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FRONTLINE 
EXPOSE YOUR TALENT 
Find fame and fortune by entering tlie 
JS Journal Pliotograpliic competition. 
Not only will the winning photographs 
appear in the December Journal but 
there are cash prizes including £150 
for the overall best picture. 

Our three categories are: 
Friendship, My Town and 
Celebration. You may interpret 
them as you please. All 
photographs may be black 
and white or colour. Closing 
date for the competition is 
October 27. • 

For further details, 
call 0171 921 6486. 

In the firing line 
One false move... The toggle button on a SABRE handset can 
seriously affect the orders your store gets so the SABRE team have 
come up with a striking reminder to use it properly. 

The 'Toggle - And make my day' poster urges staff to make it 
clear whether they're dealing with cases or units when stock or 
code checking. 

Noreen Edwards, chief display clerk at Wandsworth, posed as 
'Dirty Harry' for the poster artwork and our cover shows the 
photographic session. 
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Ut^ 

Classic strawberry season in full swing 
Classic FM radio's Michael Barry 
celebrated the start of the 
strawberry season on air with a 
delicious new recipe, Strawberries 
and Ginger Creams. 

To coincide with the launch of 
Sainsbury's 'pick your own' loose 
strawberry displays, all JS and 

Savacentre stores offered 
customers the opportunity to 
try out Michael's mouth
watering creation by 
providing free recipe 
cards. 

Following a t r i a l , 
loose British straw
berries went on sale 
in 50 stores. 
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MBA scheme graduates now number 16 
Five more managers have 
graduated from the Man
agement MBA scheme. 
Two of them, Sue Donoghue 
and Colin Rye, passed with 
distinction. 

This brings to 16 the 
total graduates of the 
scheme that broadens the 
experience of middle man

agement staff and provides 
an MBA degree. There are 
23 staff from across the 
Group currently studying 
with joint organisers of the 
scheme, City University 
Business School. The Open 
University and Bradford 
University are also provid
ing Management MBA 

courses for staff, similarly 
on a distance learning basis. 

If you're interested in 
the MMBA (you need to be 
middle management and 
have worked for the Group 
for two or more years) 
contact Farzana Yale on 
6852 or Andrew Tanner on 
7519. 

Left to right at their graduation ceremony: Colin Rye from 
RPiC at Biacl(friars, Ricic Beaziey from Homebase/Texas 
retail operations, Sue Donoghue from Homebase buying, 
Ken Cohen from procurement at Blackfriars and Peter 
Sedgewick, formerly of the property division was not 
available for the photograph. 

Pudsey 

a visit 
Pudsey Bear and BBC's 
Sue Cook got more than a 
teddy bear's picnic when 
they went down to 
Wandsworth JS. 
Joint managing director 
David Quarmby presented 
them with a cheque for 
£200,000 raised by staff 
throughout the country for 
Children in Need. The 
Journal followed your 
fundraising events closely 
- the sponsored bam dance, 
head shaves, rugby tour
nament and all. 

These efforts brought 
Sainsbury's total donations 
to Children in Need over 
the last five years to a 
massive £1 million. 

This year ' s donation 
will be spent on children 
with physical disadvan
tages and eating disorders 
as well as those who are 
homeless or suffer drug 
and solvent abuse. 

Customers won't be at sea over cooking fish 
Twenty fish counter stafl' have tipped the scales of 
service to Sainsbury's advantage. 

They have qualified as the fish special business unit 
first members of the Sains-
bury Guild of Fishmongers. 

The course is similar to 
that for the Guild of 
Butchers featured in the 
March 1995 JS Journal and 
is designed to increase 
product knowledge to 
improve customer service. 
The programme is indepen
dently assessed by the 
SeaFish Authority. They 
were thanked for their 
contribution by managing 
director of the meat and 

Stuart Mitchell. 
Stuart explained that 

the emphasis was on 
removing the myst ique 
from fish preparation and 
showing people it is the 
ultimate ready meal. ' I t 's 
up to us to market and 
sell it to customers . 
The scheme will raise 
the profile of the de
partment and improve 
product knowledge, quality 
control and ult imately 
stock results.' 

Julia Kaufman, director 
of the BBC appeal, said: 
'We are thril led! Once 
again Sa insbury ' s have 
raised a phenomenal 
amount of money for BBC 
Children in Need showing 
that when it comes to 
children they're all heart. 
Every penny we receive is 
spent on children across the 
UK and this money will 
help to make a real 
difference to their lives.' 
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BBC 

CHILDREN 

DNEED 
Sue Cook with local children and staff at Wandsworth, 
which raised the largest amount - £6,500 - for Children in 
Need. 

Countdown to new 
Savacentre launch 
5 , 4 , 3 , 2 , 1 , Sydenham 
Savacentre is go. 
At least the petrol station 
is. It opened on May 23 
and store director Jon Hart-
land hardly raised an 
eyebrow when the famous 
pink car, FAB 1, drove up 
containing the glamorous 
Lady Penelope and her 
faithful chauffeur Parker. 
He polished her car until it 
gleamed but he could have 
saved time by using the 
new car wash. Brains also 
came along for the ride and 
seemed suitably impressed. 

On the same day, the 
landscaping of the new 
Savacentre was completed 
and the event was marked 
with the ceremonial 
planting of a tree. The 
Mayor of Lewisham 
Council lor Gurbakhsh 
Garcha, managing director 

-Mike Broomfield and Jon 
Hartland planted the last 

Jon Hartland says there are no strings attached to great 
prices in the Sydenham petrol station. 

tree on site out of 120 trees 
and 12,000 shrubs. The 
landscape programme took 
three months to complete. 

The new store will be 
the fourth Savacentre in 

London and the eleventh in 
the country. The main store, 
with 85,000 sq ft of retail 
space and parking for 1,000 
cars, opens on August 15. 
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Disabled people gain access 
to top training 
People with disabilities will soon be participating in courses alongside JS staff in a 
scheme designed to open up the best in management training to disabled people. 

JS has signed up to the by attending company class corporate training 
Coverdale Leadership 
Development Consortium, 
which includes partners 
such as Midland Bank. 
The programme offers 
bursaries to selected 
ambitious disabled people 
to improve their prospects 

courses. There are benefits 
all round, explains Robin 
Anderson, the depart
mental director who chairs 
the newly-formed Disabi
lity Co-ordination Group, 
'People with disabilities 
receive the benefits of top 

and we aim to raise 
awareness among able-
bodied JS managers of 
disability issues.' 

JS is also a member of 
the Employers' Forum on 
Disability. 

Buyers and 
suppliers meet in 
Scotland 

Dr Stephen Duckworth (left) is a consultant to JS on disability issues and is himself a 
wheelchair user. 

Stores will drive their own sales 
A new department just set up will have a short but 
glorious life. 

The retail sales co
ordination department will 
be around for less than a 
year but its effects will be 
long lasting, as it puts in 
place processes and 
systems to help stores 
drive their own sales. 

Team members are 
working very closely with 
the areas, particularly the 
newly-formed area sales 
development groups. 

Stores may soon be able 
to conduct their own in-
store demonstrations. All 
aspects involved, from 
staff training to selection 
of products, are being 
looked at with the in-store 
demonstrations manager. 

Any store-run demon
stration would be seen to 
complement the existing 
centrally run in-store 
demonstration programe. 

By the end of the 

summer, the first parts of 
the tool kit for driving 
sales will be available to 
stores. The various parts of 
the kit will include advice 
and support on merchan
dising, ranging, space 
management, customer 
surveys, local demo
graphics, marketing and 
public relations. 

Explains senior manager 
Dennis O'Sullivan, 'We 
are trying to drive like-for-
like sales by various 
methods. Staff will be 
involved through special 
Action Teams, and there 
will be clearly defined 
channels in place so that 
their ideas can be 
developed by area offices. 
Previously, we marketed 
our product range from the 
centre, now we are helping 
stores to find and exploit 
opportunities themselves.' 

The four Scottish JS 
stores may soon be 
stocking more locally-
produced lines thanks to 
a conference organised 
by Blackball store 
manager David Parker. 

Last month, David brought 
together 52 Scottish 
producers, ten JS buyers 
and local store managers 
for the Meet the Buyer 
event in Glasgow. Local 
speciality suppliers, many 
of them only small 
businesses, were showing 
off such things as pickles, 
Scottish Cheddar and short
breads. 

David was inspired by 
an incident last year: 'A 
little Scottish lady asked 
me for the Baxter's jams. I 
assumed that we would 
have the Scottish preserve 
so led her over. When I 

New generation petrol 
station is open all hours 
The new petrol station at 
Hadleigh Road, Ipswich, is 
the first to have a life of its 
own. In addition to a 
conventional forecourt for 
JS customers, it has a 
separate forecourt fronting 
the main road to serve 
passing motorists. 

It has the largest kiosk 
- with an 800sq ft sales area 
- and is the first to offer a 

range of bakery, produce 
and dairy products, as well 
as CDs and videos - just 
the job for a quick top-up 
shop on the way home. 

The petrol station is 
open 24 hours a day and 
although the kiosk is 
closed from 10pm to 7am, 
those essential midnight 
extras can be bought at the 
'night pay' window. 

Event organiser and Damley 
store manager David Parker 
(left) with district manager 
IMartin Whitty sample some 
local produced turkey. 

discovered we had none I 
got a hail of verbal abuse.' 

He used some of his 
recently acquired skills 
from the Middle 
Management Development 
Programme and enlisted 
help from the Scottish 
Enterprise food team to 
organise the event. 
Presentations were made 
by regional director 
Graham Naylor and chief 
food technologist Malcolm 
Kane. 

Biscuit buyer Simon 
Latham liked what he saw, 
'The suppliers impressed 
me with their eagerness to 
serve JS with quality 
products, even if they were 
only a two-man operation. 
The biggest challenge will 
be supplying the stores but 
if there is potential there 
we will certainly help.' 
Simon is looking into 
sourcing a special type of 
local shortbread. 

Hadleigh Road, Ipswich, 
opens its petrol station 
round the clock. 
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Vintage Lagondas 
rally at Staines for 
anniversary drive 
The Staines car park is more used to Volvos than 
vintage cars. But on June 14 it was graced with 119 old 
Lagondas. 

The store is built on the 
site of the old Lagonda car 
factory and June 14 was 
the diamond anniversary of 
the company's victory in 
the classic Le Mans 
endurance race. JS supp
lied the champagne and car 
park, Lagonda supplied the 
gleaming metalwork. 

The cars were 
gathering before the start 
of a commemorative drive 
to mid-France. One 
particular car, a Lagonda 
M45, was returning to the 
track where it took the 
chequered flag for the first 
time 60 years before. 

Queen honours 
JS director 

Angus Clark CBE 

Angus Clark, who retired 
in April as board director 
in charge of distribution 
and logistics, has been 

awarded a CBE in the 
Queen's 1995 Birthday 
Honours List. Chairman 
David Sainsbury comm
ented, 'I am delighted 
Angus has been honoured 
in this way for his 
contribution to the 
transport and freight 
industry.' 

Angus Clark joined 
Sainsbury's in 1966 
and was appointed to 
the board in 1979. 
He is currently a consultant 
to the company and is 
chairman of the New
market Foods subsidiary. 

Sir Tim Sainsbury 
back on board 

Two new non-executive 
directors have been 
appointed to the board. 
The Rt Hon Sir Timothy 
Sainsbury MP rejoins the 
board after leaving the 
company in 1983 to 
become a member of the 
government. Clive Thomp
son has been chief 
executive of Rentokil pic 
since 1983. Their appoint
ments were confirmed at 
the Annual General 
Meeting on July 5,. which 
we will cover in full in the 
next issue. 
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Swindon stores in 
cashless trial 

The Mondex cash replace
ment card has begun 
trialling at six Sainsbury's 
stores in Swindon. Since 
July 3, Stratton, Swindon 
and Bridgemead JSs, the 
two Texas stores and 
Bridgemead Homebase 
have been fitted with 
Mondex terminals along
side checkouts around the 
stores. The Mondex 
smartcard includes a 
computer chip that acts 
like a wallet, adding and 
taking money as the card is 
used for payment or 
charged up with more 
money. 

beret authentic 

The winner of last month's 
delicatessen French theme 
competition was Bracknell 
JS who won a case of 
French wine. Although 
Blackball store did not 
win, we could not resist 
using this picture of store 
manager Monsieur David 
Parker on his way to le 
marche! 

