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On the move 

SAINSBURY'S FLYING CIRCUS TAKES TO THE AIR ON A 
NATION-WIDE TOUR - SEE OPPOSITE. 

Welcome to a fast moving issue of the Journal. Sainsbury's staff have been flying at 
supersonic speed on Concorde, while some of you have been travelling much more 
sedately in our new flying balloons. 

You could be on the move too if you enter our 50th Birthday competition. Remember, 
this is the last chance to win a holiday for two to Australia. Good luck! 

H^P^». S ' 
CONTENTS 

HEADLINES 2 -6 

STAFF EARN THEIR REWARD 
ON CONCORDE 7 

SOUND AND VISION 8 

NEW STRATEGY FOR JS 9 

SAINSBURY'S AND THE 
NEW DISABILITY ACT 10 

BUSINESS TV IS L A U N C H E D l l 

SHINE: DO-IT-YOURSELF 
CHECKOUT F IX ING 

TALKBACK UPDATE 

A CHANCE TO TAKE A 
YEAR OFF WORK 

5 0 T H BIRTHDAY 
COMPETITION 

WRITELINES 

STORE OPENINGS 

GETTING READY FOR 
HALLOWEEN 

OPERATIONAL SKILLS 

SAINSBURY'S AND 
SHAW'S JOIN FORCES 

11 

12 

12 

13 

14/15 

16/17 

17 

18 

19 

JS TOMATO SUPPLIER GETS 
BACK TO NATURE 1 9 

STORES AT LARGE 

CHECK THIS OUT 

NEW LINES 

SSA 

PEOPLE 

ARCHIVES 

20/21 

22/23 

24/25 

26 

27 

28 

MANAGING EDITOR 
CHRIS BOFFEY 

EDITOR 
REBECCA MORRIS 

EDITORIAL ASSISTANTS 
iON CARPENTER 
CAROL GROENMEYER 

COVER PHOTOGRAPH BY BARRY 
STEWART, BRISTOL EVENING POST 

D E S I G N 
HELEN JONES 

PRINTING 
KELDIA PRINTING CO. LTD. 

JS JOURNAL 
J SAINSBURY PLC 
DRURY HOUSE 
STAMFORD STREET 
LONDON S E l 9LL 

TEL: 0 1 7 1 - 9 2 1 8 1 8 1 

E-mail JS.Journal 
@ JS.btx400.co.uk 

i 

Flying high with Sainsbury's 
Sainsbury's has taken to the air on a nationwide hot air balloon tour to 

promote local store activities. 

The company has invested in five 
balloons, each shaped to represent 
an item of fresh produce - a 
strawberry, bunch of flowers, 
apple, bunch of carrots and bunch 
of bananas - which have been 
launched under the banner "The 
Sainsbury's Flying Circus" and 
will be accompanied by circus 
performers. The tour runs for six 
weeks, visiting Sainsbury's stores 
in 35 major towns and cities. 

So if you happen to look up and 
see a bunch of carrots floating 
overhead, it doesn't mean you need 
to see the optician, or go easy on 
the alcohol - it 's simply 
Sainsbury's making shopping a bit 
more fun! 

The flights are dependent on 
the weather, but look out for the 
following trips, provisionally 
booked as follows: 

The Quarry, Shrewsbury, and 

Hanley Park, Stoke-on-Trent, 23 
October; Greenhead Park, 
Huddersfield, and Graves Park, 
Sheffield, 24 October; Nottingham 
University and Bass Recreation 
Ground, Derby, 25 October. 

The photograph in our Store 
Development article in the 
August/September issue was 
of our first country town store 
at March. 
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It's good to talk 

Front row, I to r. Trefor Hales (JS), Eml« Ormes (Homebase), David Clapham, Terry Wells 
(JS), Carol Ball (JS). Back row, I to n Tom Vesey (Shaw's), Evan TIdman (Homebase), 
Edward Bonner, John O'Sullivan (Savacentre), Rodney Woolliscroft (JS), Chris Granville 
(JS), Jim Walsh (Shaw's) and Richard Durban (JS). 

In a company the size of 
ours it's essential that all 
the businesses regularly 
talk to each other. That's 
why retail operations 
director David Clapham 
decided to organise a 
meeting for some key 
retailers from across the 
Group. "The aim was to set 
up a forum where we could 
all share problems openly 

and, more importantly, 
share ideas about how to 
solve them," explained 
David. "Although we live 
in an age of fast moving 
technology, it's sometimes 
more useful to just sit 
down together in the same 
room and discuss things 
face to face." 

According to organiser 
Carol Ball, the group had 

some lively discussions: 
"We found we had differ
ent approaches to common 
issues. A lot of ideas were 
generated which was just 
what we wanted." Now 
each of the delegates will 
go off and try out some of 
these ideas and there are 
plans to have a follow-up 
meeting in the New Year. 
Watch this space! 

JS sets out its stall in Northern Ireland 

Making a healthy living 

In September, Sainsbury's 
hosted this year's WeUness 
Forum's Working for 
Health awards. 

The company is one of the 
founding members of the 
forum, which seeks to 
share and promote best 
practice in workplace 
health programmes. 

According to retail 
personnel director Nigel 
Broome, who opened the 
awards ceremony, Sains
bury's strongly supports 
the aims of the forum. 
"Health promotion in the 
workplace is still often 
regarded as an option, but 
we see it as a necessity," 
he said. "Some of the 

A healthy option - retail 
personnel director 
Nigel Broome welcomes 
delegates to the 1996 
Working for Health awards 
ceremony held at 
Blackfriars. 

benefits of having a 
healthy workforce include 
better morale, lower 
absenteeism and better 
performance." 

