts and dreaming of cheap holidays, but 
some of them could be flying absolutely free. Watch out for next month's Journal. We 
will be giving you details of a competition for all staff in which we will be giving away 3 
pairs of British Airways return flights to Paris. 
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fJoiJi^t/uitc/ to ce/e^lrtHite ? 
Whether you are celebrating your birthday, anniversary, or a special 

achievement, JS has two new ranges of cakes to provide the perfect answer for 

any celebration centrepiece. 

The Party Cakes and Gift Cakes are the idea of Jane 
Asher. Jane is now as well known for her extraordinary 
cakes as she is for her acting, with several best-selling 
books on cake decorating to her credit, and a shop and 
tearoom in Chelsea selling wonderful party cakes. 

Jane approached Sainsbury's with ideas to design a 
range of novelty cakes, all at affordable prices. She has 
been involved in the production of the 
cakes from start to finish, from coming 
up with the designs to visiting the 
factories with the JS bakery buyers. 

The four big party cakes give at 
least 20 port ions, and come in the 
shape of a Sainsbury's Champagne 
bottle, pink cat, Lotus racing car and 
Nintendo Game Boy. There are more 
designs on the drawing board for the 
future. 

Underneath their fancy attire, the 
cakes comprise del icious van i l l a 
sponge with j am and bu t te r cream 
filling. The range is exclusive to JS, 
as no o ther r e t a i l e r makes t h r e e 
dimensional cakes like them. They are in clear acetate 
boxes so the cakes can be seen in their entirety before 
purchasing. They retail from £6.50 to £8.50. 

The r a n g e of s m a l l e r Gift C a k e s a re l ight ly 
fruited, with hand-piped messages and hand-made 
models. 

Jane ' s know-how was again brought in to create 
designs that fit in with different themes. These cakes 
will change wi th t he seasons , wi th des igns be ing 

produced for special occasions, such as 
__ Father ' s Day, Halloween and Valentine's 

Day. All these are priced at £3.75. 
If you are thinking of a gift for a loved 

one, and can't decide between flowers or a 
cake, you can give both with a ' terracotta' 
Plant Pot with Flowers. 

Looking as though it has come straight 
from a Homebase Garden Centre, this colour
ful sugar paste flower pot is filled with a 
delightful mixture of chocolate and biscuit. 

All these cakes have been launched into 
20 stores, but will be extended into more as 
soon as possible. 

Pl_ 
t:*^2v-

^)p^^p^ 
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Winning by a nose 
'The world is awash 

with wine at the 

moment - lets get out 

there and buy!' says 

Simon Blower, senior 

manager of the wine 

department, at the 

weekly departmental 

meeting. And this is 

exactly what JS wine 

buyers have been 

doing, with 80 million 

bottles sold this year. 

'4LJ 

'You need to really enjoy wine and many people in 
this trade regard it as their life. It is not just any old 
commodity because it commands such a respect'. 

This is the result of a policy aiming to transform the 
image of wine from the elite purchase of 15 years ago into 
a routine trolley-filler for thousands of families. As a 
result Sainsbury's has earned a host of accolades in 
recent years including Supermarket Wine Merchant of 
the Year two years running and 177 medals and comm
endations in the 1992 International Wine Challenge. 

But what is it like to be part of this winning team? 
Jon Woodriffe is one of eight JS buyers fundamental to 
this market-leading approach. All buying jobs call for a 
unique combination of abilities, and that of the wine 
buyer is no exception. Jon identifies one of these 
elements required for a wine buyer: "You need to really 
enjoy wine and many people in this trade regard it as 
their life. It is not just any old commodity because it 
commands such a respect.' 

He has spent the last three years sourcing wine from 
Southern France, Eastern Europe and Champagne 
though he thinks one of the most exciting areas at the 
moment is Hungary,'The Hungarians are some way 
ahead of the rest of Eastern Europe because they already 

have the capability to 
supply the quality and 
amount that JS needs.' 
Jon's responsibilities 
extend beyond 

purchasing wine. He gains considerable satisfaction 
from being involved in every stage of the process 
including the selection, shipping, storage and even 
design of the bottles : 'It is very satisfying to be able to 

Jon Woodriffe and Julia Jenkins, 

departmental marketing manager, 

conduct a routine tasting in the 

Drury House sampling rooms. 
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Hungarian Meriot is a value 

for money wine that Jon was 

involved with buying, which 

turned out to be a big hit 

with JS customers. 

Jon includes Champagne as 

one of the areas he covers 

and the grapes for this 

unique tipple are being 

picked at this time of year. 

follow a wine from a remote farm in darkest Bulgaria to 
the bottle on the shelf Of course it is even better if it sells 
well!' 

The first step to getting a wine into the store is for it to 
be included on the 'Product Development Plan' which lists 
any gaps in the current range. These 
are identified partly through regular 
visits by Jon and his colleagues to 
other companies' wine departments as 
well as tastings of competitors' wines, 
and finalised at meetings between the 
department and departmental director, 
Mike Conolly. 

Jon also conducts tastings and 
visits in foreign vineyards to iDuild up 
a bank of potential suppliers' on which 
he can draw to fulfil his part of the 
Plan. The visits are necessary to confirm that producers 
are able to supply the amounts that JS may require, that 
they have the necessary production facilities and they 
may even provide the opportunity to make a scoop find. 

Jon admits he looks forward to these trips because 
much of his time is spent in the office. He can often be 
found conversing on the telephone with producers and 
shippers. Fortunately for the casual passer-by, he 
conducts his 'firm negotiations', as he calls his more 
animated discussions with some suppliers, in fluent 
French. 

Though it may seem glamorous to visit suppliers and 
potential suppliers on the Continent several times per 
year, Jon is quick to correct the record: 'We may travel 
several hundred miles in a day but get to see very little of 
the countries through the car window. We have to taste 
around 150 wines in that time and by the end of a 12 hour 
day my palate has a little trouble differentiating between 
the tastes - it is a lot of hard work!' 

Sainsbury's is again pioneering a new advance in supermarket wine 
sales with Wine Direct. 

Customers will now be able to order cases of wine over the 
phone and have them delivered to their door within 21 days -
guaranteed. There will be a choice from five cases of preselected 
wines and 100 individual bottles, and payment can be made over 
the line using Visa, Access or Connect cards. 

The delivery bottle prices will match those in-store, even 
when there is a special offer, and there will be discounts on the cost of 
preselected cases. Delivery is free on two or more cases and buyers of preselected cases receive the 
bonus of exclusive tasting notes. The scheme will be extended nationally if the current trial in the 
North West of the country proves successful. 

Says Mike Conolly, departmental director in charge of wine, 'This is an exciting opportunity to 
expand the sales of Sainsbury wines by allowing customers the convenience of having the wines 
delivered direct to their homes. Customers who do not have a large JS store nearby will benefit 
particularly from the availability of a broader and more interesting range of JS wines.' 
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THE 
MAGIC OF 

MUSHROOMS 

To the seventeenth century French it 

was the frontier of agricultural in

novation, to Victorian Londoners it 

was the height of chic cuisine and to 

modern British growers, who produce 

118,000 tonnes annually, it is a major 

industry. The subject of their 

devotion is the humble cultivated 

mushroom. 

This product, which consumers now 
take for g ran ted , is one which is 
frequently misunderstood. Always 
seen beside vegetab les in the 
supermarket, it would be more at 
home with apples and bananas, but 
even then it would be out of place. 
The mushroom is actually the fruit of 
fungus so is not even technically a 
plant. More akin to an animal, it feeds 
off vegetat ion and decomposed 
matter, but unlike an animal or plant it 
needs no light. 