Garden equipment 
needed 

Please help! Prince's Trust 
Volunteers are construct
ing a nature haven at 
Beckton Savacentre and 
they desperately need 
garden equipment. Contact 
Danny Newland on e-mail 
id GLON if you think you 
can help. 

Steps to stopping 
accidents 

It maybe not be just 
superstitious to be scared 
of ladders. According to a 
new leaflet available in 

Homebase, ladders are 
involved in 50 deaths 
annually. The Ladder 
User's Handbook is 
pubUshed by the DTL 

Stocking up 

Who would think that JS 
Stock Cubes could refresh 
the parts others cannot? 
Two cyclists were reported 
in the Daily Telegraph to 
be cycling the length of the 
former Soviet Union. The 
paper reported, 'The pair 
are keeping the loads on 
their bicycles light with 
essentials including 
Sainsbury's Stock Cubes... 
and a book of poetry.' 

New service desk 
number 

By August 7, all areas will 
be using the new Facilities 
Management Service Desk 
Helpline. The change-over 
from area engineering 
desks began on June 5 and 
the new number is 01895 
863 400. 
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JS into Northern Ireland 

'The move into Northern Ireland may well be a small step for 
mankind, but it is truly a giant step for Sainsbury's', said chairman 
David Sainsbury. 

Plans to open the finest food chain in Northern Ireland were 
announced on June 20 when JS revealed proposals to develop seven 
sites. The move into the Province, the first 
by a UK mainland supermarket company, 
will create more than 2,000 jobs in an 
investment of over £100m. 

Planning applications have been 
lodged with the Department of the 
Environment to build stores at 
Londonderry and Sprucefield, with detailed 
applications to follow shortly for Coleraine 
and Newtownbreda in South Belfast, 
where JS has agreed terms in principle for 

^ ^ , . SAINSBURY'S 
(JColeraine proposals for 

N O R T H E R N IRELAND 

Chairman David Sainsbury announces the move during a press conference 

held on June 20 in Belfast. 

the purchase of a Supermac site (Supermac is a local chain). Talks are 
also at an advanced stage for sites at Tillysburn and Ballymena, 
together with a further strategic site in the South of the Province. 

Although widely interpreted by the press as a direct result of the IRA 
ceasefire, JS's move into Northern Ireland is in fact a logical extension 

of the company's tradit ional 
pattern of geographical expansion 
(see Archives back cover). A key 
factor in this has always been the 
ability of the distribution network to 
provide an efficient service 
throughout the trading area. A new 
depot at Haydock in the north west 
of England will initially play an 
important role in the expansion, 
handling ambient and priority 
perishable products to the 
Northern Ireland stores. Haydock, a 
purpose-built 250,000 sq ft depot, 
is due for completion at the end of 
October and will also serve 

branches in Scotland and the North of England. 

The usual journey time from Haydock to Belfast, for example, will be 
some eight hours, resulting from a crossing time of over two hours on 
top of the 240 mile road journey. 

'Backloading' - the use of return journeys from manufacturers' and -
unusually for JS - direct deliveries from Irish suppliers to the stores will 
play a part in ensuring that both service and costs in Northern Ireland 
will meet JS requirements. As Bob Parle, JS director of distribution 
operations, explains, 'Our centralised distribution network is designed to 
ensure the best possible service to the stores at optimum cost. Our 
distribution infrastructure has now evolved to the stage where direct 
deliveries "across the water" are now practicable without compromising 
our standards of service.' 

Belfast shoppers see 
for themselves 
'Wowl' Mrs Eileen Oswald's reaction to her first sight of a Sainsbury's said 
it all! Eileen was one of two Belfast shoppers brought over to London 
by The Belfast Telegraph for a whirlwind shopping trip and to see for 
themselves what they could expect from Sainsbury's stores in the 
Province. 

Eileen shops for a family of five each week, while her fellow 
shopper, Joan Power, shops monthly for herself and her husband, who 
both have full-time jobs. Press officer David Cox, who accompanied the 
shoppers, commented: 'Before their visit, both potential customers 
were quite cynical about whether JS could offer a similar variety of 
products to stores in Northern Ireland and were laying down the 
gauntlet to us to achieve that! There's no doubt that we succeeded!' 

Eileen and Joan were particularly impressed with JS's prices - bread 
at 28p was a big surprise, as they'd currently expect to pay 59p for the 
cheapest standard loaf at local stores like Stewarts or Supermacs. The 
JS brand also came in for praise. Said Eileen 'I was surprised to see 
the amount of effort taken in the packaging of own label products - it 
makes them much more attractive to look at as well as more attractive 
to your purse.' Belfast Telegraph's photographer Trevor commented that 
he had never seen such a wide variety of wines! 

Eileen and Joan put JS customer service to the test, asking a 
packer where to find the ground cumin. Says David, 'They were stunned 
when the packer took them straight to the product.' 

After less than five hours in London, the two shoppers left laden 
with Sainsbury's carrier bags and could hardly wait for their own JS 
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store in Belfast. Said Joan, 'This will certainly allow everybody in 
Northern Ireland to shop to the very highest standards.' 

Senior manager of site assessment Andrew Tasker has made 
several fact-finding trips to Northern Ireland. He confirmed Eileen and 
Joan's impression of the greater competitiveness of JS: 'Prices are 
generally 10-15% more expensive in Northern Ireland - the cheapest 
place to buy bread is IVIarks and Spencer's! 

'The main reason behind our competitiveness is the efficiency of the 
JS operation. Our scanning, ordering and distribution technology are ten 
years ahead of the main supermarket chains in the Province. You can 
sum up JS's offer as "more efficient, higher quality, better service and 
better prices".' 

JS already has strong links 
with the Province, through its 
suppliers. In 1994/95, over 
£80 million worth of goods 
were purchased from suppliers 
such as Unipork, Dungannon 
Meats, Anglo-Irish Beef 
Processors - who supply JS 
Traditional Beef - Lovell and 
Christmas and Lame-based 
Jamont. One of the most recent 
JS successes to come out of 
the Province is JS Dry Cure 
Bacon from Inniskillen. 

Belfast shoppers Eileen Oswald 

and Joan Power emerge from 

Cromwell Road JS. 

6 JSJOURNAL 



fpri mie 

Peter at work in his studio in London's National 
Gallery. 

.eter Blake is probably best known for cre
ating the cover of The Beatles' concept album 
Sergeant Pepper's Lonely Hearts Club Band. As 
such, his image, is firmly rooted in the 60s 
along with the mini and Woodstock. 

His has proved an enduring talent. Ten years 
ago he painted one of the posters for the Band 
Aid concert. Recently he returned to record 
covers when he painted the cover for Paul 
Weller's latest album. And he is currently artist 
in residence at the National Gallery in London. 

Now Peter has been invited to make the 
personal selection of four pictures for the 
Sainsbury's Pictures For Schools scheme 1995. 
The Journal visited him in his studio. 

Peter had no trouble coming up with his 
choices. 'To be honest the whole process was a 
bit of a fait accompli. I originally saw Orthodox 
Boys in the Tate in the 1950s and it gave me 
immense pleasure at a time I was starting to 
paint. Then it was very much of its time. Now it 
is a bit of a period piece but it sprang imme
diately to mind when I was asked to choose the 
four pictures. The Millais too was an obvious 
choice. I always approach a job as simply as 
possible - I believe if you think of something 
straight away it is probably the right idea.' 

Peter believes that art should be as much a 
part of life as football. Tn the long-run, culture 
is all tha t ' s left. Look at the Greeks and 
Romans. Culture is important whether you are 
from a deprived area or a privileged one. The 
British are not a cultural nation. In Holland 
every house has pictures on the wall. It is all 
part of having a fuller life.' 

His selection of images is deliberately not 
elitist and he chose the theme of pictures about 
children for children: 'They should be able to 
easily relate to them. These are not difficult 
pictures and if the children are interested then 
hopefully they will go and look at some more 
paintings. They are not so much an education as 
an introduction to art.' 

The pictures, he believes, should serve as 
talking points. 'Whether pupils are impressed 
by their artistic values or not, these pictures 
should open doors. The Picasso may prompt a 
discussion on Modernism. Or Bernard Perlin's 
picture of Jewish boys in New York may 
prompt children to ask, "What does Orthodox 
mean?".' 

This very personal selection of pictures will 
be gracing the walls of over 1,500 primary 
schools from September. 
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The Woodman's Daughter 
by Sir John Everett Millais 

Orthodox Boys 
by Bernard Perlin (Detail) 

Two Boys and a Girl making IVIusic 
by Jan Molenaer 
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Bob Cheek, Campaign for 
Dark Skies, Suffolk. 

Your effort and under
standing of the light pollu
tion problem at Warren 
Heath has been much 
appreciated and has been 
concluded in a very satis
factory manner. How I 
wish my local Tesco's was 
as receptive! 

Again many thanks for 
all your help. 

UNIFORM SEES 
ACTION 

Christine Smith, kiosk, 
Tewkesbury Road. 

On May 8 (VE Day) I 
went with my parents on 
our boat to a VE party at a 
boat club near Evesham, 
Worcester. As an original 
outfit I made a gas mask 
box, bought a plastic white 
hat with a red cross on it 
and sewed a red ribbon 
cross on a large white 
handkerchief onto a uni
form which I'm sure you 

will recognise. I thought it 
was quite original. I got a 
lot of laughs from 
colleagues at work when I 
showed them the 
photograph. 

ROMANCE DOWN 
THE AISLE 

Sue Giiiett, accounts 
technician, Eastern area 
office 
May I make a suggestion 
for advert is ing? How 
about a soap type of advert 
(like the Gold Blend ones) 
with two customers in
volved or a customer and a 
member of staff. 

Anthony Rees, director of 
strategic marketing, 
replies: 

Thank you for your 
suggestion. As you will 
have seen from recent 
advertising, part of our 
new campaign features our 
customers describing their 
favourite ingredient'. We 
believe that some of these 
are along the lines you 
suggest and make Sains-
bury's an appealing place 
to shop. We are anxious to 
avoid the sort of 'type 
casting' implied by the 
Gold Blend couple. 
This is why we have used 

different celebrities and 
are now using customers 
in all of our recipe 
advertisements. 

COUNTER ATTACK 

Gladys Cubbon, checkout assistant, East Prescot Road. 

Here's a little ode 
For staff at East Prescot Road. 
I've worked for three years or more 
At this particular store. 
Looking back, they thought the best plan 
Was to scan, scan, scan as quick as you can. 
Now at long last 
They realise this is a thing of the past. 
These days it's all about Customer Care 
So with this in mind, the staff on 'The Back' 
All have to be on the counter attack. 
If there's one, two or more in a queue 
They know exactly what to do. 
A message they will quickly send out 
'All till-trained staff immediately come to the checkout'. 
So whether you're on meat, produce, provisions or deli 
Remember the advert on the telly. 
Go straight down there with a smile on your face 
Because we want this to be the Shopper's Place. 
It's surely the shop for me 
J Sainsbury pic! 

CUSTOMER LETTERS 

K Coombes, customer, 

Marshall Lake 

I am just writing to say 
your staff are brilliant. My 
car broke down on 
Wednesday May 17 at 
your petrol station. I went 
to customer services to 
enquire about the bus times 
(I needed to pick up my 
son from playgroup). The 
bus not being available I 
asked for a number for a 
taxi. The lady in customer 
services asked if the car 
could start with a push. I 
thought it would so she got 
two of your male staff to 
try and start it for me. 
Unfortunately, this didn't 
work and I had to leave the 
car there until I could call 
out the breakdown service. 
The girl in the petrol kiosk 
was kindness itself. She 
phoned a taxi for me and 
let me shelter in the kiosk 
until it came. 

I think they all deserve a 
pat on the back for customer 

relations, I don't know the 
name of the lady on the 
customer services desk, or 
the two men who pushed 
the car, but the girl in the 
kiosk was called Judy. 

Once again, thank you 
very much for making an 
awful situation easier to 
cope with. 

G Turner, customer, 

Middlesbrough. 

Just a note to say a very 
BIG thank you to your 
store for being very caring, 
and a special thank you to 
the manager who delivered 
to me two tubs of your 
baking powder. I have a 
condition called coeliac 
which means I have to 
have a gluten-free diet, and 
your baking powder is one 
of only two I can use. Due 
to family pressure I can't 
get into Middlesbrough 
very often and when I rang 
to enquire about possible 
posting of the powder I 

was amazed, to say the 
least, when the lady said 
that a manager would 
deliver. 

Thank you again. It is 
lovely to come across such 
helpfulness and it was 
gratefully appreciated. 