Brealdng down the barriers 
between head office and the 
branches was the theme 
when Gillian Seymour, 
retail service desk manager 
at head office, and Simon 
Naish, store manager at 
Horsham, became 'buddies' 
on the new Middle 
Management Development 
Programme (MMDP). 

Gill and Simon were 
members of the first group 
to take part in the scheme, 
which aims to improve the 
business by developing job 
skills. Simon and Gillian 
started by shadowing each 
other at work, then took 
things a stage further by 
involving administration 
staff in David Mellows-
Facer's south eastern 
district. For Simon, it was 
a chance to shed some 
preconceptions of head 
office: "I thought that the 

In September, more than 
1(X),(XK) people visited the 
Belfast Ideal Home exhibi
tion, where JS had one of 
the 250 stands. In just two 
months' time we open our 
first Northern Ireland store 
in Ballymena, so it was 
useful to meet some of our 
potential customers. 

Visitors were treated to 
cookery demonstrations by 
Rosemary Moore, who has 
just been appointed JS 
home economist to cover 
NI. They were also able to 
sample JS products inclu
ding Indulgence Ice 

Cream, the new Energise 
sports drink and the 
Margherita pizza range. 
Around 123,000 product 
samples were given away 
during the two week show. 

The Royal Agricult
ural Society awarded JS 
the prize for the Best 
Large Stand, which was 
presented to Dominic Fry, 
group communications 
director. The stand, which 
showed the history of 
Sainsbury's, was designed 
by The Display Team from 
Donaghadee in Co Down. 

Seeing how the other half lives 

service desk would be 
chaos, with phones 
ringing everywhere, but 
after my shadowing day I 
could see that they were 
providing outstanding 
customer service. I really 
wanted people in my 
district to see that." 
Likewise, Gillian was able 
to see the business from a 
fresh perspective: "I've 
learnt a lot about the store 

manager's role and the 
pressures the stores are 
really under." 

Store staff were taken 
on a tour of the Retail 
Service Desk, and service 
desk staff helped out with 
the launch of the Reward 
Card. Gillian and Simon 
both agree on the benefits 
of this project, and hope 
similar schemes will follow 
across the company. 
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More choice for staff who achieve 25 
years service 
From October, staff who clock up 25 years service with 
the company will be able to choose from a selection of 
special long service awards. 

At the moment staff 
receive a valuable gold 
watch, but this does not 
take into account the fact 
that some staff members 
already own a good quality 
watch and some may feel 
nervous about wearing 
such an expensive item in 
public. There are also 
people who simply don't 
like wearing gold. 

The range of altern
ative gifts are all 'tradit
ional' and will continue to 
be presented in person by 
the chairman, David 
Sainsbury. The new list 
will include items such as 
clocks, silver cutlery and 
crystal wear (all to be 
supplied by Garrard, the 
Crown Jewellers) as well 
as a wider range of 
watches. 

Employee services 
manager Martin Pratt 
explained why the range of 
gifts was being extended. 
"TalkBack revealed that 
many employees wanted 
more choice after they 
achieved 25 years service 
with the company. We 
were already thinking 
about adding more gifts, so 
the timing couldn't have 
been better." 

The new gifts will 
apply to all members of 
staff who achieve the 25 
year landmark after 1 
October 1996. Eligible 
employees will autom
atically hear from the 
company and receive a full 
colour catalogue giving 
more details about all the 
new gifts available. 

How the new Pensions Act will affect JS staff 
The 1995 Pensions Act will 

John Meechan, secretary 
of the Pensions Consulta
tive Comttiittee (PCC) 
explains how the new law 
will affect anyone who is a 
member of the JS occupa
tional pension scheme: 

"PCC members welcome 
the new pension provisions 
in the Act because we 
believe that they will help 
protect the interests of our 
pension scheme members, 
although in many ways the 
JS scheme goes beyond 
what is required in the 
Act," says John. "For 
example, the Sainsbury 
Pensions Trustee Board 
already has four employee 
trustees, whilst the Act 
requires only three. With 
regard to the appointment 
of employee trustees, the 

come into force in April next 

PCC members agree with 
the trustees and the 
company that we should 
carry on with our existing 
arrangements - which 
provide sufficient protec
tion for our scheme 
members." 

"One improvement 
which will have to be 
made affects the guaran
teed pension increases. 
Although our pensioners 
have done very well in 
terms of pension increases 
in recent years, through 
special increases, these 
have been made at the 
discretion of the trustees 
and the company. The 
good news is that for 
pensionable service built 
up after April 1997, 
annual pension increases 

year. 
will be guaranteed to be 
five per cent (or at the rate 
of inflation, if less) instead 
of the current three per 
cent." 

Although the new 
Pensions Act is meant to 
ensure no more Maxwell 
affairs happen again, 
Sainsbury's took steps 
earlier to make sure its 
scheme was safe and 
secure and represented the 
best interests of its 
members. 

If you would like more 
details about the Sainsbury 
occupational pension 
scheme, speak to your 
personnel manager or 
contact the Pensions 
Department at Norwich 
House, Streatham. 

Solihull MP goes 
shopping for views 

John Taylor MP receives a warm welcome from staff at the Marshall Lake branch. 