The whole growing process begins 
with compost. What soil is for plants, 
compost is for mushrooms. This 
mixture of manure, straw, water and 
added nutrients provides the food for 
the mushrooms' growth but it must 
f i rst go th rough two stages of 
fermentation. 

Once the stacks of compost have 
been roughly fermented in outdoor 
yards for around two weeks they are 
taken indoors to be pasteurised. This 
process takes up to a couple of days 
during which time any organisms that 
may compete wi th the growing 
mushrooms are killed off. The mix
ture becomes so clean and fine that 
growers have been known to taste-
test the compost - apparently the 
good stuff tastes sweet! 

The compos t is now ready to 
receive the mushroom spawn. This is 

the equivalent to a plant's seed and 
gives rise to the mushrooms. The 
spawn is in the form of a cereal seed 
such as rye or millet impregnated with 
a substance known as 'mycelium'. 
Mycelium are the whispy grey tendrils 
that represent the first of two phases 
of g rowth of mushrooms - the 
vegetative phase, which is not much 
different from the mould on week-old 
bread. 

The compost and spawn mix is 
then spread onto the several levels of 
shelves in the growing sheds. Simult
aneously, a special layer of peat and 
chalk or lime is put on top of the mix. 
Without this 'casing layer' the magical 
transformation into the mushrooms 
that is the fruiting phase, would not 
take place. 

It is still a mystery to scientists 
exactly why this layer is needed but it 
is known that to start the mushroom 
growth the organism must be fooled 
into thinking that autumn has begun. 
Lots of water and air are applied to 
simulate cool , damp days and the 
mycelium begin to bunch together in 
fluffy balls at the surface after about 
ten days. Every 24 hours these little 
balls double in size as they take on 
the recognisable forms of mush
rooms. 

The 'casing layer' is automatically roiled onto 

tiie top of the fermented compost and then 

onto the shelves. 

You may have thought that a but

ton mushroom was a different type of 
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'vegetable' to an open flat mushroom. 
In fact, It Is simply a less mature stage 
In the growth cycle. Starting from a 
baby button, which Is little more than 
a ball of mycelium with a short stalk, 
the stalk and cup grow until the cup 
opens away from the stalk at Its base 
and flattens out. By this time the 
mushroom releases Its spores - Its 
form of reproduction - and Its work Is 
done, It withers then dies. 

The growers carefully regulate the 
rate of growth by close control of the 
environment around the mushrooms. 
Though only natural processes are 
used, the levels of air, water and 
temperature are so finely tuned that 
the mushroom Is closer to a manu
factured product than any other 
produce. 

The mushroom grows In a totally 
controlled environment, so growing 
beds could theoretically be packed 
with mushrooms all year round. It Is 
consumer demand which causes any 
seasonality now. The consumer is, 
thanks to advertising and Industry 
information campaigns, learning that 
a JS mushroom Is just as good in a 
cool summer salad as a warming 
winter soup. 

Before mushrooms arrive at the 
supermarket they must be individually 
picked. The picker's job Is a skilled 
one since they must accurately grade 
the mushrooms by sight, avoid 
getting soil on the cap and carefully 
remove the stalk end or 'chog'. The 
knowledge of which mushrooms to 
leave and which to pick is also crucial 
since enough must be left for har
vesting in the next flush. Even more 
importantly the delicate caps must be 

handled carefully all the way to the 
supermarket shelf since they are 
easily bruised. These complex cons
iderations mean that even now, the 
cameras, suction picking and other 
technology needed to create an 
economical mechanical picker are not 
yet available. 

The vast majority of the mush
rooms picked and sold are of a 
species called Agaricus bisporus - the 
common mushroom. This comes in 
many different strains with different 
growing characteristics, but all look 
and taste very similar. Even button 
mushrooms taste much the same as 
flats, though less flavoursome. JS 
also sells organic versions, but for a 
truly different flavour the Far East 
favourites, Shi-itake and Oyster 
mushrooms, are as different from 
bisporus as cabbage is from lettuce. 

MARINATED MUSHROOMS 
WITH PASTA 

The picker's job is a skilled and 

painstaking task. 

350g (12oz) button mushrooms, wiped 
6 large spring onions, chopped 
1 tbsp chopped fresh thyme 
200ml (l/3pt) grape juice 
250g (8oz) white seedless grapes, washed 
and halved 
175g (6oz) Penne, cooked and drained 

Place mushrooms, spring onions and 
thyme into a large bowl and pour 
over the grape juice. Mix well, cover 
and chill for about three hours, 
stirring occasionally. Stir in grapes 
and cold pasta just before serving. 

serves 4-6 

• ^ 
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fruiting bodies 

open cup flat withers 

& dies 

THE MUSHROOM GROWING CYCLE 
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BEHIND 1,H{ I V E S 
C H A R I T Y CYCLE ' T Y R E D ' 
T H E M OUT -. ^ - ~ — V 

What could be nicer during the summer months than 
a leisurely bike ride along the leafy lanes of Norfolk. 

Quite a lot, decided 18 staff from Bowthorpe, 
after completing a 30 mile sponsored bike ride to 
raise funds for the Hearing Dogs for the Deaf 

The cyclists came from all age groups, with the 
youngest, Neil Major, aged 8, on his mountain bike. 
The group raised £460 for the charity. 

They are under starters orders! 

UP THE CREEK W I T H A P A D D L E ^̂ ^̂ ^̂ î ^ > 

On June 14, a group of staff from JS took part in a 
canoe rally to raise funds for the Birmingham 
Children's Hospital. 

The happy bunch of Matelots: Gary Kilby, 
security guard, Tamworth; Phil Watson, deputy 
store manager, Cannock; Rob James, former trainee 
manager; Ron Skett, resident technician, Tamworth; 
Tim Fletcher, evening shift manager, Perton; and 
Alun Fergusson, grocery manager, Shrewsbury, 
were all rank amateurs. They had to brave 25 miles 
of canal and river, up and down stream to get to the 
finish. 

The team raised £500 for the charity. The total 
amount raised on the day is expected to reach 
£20,000. This will be used to buy ventilators for 
children with respiratory problems at the hospital. 

Life's a gag for 
Meena. 

< S I L E N C E 
G O L D E N • 

I S 

Trying to get Meena 
Vaja, section manager 
staff restaurant , Maid

stone, to keep quiet is an extremely difficult job. 
So on August 14, staff tried the only way they knew 

how - they muzzled her. 
Meena, who has an enormous personality, with a 

voice to match, didn't utter a word all day, and raised 
£220 for the Kent Air Ambulance in sponsorship 
money. 

This picture was talten before the race - the team had a funny 
feeling they wouldn't be looking quite as cheerful afterwards. 

Revelry In the 
staff restaurant. 

ONE Y E A R ON 

On August 6 Springfield branch celebrated its first 
anniversary. 

All the staff had an enjoyable day, and their 
thanks go to the canteen ladies for the delicious 
spread they laid on, and to the managers for providing 
a waiter service. 
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As the rain comes down, 
the brollies go up. 

< IT'S RAINING, IT'S POURING, 
THE GALA QUEEN IS SMILING' 

On August 8, the sun may not have appeared to warm the watching 
crowds, but the smile of Angle Smith did the job instead. 

Angie, a System 25 clerk at Keighley was crowned the 1992 
Keighley Gala Queen. For the next 12 months Angie will represent 
the town at all local galas and official functions. 

FUN AND FOAM FOR ALL 
THE FAMILY -

It was a gloriously sunny day on June 
18 when 2,500 staff from Rodney 
Woolliscrofts' district gathered for 
their family day. 