Grace Gee, customer, 

Hoddesdon. 

About two weeks ago 
I was taken ill in Sains
bury's with migraine and a 
nose bleed. 

Your staff showed 
me great kindness and 
at tention. I was unable 
to read their badges but the 
lady from the first 
aid depar tment was 
especially reassuring in 
what was a somewhat 
frightening experience. 
(Even Sainsbury ' s cus
tomers are exceptional 
in that two people who 
d idn ' t know me kindly 
took me home!) 
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A ROUGH GUIDE TO THE 
EVENING SHIFT 

Margaret Smith, senior delicatessen assistant, 
Redditch 

Normally you'd expect to 
meet colleagues in the 
staff restaurant to have a 
chat - not as you can see 
in the photo. Five of 
Sainsbury 's employees 
met, quite by chance, in 
the pool of a hotel in 
Luxor, Egypt, having 
already been on a Nile 
Cruise boat together with
out knowing that they all 
worked for JS. 

Margaret and Pat, 
checkouts and cash office, 
are at Dewsbury store; 
Margaret , checkouts at 
Doncaster, and Janet and 
Margaret, checkouts and 
deli from Redditch. We 
had a total of 69 years ' 
service between us! 

We posed with the 
inevitable and necessary 
luggage accessory - a JS 
carrier bag! 

* * * * * * * * * * * * * * * * * * * 

Here is the second in our new Q&A section which poses the most commonly asked 
customer questions and provides replies: 

What is the difference between 'best before' and 'use by'? 

p j_ The new Food Labelling (amendments) Regulations 1990 require almost all 
foods to be marked with a date to indicate how long they will last. Since April 

1991, Sainsbury's foods have carried one of these dates. 'Use by' is applied to more 
perishable lines. These will include most foods needing refrigeration (except fats) 
and that have an expected life between a few days and a few weeks. 'Best before' is 
used on short life lines with a life of less than three months. 'Best before end' is used 
on long life products with life longer than three months. Obviously, it is 
recommended that products are consumed before their expiry date is passed. 

Wjtfjk How can we be sure that Sainsbury's Free Range Eggs are what they 
K ^ claim to be? 

pjf[ The packaging on Sainsbury's Free Range Eggs says, 'These eggs are laid by 
hens which are allowed to roam and feed freely, obtaining a proportion of 

their food from natural sources.' 
This standard complies with the Ministry of Agriculture, Fisheries and Food 

(MAFF) code that looks at 'Welfare of Domestic Fowl'. Sainsbury's suppliers are 
responsible for monitoring the farms and they are visited and audited regularly by our 
scientific services product 
manager. Our technical 
and buying departments 
keep in close contact with 
MAFF, Animal Welfare 
organisations, veterinary 
specialists, universities 
and other industry experts 
and continue to review 
standards as new reports 
and recommendations 
become available. 

You may consider the humble spud as a stable-priced staple 
but recent months have seen the price go through the roof. 
Visits to the local chippy will no doubt have borne witness to the price 
changes. The price per tonne for such 'main crop' potatoes 
in 1993 was around £60 but sky-rocketed by June this year to around 
£350. 

The main reason for the price rise has been the dry weather 
over the last two summers; great for the cricket season but not for the 
spud. The Continent has been worst hit. Yields were substantially down 
because the potatoes were smaller, and quality suffered due 
to a condition known as 'glassy potato'. The poor weather also 'stressed' 
the crop, making them more susceptible to secondary diseases. Richard 
Montague, a supplier, explained to the Journal, 'Holland is always a big 
exporter of potatoes but they, along with other major growers like 
Germany, France and Belgium were net importers last year. The UK is 
usually a net importer but last year and this we have been exporting a 
lot.' 

UK capacity was also lower than normal. Robert Burrow from 
the Potato Marketing Board explains: 'Prices were low in 1993 so some 
farmers lost confidence and changed crops - there was a five per cent 
decrease in land devoted to potatoes in Britain from 1993 
to 1994.' Nonetheless, the UK was not as badly affected by the drought 
conditions because the fields are better irrigated. 

Richard Montague from one of our potato suppliers told the Journal 
he was optimistic for the future, 'With the higher prices it means that 
acreage is up so there should be more potatoes on the market. That will 
bring the phce down in 1996 but it is in the nature 
of the market that we have wild fluctuations in price. The industry, 
though, is currently working on making them more stable in 
the future.' As with the English cricket season, weather permitting 
of course. 
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You choose our 
products 

The products in our baskets 
were all chosen by members of 
staff on Mike Fountain's 
distr ict . As an exercise in 
objectivity, district quality co
ordinator Andy Matac arrived at 
the 25 most commonly 
purchased items as decided by 
ten different members of staff. 
The list includes JS own brands 
such as Classic Cola and 
branded regular purchases such 
as Heinz baked beans and 
Weetabix. Says Andy, 'Over half 
the staff I speak to seem to 
think Sainsbury's is relatively 
expensive but the message that 
we're not expensive is getting 
across now. There is a lot more 
information with team briefings 
and Quality Circle question and 
answers sessions.' 

at Sainsbury's 
Two piles of shopping of directiy 
equivalent products bought at 

JS and Tesco. 

Which costs less? 

If you said the Tesco products then you 
may be surprised to hear that the total 

cost of £25.47 for the Sainsbury's basket 
is £1.65 pence less. But you should not 
be surprised. The graph at the bottonn of 
the page, which regularly features in our 

Year End communications, shows a 
comparison of Sainsbury's price as 

an index compared with our 
major competitors. 

'This is real Secret Squirrel stuff 

The retail connpetition departnnent takes pride in this index, which is 
one of the most reliable of its kind in the industry. The prices of 
more than 1,300 lines are monitored at competitor supermarkets 
every week - 13,000 prices in all. Forty mystery shoppers regularly 
scour the shops for prices, feeding them back to the department. 
Explains department manager Steve, 'This is real Secret Squirrel 
stuff and we know our competitors do it but not to the same 
extent.' The department concentrates on analysing prices around 
the industry, working on the price index and feeding the information 
to the buyers to keep Sainsbury's competitive. 

The 750 lines account for around one quarter of total JS sales 
so provide a very representative picture of our price position. But 
only Steve's departments know which lines it includes. This 
prevents any possible manipulation of the prices. To make the 
index even more reliable the prices are combined so that more 
frequently purchased products are more important: a change in the 
price of milk for example will have a much greater impact on the 
index than a change in the price of tea. 

Says Steve, 'I don't think anyone has a basket as substantial 
as JS.' He mentions the Which? and newspaper price surveys that 
use only around 30 products with no weighting and account for less 
than two per cent of the company's sales. 

Customer research manager Neil Franklin knows it is an uphi 
struggle for Sainsbury's to convince the world of its true price 
competitiveness: 'It is largely to do with our heritage. Our quality 
standards have always been very high. People can't believe we can 
maintain these and offer really low prices. They think they will 
always end up paying for it.' 

Every quarter, the Journal will 
be fea tur ing a new basket 
chosen by staff from a different 
d is t r i c t , compar ing it with 
competitors' prices and giving a 
brief commentary by Steve 
Gotham. So watch this space 
and we will see how we can 
save more than just the ten per 
cent staff discount. 
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Jane judges 
your cake creations /^* 

This competition was no piece of calie so all credit to the creative cooks who came up with some wonderful designs. 

Jane Asher and Rachel Kingsley, product development, cake, 
bakery and biscuit buying, judge the competition. 

BEWDLEY 
]flZZ FESTIVAL 

The hills of Bewdley will be alive 
with the sound of music at the end 
of July and Kiln Lane's Patr ick 
Deeble will be there for the whole 
Jazz extravaganza. Patrick is the 
w i n n e r of t h e May Journal's 
B e w d l e y J a z z F e s t i v a l 
compet i t ion . He will spend t h e 
weekend in a hotel courtesy of the 
festival and will see top jazz acts 
like Benny Green and Humphrey 
Lyttelton. The runners up - head 

office p ro jec t m a n a g e r J o h n D i c k a n d 
Savacentre h e a d office caretaker/admin Albert 
Gough also win a pair of tickets. The answers are: 
1. Harry Stoneham plays keyboards; 2. This was a 
bit of a trick question because Humphrey L3rttelton 
famously appeared on both The Best of Jazz and I 
Am Sorry I Haven't A Clue; 3. George Melly leads 
John Chilton's Feetwarmers. 

If you are not among the lucky winners then 
you can find out more a b o u t one of B r i t a i n ' s 
premiere jazz events by calling 01384 894 114. The 
Worces tersh i re town of Bewdley is hos t ing the 
event between July 28 and 30. 

Judges thought 
Linda IMcKlnlay's 
load of rubbish 
was the cat's 
whiskers. 

Jane Asher recognised the tough task the 
entrants faced: 'It is difficult to come 
up with new ideas. I am looking 
for a new twist, a bit of humour. 
But the good ideas really leap out 
at you.' 

And the best according to 
Jane were Elaine Sturgeon's 
digger in the boys category and 
Janie Halliwell's dressing table 
cake in the girls category 
j£ine said of Texas 
personnel clerk Elaine's 
simple but effective 
design, 'One of my 
sons is mad about 
diggers so I am a bit 
biased. But this is such a clever and 

imaginative design. I especially like the caterpillar tracks made from liquorice.' 
Janie Halliwell is a SABRE business analyst at Blackfriars. Jane described her 

cake as 'wonderful' but regretted that it could never 
be a JS cake since the mirror was inedible. 

Both Janie and Elaine will see their 
designs made into cakes in 

Jane Asher's shop. 
Additionally, Elaine 

^ ^ will enjoy a stay in 

a London hotel 
and tea with Jane. 
Janie, who lives in 

London, chose to 
spend a day working in 

the cake shop. We will 
show you how she gets on in a 

future issue. 
The runners-up cam find some more 

inspiration in their prizes - Jane Asher's 
Complete Book of Cake Decorating Ideas (BBC 
Books). The ten are: Christine Mechen, dry 
goods code controller, Crawley West Green; 
Katie Sheldrake, provisions manager, 
Springfield; Louise Henderson, kitchen 

assistant, Brookwood Woking; Dorothy Benney, staff restaurant assistant, 
Nuneaton; Stephen Rowe, confectioner, Corey's Mills Stevenage; Linda McKin-
lay, night shift, Brookwood Woking; Beverley Andrews, Texas Thetford; 
Vernon Neaves, confectioner, Crystal Palace; Maggie Hampson, confectioner, 
Truro; John Settles, grocery manager. West Park Farm, Folkstone. 

Seventeen-year-old Louise 
Henderson had a rave of a 
time designing her cake for 
boys. 
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The dient 
ledaes 

ents to Ci 
They are based on customer research -
the Problem Detection Study - conducted 
18 months ago and acted upon, 
particularly with training. These prompted 
various new initiatives including new 
training. The findings pinpointed several 
areas where we could improve our 

Extra packers provided at peak 
shopping times 
Assistants to carry groceries to cars 
on request 
Baby food and milk warming in coffee 
shops 
Parent and child parking at 225 store 
car parks 
Childsize trolleys, adding to up to ten 
different trolleys available for elderly and 
disabled customers and those shopping 
with children 
A staff 'go-for' policy for customers at 
the checkouts who have forgotten an 
item 
Free Sainsbury's Performers nappies in 
the 123 baby changing rooms 

JS has invested in training, you've come up with great ideas, now we are 
ready to spread the word. 

This is no hollow promise. Training programmes like LTT and Workmat 
have increased staff training costs by £9 million during the last 18 months to 
ensure the customer comes first. We know it and now customers will know it 
thanks to a multimillion pound advertising campaign. 

The new television campaign began on 
Sunday June 18 with a stylish new ad 
featuring stylish new mother Ulrika 
Jonsson. The commercial builds on the 
award winning recipe campaign. Instead 
of taking 'one tub of Sainsbury's Creme 
FraTche', we take trolleys and baby 
changing rooms following a parent-
friendly recipe for Ulrika's sort of 
supermarket. The ad also extends the 
catch-phrase: 'Everyone's favourite 
ingredient' and provides a link with the 
highly successful TV recipe commercials. 
The campaign is intent on extending 
Sainsbury's appeal from everything we 
sell to everything we do. 

David Abbott, creative director of the 
agency producing the ads, describes the 
new thinking, 'This is quite a big change 
in direction. We have basically been 
running celebrity recipe ads backed by 
price messages. This is something new 
and exciting and something I think all 
staff will welcome - after all, the stars in 
real life are the people working in the 
supermarkets!' 