John Taylor, MP for Solihull and Parliamentary Under Secretary of State at the DTI, 
made a surprise visit to the Marshall Lake JS and Homebase stores in his 
constituency. 
First of all he was shown 
around the supermarket by 
senior deputy manager 
Malcolm Davies and then 
given a tour of Homebase 
by regional manager, 
Malcolm Unwin. 

Mr Taylor was partic
ularly interested in product 
weights and price marking 
and asked some probing 
questions about the stores' 
layout and ranges. Mr 
Taylor stayed for lunch 

and used the opportunity 
to ask staff what they 
thought about local 
transport issues affecting 
Solihull and how local 
transport affected resi
dents' shopping habits. 
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Sainsbury's publishes its first 
environment report 

Sainsbury's is showing that it talces environmental 
matters seriously by publishing an Environmental 

Report, with a foreword by leading 'green' 
spokesman, Jonathon Porritt. 

J Sainsbury pic 

1996 
Environment 

Report 

The report looks at the 
environmental impact of 
Sainsbury's UK retail 
businesses - Sainsbury's 
supermarkets, Savacentre 
hypermarkets and Home-
base house and garden 
centres - and includes 
targets and goals against 
which future progress will 
be measured. 

A staff video presented 
by Howard Stableford of 
TV's Tomorrow's World 
fame provides a synopsis 
of the five business areas 
where Sainsbury's environ
mental policy has had most 
impact. 

The report highlights 
achievements to date, 
including: 
• energy saving: in 1996 
Sainsbury's cut £856,000 
from its energy bill thanks 
to its REALMT energy 
monitoring system; 
• waste saving: in 1996 
100,000 tonnes of card
board were sent for 
recycling; 
• protecting the ozone 
layer: Sainsbury's is on 
course to replace all ozone 
damaging CFCs with 
ozone-benine HFCs in its 
refrigeration systems by 
the end of this year; 
• Reducing pesticides: 53 
per cent of all fruit and 
vegetables grown for 
Sainsbury's is now grown 
under its Integrated Crop 
Management programme. 
Pesticides have been 

Environment manager, Alison Austin gets to grips with 
vapour capture. 

reduced on some crops, 
such as tomatoes, by up to 
80 per cent; 
• Sainsbury's recycles 
instore waste plastic to 
make into plastic carrier 
bags; 

"Good environmental 
practice makes good 
business sense," says 
environment manager. 

Alison Austin. "We are 
committed to building on 
and improving our environ
mental performance. We 
also want to encourage our 
suppliers to adopt environ
mental best practice and 
we will be working with 
them over the next five 
years to achieve this." 

Any ideas out there? 
The Retail Quality department is setting staff a 
challenge - to come up with fresh ideas about how we 
can do things even better. 

Ruth Schindler, project 
leader in Retail Quality 
explains some of the 
background: "Lots of staff 
in store come up with some 
brilliant ways of improving 
the business, but they often 
don't want to shout about 
it. That's a great shame 
because we want to try and 
share best practice with 
other stores. Our aim is to 
collect some of those ideas 
which have been success
fully put into practice and 
then let other stores know 
how they did it. It makes 
good business sense and it 
proves that we do listen to 
ideas from staff." 

Take the example of 
Annette Gooding, floral 
assistant at Northfleet, who 
increased sales by 40 per 
cent year on year. How did 
she do it? Apart from lots 
of enthusiasm and hard 
work in the department, 
she had a little help from 
her friends at Homebase. "I 
spent the day there and 
learnt lots from my 
colleagues there. I got 
some Homebase work
books before I went and 
completed most of them 
while I was with them." 

Annette learned how 
they did their ordering 
compared with JS and 

gained a more in-depth 
knowledge about selling 
plants. "I learnt about 
display and care techniq
ues and about the diseases 
plants can suffer from and 
how to spot them. One of 
the ideas that I brought 
back was information 
cards. These attach to the 
shelf and tell the customer 
a bit more about the plant 
and how to look after it." 
Annette also keeps an eye 
on what Safeway and 
Tesco are up to. "I look at 
the competition and see if 
they are as good as we are 
and compare the quality of 
their products with ours." 
Annette's innovation now 
means that she is often 
asked to train people from 
other stores. She takes 
pride in her work and has 
managed to increase sales 
on a smaller sales area 
making the store more 
profitable. If you've had an 
idea like Annette's, why 
not share it with the rest of 
us! We'd love to hear from 
you. Please send your idea 
and a brief description of 
how you got the inspira
tion for it, to: Oasis ID: 
Store .idea or give either 
Karen Wellsbury or Ruth 
Schindler a call on 0171 
921 7422. 

Out and about town 
Sainsbury's is one of five leading retailers which have 
joined forces in an effort to revitalise Britain's town 
centres. 

I 1̂  '*W^ : 

Called 'About Town', and 
involving Sainsbury's, 
Boots, Marks & Spencer, 
WH Smith and Sears, the 
project is intended to raise 
debate about town centres, 
and suggests ways to 
improve them, benefitting 
shoppers, retailers, and 
residents alike. Property 
director Ian CouU, who 
helped launch the project 
to the national press, told 
the Journal why Sains
bury's supports the initia

tive: "We've always been 
totally committed to town 
centres", he said. "Over 60 
per cent of our stores are in 
town centre or edge of 
centre locations. There are 
many different interests in 
town centres, for example 
local authorities, retailers, 
and customers. 

"This project aims to 
bring them all together, 
because we can all benefit 
from a thriving, vibrant 
town centre." 