Held in the small Warwickshire 
village of Moreton Mowell, there was something for 
everyone to do. A children's funfair, arena enter
tainments, open air swimming pool, and live music 
throughout the day all made it a great success. 

The highlight of the day was the 'It's a Knockout' 
competition. Merry Hill were declared the winners 

Lorraine with her raffle prize. 

after four hours of fun, foam and falling over. Selly 
Oak reigned supreme in the five-a-side football. 

Lorraine Foy, a bread and cake assistant at 
Merry Hill, had an unforgettable day. She won first 
prize in the raffle - a Peugeot 106. Other lucky 
winners received a TV, hi-fi and a weekend away. 

One of the pupils - not looking the least bit scared - preparing 
to abseil down a cliff. 

< LAUGHING THROUGH THE 
DIFFICULTIES —•™—" •••••• 

Collections from the 'Penny Back' 
scheme at Worcester have helped to 
finance a holiday for a group of 
physically disabled children from 
Chadgrove School in Bromsgrove. 

The money raised took the children 
to an adventure centre in Wales where 
they enjoyed archery, sailing, rock 
climbing and abseiling (both with and 
without wheelchairs). 

The week was as enjoyable for the 
instructors as it was for the pupils; 

they overcame all difficulties and frustrations with 
laughter and determination. 
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B E H I N D N F S 
EMERGENCY 
THE WYRE 

ON 

The team all ready for its emergency trip. 

Trinity Hospice was £200 
better off after staff from 
Red Bank Road formed 
their own rescue service. 

The team members: 
Ian Mitchel l , t ra inee 

manager; Steve Parkin, section manager frozen foods; 
Jinny Heeley, food safety officer; Stuart Whitehead, 
warehouse assistant; Tim McKenzie, section manager 
bakery; Gary Ford, student butcher; Denice Haighley, 
newspaper assistant, and Cathy Butterworth, checkout/ 
replenishment, entered a charity raft race along the River 
Wyre, dressed as medics, floating on a raft cleverly disguised 
as an ambulance. 

It is the fourth time the branch has competed in the race, 
but the first time they have made it across the finish line in 
one piece. They weren't successful in their bid to be cham
pions, but they did collect a runner-up prize for their fancy 
dress outfits. 

< DUCK TRAILS 

You know what it can be like trailing the children 
round the supermarket . But one mother in 
Godalming found it relatively easy to keep her brood 
in tow - even though there were 12 of them. 

While the store was closed, the family of ducks took 
full advantage of the lack of traffic and used the car 
park as a short cut to the river. 

They started off on the pavement at the rear of the 
store. From there they made their way down a flight 
of steps, into the car park, along the side of the store, 
past the front entrance, across the front car park and 
into the river. 

How's that for navigation! 

BUNCH OF BIG BABIES 

Office staff at Archer Road laid themselves open to 
ridicule as their baby photos were posted on the notice 
board. 

Staff had to guess who the babies were, paying for 
each try, and a raffle was also held raising a total of 
£200. 

The money was donated to James Hobson, who is 
deaf, blind and partially disabled. James and his 
mum were presented with the cheque on July 31. 

James and his mum are presented with the cheque. 
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< DISTRICT GIVES FUN DAY PLENTY 
OF WELLY ^-

The children in Great Ormond Street Hospital may 
not all be able to join in the fun of welly tossing and 
five-a-side football, but they can reap the benefits. 

On September 24 a cheque for £3,100, raised at 
John O'Sullivans district fun day, was presented to 
the hospital. 

There was plenty to see and do at the fun day, held 
on May 31, but none of this detracted from the serious 
business of fundraising. 

Staff provided over 50 stalls, including a win a car 
stall and the welly tossing stall. 

District manager, John O'Sullivan, (second from right) and 
branch manager, Ernest Ormes, (centre, front) present the 
cheque to a representative from the hospitai. 

MORE FUN BY THE DOZEN 

Twelve stores from the Midlands area got together on 
July 26 for an afternoon of entertainment, while 
raising almost £8,000 for Barnados. 

An 'It's a Knockout' competition was held between 
Wares Bears (staff from David Ware's district) and 
Kings Pins (staff from Peter King's dis tr ic t) . 
Blackpool won the team event after beating Crosby 
in the sudden d6ath competition. Heaton Park 
provided extra glamour by way of their cheerleaders. Heaton Parle cheers its 

team on. 

Dave and Dean receive their certificates from Oxfordshire's 
Ambulance service at Heyford Hiii. 

SAINSBURY'S HERDS 

Sainsbury's is well known for it's friendly staff, but 
not so much for it's heros. Now three members of 
staff have become local heros. 

John Anderson, BWS assistant, L a n c a s t e r , 
rescued his friend from almost certain death when he 
nearly drowned on a fishing trip. 

Rough seas and strong winds saw John and Mr 
Faulkner stranded in a dinghy, unable to reach their 
boat. Frustrated, Mr Faulkner dived in to swim to 
the rope being thrown to them but being a weak 
swimmer and in heavy clothing he began to go under 
as he lost his strength. 

John very calmly stripped and dived in after his 
friend, saving him from almost certain death. 

SURPRISE SURPRISE 

Ray Stubbins, grocery replenishment assistant, 
B a m b e r B r i d g e recently celebrated his 70th 
birthday. Most staff have retired by that age, but Ray 
didn't begin his JS career until he was already 68. 
The branch felt he deserved an extra special day, and 
arranged a surprise party for him. 

Another heroic act. took place at Heyford Hill 
When an eldery lady collapsed in the car park with a 
heart attack, two quick thinking staff saved her life. 

Dave Morris, senior petrol assistant, and Dean 
Jagger , produce assistant, leaped to the rescue and 
gave Grace Watkin the kiss of life after she stopped 
breathing. Dave, who went on a health and safety 
course at the Oxfordshire Ambulance Training Centre 
in order to fulfill his role as a first aider at the branch, 
realised that those first few seconds were vital. Dean, 
who is a trainee physiotherapist, and a trained first 
aider helped Dave with the resuscitation. 

The ambulance service said 'If they had done 
nothing, the chances are our crew would not have 
been successful'. 

Dave and Dean were presented with certificates of 
commendation by the industrial training officer for 
the Oxfordshire Ambulance service. 

23 



H E IV E S 
< WORLE WORKS WONDERS 

STILL LOYAL AFTER ALL THESE 
YEARS - - - - - - - - - - - — i ^ « - — - — — — 

Mrs Mabel Jenner was 100 years old on September 2, 
and she has been shopping in Woking for over 50 of 
those years. 

Every Thursday she brightens up the day for all 
the staff, as she comes into the store for her weekly 
shop. 

Mabel (left) was presented with 
gifts and flowers by the Lord Mayor. 

Kindhearted staff at Worle donated £45 from their 
SSA funds to a group of profoundly deaf youngsters for 
the purchase of a sound recognition game. 

The game will help the members of Congresbury 
playgroup to improve their hearing. 

The children enjoy their new game. 

CARRIER BAG ALTERNATIVE 

Audrey being presented with the 
cheque by Geoffrey Lloyd, 

general manager. 

When Louise PuUen from Boscombe went home to 
prepare for her wedding on September 4, her 'alter
native' wedding dress made of JS bags caught the eye 
of more than a few customers. 

Louise's colleague, Phyllis Wybrow, made the 
dress for Louise to wear on her final day at work, 
before the big day. 

Louise modelling her dress, and 
getting admiring looks from staff 
and customers alike. 

FANHAMS FORFEITS FOOD TO 
RAISE FUNDS 

Staff at Fanhams Hall rallied round to help 
Audrey Want, cleaner, raise £750 for her son. 