The new campaign heralds a fresh 
style of press advertising. This includes a 
new typeface specially designed for 
Sainsbury's. Adverts in magazines and 
newspapers will not only show off JS 
products at their best, emphasising their 

A staff 'follow-m 
policy to take 
customers to 
products 
National launch 
freephone custo 
service hotline o 
0800 636262 an 
through the Intei 
on http://www. 

value for money, but also show a 
backdrop of happy, smiling people. Says 
marketing director Ivor Hunt, 'These 
refreshing new ads identify the products 
and present a new and different way to 
talk about price. We are adding more 
people and more humour.' 

Sue O'Brien will be managing the PR 
campaign office in conjunction with 
Sharon Roche and helped by Catherine 
Pees. They will work from Blackfriars to 
support hundreds of activities that will be 
taking place in stores. Says Sue, 'The 
125 celebrations created such a great 
atmosphere in the stores. We will use the 
same approach of support to store-
based activities and build on that locally, 
regionally and nationally.' 

The television advertisments will be 
made to work for their money as 
in-store activities link in with the ad being 
shown at the time. An example of one of 
the co-ordinated events is some stores 
hosting Indulgence evenings to promote 
the new premium JS ice cream sub-
brand to link with a future commercial. 
The office will also make funds available 
for local activities such as customer fun 
days, focus groups to determine 
customer opinions on a range of subjects 
and any other ideas that enhance 
customer service. 

Director of customer services Terry 
Wells told the Journal how staff have 
played, and can play, a part in the 
new campaign, 'The ads are more 
about marketing people. We have in 
the past expected customers to know 
what we have done - now let's tell 
them.' Terry recognises that our 
competitors have tried to trumpet 
their levels of service but 'the 
difference between Sainsbury's and 
them is that we ensure that we do it 
properly before we say it - we are 
simply using our strengths.' 

Terry emphasises that all this does 
not mean more work! 'The vast 
majority of staff do the things we are 
publicising anyway. We are just telling 
the world about it. You are not being 
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or success 

Sainsbury s. Everyone's 
fcvourite ingredient. 

One of the new press ads. 

asked to do more: we can handle 
customers in a cold and efficient way or 
in a warm and efficient way. The latter is 
just more satisfying. It is about a change 
in attitude. We want to be able to say 'no 
problem' to any customer request.' Terry 
and the board of directors are confident 
staff have what it takes to fulfil the 
pledges. He adds, 'This is your cue to 
use your best judgment to say "we are 
hereto help you". ' 

This te 
high rig houses i 
downward 
pointing camera 
to capture t~ 
overhead vii 
The complete 
checltout unit 
was shipped in to 
the studio. 

i "« 

L 
A video introduced JS staff to the new 
campaign In June and peeked behind the 
scenes as the first ad was made. The 
Journal also crept into the Tower Bridge 
Studios during production to see how our 
very own stars were getting on. Three 
employees from Cromwell Road found 
themselves centre stage. Everyone else in 
the ad is an actor, but the checkout 
assistants in the overhead views are the 
real McCoy. 

As chairman David Sainsbury 
explained in his letter addressed 
personally to each member of staff, 'The 
most important "ingredient for success" 
in this new communications programme 
is you. We have produced some brilliant 
advertisements, but it is first and 
foremost the staff in the stores who will 
deliver the promise we make on our 
customer service.' 

. . . IS 
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he name may be new but the 
idea is tried and tested, and 
certainly trusted. The 
departmental district advisers, 
whose role evolved from the 

Centres of Excellence set up in 1994, now 
number 586 across the country. 

The advisers are selected members of staff who 
act as first port of call for buyers trying out new 
ideas and who use their experience to help fellow 
staff solve problems. 

They are usually department managers or 
experienced members of staff (one fifth are not 

management grade) covering all aspects of the 
store from admin to produce. The district advisers 
have taken up the challenge of spreading best 
operating practice in the stores. Now department 
managers are helping corresponding departments 
in other stores in the district, sharing ideas and 
providing support. 

Explains project manager Jeremy Howell-
Thomas, 'District advisers are a training resource 
for the district manager and a focal point for 
communication between retail and other 
divisions.' They have three other responsibilities: 
to receive and give training; to liaise with other 
divisions such as buying departments, acting as a 

filter for new ideas from the stores; to resolve 
technical issues raised by their opposite number 
in another store. 

Familiarisation days help new district 
advisers understand the broader picture. They 
may meet buyers or product technologists if they 
are meat or produce managers, or be taken on a 
tour of a depot if they work in the warehouse. 

The Journal, ever eager to show the broader 
picture itself, met three district advisers: 

If you want to identify your local district 
departmental adviser, go to the bulletin 

board on OASIS entitled COE_l 
for a list by district manager. 

Nigel Brookes, meat manager, Blackball 

Nigel believes that district departmental 

advisers are not necessarily a fund of 

infonnation, more the link in a 

communications network: 'We're not to be 

held up on a pedestal. It's not a selfish thing 

with everybody coming to you for 

information. If there is the slightest bit of 

knowledge we can each pass on to help us 

work better then it is good for the company. 

This is a communications exercise and it 

means a lot to us that the company want to 

hear what we have to say. I also think it is 

important for us and the buyers to have a 

better understanding of each others' roles.' 

ul Garden, bakery ma 

Springfield 

The true value of district ; ;»»** 

advisers, according to Paul, is ^^; 

being able to share information '}-^ 

with peers. "We are able to sort ; U 

out day-to-day problems -, 

between us, and other bakery 

managers can relate to me. My 

colleagues have a respect for me 

because Springfield has one of 

the best bakeries on the district. 

Our problems are often common 

problems and we do solve the ^ 
, - „ _ 

majority over the phone. I 
i 

generally don't go out and solve 
people's problems, rather I point , 

tiiem in the right direction. I enjoy that, mlivi. 

roblem with stock losses and myself and fivi -^ ^- . 

It together and bounced a few ideas around. After talking to management and making a few 

langes, stock losses have dropped across 

e district.' 

bakers. We recently 

jagers on Mr Tweed's district 

June Gooding, supermarket assistant, 

Haverhill 

June values the new-found contact with the 

Lifestyle buyers who come to her to try out new 

display and ranging ideas. 'Previously it was 

"Oh no - it's the buyer!" but now I call them 

more than they call me. It was a bit taboo 

before to call them - I might mention a problem 

to the grocery manager but he was limited in 

what he could do because Lifestyle was only a 

small part of his department. I 'm in direct 

contact with Claire Browning and Kath Noble. 

Being involved with what we are selling adds 

interest to the job. ' 1 
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tlie theme 
The Journal has come up with offers and competitions to help the 
family fun along over the summer holidays. You have a chance to 
win trips to two family theme parks and you can take advantage of 
specially discounted entry. 

Camelot 
Step back in time to Camelot in Lancashire. The 
magical medieval world hosts over 100 shows, 
rides and attractions for all ages. There are rides 
to raise the pulse such as 'The Sorcerer' roller 
coaster and 'Excalibur' swinging ride. For kids who 
want to keep their feet on the ground, one of this year's 
new attractions is 'Sooty World'. If they're animal lovers, take them to the Rare Breeds 
Farm where they can get close to beautiful farm animals that are sadly endangered. Other 
horses can be seen in action in the jousting arena and equestrian display. 

Camelot is in Chamock Richard, near Preston, a short drive from the M6 or the M61. 
Sainsbury's staff can get tickets at almost half price, the normal £11.99 entry is reduced 

to £6.99. For more details, call Camelot on 
01257 452100. 

The 

Theme Park I 

If a contemporary era is more your 
scene then try The American 

Adventure in Derbyshire. A new 
simulator ride will take you into the 
terrifying world of the Aliens film. 

„_an - Wolf from Gladiators - has lent his 
new rollercoaster which joins the other Wild 

.rusty old Sooty is on hand again to entertain 
ic younger kids and there is a specially reduced entry for anyone 
'ho prefers just to watch others being hurled around. The all-

, inclusive price for JS staff is £4.99, reduced from £6.99. 
t 
WIN TICKETS 

.n a family ticket and a night's accommodation in a nearby 
"'•fliSWSl for either of the two attractions all you need do is answer our 

simple questions. There will also be two runner-up prizes of family 
entry for each theme park. The winners will be the first three 
correct entries out of the bag after the closing date of July 28. Send 
your entries, clearly marked THEME PARKS COMPETITION, to 
the JS Journal via internal mail at Rennie House, Blackfriars or to 
the address on page 2. Only one entry per employee please. The 

» competition is open to all employees and Veterans of the Sainsbury 
I Group including Texas. The two competitions will be drawn 
I separately. 

"̂̂  

? 

r 

For discount entry, just show your group i.d. card at the ticket box. 

COMPETITION 
To win tickets for Camelot: 
What did Arthur pull from the stone 

to become King? 

To win tickets for American Adventure: 
In what US state is Niagara Falls? 

FULL NAME 

JOB TITLE 

WORK LOCATION 

CONTACT TEL NO. 

Only one entry per employee please. Competition 
open to all employees and Veterans of the 
Sainsbury Group including Texas. The two 
competitions will be drawn separately. 
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KNOWING THE GROUND RULES 

%p 
A aroundsman needs a delicate ^ ^ ^ ^ ^ ^ ^ • 1 
touch: Andy tests the wettness of 
the carefHily l|Mltltf«<' wicket. 

Most peop le 's o u t - o f - w o r k 
relaxation involves using a knife 
and f o r k , and Bunt ing ford 
d e p o t ' s Andy Gi lder is no 
e x c e p t i o n . But he uses his 
dinner knife to scrape dirt off a 
giant roller, and uses his fork to 
fill in holes on the wicket. He is 
head groundsman at Saf f ron 
Waiden Cricket Club and he has 
a rare passion for his craft. 

By day, Andy works in Buntingford's non-
perishable warehouse, where, he says, it is 

loud and filled with hustle, bustle 
and rush. When he leaves he 
heads straight for the three and a 
half acres of land and club house 
in his care. There, he says, it is 
quiet, relaxing even though hard 
work, lacking in pressure and 
wonderful on a sunny summer's 
afternoon. 'I think I've got the 
best of both worlds.' 

Andy is a very highly 
regarded member of the League 
of Groundsmen and explains 
there's more to the job than 
cutting grass and picking up 
rubbish. He puts in at least five 
hours a day during the April to 
September season, cultivating the 
pitch and the surroundings. 

'It takes almost two and a 
half hours to mow the ground 
and surrounds, and I may spend 
up to two or three hours simply 
rolling the wicket,' he says. 

Andy's guiding light is Harry 
Brind, former head groundsman 

at the Oval, and the country's ground guru. 
That's not to say he doesn't have a few tricks 
of his own, such as the uses he finds for his 
knife and fork. Following the master and 
putting in hours of dedication have paid 
enormous dividends. The Saffron Waiden team 
won last year's First Division League and this 
year's Second Division Essex League. Andy is 
an integral part of the team because the way he 
finishes the wicket can work for or against the 
home team. 'I learn all I can about the 
opposition teams so I can set a wicket that 
doesn't favour them. 

'I've been offered jobs as a professional 
groundsman, but I'm not tempted. The money 
isn't great and besides I feel a loyalty towards 
this club. There are some great players here.' 

Andy's interest in the grounds began when 
he joined the club at the age of 14. 'In those 
days all the members pitched in and helped. 
We had this old roller and we all used to push 
it up and down the wicket. It now lives in that 
pile of nettles over there,' pointing beyond the 
boundary. Things are a little different 22 years 
on with his petrol-driven mower and roller. 

'Sainsbury's have been very understanding 
about my hobby. I take my holiday time so I 
can attend games or get the pitch ready for mid
week matches. If I didn't work the early shift 
from 6.00am until 2.00pm I really couldn't look 
after the ground as well as I do.' 

At present, the ground is host mainly to 
club games in the Colour Assembly Essex 
League but Andy would like to attract more 
minor county teams. Later this year, the club 
will host a Graham Gooch Benefit Game and 
Andy will have the chance to meet one of 
England's cricketing heroes. 

Asked what makes a good groundsman, 
Andy replies, 'Experience and hard work.' 
There's no denying he wins on that score. 

TEES AND TROPHIES 
It must have been an Easterly wind that was blowing forcibly over the Belfry 
Country Club last month for the annual company golf day. Eastern area was 
undeterred by the high winds and threatening rain which failed to dampen 
enthusiasm or keep people away and they took the cup for the third consecutive 
year. 