As well as giving some 
financial support, Sains
bury's is seconding mana
gers to work full time on 
the project. 

Man About Town: Property 
director Ian Coull (left) helps 

to explain the scheme to 
the national press. 
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Schools get in the picture 
This year's Sainsbury's Pictures for Schools scheme was 
launched by Lord Sainsbury of Preston Candover, KG 
and Dr Timothy Clifford, Director of the National 
Galleries of Scotland, who selected this year's six pictures. 

Mr Clifford talked about 
his choice of pictures 
which span from the 15th 
to the 20th century, and 
includes Stubbs' Cheetah 
and Stag with Two Indians 
(cl765) which is pictured 
here. 

More than 1,100 
secondary schools across 
the country will be the 
lucky recipients of framed 
reproductions of the six 
chosen masterpieces plus 
accompanying teachers' 
packs. By the end of 1996 

Homebase carry out some 
comfortable research 
Ian Blackwell from 
Homebase's market 
research department at 
Wallingford head 
office, says 
finding out what 
customers think of 
their product range is 
now a serious business -
even if it has sometimes -^uf^ Some of the 
been a bit hit and miss in the past. cushions preferred 

by staff and customers. 
"There is one tale of a 
senior manager basing his 
buying decisions on the 
opinions of a little old lady 
in carpet slippers from 
Forest Hill," says Ian, "But 
I'm pleased to say that's 
no longer happening." 

Take the case of 
Nicola Yorke from Home-
base's Buying department 
who wanted to get some 
feedback on next year's 
range of garden furniture 
cushions. Ian and his team 
asked 2,000 staff and 
customers what they 
thought about the various 
new designs. The inter
views were kept very short 
because customers are 
busy people, but the results 
will ensure that the 

Satisfied Homebase buyer 
Nicola Yorke. 

cushions will be a success 
next year. Ian sums up the 
moral of the tale: "Thanks 
to some timely market 
research, our customers 
should be sitting pretty 
next year." 

Lord Sainsbury (right) and 
Dr Timothy Clifford at the 
Pictures for Schools press 
launch. 

over 40 per cent of state 
maintained secondary 
schools nationwide will 
have Sainsbury's pictures 
hanging on their walls. 
Since the scheme started 
four years ago, 4,850 
primary and secondary 
schools have been 
involved. 

Sharon assiirpH a hpalfhv future 
Sharon Lane, occupational health advisor at head 
office, is one of 12 finalists in the Clinical Practice 
and Management Awards sponsored by the Royal 
College of Nursing, Nursing Standard magazine and 
Smith & Nephew. 

More than 170 people 
entered the competition 
which required all entrants 
to answer questions on 
various aspects of 
occupational health 
management and to write 
two essays. In one of her 
essays, Sharon described 
how she helped revise the 
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Savacentre 
I N I T I A L S 

£5 off 
when you spend £50 

When you spend £50 or more in one transaction on l.N.l.T.i.A.LS 
ciotiiing (inciuding footwear) at any Savacentre iiyperniarl<et. Oniy one 
coupon can be used per shopping trip. This coupon may not be used in 
conjunction with any other Savacentre coupon, but it can be used with i 
staff discount card. Vaiid untii 17 November, 1996. 

company's policy on 
VDUs and introduced 
more comprehensive work 
station assessments and 
training workshops. 

She wins a place on a 
£2,500 residential course 
at Sunridge Park in Kent. 
A delighted Sharon told 
the Journal how she felt 
about her recent success: 
"The preparation for this 
award really stimulated my 
interest in some of the 
topics and I'm hoping the 
management course will 
help me develop my skills 
at JS." 

Savacentre has launched 
I.NJ.TJAXJS, a new range 
of clothing for all the family. 

The range, designed to be 
"stylish, practical and 
fashionable" as well as 
value for money is being 
marketed as "Better 
Dressed for Less with 
I.N.I.T.I.A.LS". 

The autumn/winter '96 
range focuses on both 
casual and more formal 
looks for women, casual 
wear for men and a fresh, 
fun look for children, 
made from tough, machine 
washable fabrics in strong 
colours. 

To give you a chance 
to get even better value 
from the range, Savacentre 
is offering you a special 
voucher worth a cool £5 
when you spend £50 on 
the I.N .I.T.I. A .L.S range 
(including footweeir). Use 
your discount card as well, 
and the price is even more 
tempting! The offer is 
available up to and 
including 17 November. 
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Fifty JS staff and their partners took to the sliies in the world's most famous aircraft - Concorde. The JS Journal 
caught up m t h some of the lucky passengers just before they took off on their trip of a lifetime. 

A supersonic day out 

Jill and Robin Poole prepare to board Concorde. 

We woni Paul Skudder and Ted Antell from Barnstaple celebrate. 

Ready for take-off - the winners wave goodbye. 

O n a bright sunny 
day in early 

September, the Reward 
Card prize-winners and 
their partners gathered at a 
plush hotel just outside 
Heathrow to prepare for 
their dream flight on 
Concorde. You could feel 
the strong sense of 
anticipation as everyone 
sipped champagne and 
chatted excitedly about 
how they had heard that they'd won the supersonic prize. 

The trip was a fitting reward for staff from stores which had registered the 
highest proportion of Reward Card customers in the first four weeks after the 
launch. Staff from each winning store then had to put their names into a hat for 
the chance to win two pairs of Concorde tickets per store. 