Audrey's son Michael is a tetraplegic and 
confined to a wheelchair as a result of a car 
accident. He hopes to visit Moscow soon, for 
intensive rehabilitation treatment for which 
funds are required. 

Staff, family and friends of Fanhams Hall 
held a raffle, raising £250, and a sponsored 
diet, raising £500. Nine people took part in the 
diet, losing a total of llTlbs between them, the 
equivalent of one small person. 
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The Journal asked Liz Alderson, a 17 year-old student 
working part-time at Stafford, how she came to be 
training at the US Space Academy camp at Alabama in 
August: 

'I first became involved in space a couple of years ago 
when I was told about the courses run by the British 
Space School. I attended one in 1990 at Brunei 
University which included lectures and lab sessions and 
a chance to meet Helen Sharman, the first British 
astronaut. In September 19911 also went with 27 other 
students on a trip to the Russian Mission Control Centre 
organised by the Space School. 

'It was through the Space School I heard about the 
International Space Camp held in Huntsville, Alabama. 
I was lucky enough to be one of around 60 students from 
around the world picked for the camp. We all met in 
Washington on July 30 and were flown to Huntsville, 
Alabama for the start of the International Space Camp. 

'The introduction to the week centred on an 
International Parade of Nations where we were all 
dressed in our national costumes -1 felt very proud to be 
representing the UK at the ceremony. 

'The rest of the week concentrated on our astronaut 
training for which we used various facilities including a 
centrifuge and a chair which simulates the 
weightlessness of walking on the Moon. 

'The week was exhilirating, but best of all were the 
simulated missions we performed. I was the pilot on my 
mission, which was excellent since the simulator was on 
hydraulics so it moved around during the mission. 

'My proudest moment was our graduation at the end 
of the week where we were each given a certificate and 
"wings". 

Liz tries out ttie controls from the pilot's seat of the 
Space Shuttle mock-up in Alabama. 

Reach for the Stars 

It is not unusual for young people to fantasise about 

the glamour and excitement of being an astronaut, 

but for one JS employee it may one day be reality. 

Liz tries a different perspective at the Space Camp. 
The 'Five Degrees of Freedom Chair' simulates the 
weightlessness of space. 

'All my activities will hopefully stand me in good 
stead for the future when I hope to be working in a Space 
Agency or even as an astronaut. At the moment I am 
studying for my A-Levels and then I hope to read Physics 
with Space Science at university.' 

Liz's ambitions are not just pie in the sky because she 
is well on her way to getting the very demanding 
qualifications required by her prospective career - she 
already has no less than nine A-grade GCSEs. Liz is 
currently on the look-out for sponsorship for future 
courses, so if she is still working for JS in a few years 
time we may get to see the Sainsbury name on other 
planets. 



COMPETITION 
The Journal has been packed with 

compet i t ions over the last few 

months, and we now have some of 

the results for you, news of the 

Photographic Competition and a 

new crossword. 

CUTLERY 
PRESENTATION 

You may remember we 
announced the winner of 
our recycling competition in 
the June Journal. Julia 
Salter from Newcastle 
Homebase won the can

teen of cutlery. Here is a photo of Julia and her husband 
Terry being presented with her prize by Colin Underhill the 
store manager. 

In the July Journal we showed you the winner and runners 
up of our Bonny Baby Photo Competition. This month we 
can show you the results of Mike Bonnick's winner's prize -
a family portrait taken at a local photo studio. We also have 
a few highly commended entries, which we felt deserved 
publication. They all win £5 worth of JS vouchers. 

Mike and Dawn 
Bonnick with their 
bonny baby, now a 
bonny toddler, Aimee. 

Samantha Sarah 
Louise, daughter of 

Rod Brown of Pinner. 

CAR SAFETY WINNERS 

The three lucky winners of the car safety competition fea
tured in the June Journal are: Sylvia Astley, coffee shop 
assistant, Shirley; Cindy Askew, senior clerk cash office, 
Kidlington, and Jackie Giles, area systems support team 
member. South Western area office. They win an Autolok, 
an Electronic Pendulum Car Alarm, and a Krooklok, 
respectively. 

The answers to the questions were: 

1. What percentage of stolen cars are never recoved by 
their owners? 
25% 

2. There is only one country in Europe that has a worse 
car crime problem than our own. Which country is it? 
Spain 

3. How many stolen cars are taken by professionals? 
a quarter 

4. Where is the safest place to park your car? 
in a garage 

5. Which cars are at the greatest risk of being stolen? 
new high performance 

PHOTOGRAPHIC 
COMPETITION 

An update on the JS 
Journal Photographic 
Competition brings about 
the exciting news that Andy 
Bull, picture editor of The 
Independent has agreed to judge the competition this year. 
The judging will take place in November, so make sure you 
have your entries in by the end of October. The categories 
are The Environment and People. Further details are 
available if you call the Journal on 071 921 6486. Top prize 
is £100 and there are big runner-up prizes too. 
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A DREAM COME 
TRUE FOR DAWN 

June Pinner, Norbury 
J Sainsbury not only cares 
for its customers, but also 
for their employees and 
former employees. My 
daughter, Dawn Hillsley, 
left JS three years ago to 
have a baby after six years' 
service at Norwich House, 
Streatham, in personnel, 
and in off-licence buying at 
Blackfriars. 

Then, earlier this year, 
illness struck. After 
months of tests, two major 
operations and being 
diagnosed as having a brain 
tumour, Dawn was trans
ferred from the Atkinson 
Morley Hospital to the 
Royal Marsden to await 
radiotherapy treatment. 

Dawn's dream was to 
visit Disneyland with her 
husband Marc and son 
James who's three. I told 
my friend Pat Roberts, who 
works at Norwich House, 
about this dream and she 
took the story to Graham 
Grindley, chairman of the 
SSA at Norwich House. He 
told Eric Nicholls, comm
unity investment manager, 

and Bill Allen of the SSA. 
Within two weeks, with 
approval and encourage
ment from the hospital, and 
bravery and determination 
by Dawn, it was all systems 
go to Euro-Disney. 

The SSA treated Dawn, 
Marc and James to their 
four day stay at the 
Newport Bay Club and 
helped with travel arrange
ments so the rest of the 
family could travel with 
them. 

Dawn thoroughly enjoy
ed herself, and watching 
James cuddling all the 
characters and having 
great fun elated her no end. 
She coped remarkably well. 
It was so nice for us all to 
be together enjoying 
Dawn's dream. She pur
chased many nice mem
entoes with no expense 
spared due to all the kind
ness of people who made 
donations. 

When it was time for 
the procession we position
ed ourselves to watch the 
grand selection of floats 
depicting many of Walt 
Disney's stories - a real 
extravaganza, and not a 
Franc spared. It was 

s tupendous. James , on 
daddy's shoulders, greeted 
each float with shrieks of 
glee and his hands to his 
face with excitement. It 
was fantastic for his mum 
and dad to see. 

That evening we watch
ed the fireworks from our 
hotel which ended the two 
day splendour of Euro-
Disney perfectly. 

Hats off to Dan Air too. 
They decided to give Dawn, 
Marc and James VIP treat
ment homeward bound. 
They travelled first class 
and James and Marc 
visited the cockpit. What a 
delightful end to such a 
wonderful dream coming 
true for my dear daughter 
Dawn. 

Dawn, Marc and James in the 
Christmas shop at EuroDisney. 

All in all, my family and 
I cannot find enough words 
to express how you ALL 
have uplifted us with such 
kindness and much help 
and thoughtfulness. We 
have so many happy 
memories. God bless each 
and every one of you. 
THANK YOU. J. Sains-
bury's is definitely a 'super' 
market in front and behind 
the scenes. 