The Eastern team won in the West Midlands with 473 points. The rest of the 
results are as follows: 
Division 1: scratch 15, J Foster (Eastern area) on 69. 
Division 2: 16-22, S Patel ( South Eastern area) on 67. 
Division 1: runner-up, scratch 15, A Gowans (South Western area) on 68. 
Division 2: runner-up, G Little (Buntingford) on 67. 
Best morning Brabazon: M Salmon (South Western) on 29. 
Best morning Derby: P Shelley (Eastern) on 36. 
Best afternoon Brabazon: J Wilcox (Northern) on 39. 
Best afternoon Derby: B Harkins (Homebase) on 33. 
Best lady: V Borer (Blackfriars) on 44. 

Nearest the pin on Brabazon: M Bailey (Buntingford) with 71cm. 

Nearest the pin on Derby: B Bright (Charlton), with 1.5cm. 
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Golfing style, as demonstrated ^S 
by, 1 to r: district manager Rod 
Brooi(sby, retail director Colin 
Harvey and Eastern area director 
John Phillipson. 
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DEFENSIVE ACTION 
Work, study and netball are Leeds Homebase 
part-time assistant Eliza Richardson's life. 
There's little room for anything else and, as it 
is, large amounts of self-discipline are required 
to stop netball taking over. 

Eliza is captain of the Yorkshire Under 21s 
netball team, having played in goal defence 
position for three years. She plays the same 
position for two club teams: the Leeds St 
Nicholas A team and the Huddersfield 
Panthers A team. For a fanatical player like 
Eliza, this combination provides all year round 
games with different leagues and on both 
indoor and outdoor courts. 

During her first season with the 
county team she was named Most 
Improved Player, and in seasons two 
and three she was made captain and 
named as Player of the Year. But she 
keeps her sure feet on the ground 
working part time at the Homebase 
store while studying to become a 
dispensing optician. 

Next year, Eliza makes the big 
jump from U21s to the senior league 
and, despite the challenges this will 
pose, remains optimistic about her 
future in netball. 

This trainee optician has her sights 
on the top: 'I already play against a lot 
of the senior county and club players,' 
she told the Journal, 'but soon I will be 
playing the best of the best.' 

Team captain ^ 
Eliza Richardson ^r 

^M 

BREAKS AT THE SEASIDE 
Waves may have been breaking on the shores of 
Morecambe Bay but breaks of a different kind were being 
made in the seaside town's Breakers Snooker Lounge. 
Representatives of 23 Northern and Midland area stores 
had arrived to settle the fifth Snooker Open. 

Everyone was keen to take a pot shot at the title in May 
and organisers reported the standard of snooker as 
'excellent'. Many breaks over 25 were recorded. 

Overall winner was Stephen Ronan, fresh food deputy, 
Hull, who took away the title for the second time. Runner-

was Ray Gould, meat manager, Macclesfield. 

mmmimmmmmmmimmmmmmm 

Eastern area directo 
John Phillipson pres 
Veronica Borer with her 
'best lady' prize. 

JITS' 

Buntingford's Mark Bailey gets 
into the swing of the competition. 
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en Champion 1995 Stephen 
) with professional referee 

Malcolm Povey (centre) and competition 
organizer Glen Knox of Blackhall, Edinburgh. 



ICHECKTHIS OUT 
Baby direct 

Malco lm w i t h Baby Robert . 

Malcolm Bull, meat manager at 
Lordshill, proved his talent at 
home delivery when he acted as 
midwife for his own baby. 
Malcolm delivered Robert 9lbs 
7oz unaided when his wife 
Fiona went into labour at home. 
'The funny part about it was,' 
said Malcolm, 'that we'd had a 
few false alarms, and the rest 
of the staff were pulling my leg 
just a couple of days before
hand about how I'd end up 
playing midwife.' Robert was 
safely delivered at 4.20 am 
after 20 minutes. Mother and 
baby are doing fine. 'I had no 
problem,' explained Malcolm, 'I 
have a smallholding so I've 
delivered calves, but this was 
really special. I was on a high 
for a week.' 

Hearty congratulations 

Deaf and 
determined 
Congratulations are due to all staff 
who achieved NVQ certificates but 
special congratulations are in 
order for Andrew Readman, meat 
assistant at Middlesbrough. 
Andrew is totally deaf and is 
unable to speak. 

His NVQ achievements 
included telephone training using a 
Minlcom, and 'live' checkout 
training using an interpreter. He 

Three stores have been awarded 
for fighting the good fight - battling 
against the killer heart disease 
and wiping out germs in their 
coffee shops and staff 
restaurants. 

Torquay scored a hat-trick with 
its third Bay Award given for 
businesses in the Torbay area 
which deal with food in any form. 
The award has been won by just 
100 businesses in its six year 
history. 

Applicants are visited by 
several environmentalists who 
inspect the food preparation area 
as well as assessing the types of 
food on offer. 

Torquay's staff restaurant 
manager Chris Yates and his 
staff, Angela Jeffery, Mandy 
Rowley, Louise Pybus, Alison 
Wakeham, Karen Burridge and Jo 
Grasse are immensely proud of 
their efforts and have pledged to 
continue the good work. 

The healthy eating awareness 
of Denton received recognition 
recently from Tameside local 
health authority with awards for 
both the coffee shop and the staff 
restaurant. 

The coffee shop was the only 
superstore on Tameside to win a 
Heartbeat gold award for its 
choice of healthy eating lines. 

Photo courtesy of Yorkshire Everting Press 

including scrambled rather then 
fried egg breakfasts, low fat 
spread instead of butter, and a 
choice of healthy eating jacket 
potato fillings and salads. 

Coffee shop manager Janet 
Dillon commented: 'The 
inspector was very thorough -
she was impressed by the 
coffee shop staff's knowledge, 
and the way they are able to 
recommend healthy 
alternatives, and to show 
customers where to find the 
same products on the shop 
floor. 

With such knowledgeable 
staff, it's perhaps not surprising 
that the staff restaurant won a 
silver award for its healthy 
eating menus. 

Monl<s Cross staff 
restaurant has been recognised, 
for the second consecutive year, 
for its part in the fight against 
North Yorkshire's biggest killer -
coronary Heart disease - with a 
Heartbeat award from Ryedale 
District Council. Monks Cross 
coffee shop won its first 
certificate. 

Kath Stanley, Monks Cross cof fee 

shop manager, (far left) and Jul ie 

Boyes, staf f restaurant manager 

(second f rom right) w i th other 

local w inners . 

When you need a cunning pian 
Tom Browne, space allocation 
manager, Blackfriars, faced the 
ultimate executive challenge 
recently on a Territorial Auxiliary 
'executive stretch' weekend. 
The course involved 100 
representatives from companies 
around the country in 'Now Get 
Out of That' style teamwork 
activities. 

and his colleagues have devised 
their own form of signing. He 
explained: 'NVQ is a good 
qualification, and it has given me 

more confidence. I'd tell 
anyone to go for itl' A 

former RTS student, 
Andrew's next 
ambition is to become 
a qualified butcher. 

Andrew, standing 
second from left, 
with NVQ 
recipients at 
Middlesbrough. 

'It forced us to think through 
problems in a structured 
manner under pressure, and to 
appreciate the value of 
teamwork. You realise how 
much you can achieve in a short 
time! It was incredibly 
demanding, both physically and 
mentally. Between Friday 
morning and Sunday evening we 
got about three hours' sleep. A 
couple of people in other teams 
broke arms, and one person 
broke a leg, but at the end there 
wasn't a person on the course 
wouldn't do it again!' 

Watched by the 
professionals - Tom 
(2nd from L) and his 
team devise a method 
of crossing a gravel 
'minefield' and shark 
infested river using 
two tyres, a ladder, a 
piece of rope and a 
short plank. 

Tom builds a raft - his 
team's life may 
depend upon. 
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Follow the green and purple road 

Customers in 
Exeter need no 
longer squint at 
approaching buses 
to ensure they 
catch the right 
number bus for JS. 

They have a 
new fleet of colour-
coded buses and 
all routes led to 
Pinhoe Road recently when they 
went on display in the store's 
car park. 

Customers were offered a 
preview of the fleet of 13 
Mercedes 21-seaters in their 
smart purple and green livery 
before they went into service on 
the 'K' route. The buses provide 
a high-frequency, seven day a 
week service between Countess 
Wear, Exeter city centre and JS 
Pinhoe Road. Each bus route 

L to r: Alan Gowans inspects the 
new buses with Exeter's IVIayor, 
Counciiior iVlargaret IMidgeiey and 
Devon Generai Bus's generai 
manager Mike Hemming. 

has a different colour code. 
Alan Gowans, Pinhoe Road's 

store manager, was delighted to 
welcome the new-look fleet, 'New 
buses are good news for our 
customers who use the service to 
get to and from the store.' 

Big Breakfast is good for everybody 
JS staff across the country 
raised thousands of pounds for 
cancer research when they 
tucked into Big Breakfasts. 

Kettering was typical of the 
kind of involvement. There the 
Big Breakfast was served in 
style by personnel staff who 
waited on around 150 
colleagues in return for 
donations. Lucky Paul Ratray, 

a Honeywell engineer at the 
branch, won the branch raffle -
a complete take-home breakfast 
comprising a packet of bacon, 
six eggs, a punnet of mushrooms 
and a can each of tomatoes and 
beans. Altogether Kettering staff 
raised £61. 

Personnel assistant Helen Lea 
told the Journal: 'It was really 
good fun. Everyone who made a 

donation got a Big 
Breakfast sticker, 
and one person 
actually made a 
donation in 
exchange for one of 
the aprons we wore, 
which we had 
decorated with 
drawings of 
breakfast foods' 

L to r: Denise 
Conquest, Juiie 
Roberts and Helen 
Lea. 

Photo courtesy of 
Kettering Evening 
Telegraph. 

Brownies, Scouts, Guides and 
Beavers at Panfield, Essex, as 
they get switched on thanks to 
lighting equipment donated by 
Braintree. The lighting, to be 

usea in a new scout nt 
being built in the village, was 
stripped out of the store as it 
was refurbished and 
extended. Brownie points all 
round. 

Life-saving pennies 
Customers at Middlesbrough can 
now buy life saving equipment -
by donating Penny Back cash. 
The store's chosen charity is the 
Cleveland Ambulance CARE 
appeal, which will use the cash to 
update equipment used by the 
service's paramedic ambulance 
crews. 

Ipswich's 
Sandra Footer, 
checkout 
assistant (left), 
and Chris 
Wesson, admin 
manager, with 
Glastonbury 
Court 
residents. 

An impressive £1,300 penny 
back cash, raised in just four 
months by Ipswich store, was 
donated recently to Glastonbury 
Court sheltered accommodation 
towards the cost of a new 
minibus. 

IMIddlesbrough staff with Cleveland Ambulance paramedics. 

JULY 1995 19 



JaOJJIc^ LO 

peat a path to the Cdinburgh Jlilitary l^attoo 
Friday August 25 to Sunday August 27 

If you like your pomp and splendour complete with a sporran then head north of the 
border with the SSA. Following the success of last year's offer, we are repeating our 
three day trip taking in the Military Tattoo held in Edinburgh. 

The programme includes: early morning departure from area offices and head 
office on Friday travelling to the County Thistle Hotel in Newcastle for a comfortable 
overnight stay. After a hearty English breakfast, we'll take the high road to Scotland. 
There will be plenty of time to explore the wonderful city of Edinburgh before 
enjoying the early performance of the Tattoo, and then returning to the hotel. 

Coaches leave after breakfast on Sunday but we won't be hurrying back. There 
will be stops for lunch and sightseeing before arriving at the area offices late 
afternoon to early evening. 

The price for this trip of £109 per person includes admission to the Military 
Tattoo, travel and hotel 
accommodation (a limited 
number of single rooms 
are available at £18 per 
person). 

To secure your booking, 
telephone Yorkshire Coach 
Lines (part of International 
Travel Club) on 
01484 519915. 

Pick-up points are: area 
offices/stores, Romford, 
Woking, Uxbridge, Bromley, 
Coventry and Stamford 
House, Blackfriars. 

Breakdown cover 
In the January/February Journal we featured 
an offer on RAC breakdown cover. Now we 
have an added incentive for SSA members to 
participate. If you are quick off the mark you 
might be navigating your way around the 
country thanks to a free UK Road Atlas. The 
RAC will choose the first ten people taking out 
RAC membership, and the first ten people 
taking out an insurance policy with RAC 
Insurance Services. 