Most winners couldn't believe they'd won. Jenny Rowley and Dot Bell from 
Cannock got the surprise of their lives. "The store held a disco and the deputy 
manager and personnel officer pulled names out of a hat," explained Jenny. 
"When I heard our names being called out, I was lost for words - which is most 
unusual for me! My boss wondered what had happened. I've never flown 
before or even sat in a plane." For Jenny, it was nice to get some good news. 
Just six months earlier her husband, Michael had been in a serious horse-racing 
accident and had spent two days in intensive care. "We still had to get the 
doctor's permission for him to fiy. After Michael's recovery, today is the icing 
on the cake," said Jenny. Her friend and colleague. Dot Bell, also couldn't 
believe it when she heard the good news. "I got a call from personnel telling 
me I'd won, and Jenny had won too. It was such a special surprise, we decided 
to make an occasion of it so we came down to London last night and stayed in 
the hotel. It was really fantastic, especially having breakfast by the pool this 
morning." 

Bowthorpe was also well represented. It had two couples win the tickets. 
Brian and Rochelle Smith were flabbergasted when they witnessed their names 
being drawn out of the hat. "We've never won anything before!" said Rochelle. 
"This is a dream come true for us. It's absolutely fantastic." Colleagues Kay 

Painter and her partner, David Gunning, were 
equally delighted. "I've never been on a plane before 
and I haven't had a holiday in six years," said David. 
"But today has more than made up for that." 

Robin and Jill Poole from Talbot Heath didn't realise they'd won a pair of 
tickets. "I thought it would just be one of us going up," said Jill. "So you can 
imagine how excited we were when we found out it was a trip for two and we 
could both go!" John Dickson from Alton was on holiday when he got a call 
from his sister telling him he'd won. "My sister doesn't even work for 
Sainsbury's, but word had just got around. Everyone was talking about it." 
Anne Berman and Debbie Creamer, winners from the Springfield branch 
decided to celebrate their day out in style. "We decided to pool our resources 
and hire a stretch limo to take us down and take us back tonight," said Anne 
whose legs turned to jelly when she heard that she'd won. 

As the clock ticked away, retail operations director David Clapham thanked 
all the staff for their hard work in making the Reward Card launch such a 
success and wished them 'Bon Voyage', a sentiment echoed by Alan Deller of 
Air Miles. 

And so to the plane. Glistening like a white swan in the brilliant sunlight, the 
majestic aircraft stood head and shoulders above neighbouring 747s. Just time 
for a final wave to the envious onlookers, before boarding the plane for a flight 
over the Isle of Wight, Guernsey, Cherbourg, the Bay of Biscay and reaching 
supersonic speed over the Bristol Channel. 

Even after landing two hours later, many of the prizewinners were still on 
Cloud Nine. So what was everyone's verdict? It seems appropriate that Jenny 
Rowley should speak for the rest of the group once she came back down to 
earth after her maiden flight: "Honestly, it was wonderful. It was like going up 
in a rocket. We'll treasure the memory for ever." 

Why not take advantage of one oj the offers. Full details can be found instore. 

Sk^chley 
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"When I was asked to review Dina's new 

CD I was a bit appreliensive, as I liadn't 

heard any of her previous music, but when 

i iistened to it I was pleasantly surprised. 

It's a good, mellow easy listening album 

with a couple of upbeat tracks on it that 

were really enjoyable. Overall, it's a great 

album for listening to quietly at home. If 

you like Celine Dion and Maria Carey, 

you'll love this." 

To win one of 25 copies of Dina Carroll's new 
album, simply answer the following question on 
the form below. 

The big release this month is Disney's Toy Story. This blockbuster, the tale of 'space ranger' Buzz 
Lightyear and pull-string cowboy Woody is expected to be one of the biggest releases this year. 
Visual wizardry, uproarious laughs, and the coolest characters ever assembled transform the world's 
first computer animated feature film into a movie marvel. No matter what your age. Toy Story will 
dazzle you every time, and is released on video on 16 October. 

Sound & Vision is shaken not stirred this month, with the video release of Goldeneye. James 
Bond is back in an adventure that is bigger, better, and more explosive than ever before. It's packed 
with incredible stunts, glamorous locations, beautiful women and fast cars. Starring Pierce Brosnan 
as Bond, the film is released on 21 October, supported by a fantastic promotion, if you buy 
Goldeneye, you can get a classic Bond movie for only £6.99. Also out on video in October is the 
multiple Oscar winner Braveheart, the epic true story of Scottish rebel William Wallace's uprising 
against the English. Directed by and starring Mel Gibson, Braveheart's impressive collection of 
Academy Awards 

includes Best Film and For those with 
Best Director. You can somewhat gentler 
win a copy by entering tastes, there's two 
our competition below. additions to the 

highly successful 
Classic FM audio 
collection. Exclusive 
to Sainsbury's, and 
selected by Classic FM, the range comprises a selection of timeless music. 
First to be released, on 30 September was the restful Golden Moods. On 
28 October, just in time to get you into a party mood for the festive season, 
comes the lively Sparkling Classics. Both are only £7.99 each, and 
remember, using your Sainsbury's staff discount card means big savings on 
all Sound & Vision purchases! 
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To win one of five 
copies of Braveheart, 
simply answer the 
following question: 

COMPETITION 
What's the title of Dina's new album? 

FULL NAME 

WORK LOCATION 

CONTACT TEL NO 

Entries to Sound & Vision/Dina Carroll CD competition, JS 
Journal, 9th Floor Drury House, Stamford Street, to arrive no 

later than 11 November. Entrants must work for or be veterans 
of the Sainsbury Group. Only one entry form per person please. 