Dawn is so brave and is 
fighting all the way, and 
with everyone else fighting 
and praying, let's hope a 
miracle will happen. She 
has surprised the doctors 
before! 

£ '̂  

Across 
6. 'Mona Lisa' painter (2,5) 
7. It runs along the walls of 

a ballet studio (5) 
9. Deep, vivid blue (5) 

10. Card game for two 
players using 64 cards (7) 

12. The star of the film Trading 
Places' (5,6) 

14. Long-time ruler of 
Yugoslavia (7,4) 

18. Person driven from his own 
country by war (7) 

19. Paper ruled with a grid of 
lines (5) 

21. Daily record (5) 
22. Silent star who featured in 

'Sunset Boulevard' (7) 

Down 
1. Leading politician who 

supports Chelsea (5) 
2. Magician (6) 
3. Excellent tennis serve (3) 
4. Light, double-edged 

sword (6) 
5. Long spell without rain (7) 
8. Ant-like insect, destructive 

to timber (7) 
11. Fortress protecting a city (7) 
13. Light spear (7) 
15. British royal house from 

1603 to 1714 (6) 
16. Capital of Albania (6) 
17. Reel on which something 

is wound (5) 
20. Nocturnal bird of prey (3) 

NAME 

LOCATION.... 

TELEPHONE. 
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WITH THANKS 

Maty Salter, cash office 
manager, Bishops Stortford 
My husband and I have 
visited Kenya for the last 
three years and have 
'adopted' a school of about 
700 children. 

We took with us this 
year a suitcase full of pens, 
pencils, books and sports 
equipment, all of which was 
kindly donated by friends 
and colleagues. 

This is a photo of the 
football team proudly 
wearing their new football 
strip which was donated by 
Mr Burroughes, deputy 
branch manager at Bishops 
Stortford. My thanks to 
everybody for their kind 
generosity. 

Mary Swann, grocery 
assistant, Stanway 
I would like to take this 
opportunity of thanking Mr 
Galway, branch manager; 
Brenda, BPM, and John 
Hubbard, grocery manager, 
for all their kindness shown 
during my short stay in 
hospital , and also to all 
staff and friends for the 
lovely flowers and gift. 

May I also thank 
Heather, Margaret, Nicki 
and Marie for not only 
visiting me in hospital and 
cheering me up, but also for 
eating all of my grapes and 
biscuits and drinking my 
Lucozade, leaving me with 
nothing. 

My special thanks go to 
Heather who was very kind 
and understanding. With

out her support I could not 
have coped. 

May I finish by saying 
thank you to Andy Stapley, 
deputy manager, for just 
being Andy. 

Pat Laws and Hazel 
Goddard, retired from 
Winton 
This is a big thank you to 
staff and management for 
our wonderful retirement 
party at the Winton branch 
in June of this year. 

As we are both off to 
Australia for a holiday in 
the near future, the theme 
of the party was superb. 
Six members of staff 
dressed up in boots, shorts 
and hats with corks and 
gave us a Winton cabaret. 

Our total years of 
working for JS come to 33, 
so we are going to miss you 
all very much. 

We would like to thank 
you for all our gifts and 
cards. 

Estei Petit formerly of 
Heyford Hill 
May I congratulate Sains-
bury's for its personnel 
management policy. I am 
an ex-cashier from the 
Heyford Hill branch in 
Oxford. I am French and, 
for reasons beyond my 
control, I unfortunately had 
to go back to France last 
July. But I would like to 
say that equal opportunity 
is a reality at Sainsbury's. 
Sometimes trainers check
ed that I had understood 
well, but so tactfully that I 
never felt hurt. 

May I thank those 
members of my depart
ment, management team 
and other colleagues 
around the company who 
contributed to make me feel 
so happy at work tha t I 
hope to be involved with 
Sainsbury's again in the 
future once I have my 
degree. 

CUSTOMER 
LETTERS 

To Wrexham from Ann 
McLean: 'I would like to 
thank all the staff at 
Wrexham branch for the 
delightful service they 
provide. It is a real 
pleasure to shop in your 
store.' 

To Ruislip from Mrs D 
McKenzie to thank staff for 
thei r help when her 
daughter was ill in store: T 
don't know what I would 
have done without them.' 

To Farlington from Patrick 
Reed to compliment the 
store on the quali ty of 
service: 'You have indeed 
chosen excellently in regard 
to staff - it seemed like 
being "in the old days" once 
again. 

To East Grinstead from Ken 
and Valerie Jones to thank 
the staff who sorted out 
boxes for them to help in 
their house move. Also 
from Liz Jordan: 'I have 
been shopping at East 
Grinstead for 12 years. I 
have had four children in 
that time and shopping has 
got more and more difficult 

f * ^ * . • 
LETTERS ARE WELCOMED AND SHOULD BE SENT 
THROUGH THE INTERNAL POST TO THE EDITOR, 
JS JOURNAL, 10TH FLOOR, DRURY HOUSE, OR BY 
ROYAL MAIL TO THE ADDRESS ON PAGE TWO. 

... your ass is tan ts and 
trolleymen have been an 
enormous help to nie'. 

'People are "fans" of all 
sorts of things. I am a 
Sainsbury's fan.' 

To East Prescot Road from 
Mrs J Maloney to thank 
Clare Larkey for helping 
her complete her shopping 
when her son fell asleep in 
her arms: 'I think your staff 
have got the right attitude.' 

To Doncaster from Mrs M 
Hill, who describes herself 
as ' the fat old biddy in 
glasses who calls in every 
Friday': 'I have been a 
customer since you opened 
in Doncaster ... my sight is 
poor and arthrit is makes 
my fingers awkward at the 
checkouts, but nothing is 
too much trouble. The girls 
are unfailingly cheerful and 
patient... I love them all.' 

To Monks Cross from Nancy 
Smith with thanks for 'the 
consistent kindness and 
help I receive from your 
staff.' 

In last month's Journal we 
had a letter from Brian 
Wright, about introducing a 
selection of pick and mix 
jams. 

John Padgett, 
senior manager, 
grocery division replies: 
You will be pleased to learn 
that it is already planned to 
trial a pick and mix type 
selection of small jars (1 oz) 
of jams and marmalade. If 
successful it will be intro
duced across the company. 
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NOVON GOES ON SALE 

JS has relaunched its complete range of own label 
detergents under the Novon name. 

The range consists of both powders and liquids in 
traditional packaging and includes refill pouches. All 
formulations have been created to meet the needs of the 
consumer of the 90s. 

Sainsbury's Novon will be available in all branches. 

AIRY PIZZA FROM THE WINDY CITY 

The new Chicago Pizza is a fresh dome-shaped pizza. The 
pressed dough gives a crisp outer and light and airy internal 
texture. This style oT pizza originated in Chicago in the 
1940s. 

Available in cheese and tomato; ham and mushroom, and 
vegetable provengale varieties, they retail at £1.79, £2.15 
and £2.15 respectively and are available in larger stores. 

CARE 4 
YOUR TEETH 

Caring for your 
teeth has now 
been made easier 
with the intro
duction of Sainsbury's System 4 toothpaste. 

System 4 Is the first toothpaste on the market to contain 
a four system formula: it fights plaque, decay, gum disease 
and tartar. 

System 4 has been approved by the British Dental 
Health Foundation, which is a registered charity with 
independent dental experts who check that claims made 
are correct. 

This toothpaste is available from most stores in three 
sizes, 50ml (69p), 125ml (£1.19) and a 100ml pump-action 
tube (£1.49). There is also a 25ml trial size tube in limited 
distribution for 29p. 

SAINSBURY'S SAINSBURY'S 
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FRESH FROM CHINA 

JS has launched it's first fresh product from China. Called 
Suan Tai, otherwise known as garlic shoots, they are 
exclusive to JS. 