Rates for the RAC breakdown cover are: 
• STARTER £29(£35) 
• NEW RESCUE £57(£73) 
• NEW RECOVERY £77(£104) 
• REFLEX £97 (£130) 
• REFLEX EUROPE £137(£170) 

(Normal price in brackets) 

For more information telephone 0800 581007 
quoting reference GE0040. Existing members 
can take advantage of these rates on their 
next renewal date by telephoning 0345 
331133 quoting the same reference. This 
offer Is also available to JS Veterans, (prices 
correct at time of publication. All prices 
include Insurance Premium Tax). 

Insurance policies 
SSA members can benefit from 22.5% 

discount on motor insurance. This comprises 
12.5% discount for all SSA members plus a 
further discount of up to 10% if you are 
already a member of the RAC. This scheme is 
available to all 
motorists, whether or 
not they have 
breakdown cover. 
This offer is also 
available to JS 
Veterans. 

For a quote call 
0345 121345 
quoting reference 
EBSA. 

IS 

As global Internet surfers keep 
reminding us, the world is becoming 

ever smaller and nations are getting closer. With 
this ocean-evaporating thought In mind we offer a few 

highlights from Market Action, the newspaper for employees of 
Shaw's, our US subsidiary. And it may interest you to know that Peter Babaian in 
Massachusetts and Kip Perham in IVIaine are, with all their colleagues, reading 
about your happenings in a JS Journal round-up within their own pages. 

New store for 
Northbridge 
The new Northbridge 
Shaw's has opened in 
Massachusetts. Cutting 
the company coloured 
ribbon is manager Peter 
Babaian (centre) with 
management team 
members, I to r: Kevin 
Karle, Brent Nason, Roger 
Poirier and Tina Krol. 
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Save £ 1 0 0 at Pontin' 
Holiday clubs 

lucky to enjoy the opportunity of discou 
seasonal holidays at one of Britain's L 
popular Holiday Clubs. Discounts apply' 
year to the weeks commencing July 22 td; 
Southport and Wall Park, Pontin's are offerf 
accommodation. 

The offer applies to seven night stays in self-catering accommodation (excluding existing bookings, Hobby Holidays 
Special Events). All bookings subject to availability. All sites and dates are available but not all sites o p ' " '''•• ' 
Call 01772 621621 and quote 'SSA'. DON'T DELAY, PHONE TODAY 

^ J W W W M t J l M S f f m i l 

an Sands, Camber Sands, Hemsby, Prestatyr 
from the Family Favourites brochure price for si 

JERSEY WINNER 
The winner of our Pontin's 

holiday in Jersey 
competition in the April 
Journal is Jaz Chand of 

the accounts department 
of Central & Western area 

office. Congratulations 
Jaz and have a great time! 

What would you do if you won the lottery? Invest in your own mansion and laze 
around like Lord or Lady Muck? Don't wait until your numbers come up. The SSA 
has a dream offer of a weekend break at the magnificent Bosworth Hall set in 
surroundings of the delightful market town of Market Bosworth. 

You could really unwind in this Grade II listed William & Mary mansion 
with leisure facilities including pool and Jacuzzi. This is an unmissable offer at 
just £30 per person, per night for dinner, bed and breakfast. 
To apply for a brochure telephone the central SSA office on extension 7227. 

SSA offers are negotiated on behalf of 
our members. Details of joining the SSA 
are available from your personnel 
manager. Texas staff wiii be able to join 
just as soon as the company's payroll 
system is able to deduct subscriptions. 

A list of SSA offers is now 
available on e-mail under bulletin 
boards. 

i fl -i i. I I 

BUDGET BARONS ARE INVITED TO BOSWORTH HALL 

From Russia 
with speed 
Vladimir Krivoy, a packer at 
Hanson Shaw's in IVIassachusetts 
is in the news as the first MA 
finisher in the Boston Marathon 
with a time of 2:25:12. Market 
Action reports: 'Four years ago, 
after arriving nearly penniless in 
the US from the Soviet Union, 
Walter placed fourth in the 
Massachusetts Division of the 
Boston Marathon. When he 
returned to the Ukraine the KGB 
wanted his $1,500 winnings. After 
ignoring their demands and their 
jail threats, he went into hiding 
after the Russian government took 
his apartment and belongings. 

'He fled to the US where he is 
staying with a Russian family until 
he is granted political asylum.' 

Pick me up 
for truck 
Kip Perham of Bangor, 
Maine, has restored a 
1946 Chevy Panel Shaw's 
delivery truck to its former 
green and gold-leaf glory. 
Kip's father drove a 
similar truck around 
Portland 50 years ago 
making home deliveries. 
Kip hopes the truck will 
be used for company and 
community events. 
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Getting this lolly business licked Everything 
under the 

«un 

Classic Cola on a stick? Yes, Sainsbury's Classic Cola and Gio 
continue their expansion, this time into the ice lolly market. Gio and 
Classic Cola lollies have been introduced into stores in boxes of eight, 
priced at £1.29. ALL STORES 

Novon image has come up like new 
Novon is now the country's fifth largest detergent brand 
To maintain this phenomenal success, the current 
concentrated powder range is being replaced (except 
for 2kg bags which will continue) with a new super-
concentrated range Novon 2000. This includes bio, 
non-bio, colour and bio with fabric conditioner. Smart 
new packaging will help the range to stand out in an 
effort to increase own-brand share of concentrated 
powders in JS from 28% to 35%. ALL STORES 

The buying department has ten Novon golf/polo 
shirts to give away. Simply tell us the name of 
the tennis star featured in the Novon 
promotional video made for staff. Winners will 
be the first ten correct answers pulled from the 
bag after the closing date, August 14. Your 
answers should be written on the back of a 
postcard or sealed envelope, along with your 
full name, job title, location and contact 
number. 

It's barbi time and, rather than 
being swamped with sausages or 
bombarded with burgers, many of 
us prefer a little of everything on 
the griddle. The new Sainsbury's 
Barbecue Party Pack contains 16 
succulent pieces: sausages, 
burgers with onions, potato 
waffles and grillsteaks - all 
existing JS lines - plus barbecue 
rib steaks. Just keep them in the 
freezer until blessed with a sunny 
day and you can throw them 
straight on the coals, though it is 
recommended you defrost them 
for best results. All for £3.99. 
MOST STORES 

One entry per employee please. Sorry, but this competition is open to staff of JS 
supermarkets only. Entries should be sent to the JS Journal office. 

Net value 
We like nothing more than fishy in a 
dishy but the best fish dishes are a 
bit time-consuming to prepare. Now 
we've fallen hook, line and sinker for 
a new range of four frozen ready 

meals. Fish crumble 
(99p), Salmon 
Crumble (99p) and 
Fisherman's Pie (75p) 
are complemented by 
Seafood Pie with 
Broccoli (99p). 
Simply transfer from 
freezer to oven and 
you have a complete 
meal in minutes. 
MOST STORES 

Pick your own 
Summer fruits have just been delivered to stores with the addition this year of the 

summer berries selection including strawberries, blueberries and raspberries. Other 
selection packs are Mixed Currants, Mixed Berry and Summer Pudding Fruits. They are 

conveniently packaged with a compartment for each fruit. 
Prices vary due to the nature of supply. ALL STORES 

Going by the book 
If you want some ideas on cooking the contents of 
the Barbecue Party Pack, look no further than the 
new Sainsbury's book. Barbecues (£1.95) by Jim 
Marks. Also new are Sainsbury's Special Diets 
(£2.25) aimed at people intolerant to such foods 
as eggs or wheat gluten, and Sainsbury's Good 
Soup Book (£2.25). These follow close on the 
launch earlier in the year of Sainsbury's Quick Fish 
and Sainsbury's Baiti Cookbook. MOST STORES 
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PEOPLE 
LONG SERVICE 

Employees who have 
completed 40 years' sen/Ice: 
Derek Macaree, perish
able warehouse assistant, 
Buntingford depot. 

Employees who have 
completed 25 years' sen/Ice: 
WILLIAM ARNOLD, store 

manager, Lordshill. PATRICIA 
BARLOW, health & beauty 
assistant, Wallington. 
CHRISTOPHER BECK, reception 

section manager, High 
Wycombe. JENNY BONE, admin 
manager, Bedford. THOMAS 
DoRREN, coldstore 
warehouse, Tottenham. CHRIS 
DOUGLAS, secondee retail 
operations, Blackfriars. 
BRIDGET FENNESSY, personnel 

manager, Whitechapel. JANICE 
HACKER, admin manager, 
Eastbourne. S H E I U HARDWICK, 

meat preparation assistant, 
Wolverhampton. DAPHNE 
HARVEY, kiosk assistant, 
Colchester. GEORGINA 
HAWORTH, B W S assistant, 
Aylesbury. EDWARD JACKSON, 

driver, Buntingford depot. 
ANTHONY JONES, perishable 

warehouse assistant, 
Basingstoke depot. A U N 
LAWS, electrician, Charlton 
depot. P A M E U MANN, 

checkout/replenishment 
assistant, Crystal Palace. 
IAN MANSFIELD, evening shift 
manager, Rugby. EDWARD 
MAYNARD, Non perishable 
warehouse, Hoddesdon 
depot. ANGELA NEWCOMBE, 

fresh foods assistant. Kings 
Heath. PATRICIA NEWMAN, 

section manager, grocery, 
Lewes Road. BRIDGET 
O'CONNOR, checkout/ 
replenishment, Kings Heath. 
MAHENDRA PATEL, chief 

cashier, Streatham. GEOFFREY 
PHILLIPS, driver, Buntingford 
depot. RICHARD RIVETT, 

despatch and returns, 
Charlton depot. PHILIP 
SHERLOCK, Non perishable 
warehouse, Basingstoke 
depot. PAMELA SMERDON, 

restaurant assistant, 
Basingstoke. DENISE 
UNDERHILL, grocery 
replenishment, Uxbridge. 
GRAHAM WADE, deputy 

manager dry goods. Great 
Yarmouth. DONALD WALES, 

reception manager, 
Springfield. BRENDA WALLS, 

general office clerk, 
Hoddesdon. JOAN WHARMBY, 

checkout replenishment 
assistant, Beeston. ROY 
WATKINS, supply meat co
ordinator, Blackfriars. 
CHRISTINE WESSON, admin 

manager. Bury St Edmunds. 

RETIREMENTS 
RITA ALLEN, checkout/ 

replenishment assistant, 
Kidlington (4yrs). EMMANUEL 
ATU, fresh food replenish
ment assistant, Camden 
(7yrs). BERYL AUSTIN, 

checkout/replenishment 
assistant, Haywards Heath 
(21yrs). JEANNE BANKS, senior 
checkout assistant, 
Gloucester (14yrs). DENNIS 
BARKER, car park attendant, 
Haywards Heath (7yrs). JUNE 
BATTEN, checkout/ 
replenishment assistant, 
Wellingborough (5yrs). JOHN 
BEASANT, BWS assistant, 
Boscombe (5 yrs). MAUREEN 
BELL, evening display 
assistant, Leicester (30yrs). 
MARGARET BOWYER, fresh food 
replenishment assistant, 
Lewisham (23yrs). DOROTHY 
BUTLER, packer, Boscombe 
(12yrs). ANN CALLINGHAM, 
fresh food replenishment 
assistant, Redhill (30 yrs). 
JEAN COOK, checkout/ 

replenishment assistant. 
South Harrow (16 yrs). ROSE 
COOK, packer, Camden (6yrs). 
DAVID COWDROY, cleaner, 

Loughborough (lOyrs). DAVID 
DAHMS, quality and retail cost 
manager, Savacentre (37yrs). 
RONALD DANIELS, BWS 

replenishment, West Park 

Folkestone (2yrs). JOSEPH 
DONGWORTH, butcher, 
Hornchurch (7yrs). JEAN DUFF, 
checkout/replenishment 
assistant, Chertsey (12yrs). 
DoREEN ELLARD, meat 
replenishment assistant, 
Belgrave Road (22yrs). SHEILA 
ENGLAND, dry goods reduction 
controller, Kidderminster 
(12yrs). GWENDOLINE HANLON, 

restaurant assistant, Leeds 
(4yrs). SHIRLEY HEGINBOTHAM, 

staff restaurant manager, 
Red Bank Rd (7yrs). ELSIE 
HICKS, packer, Walthamstow 
(17yrs). RITA HISLOP, 

checkout/replenishment 
assistant, Sidney Street 
(6yrs). IRIS HODSON, deli 
counter assistant, Walsall 
(16yrs). JOHN IVORY, van 

driver, Edgware (3yrs). LUCY 
LITTLE, checkout/replenish
ment assistant. Forest Hill 
(16yrs). H I U R Y LOCK, cash 
office clerk, Worle (17yrs). 
PATRICIA MCCANN, checkout/ 

replenishment assistant, 
Larkfield (4yrs). EVELYN 
MCGARR, restaurant 
assistant, Haverhill (5yrs). 
CHARLES MONGER, packer, 