8 

COMPETITION 
Who directed Braveheart? 

_ I — _̂ 
• • To celebrate the launch of Disney's Toy Story on • 

16 October, Disney are giving away 100 deluxe 
boxed sets of Beauty and the Beast. For a chance 
to win, simply answer the following question: 

COMPETITION 
What film is the world's first computer 

animated feature? 

FULL NAME 

CONTACT TEL NO 

Entries to Sound & Vision/Braveheart competition, JS Journal^ 
9\h Fioor Drury House, Stamford Street, to arrive no later than 
11 November. Entrants must work for or be veterans of the 
Sainsbury Group. Only one entry form per person please. 

FULL NAME 

WORK LOCATION 

CONTACT TEL NO 

H 
II 

Entries to Sound & Vision/Toy Story competition, JS Journal, 
9th Floor Drury House, Stamford Street, to arrive no later than 
11 November. Entrants must work for or be veterans of the 
Sainsbury Group. Only one entry form per person please. 
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Customer's first choice - JS launches its new strategy 

Here are some of the steps we 

have already taken to make us 

the customer's first choice for 

food shopping. 

"To offer and consistently deliver 

superior quality and choice..." 

In the fast moving world of supermarkets, the JS board is constantly 

reviewing the way we run our business to make sure we meet the ever-

changing needs of today's shoppers. In a series of regional roadshows for 

management, the Supermarket Executive Committee (SEC) has unveiled the 

new strategy that aims to put Sainsbury's back ahead of the competition. 

The Journal went along to the London event to find out more. 

The Journal asked some of the 

managers what they thought about 

the launch of the new strategy: 

Terry Wells -
Customer 

Buying and selling the best 

Buyers at Blackfriars are being 

set individual targets to source 

the best products at the best 

prices. Today's shoppers expect 

high qual i ty products at 

affordable prices. Our buyers are 

committed to achieving this goal. 

"To listen to and understand our 

customers..." 

The Reward Card 

The Reward Card is part of a 

long term commitment to give 

someth ing back to our loyal 

customers. We are adding more 

and more benefits that wi l l 

ultimately give new and existing 

customers an added incentive to 

shop at Sainsbury's. 

"To motivate and develop our 

people..." 

Training 

Customers are expecting more 

and more from our supermarket 

staff. That's why JS is spending 

£7.5 million on Op Skills training 

packages for all staff - not just 

managers. After al l . It's their 

knowledge and Interaction with 

customers that determine 

whether or not shoppers return 

to JS or choose to shop 

elsewhere. 

TalkBack 

TalkBack was intended to find 

out what staff across the country 

real ly th ink of the way the 

business is run and how they are 

treated. This way, the company 

knows which areas to look at first 

and take steps to change things. 

The knock-on effect should be 

more satisfied members of staff 

who feel more commit ted to 

working for JS. 

Senior managers from across the supermarket business gathered at London's Parle 

Lane Hotel to hear how the SEC plans to re-establish JS as the country's leading food 

retailer Chief executive Tom \ ^ e r left the audience in no doubt as to what the most 

important priority was: "To regain undisputed leadership in the retail industry, we 

have to work towards a common goal - to make Sainsbury's the customer's first 

choice for food shopping." He emphasised the collective role that staff can play in 

turning the new strategy into reality: "There aren't any quick fixes, but with clear 

direction and the energy and commitment of our staff, we can drive our business 

forward." 

In its planning work, SEC was very conscious that the company should reaffirm the 

values which have been the cornerstones of our business over the years. These are 

the values of quality, choice, value for money and customer service, and they are 

reinforced in the new strategy as the key elements for future success. 

THE STRATEGY FOR CHANGE 

The new strategy is a 

clear, simple blueprint 

for the way we run the 

supermarket business 

in the future. To make 

the strategy easy for 

everyone to under

stand, SEC devised a 

simple web diagram to 

show how everything 

fits together The web 

is d iv ided in to eight 

sections that highlight 

M 

THE WEB 

outstanding product 
availability 

r and conststra 
deliver superior quality 

and choice 

To offer service which is 
generally in line with 

major competitors but 
with areas of difference 

and superiority 

To motivate and 
develop our people so 

that they are responsive 
to customer needs and 

demands 

To offer prices in line with 
our major competitor and 

to be appropriately 
competitive in the 

market place 

To listen to and 
understand our 
customers and 

communicate better 
than our competitors 

To target 
opportunities to be 

where our customers 
want to shop 

To pro\ade a fresh and 
welcoming shopping 
environment wliich is 
unrivalled in key areas 
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the priority areas. At the centre of the web is the overall mission - " to be the 

customer's first choice for food shopping". 

PUTTING THEORY INTO PRACTICE 

What will underpin all our efforts to meet our new targets will be the process known 

as continuous improvement which is already well established in many parts of the 

business. This means focusing on clarity of purpose and leadership and making sure 

everything we do is customer-focused and meets one or more of the eight company 

priorities as outlined in the web. 

Dino Adriano, deputy chief executive, explained why the new strategy was 

necessary: "We have developed the new strategy to take our business forward in a 

market place which has become much more competitive in recent years. This is a 

most exciting and demanding chapter in our history and it is up to every one of us to 

rise to this challenge." 

NEXT STEPS: 

There are three clear processes that now need to take place: 

• Over the next few weeks, all senior and store managers wil l be briefing their management teams with the purpose of gaining their 

commitment to the new strategy. 