They are a convenient alternative to garlic, and can be 
sliced and added to any dish. Alternatively, they can be 
cooked and eaten like asparagus. They retail at £1.45 and 
are available in selected stores only. 

VARIETY FOR 
VEGETARIANS 

JS has introduced a new 
range of cheeses suitable 
for vegetarians. These six 
cheeses are made in the 
same way as their non-
vegetarian equivalents, but 
a non-animal rennet is 
used. 

Cheddar, Cheshire, Red Leicester, Double Gloucester, 
Blue Stilton and Dutch Edam are available in most stores 
ranging in price from £1.69 per lb to £2.74 per lb. 

They are not suitable for vegans because they still contain 
milk. 



PEOPLE 
WEDDINGS 

Cynthia and Stephen Murphy. 

Congratulations to CYNTHIA 
MILLARD and STEPHEN MURPHY on 

their recent marriage. Cyntliia is 
an area display specialist in tlie 
SOUTH WESTERN AREA, and 

Stephen is the SOUTH WESTERN 

deputy area display manager. 
They had a wonderful three-

vjeek honeymoon. The first 
weel< was spent in Orlando, the 
second in the Bahamas and the 
third on a Caribbean cruise. 
They only just made it to the 
Bahamas as they missed their 
initial flight - Stephen stili had the 
keys to the hotel in Florida in his 
pocl<et! 

Miriam and James Little. 

On June 6, staff at LEAMINGTON 
had something to celebrate as 
MIRIAM TRINDER, systems clerk, 
and JAMES LITTLE, customer 

services manager, got married. 
After the ceremony and a 

memorable reception, Miriam 
and James made their way to 
Scotland for a peaceful 
honeymoon among the hills. 

Steve and April Shilstone. 

John and Karen Coughtry are pictured centre with friends 
from the branch. 

Congratulations to JOHN 
COUGHTRY, section manager 
BWS and KAREN HADLEY, senior 

systems clerk of WORLE, on their 
marriage. 

The couple were married In 
Kenya, and so didn't have far to 
travel to their honeymoon. 

CHISLEHURST had a double 
celebration on August 8 as two 
weddings took place. 

ANDREW FINNEY, shift 

manager, married JEANETTE 
DuTTON, grocery replenishment 
assistant, and STEVE SHILSTONE, 

provisions manager, married 
APRIL CHAPMAN, general office 
clerk at TUNBRIDGE WELLS. 

Andy and Jeanette Finney. 

APPOINTMENTS 

DAVID ADCOCK, from senior 
deputy manager, Broadmarsh, to 
store manager, Sheffield. GARY 
BIDDULPH, from store manager, 
Sheffield, to store manager, 
KImberley. JAMES BRACKETT, 

from store manager, Waltham-
stow, to store manager. South 
Woodford. DAVID Cox, from 
store manager. Monks Cross, to 
area operations manager. 
Northern area. MALCOLM 
FORREST, from store manager, 
Dewsbury, to store manager. 
Monks Cross. ALAN GOWANS, 
from senior deputy manager, 
Stratton, to store manager, 
KIngswood. PETER HAWARD, 

from store manager, Eastbourne, 
to store manager, Lewes Road. 
SIMON HIORNS, from store 
manager, Chesterfield, to store 
manager, Chaddesden. MICHAEL 
HOGSDEN, from store manager, 
Doncaster, to store manager, 
Dewsbury. STEVE IHOLLAMBY, 

from senior deputy manager, 
Leeds, to store manager, 
Doncaster. DAVID HUNT, from 
senior deputy manager, 
Tunbridge Wells, to store 
manager, Ashford. KEITH JAYNES, 
from store manager, Thetford, to 
store manager designate, 
Hadleigh Road (Ipswich). JOHN 
McAvoY, from senior deputy 
manager, Coldhams Lane, to 
store manager, Thetford. IAN 
PARTRIDGE, from store manager, 
Chaddesden, to store manager, 
Fosse Park, Leicester. JOHN 
PRIEST, from store manager. 
Wood Green, to store manager, 
Walthamstow. MARK RANSOM, 

from store manager, Newbury, to 
store manager. East Filtoh. 
RICHARD RAWSON, from spare 
store manager, Haywards Heath, 
to store manager, Eastbourne. 
DAVID SEDGWICK, from spare 

store manager, to store 
manager, Crawley. CLIVE 
TAYLOR, from store manager. 
South Woodford, to store 
manager, Thorley. KEVIN WHITE, 
from store manager, Kimberley, 
to store manager, Chesterfield. 
STEVE WOODROW, from store 
manager, Lewes Road, to store 
manager designate. West Hove. 

LONG SERVICE 

Employees who have completed 
40 years' service are: 

RONALD BELLINGHAM, database 

co-ordinator, Blackfriars. 
MICHAEL BOTWRIGHT, manager, 

Edmonton. BERNARD SCRASE, 

data analyst, Blackfriars. JOHN 
STANFIELD, equipment installation 
manager, Blackfriars. BRIAN 
WADDELL, financial systems 
development manager. Home-
base head office. 

Employees who have completed 
25 years' service are: 

STEPHEN ALLEN, senior deputy 
manager DPS, Liverpool. PETER 
AsHBY, driver, Buntingford depot. 
ERIC CHAPMAN, returns operator, 
Buntingford depot. ANTHONY 
CHARLTON, driver, Basingstoke 
depot. FREDERICK CLAYDEN, 

hardware/textiles warehouse 
assistant, Buntingford depot. 
JOAN COE, senior security 
operator. Central & Western area 
office. BRIAN DUDDY, technical 
manager, Blackfriars. ESAU 
EDWARDS, depot security officer, 
Buntingford depot. DENIS 
EUSTACE, driver, Buntingford 
depot. MICHAEL EVANS, area 
specialist reception. South 
Eastern area. BRIAN FASSENFELT, 
perishable warehouse assistant, 
Buntingford depot. JOHN FIELD, 
hardware/textile warehouse 
assistant, Buntingford depot. 
Louis GILHART, perishable 
warehouse assistant, Bunting
ford depot. DEREK GOODWIN, 
returns supervisor, Buntingford 
depot. ALAN HALE, contract 
operations manager, Charlton 
depot. PAUL HENLEY, grocery 
manager, Horsham. PATRICIA 
HICKEY, meat assistant. Hollo-
way. PETER JOLLY, manager, 

Shirley. ERNEST JONES, engineer. 
South Eastern area. PHILIP 
KENDRICK, warehouse reception 
manager, Amblecote. BRIAN 
PAGE, non-perishable warehouse 
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assistant, Buntingford depot. 
HENRY PAINTER, OPS planning 

clerk, Buntingford depot. 
KANUBHAI PATEL, store ware
house assistant. West Ealing. 
COLIN PAWSON, perishable 

warehouse assistant, Bunting
ford depot. ROBERT PHEBY, 
hardware/textiles warehouse 
assistant, Buntingford depot. 
JOHN RAINEY, high-bay 

warehouse supervisor, 
Buntingford depot. ANDREW 
SMITH, manager, Salisbury. 
CHRIS STOUT, senior merch
andiser, Blackfriars. RENEE 
WHEELER, B W S replenishment 
assistant, Welwyn Garden City. 
RAYMOND WILLIS, returns 

operator, Buntingford depot. 