Banbury, Oxford Rd (5yrs) 
KATHLEEN MONK, restaurant 

assistant, Hornchurch (9yrs). 
GWEN PECKHAM, system 25 

assistant, Horsham (2yrs). 
LAUREEN PIDDOCK, checkout/ 

replenishment assistant, 
Wolverhampton (6yrs). 
ROBERT POLLARD, packer, Red 

Bank Rd (6yrs). RITA PUSEY, 
checkout/replenishment 
assistant. South Harrow 
(17yrs). JOHN RALSTON, 

produce buying senior 
manager, Blackfriars (31yrs). 
CHARLES ROBERTS, trolley 

collector. Nine Elms (7yrs). 
MARY SCAMMELL, checkout/ 

replenishment assistant, 
Bitterne (29yrs). MARGARET 
ScHULP, restaurant assistant, 
Stafford (16yrs). CATHERINE 
SMITH, checkout/replenish
ment assistant. Bishops 
Stortford (6yrs). ROBERT 
SMITH, overs controller, 
Dagenham (5yrs). JEAN 
SQUIRE, delicatessen counter 
assistant. West Park Farm 
Folkestone (14yrs). JACK 
TINKER, baker, Dewsbury 
(5yrs). CAROLE WALTHO, admin 
manager, Chippenham 
(17yrs). JANET WILKINSON, 

checkout/replenishment 
assistant, Hornchurch 
(12yrs). ALMA WOOD, fish 
assistant, Coldhams Lane 

(20yrs). VIOLET YOUNG, fresh 
food replenishment 
assistant, Kilburn (24yrs). 

OBITUARY 
Length of service appears in 
brackets. 

JEANN ELLISS, a customer 

service assistant manager at 
Stockport, died after a short 
illness on June 5. She was 
49 years old (lOyrs). LYN 
BRYNLEY PRITCHARD, a packer 

at the Heyford Hill branch, 
died after a short illness on 
April 12 . She was 69 (6yrs). 
JOAN CONN, a coffee shop 
assistant at Streatham 
Common, died suddenly on 
April 30 . She was 65 (5yrs). 
RONALD HANKS, a warehouse 

operative, despatch and 
returns at Charlton depot, 
passed away suddenly on 
April 30. He was 58 years old 
(32yrs). CAROL STOLLERY, a 

delicatessen assistant at 
Bridgemead, died suddenly 
on March 23. She was 50 
years old (5yrs). 

A REMINDER: The retirements and long service 
sections are compiled from information received 
centrally. You should notify the JS Journal direct if 
you would like us to feature a wedding (both 
partners must work for JS), an obituary or 
messages of congratulations. Congratulations can 
be for a fellow member of staff who has passed an 
exam, had a baby or for any major personal 
achievement. Our contact details are on page 2. 

W E D D I N G S 

F A M I L Y A F F A I R 
Congratulations to ALISON 
CARVELL, wages clerk at 
WEST HOVE, and PETER 

MARSHALL, resident tech
nician at WEST GREEN and 

CRAWLEY town centre 
branches, who were 
married on May 20. 

The wedding in Shore-
ham Methodist Church was a 
real JS family event. Alison's 
mum Patricia and sister-
Jacqui also work for JS - at 
West Hove and Eastbourne 
respectively. The happy 
couple honeymooned on the 
Dorset coast. 

J U S T L I K E C O R O N A T I O N S T R E E T ! 

'Love at first sight across the 
baked beans - j u s t like 
Maureen and Reg Holsworth 
from Coronation Street' was 
how the best man described 
RACHAEL LONG and RICHARD 

LiGHTowLER's romance. 
Rachael, produce manager at 

LANCASTER, and Richard, 
grocery manager at PRESTON, 
were married in their native 
Keighley and escaped the 
rainclouds to a honeymoon 
in Antigua and St Lucia. 
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RCHIVES 
A C R O S S THE NATION 

Back in 1869, when John James and Mary 

Ann Sainsbury set up their little shop in 

Drury Lane, London, their sights were set 

not upon establishing a world-class 

business, or even a national multiple, but 

upon selling the 'best butter in London'. 

g] 
Before 1960 

1960-1969 

1970-1979 

rgh 1993 

ver the years, that modest ambition 
has developed into something grander, 
and JS's plans to open stores in 
Northern Ireland, announced last 
month, marks an important stage in 

the company's development. However, UK-wide 
expansion has been a long time coming, and JS's 
priority has always been to be the best, rather than 
the biggest. 

JS's high standards led it to insist that every branch 
received at least one delivery of perishable foods 
each day. The centralised buying and distribution 
systems kept tight control over the quality of JS's 
products to ensure 'it's clean it's fresh' was a 
practical reality. This was no mean feat in the days 
before motorways and refrigerated transport! 

By 1915, JS had opened branches as far afield as 
Bournemouth, Folkestone and Norwich, but 
these received their deliveries either by rail or, in 
the case of Norwich, by 'back-loading' on lorries 
belonging to a chocolate manufacturer. Rather 
than open other far-flung branches, JS 
concentrated on developing its trade in the 
prosperous Home Counties, with limited 

expansion into the Midlands through the 
acquisition in 1936 of the Thoroughgoods 

chain. 

Even after the Second World War, 
as the map shows, JS expanded 

only gradually outside its historic 
'heartland' in London and the 

south east, with the 
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120-mile trip from the Blackfriars depot to 
Nottingham marking the limit of the distribution 
network. 

The construction of JS's four depots, at 
Basingstoke, Buntingford, Hoddesdon and 
Charlton, between 1964 and 1970, made it 
possible to extend the trading area, and by 1975 
the company had opened its first Yorkshire store, 
at Doncaster, and had consolidated its presence in 
the Midlands. The following year, Cwmbran 
became the first Welsh store. 

Northwards expansion continued throughout the 
1970s and 1980s. Wilmslow, the first store in 
Greater Manchester, opened in 1978, while sites 
at Birkenhead and Preston were among the sites 
secured as a result of a 1970s advertising 
campaign in Northern newspapers. In 1985, 
Lancaster became JS's most northerly store, a 
distinction which it held until 1989, when the 
Middlesbrough and Whitley Bay branches 
opened. The first Scottish JS store opened at 
Damley, Glasgow, in 1992. 

This northwards expansion was helped by a 
number of factors. In the first place, the increasing 
sophistication of the distribution network, 
including the use of contractor depots linked to 
the company's own computer systems, ensured 
that JS standards were maintained. The opening 
of clusters of branches - each bigger in scale than 
those of the 1960s and early 70s - justified the 
costs of establishing such a complex distribution 
network. 

As well as expanding its trading area, the 
company has continually replaced and updated 
older branches. As a result, branch numbers 
increased relatively slowly - from a total of 249 in 
1939, it was not until 1991 that JS opened its 
300th branch, at West Green, Crawley, the fourth 
Sainsbury's in the town. 

Although over the last year the tightening 
planning environment has led to a shift of 
emphasis in JS's store building programme, with 

greater emphasis being 
placed on extensions 
and refurbishments, 

the company's plans to 
open stores in Northern 

Ireland indicate that there 
is an exciting future 

ahead. 
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Dates marked on the map show new branches which extended the 
company's trading area. 

NEXT MONTH 

• Annual General Meet ing report 

• Your fun days 

• Announcing our photographic 

competi t ion judge 

24 JS JOURNAL 



d £
lent

nine commitments to customer service.
They are based on customer research -
the Problem Detection Study - conducted
18 months ago and acted upon,
particularly with training. These prompted
various new initiatives including new
training. The findings pinpointed several
areas where we could improve our

Extra packers provided at peak
shopping times
Assistants to carry groceries to cars
on request
Baby food and milk warming in coffee
shops
Parent and child parking at 225 store
car parks
Childsize trolleys, adding to up to ten
different trolleys available for elderly and
disabled customers and those shopping
with children
A staff 'go-for' policy for customers at
the checkouts who have forgotten an
item
Free Sainsbury's Performers nappies in
the 123 baby changing rooms

JS has invested in training, you've come up with great ideas, now we are
ready to spread the word.

This is no hollow promise. Training programmes like LTT and Workmat
have increased staff training costs by £9 million during the last 18 months to
ensure the customer comes first. We know it and now customers will know it
thanks to a multimillion pound advertising campaign.

The new television campaign began on
Sunday June 18 with a stylish new ad
featuring stylish new mother Ulrika
Jonsson. The commercial builds on the
award winning recipe campaign. Instead
of taking 'one tub of Sainsbury's Creme
FraTche', we take trolleys and baby
changing rooms following a parent-
friendly recipe for Ulrika's sort of
supermarket. The ad also extends the
catch-phrase: 'Everyone's favourite
ingredient' and provides a link with the
highly successful TV recipe commercials.
The campaign is intent on extending
Sainsbury's appeal from everything we
sell to everything we do.

David Abbott, creative director of the
agency producing the ads, describes the
new thinking, This is quite a big change
in direction. We have basically been
running celebrity recipe ads backed by
price messages. This is something new
and exciting and something I think all
staff will welcome - after all, the stars in
real life are the people working in the
supermarkets!'

The new campaign heralds a fresh
style of press advertising. This includes a
new typeface specially designed for
Sainsbury's. Adverts in magazines and
newspapers will not only show off JS
products at their best, emphasising their

12

value for money, but also show a
backdrop of happy, smiling people. Says
marketing director Ivor Hunt, These
refreshing new ads identify the products
and present a new and different way to
talk about price. We are adding more
people and more humour.'

Sue O'Brien will be managing the PR
campaign office in conjunction with
Sharon Roche and helped by Catherine
Rees. They will work from Btackfriars to
support hundreds of activities that will be
taking place in stores. Says Sue, The
125 celebrations created such a great
atmosphere in the stores. We will use the
same approach of support to store-
based activities and build on that locally,
regionally and nationally.1

The television advertisments will be
made to work for their money as
in-store activities link in with the ad being
shown at the time. An example of one of
the co-ordinated events is some stores
hosting Indulgence evenings to promote
the new premium JS ice cream sub-
brand to link with a future commercial.
The office will also make funds available
for local activities such as customer fun
days, focus groups to determine
customer opinions on a range of subjects
and any other ideas that enhance
customer service.

Director of customer services Terry
Wells told the Journal how staff have
played, and can play, a part in the
new campaign, The ads are more
about marketing people. We have in
the past expected customers to know
what we have done - now let's tell
them.' Terry recognises that our
competitors have tried to trumpet
their levels of service but 'the
difference between Sainsbury's and
them is that we ensure that we do it
properly before we say it - we are
simply using our strengths.'

Terry emphasises that all this does
not mean more work! The vast
majority of staff do the things we are
publicising anyway. We are just telling
the world about it. You are not being
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JOT success

Sainsb
Javourite ingredient.

ury s. Everyone's

One of the new press ads.

asked to do more: we can handle
customers in a cold and efficient way or
in a warm and efficient way. The latter is
just more satisfying. It is about a change
in attitude. We want to be able to say 'no
problem' to any customer request.' Terry
and the board of directors are confident
staff have what it takes to fulfil the
pledges. He adds, This is your cue to
use your best judgment to say "we are
hereto help you".'

As chairman David Sainsbury
explained in his letter addressed
personally to each member of staff, The
most important "ingredient for success"
in this new communications programme
is you. We have produced some brilliant
advertisements, but it is first and
foremost the staff in the stores who will
deliver the promise we make on our
customer service.'

...IS YOU

This ten me
high rig houses a
downward
pointing camera
to capture t
overhead vie
The complete
checkout unit
was shipped in to
the studio.

A video introduced JS staff to the new
campaign in June and peeked behind the
scenes as the first ad was made. The
Journal also crept into the Tower Bridge
Studios during production to see how our
very own stars were getting on. Three
employees from Cromwell Road found
themselves centre stage. Everyone else in
the ad is an actor, but the checkout
assistants in the overhead views are the
real McCoy.

much of their
ad but the Cromwell

Road trio get the same make-up
treatment as Ulrika. Cash office
clerk Tracy Widdowson, assistant
personnel manager Kerry Passey and
checkout supervisor Ricky Cox try
their hand at the cosmetics.