• Management wil l then review all departmental and store plans and targets to ensure that they are consistent with the strategy and 

that they will deliver the goals set by SEC. 

• Following these steps, staff at all levels wil l be involved in working out how they can help - and the part they wil l have to play - In 

making JS the customer's first choice for food shopping. Involvement by all staff wil l be achieved over the coming months - once the first 

two steps have been taken. 

I This is the first 
i time I've been 

in a s i tuat ion where senior 
managers have honestly and 
frankly admitted past mistakes. 

to everyone In JS to make It 
happen. The future is in our 
hands. 

Sally Watson -
I Remuneration 

and personnel 
policy 

Today's event 
reflects a much 

more open approach at jS which 
encourages staff to talk honestly 
wi th each other. Tom Vyner 
made It clear what our strategy 
is and what each of us has to do 
to make it work. 

Judith Watson ' 
Loqistics 

I It's been a great 
opportuni ty to I opportuni ty to 
share Ideas and 

concerns across the business. It's 
essential that we communicate 
this strategy to our teams. As a 

at sharing knowledge and skills. 
Today has been such an 
excellent opportunity to learn 
from each other. 

Roger Saoul -
, Public affairs 

i 
This sort of 
event Is very 

' Impor tant be-
J cause It allows 

managers from across the busi
ness to exchange views and 
Identify what the key priorities 
are. It's vital that we all walk 
away committed to the same 
objectives. 

Paul Cootes -
Procurement 

Today has been 
very Interesting 
and exc i t ing. 

We ve now got a single set of 
Issues that we can communicate 
to our teams and focus on for 
the next two to three years. 
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Sainsbury's staff will need to know the basics of a new law for people with 
disabilities - whether they ' re disabled themselves or not. 

^ ¥ 
Visually-impaired staff 
may need help to cope 

with their jobs. 

for the Deaf have done audits in the stores to ensure 
that we are not prejudicing people with disabilities." 

Over the last 18 months we have introduced 
Minicoms, wheelchairs, cheque writing plates for 
those who can't reach those at the tills, and tactile 
(embossed) signs on the loos for blind and partially 
sighted people to feel. 

"Those are quite easy for our rivals to mirror," 
says Robin. "But what sets us above the rest is our 
Helping Hands scheme, which was initiated by the 
stores themselves, and has now grown to be the focal 
point of our service drive for customers with 
disabilities. Six thousand members of staff have 
undergone the Helping Hands awareness training to 
make them more sensitive to the needs of disabled 
people and over 600 have gone on to learn sign 
language in their own time." 

Sainsbury's has this year been voted AccessAble 
Retailer of the Year for our service to customers with 
disabilities and last year featured a press 
advertisement to promote the services and facilities 
we offer disabled customers. 

Giving peopli disabilities 
fairer 

If the person is up to the job, 
the new law won't want the 
wheelchair to get in the way. 

new law, giving rights to disabled people, will 
have an impact both on Sainsbury's customers 
and the Group's staff in the UK. The Disability 
Discrimination Act 1995, which will begin to be 
phased in from 2 December, will affect staff in 

two ways. 
Firstly, the Act outlaws discrimination by businesses 

with 20 more employees against disabled employees 
and job applicants. This means that employers will be 
obliged to make reasonable adjustments to working 
arrangements and to premises and equipment which 
would otherwise put any disabled employee or job 
applicant at a substantial disadvantage. 

Secondly, the Act bans discrimination in connection 
with the supply of goods and services. So, as far as 
possible, shopping has to be made as accessible for 
disabled people as it is for the able-bodied. 

So, whether you're in a position to hire and fire staff 
- or responsible for guiding customers to the right aisle 
in the store - the new law could affect you. 

Robin Anderson, chair of the Disability Co-ordinating 
Committee (who is also departmental director, property 
development), told the Journa/that the company is 
already in an excellent position to comply with the Act in 
terms of customer care: "We are fortunate in that our 
stores are all on one floor, have easy level acpess and 
have disabled parking. In addition, the Royal National 
Institute for the Blind and the Royal National Institute 

Who is disabled? 
First, there is no complete definition of disability. 
According to the Act, disability is "a physical or mental 
impairment which has a substantial and long-term 
adverse effect on a person's ability to carry out 
normal day-to-day activities". In addition, is the 
question of what "reasonable adjustment" means and 
here the company will have to give guidance to line 
managers. 

In terms of how the law will affect recruitment 
within the company, the law is not clear cut. "We will 
have to analyse what the core aspects of a job are 
and see whether a disabled person can do that job 
after making reasonable adjustments. For example, a 
checkout assistant with only one arm may well be able 
to demonstrate that he or she can operate the till if it 
has some modifications," explained Robin. 

The law will expect " 
large companies like 
Sainsbury's to undertake 
^ . . ,. i i, At Sedlescombe Road, a 
greater adjustments than 
sma l le r c o m p a n i e s . But member of staff with impaired 

c o m p a n i e s wil l no t sight has been provided with a 

otherwise be required to , _, _, 
implement positive 
discrimination in favour of 
disabled applicants. ' 

MX I 

Robin said: "I think the 
Act is a good th ing worl<er who was suffering from 
Compan ies l ike us wou ld failing eyesight was given a 

have got there anyway | 
because there is a clear 

orders. When his sight becam( 
business case for being an 
Equal Opportunities 
employer, but this Act, 
together with data we 
gathered from TalkBack, 

work, 
has spurred us on. One of 
our first tasks is to set up 
our own best practice and 
introduce awareness ^ 
training for senior 
managers and line 
managers and eventually 
roll it out to all staff." 
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SHINE, (or Self Help INstorE) 

isn't a computer system, it's a 

way of thinking, according to 

the Branch Computing Services 

(BCS) t e a m. Its aim is to 

encourage stores to be self 

sufficient, in other words, to 

help store staff sort out basic 

problems themselves without 

having to contact the service 

desk. The Journal spoke to BCS 

to SHINE some light on the 

project... 