RETIREMENTS 

JOHN POINTER, deputy manager, 
Feltham (39 years). BRIAN 
SNELGROVE, BWS section 
manager, Lee Green (37 years). 
CHARLIE BIRD, warehouse 

supervisor, Basingstoke depot 
(36 years). JOY REED, BWS 
assistant, Guildford (34 years). 
MOLLY SMITH, cashier, 

Folkestone (33 years). BRIAN 
BiGGERSTAFF, Warehouse 
supervisor, Basingstoke depot 
(28 years). JULIE PRATT, 

checkout/replenishment, Harlow 
(28 years). DOT SKELTON, cold 
store warehouse assistant. 
Forest Hill (28 years). JOHNNY 
BRYANT, warehouse assistant, 
Bedford (24 years). ROSA 
BRYANT, fresh food replenish
ment assistant, Bedford (24 
years). BETTY MARSON, chief 
display assistant, Guildford (24 
years). IRIS SQUIRES, grocery 
replenishment assistant. Central 
Croydon (23 years). KATHLEEN 
O'TooLE, meat replenishment 
assistant, Victoria (22 years). 
EDWARD RICOT, section manager, 
reception, Kingsland Road (22 
years). DORIS WENMAN, fresh 
meat assistant, Courthouse 
Green (22 years). JACK VIZARD, 
resident engineer. Pinner (21 
years). DOREEN ARAM, evening 
display assistant, Arnold (20 
years). PHYLLIS EASTON, 

checkout/replenishment. North 
Gheam (20 years). ANN DARWEN, 
checkout/replenishment, 
Feltham (19 years). PADDY 
HOURIGAN, bread and cake 
assistant, Romford (19 years), 
MABEL MILTON, fresh food 
replenishment assistant, Hitchin 
(19 years). ROSE OWERS, cashier, 
Chelmsford (19 years). DONALD 
PERKS, section manager, 
warehouse, Wolverhampton (19 
years). JOAN GARDINER, checkout 
assistant, Queens Road (18 
years). MARGARET HUGHES, dry 

goods reduction controller, 

Christchurch (18 years). MABEL 
MILTON, fresh food replenishment 
assistant, Hitchin (18 years). 
HAZEL SIMMONS, grocery 

replenishment assistant. Central 
Croydon (18 years). JEAN 
TAYLOR, checkout assistant, 
Crawley (18 years). BERYL BALL, 
checkout assistant, Romford 
(17 years). JEAN BARLOW, meat 
preparation assistant, 
Harpenden (17 years). HILDA 
BONNER, general office clerk, 
Alperton (17 years). VERA 
CALVER, meat replenishment 
assistant. Great Yarmouth (17 
years). EILEEN HART, health and 
beauty assistant, Romford (17 
years). JUNE YATES, fresh food 
replenishment assistant, 
Northampton (17 years). PATRICK 
JuDD, section manager meat. 
Hedge End (16 years). EVE 
KEENS, section manager grocery. 
Chase Lane (16 years). GWEN 
PECKHAM, section manager, 
systems, Horsham (16 years). 
JEANNE ADAMS, customer 

services assistant, Crawley 
(15 years). IVY NEWELL, senior 
checkout/replenishment, Telford 
(15 years). JOAN STANLEY, 

checkout/replenishment, 
Sittingbourne (15 years). ELLA 
MARTIN, fresh food replenish
ment assistant, High Wycombe 
(14 years). LENNY RICHARDS, 

trolley retrieval, Bedford (14 
years). MARY JENKINS, frozen 
foods assistant, Newport (13 
years). JOHN KING, senior 
store/warehouse assistant. 
Central Croydon (13 years). 
MARGARET PURLE, customer 

services assistant, Crawley (12 
years). JANET BOREHAM, 

checkout/replenishment, 
Stan way (11 years). JEAN 
NORWELL, senior deli assistant, 
Bournemouth (9 years). GLADYS 
ELTON, grocery replenishment 
assistant, Harlow (8 years). 
BETTY JACKSON, checkout/ 

replenishment, Stdnway (8 
years). DENISE STOUGHTON, 

cashier, Tottenham (8 years). 
WALTER STOUGHTON, trolley 

retrieval, Tottenham (8 years). 
MARY WHITE, cook, Horsham (8 
years). FRANK YOUNG, trolley 
retrieval, Archer Road (8 years). 
JOHN BOVINGDON, car park 

attendant, York (7 years). JANET 
COOK, restaurant assistant, 
Birkenhead (7 years). ROY KING, 
customer service assistant, 
Halifax (7 years). MARGARET 
RAFFERTY, grocery replenishment 
assistant, Harlow (7 years). 
RENEE RUSH, checkout/replen

ishment, Braintree (7 years). 
PAT BARBER, cleaner, Arnold (6 
years). FRANK ECCLESTON, 

customer service assistant, 
Holloway (6 years). JOAN 
MOULDING, BPM'S clerk. 

Horsham (6 years). AUDREY 
REEVES, grocery replenishment 
assistant. Crystal Palace (6 
years). ELSIE CHARMAN, 

checkout/replenishment, Lewes 
Road (5 years). FREDERICK 
LoRiMER, grocery replenishment 
assistant, Crosby (5 years). JEAN 
BRITTON, coffee shop assistant. 
East Filton (4 years). CHARLES 
MASTERS, trolley retrieval, 
Northampton (3 years). WILLIAM 
WADMORE, store warehouse 
assistant, Kempshott (3 years). 
VERA WOLFENDEN, general office 
clerk, Bolton (3 years). 

John Spence. 

On Sunday July 26, JOHN 
SPENCE, district manager, South 
Eastern area, said goodbye to 
Sainsbury's at his farewell party 
after 41 years of service with the 
company. 

John joined JS in August 
1951 at 16/20 Holloway. 
Between 1953 and 1955 he 
completed his National Service 
in the Royal Air Force, after 
which he returned to Holloway. 
He then worked in many 
branches around North London, 
and was promoted to assistant 
manager in the early 60s. 

John then became PA to the 
area superintendents Mr S 
Knight and Mr A Davis, for four 
years, after which he went to self 
service training. He was then 
promoted to branch manager of 
Paddington in 1969 (the 
centenary year). 

John says he then had the 
most exciting spell in his career 
when he managed eight stores in 
seven years, culminating in his 
opening the new Lewisham 
branch. 

In 1976 he was promoted to 
district manager in the South 
Eastern area, and during the past 
16 years he has managed five 
different districts. 

After a long and satisfying 
career, John now wants to relax, 
travel, watch his favourite team 
Arsenal, and keep fit in 
whichever ways he can. 

John says: 'I have gained 
many friends and colleagues 
company wide, and I would like 
to take this opportunity to say I 
will miss them all, and I wish you 

well in your careers, and a happy 
retirement when your turn 
comes. I would also like to 
thank everyone who attended or 
was involved in anyway with my 
fabulous farewell party in 
Brighton.' 

Allan pictured with his 
friends Norris Waller and 
Sandra Povey from the staff 
shop at Blackfriars. 

SMOKEY, alias ALLAN SMOKER, 

retired from JS after nearly 50 
years with the company. 

Allan joined the company in 
1942 in the sales office at 
Stamford House. After six 
months he transferred to Union 
Street where he worked mainly 
as a stock clerk with bacon. 
After three years service with the 
RAF Allan returned to the 
company in 1952, once again at 
Union Street. 

He transferred back to the 
sales office as an assistant 
contact clerk working on 
numerous sections, and then 
once again moved to the bacon 
section. From being a bacon 
buyer, Allan then took over the 
return sales and later external 
sales, as manager. He retires 
from his position as external 
sales manager. 

Allan says 'Any plans for my 
retirement have been shelved for 
the time being, as I've got my 
hands full looking after my eight 
month old grandson, Michael.' 