JULY 1995
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KNOWING THE GROUND RULES

Each of the nine
very different characteristics -
some are harder and drier, the
grass is slightly longer and
some have deadly cracks that
the home bowlers know like
the backs of their hands.

Most people's out-of-work
relaxation involves using a knife
and fork, and Buntingford
depot's Andy Gilder is no
exception. But he uses his
dinner knife to scrape dirt off a
giant roller, and uses his fork to
fill in holes on the wicket. He is
head groundsman at Saffron
Walden Cricket Club and he has
a rare passion for his craft.

By day, Andy works in Buntingford's non-
perishable warehouse, where, he says, it is

loud and filled with hustle, bustle
and rush. When he leaves he
heads straight for the three and a
half acres of land and club house
in his care. There, he says, it is
quiet, relaxing even though hard
work, lacking in pressure and
wonderful on a sunny summer's
afternoon. 'I think I've got the
best of both worlds.'

Andy is a very h igh ly
regarded member of the League
of Groundsmen and e x p l a i n s
there's more to the job than
cu t t ing grass and picking up
rubbish. He puts in at least five
hours a day during the April to
September season, cultivating the
pitch and the surroundings.

' I t takes almost two and a
half hours to mow the ground
and surrounds, and I may spend
up to two or three hours simply
rolling the wicket,' he says.

Andy's guiding light is Harry
Brind, former head groundsman

TEES AND TROPHIES
It must have been an Easterly wind that was blowing forcibly over the Belfry
Country Club last month for the annual company golf day. Eastern area was
undeterred by the high winds and threatening rain which failed to dampen
enthusiasm or keep people away and they took the cup for the third consecutive
year.

The Eastern team won in the West Midlands with 473 points. The rest of the
results are as follows:
Division I: scratch 15, J Foster (Eastern area) on 69.
Division 2: 16-22, S Patel ( South Eastern area) on 67.
Division 1: runner-up, scratch 15, A Gowans (South Western area) on 68.
Division 2: runner-up. G Little (Buntingford) on 67.
Best morning Brabazon: M Salmon (South Western) on 29.
Best morning Derby: P Shelley (Eastern) on 36.
Best afternoon Brabazon: J Wilcox (Northern) on 39.
Best afternoon Derby: B Harkins (Homebase) on 33.
Best lady: V Borer (Blackfriars) on 44.
Nearest the pin on Brabazon: M Bailey (Buntingford) with 71cm.
Nearest the pin on Derby: B Bright (Charlton). with 1.5cm.

at the Oval, and the country's ground guru.
That's not to say he doesn't have a few tricks
of his own, such as the uses he finds for his
knife and fork. Following the master and
p u t t i n g in hours of dedication have paid
enormous dividends. The Saffron Walden team
won last year's First Division League and this
year's Second Division Essex League. Andy is
an integral part of the team because the way he
finishes the wicket can work for or against the
home team. 'I learn all I can about the
opposition teams so I can set a wicket that
doesn't favour them.

'I 've been offered jobs as a professional
groundsman, but I'm not tempted. The money
isn't great and besides I feel a loyalty towards
this club. There are some great players here.'

Andy's interest in the grounds began when
he joined the club at the age of 14. 'In those
days all the members pitched in and helped.
We had this old roller and we all used to push
it up and down the wicket. It now lives in that
pile of nettles over there,' pointing beyond the
boundary. Things are a little different 22 years
on with his petrol-driven mower and roller.

'Sainsbury's have been very understanding
about my hobby. I take my holiday time so I
can attend games or get the pitch ready for mid-
week matches. If I didn't work the early shift
from 6.00am until 2.00pm I really couldn't look
after the ground as well as I do.'

At present , the ground is host mainly to
club games in the Colour Assembly Essex
League but Andy would like to attract more
minor county teams. Later this year, the club
will host a Graham Gooch Benefit Game and
Andy will have the chance to meet one of
England's cricketing heroes.

Asked what makes a good groundsman,
Andy replies, 'Experience and hard work.'
There's no denying he wins on that score.

Golfing style, as demonstrated
by, I to r: district manager Rod
Brooksby, retail director Colin
Harvey and Eastern area director
John Phillipson.

DEFENSIVE ACTION
Work, study and netball are Leeds Homebase
part-time assistant Eliza Richardson's life.
There's little room for anything else and, as it
is, large amounts of self-discipline are required
to stop netball taking over.

Eliza is captain of the Yorkshire Under 21s
netball team, having played in goal defence
position for three years. She plays the same
position for two club teams: the Leeds St
Nicholas A team and the Hudders f i e ld
Panthers A team. For a fanatical player like
Eliza, this combination provides all year round
games wi th different leagues and on both
indoor and outdoor courts.

During her first season with the
county team she was named Most
Improved Player, and in seasons two
and three she was made captain and
named as Player of the Year. But she
keeps her sure feet on the ground
working part time at the Homebase
store while s tudying to become a
dispensing optician.

Next year, Eliza makes the big
jump from U21s to the senior league
and, despite the challenges this will
pose, remains optimistic about her
future in netball.

This trainee optician has her sights
on the top: 'I already play against a lot
of the senior county and club players,'
she told the Journal, 'but soon I will be
playing the best of the best.'

Team captain
Eliza Richardson

Eliza launches
her defence

Eastern area director
John Phillipson pro—
Veronica Borer with her
'best lady' prize.
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Buntingford's Mark Bailey gets
into the swing of the competition.

PITCHED BATTLE
Champions Forest Hill romped home
to a 2-0 victory against Eltham branch
in the final of the Richard Davies six-a-
sick football competition, which is held
annual ly between teams in Richard
Davies's district. The winn ing team
was Leslie Owufu (captain), Perry
Dunn. Daniel George, Dean Gibbins,
Paul Morris, Glen M u r p h y . Mark
Owufu and Eddie Slevin. Said Leslie,
'We had a slow start, but once we got
going it was great, we really deserved
to win!'

Owufu (
cup) and his te

BREAKS AT THE SEASIDE
Waves may have been breaking on the shores of
Morecambe Bay but breaks of a different kind were being
made in the seaside town's Breakers Snooker Lounge.
Representatives of 23 Northern and Midland area stores
had arrived to settle the fifth Snooker Open.

Everyone was keen to take a pot shot at the title in May
and organisers reported the standard of snooker as
'excellent'. Many breaks over 25 were recorded.

Overall winner was Stephen Ronan, fresh food deputy,
Hull, who took away the title for the second time. Runner-
up was Ray Gould, meat manager, Macclesfield.

Open Champion 1995 Stephen
(left) with professional referee

Malcolm Povey (centre) and competition
organizer Glen Knox of Blackball, Edinburgh.
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Seat a path to the (Edinburgh Military Cattoo

Friday August 25 to Sunday August 27
If you like your pomp and splendour complete with a sporran then head north of the

border with the SSA. Following the success of last year's offer, we are repeating our

three day trip taking in the Military Tattoo held in Edinburgh.

The programme includes: early morning departure from area offices and head

office on Friday travelling to the County Thistle Hotel in Newcastle for a comfortable

overnight stay. After a hearty English breakfast, we'll take the high road to Scotland.

There will be plenty of time to explore the wonderful city of Edinburgh before

enjoying the early performance of the Tattoo, and then returning to the hotel.

Coaches leave after breakfast on Sunday but we won't be hurrying back. There

will be stops for lunch and sightseeing before arriving at the area offices late
afternoon to early evening.

The price for this trip of £109 per person includes admission to the Military
Tattoo, travel and hotel

accommodation (a limited

number of single rooms

are available at £18 per

person).

To secure your booking,

telephone Yorkshire Coach

Lines (part of International

Travel Club) on

01484 519915.
Pick-up points are: area

offices/stores, Romford,

Woking, Uxbridge, Bromley,

Coventry and Stamford

House, Blackfriars.

Breakdown cover
In the January/February Journal we featured

an offer on RAC breakdown cover. Now we

have an added incentive for SSA members to

participate. If you are quick off the mark you

might be navigating your way around the

country thanks to a free UK Road Atlas. The

RAC will choose the first ten people taking out

RAC membership, and the first ten people

taking out an insurance policy with RAC

Insurance Services.

Rates for the RAC breakdown cover are:

• STARTER £29 (£35)

• NEW RESCUE £57(£73)

• NEW RECOVERY £77(£104)

• REFLEX £97 (£130)
• REFLEX EUROPE £137 (£170)

{Normal price in brackets)

For more information telephone 0800 581007

quoting reference GEO040. Existing members

can take advantage of these rates on their

next renewal date by telephoning 0345

331133 quoting the same reference. This

offer is also available to JS Veterans, (prices

correct at time of publication. Al! prices

include Insurance Premium Tax).

Insurance policies
SSA members can benefit from 22.5%

discount on motor insurance. This comprises

12.5% discount for all SSA members plus a

further discount of up to 10% if you are

already a member of the RAC. This scheme is

ava i lab le to all

motorists, whether or

not they have

breakdown cover.

This offer is also

avai lab le to JS

Veterans.

For a quote call

0345 121345

quoting reference

EBSA.

As global Internet surfers keep
reminding us, the world is becoming

ever smaller and nations are getting closer. With
this ocean-evaporating thought in mind we offer a few

highlights from Market Action, the newspaper for employees of

Shaw's, our US subsidiary. And it may interest you to know that Peter Babaian in
Massachusetts and Kip Perham in Maine are, with all their colleagues, reading
about your happenings in a JS Journal round-up within their own pages.

New store for
Northbridge
The new Northbridge

Shaw's has opened in

Massachusetts. Cutting

the company coloured

ribbon is manager Peter

Babaian (centre) with

management team

members, I to r: Kevin

Karle, Brent Nason, Roger

Poirier and Tina Krol.
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Save £100 at
Holiday clubs

seasonal holidays at one of Britain's most

popular Holiday Clubs. Discounts apply this
year to the weeks commencing July 22 to August 19 inclusive at Brean Sands, Camber Sands, Hemsby, Prestatyn S

Southport and Wall Park, Pontin's are offering £100 off each booking from the Family Favourites brochure price for star

accommodation.

The offer applies to seven night stays in self-catering accommodation (excluding existing bookings, Hobby Holidays and

Special Events). All bookings subject to availability. All sites and dates are available but not all sites on all dates.

Call 01772 621621 and quote 'SSA'. DON'T DELAY, PHONE TODAY

JERSEY WINNER

The winner of our Pontin's
holiday In Jersey

competition in the April
Journal is Jaz Chand of

the accounts department
of Central & Western area

office. Congratulations
Jaz and have a great time!

What would you do if you won the lottery? Invest in your own mansion and laze

around like Lord or Lady Muck? Don't wait until your numbers come up. The SSA

has a dream offer of a weekend break at the magnificent Bosworth Hall set in

surroundings of the delightful market town of Market Bosworth.

You could really unwind in this Grade II listed William & Mary mansion

with leisure facilities including pool and Jacuzzi. This is an unmissable offer at

just £30 per person, per night for dinner, bed and breakfast.

To apply for a brochure telephone the central SSA office on extension 7227.

SSA offers are negotiated on behalf of
our members. Details of joining the SSA

are available from your personnel
manager. Texas staff will be able to joi

just as soon as the company's payroll
system is able to deduct subscriptions.

A list of SSA offers is now
available on e-mail under bulletin

BUDGET BARONS ARE INVITED TO BOSWORTH HALL

From Russia
with speed

JS JOURNAL

Vladimir Krivoy, a packer at

Hanson Shaw's in Massachusetts

is in the news as the first MA

finisher in the Boston Marathon

with a time of 2:25:12. Market

Action reports: Tour years ago,

after arriving nearly penniless in

the US from the Soviet Union,

Walter placed fourth in the

Massachusetts Division of the

Boston Marathon. When he

returned to the Ukraine the KGB

wanted his $1,500 winnings. After

ignoring their demands and their

jail threats, he went into hiding

after the Russian government took

his apartment and belongings.

'He fled to the US where he is

staying with a Russian family until

he is granted political asylum.'
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Pick me up
for truck
Kip Perham of Bangor,

Maine, has restored a

1946 Chevy Panel Shaw's

delivery truck to its former

green and gold-leaf glory.

Kip's father drove a

similar truck around

Portland 50 years ago

making home deliveries.

Kip hopes the truck will

be used for company and

community events.
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