OBITUARY 

LEN HANKS, warehouse assistant, 
Charlton depot, died after a short 
illness on September 20, aged 
57 (30 years). NICOLA MORRIS, 

checkout/replenishment student, 
Wilmslow, died on September 13 
in a road accident aged 17 (2 
years). RITA SEAL, checkout/ 
replenishment, Lewes Road, 
died on August 18 after a long 
illness, aged 54 (7 years). 
HOWARD WARE, customer 

services assistant, Swansea, 
died suddenly on July 23, aged 
70 (2 years). ALF WHYBRA, 
design executive, Blackfriars, 
died on July 10, after a long 
illness aged 58 (37 years). 
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ARCHIVES 

Weybridge branch, 1922. 

Price list for off licence 
department at 

Weybridge, 1932. 

0 compliment this month's Journal article on 

wine, the Archives takes a look back at the 

humble origins of the J S off-licence department and 

Sainsbury's wines. 

For over 40 years between 1920 and 1962, our small shop 

at Weybridge was the only branch to include an off-licence. 

This came about because we took over an existing grocery 

shop with a current wine licence. This shop was part of an 

old-established grocery chain called Madeleys which had 

traded on the site for some time. Madeleys was a well 

known local chain in its day, and at tha t time it was not 

uncommon for grocery shops to sell alcohol, in part because 

there were fewer restrictions on its sale. Our first off-licence 

appears to have enjoyed considerable success judging from 

the range available in a 1932 price list. This claims 'Herein 

will be found a wine suitable for all occasions' and features 

White Ladye port at 5/0 a bottle (25p), Stones Ginger Wine 

at 2/9 (14p) and Chabhs Superior (1921 Vintage) at 5/0. 

No further extension of this trade took place until the 

summer of 1962 when J S made a successful application for a 

full off-licence for the Bristol branch at Broadmead. On July 

24 of that year, Bristol became our first self-service off-

licence department. Customers could choose from 24 

different beers, three ciders and 47 wines and spirits, 

including four own label Spanish Sherries at 12/6 (62p) a 

bottle. (Bristol was not only our largest self-service shop at 

the time, but was also the biggest food shop in Britain, with 

a sales area of 10,000 sq ft). 

Interior of Weybridge branch, 1922. The drinks display in the 
foreground features lines such as Buchanan's Special Whiskey 
and Gilbey's Invalid Port. 

HOW TO LAY DOWN A 
GOOD WINE 

DEPARTMENT 

J. SAINSBURY. 
6/8, Church Street, WEVBRIDOE. n 

Price list for first 
self-selection off-
licence department 
at Bristol, July 1962. 

By 1966, a number of branches had off-licence 

departments including Lewisham, located in a separate shop 

from the main supermarket. (It had been taken over by J S 

from an exisiting counter service off-licence and converted to 

self selection). The range of own-label wines had expanded 

to include Spanish Sauternes, Bordeaux Rouge and 

Bordeaux White. Wine lists of the time represented almost 

every wine making country in Europe, with sherries from 

Cyprus, Spain and Australia. In 1973, a major new range 

of own label French wines was launched - an important 

step in J S becoming the largest retailer of wine in the 

country. Sainsbury's vintage selection was introduced in 

1983, offering customers the benefit of carefully selected fine 

wines. 

Today there is a range of around 450 wines available, the 

majority of which are own-label. 
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winning by a nose 
1 s I 

'The world is awash 

with wine at the 

moment - lets get out 

there and buy!' says 

Simon Blower, senior 

manager of the wine 

department, at the 

weekly departmental 

meeting. And this is 

exactly what JS wine 

buyers have been 

doing, with 80 million 

bottles sold this year. 

'You need to really enjoy wine and many people in 
this trade regard it as their life. It is not just any old 
commodity because it commands such a respect'. 

This is the result of a policy aiming to transform the 
image of wine from the elite purchase of 15 years ago into 
a routine trolley-filler for thousands of families. As a 
result Sainsbury's has earned a host of accolades in 
recent years including Supermarket Wine Merchant of 
the Year two years running and 177 medals and comm
endations in the 1992 International Wine Challenge. 

But what is it like to be part of this winning team? 
Jon Woodriffe is one of eight JS buyers fundamental to 
this market-leading approach. All buying jobs call for a 
unique combination of abilities, and that of the wine 
buyer is no exception. Jon identifies one of these 
elements required for a wine buyer: "You need to really 
enjoy wine and many people in this trade regard it as 
their life. It is not just any old commodity because it 
commands such a respect.' 

He has spent the last three years sourcing wine from 
Southern France, Eastern Europe and Champagne 
though he thinks one of the most exciting areas at the 
moment is Hungary,'The Hungarians are some way 
ahead of the rest of Eastern Europe because they already 

have the capability to 
supply the quality and 
amount that JS needs.' 
Jon's responsibilities 
extend beyond 

purchasing wine. He gains considerable satisfaction 
from being involved in every stage of the process 
including the selection, shipping, storage and even 
design of the bottles : 'It is very satisfying to be able to 

Hungarian Merlot is a value 

for money wine that Jon was 

involved with buying, which 

turned out to be a big hit 

with JS customers. 

Jon includes Champagne as 

one of the areas he covers 

and the grapes for this 

unique tipple are being 

picked at this time of year. 

Jon Woodriffe and Julia Jenkins, 

departmental marketing manager, 

conduct a routine tasting in the 

Drury House sampling rooms. 

follow a wine from a remote farm in darkest Bulgaria to 
the bottle on the shelf Of course it is even better if it sells 
well!' 

The first step to getting a wine into the store is for it to 
be included on the 'Product Development Plan' which lists 
any gaps in the current range. These 
are identified partly through regular 
visits by Jon and his colleagues to 
other companies' wine departments as 
well as tastings of competitors' wines, 
and finalised at meetings between the 
department and departmental director, 
Mike Conolly. 

Jon also conducts tastings and 
visits in foreign vineyards to 'build up 
a bank of potential suppliers' on which 
he can draw to fulfil his part of the 
Plan. The visits are necessary to confirm that producers 
are able to supply the amounts that JS may require, that 
they have the necessary production facilities and they 
may even provide the opportunity to make a scoop find. 

Jon admits he looks forward to these trips because 
much of his time is spent in the office. He can often be 
found conversing on the telephone with producers and 
shippers. Fortunately for the casual passer-by, he 
conducts his 'firm negotiations', as he calls his more 
animated discussions with some suppliers, in fluent 
French. 

Though it may seem glamorous to visit suppliers and 
potential suppliers on the Continent several times per 
year, Jon is quick to correct the record: 'We may travel 
several hundred miles in a day but get to see very little of 
the countries through the car window. We have to taste 
around 150 wines in that time and by the end of a 12 hour 
day my palate has a little trouble differentiating between 
the tastes - it is a lot of hard work!' 

Sainsbury's is again pioneering a new advance in supermarket wine 
sales withi Wine Direct. 

Customers wili now be able to order cases of wine over the 
phone and have them delivered to their door within 21 days -
guaranteed. There will be a choice from five cases of preselected 
wines and 100 individual bottles, and payment can be made over 
the line using Visa, Access or Connect cards. 

The delivery bottle prices will match those in-store, even 
when there is a special offer, and there will be discounts on the cost of 
preselected cases. Delivery is free on two or more cases and buyers of preselected cases receive the 
bonus of exclusive tasting notes. The scheme will be extended nationally if the current trial in the 
North West of the country proves successful. 

Says Mike Conolly, departmental director in charge of wine, 'This is an exciting opportunity to 
expand the sales of Sainsbury wines by allowing customers the convenience of having the wines 
delivered direct to their homes. Customers who do not have a large JS store nearby will benefit 
particularly from the availability of a broader and more interesting range of JS wines.' 
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