Three members of the SHINE team (from 
left): Sarah Withers, Emma Goddard and 
Neil Sanderson. 

M you want something done, do R yourself! 

Customer service teams in 16 eastern region stores have 
been trained to mend and maintain their own tills by 
engineers from ICL, makers of JS's checlcouts in a 
scheme called 'front end SHINE'. Jane Hack, customer 
service manager at Corey's Mill is enthusiastic about 
the scheme: "One problem we faced before was lack of 
information. A printer would fail, we'd call an engineer 
out, and all he'd do was remove a bit of paper. Since 
we started doing our own maintenance six weeks ago, 
we've only had to call an engineer six times." 

The other stores in the trial have done just as well, 
according to Neil Sanderson, BCS analyst: "During the 
six weeks before the trial there were 155 engineering 
calls from these stores. Six weeks into the trial and only 
65 have been made. It's all part of the self help 
philosophy and the idea actually came from branch 
staff themselves." 

At Corey's Mill, eight customer service staff were 
trained to mend the tills. Says Jane: "It was daunting at 
first because none of us had ever prodded around inside 
a till before, but we were encouraged to fiddle!" 

Each store is given a DIY repair kit which includes 
a vacuum cleaner and a 'pastry brush' for cleaning, plus 
major spares like printers and scanners: "If we can't fix 
something on the spot, we just swap the part over. We 
can get a failed checkout up and running in just ten 
minutes, instead of waiting up to 12 hours for an 
engineer," said Jane. 

Another 60 stores are expected to join the scheme 
by Christmas, and eventually most stores will be 
involved. 

Store CAOTBRR S S ffi H " %M^ m m w l 
Another way to sort out problems without having to 
call the service desk is Store CASE, which stands for 
Computer Aided Service desk Expert. Store CASE is 
rather like having a service desk analyst inside your 
computer, always on hand to give advice. The computer 
asks a simple series of questions and either provides an 
answer, or tells the user where to get help. It shows the 
user exactly what to do, and even has pictures! 

Store CASE has been in operation for around 18 
months and has clocked up some impressive results, 
including a 24 per cent reduction in basic calls to the 
service desk. The latest version was designed with the 
help of store staff, who gave hints on how the screen 
should be designed and what should be included. 

Jane Hacic, customer service manager at 
Corey's Mill nurses a till back to health with the 

aid of the front end SHINE kit. 

According to Tracy Tomlin in BCS, the beauty of 
Store CASE is that it gets better as time goes by: "Once 
staff have solved a problem using Store CASE they 
usually don't have to refer to the system to fix it again." 
A new version of Store CASE, updated to contain more 
solutions, is currently on trial. 

Another SHINE scheme presently on trial in 36 stores 

is designed to reduce the pressure on the service desk. 

Called Store PNMS, or (Peregrine Network 

Management System), it's a 'call logging system', 

which arranges calls to the service desk in a stack and 

sorts them in order of importance. Staff can then see 

how their calls are progressing, for example, if they've 

called an engineer out, they can see when he or she is 

due. The system is simpler than the one it replaces, 

and provides more information. 

The SHINE team hasn't stopped there. They're 

currently investigating the possibility of a new project; 

a system which can show stores who to phone if they 

need to talk to someone at Blackfriars, again in 

response to requests from branch staff. They're also 

keen to hear your ideas about self help, and can be 

contacted via the OASIS ID, 'SHINE'. 

This week Sainsbury's launched its very own internai 
business television network which will provide live 
programmes linking JS offices and stores. 

k 

Sainsbury's on satellite 
Business TV has arrived! Sainsbury's, the first food retailer in Britain to set up its 
own internal television network by linking stores nationwide via satellite, 
broadcast its first programme this week. 

Following a successful pilot with 10 stores last November, Sainsbury's has 
equipped stores, regional offices, depots and Blackfriars with a private satellite 
network. The first programme on the SMART network (Sainsbury's Management 
and Retail Television) is It's The Business - a live monthly programme for 
management. 

Business TV will help to improve management communications within JS -
broadcasting the latest company news, important trading information and training material 
throughout the company. 

It's The Business will keep managers up to date with corporate issues that affect the supermarket 
business, carrying interviews with key decision makers within the company and allows live 
participation and interaction from stores. 

It's The Business is the SMART network's anchor programme and will be joined by other 
programmes which will fulfil the need for training, briefings and urgent business news. It's 
presented by John Howard, a veteran of BBC news and current affairs programmes. 

Commenting on the company's commitment to business television, chairman David Sainsbury 
said: "This will enable us to share up-to-the-minute news and information with our staff, keeping 
them abreast of the latest developments within our business. It underlines our commitment to 
effective internal communication within JS." 

< 
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Have you ever felt 

the need to take 

extra time off 

work to complete 

a vocational 

course, travel or 

Just recharge 

your batteries, 

but haven't taken 

the step for fear 

of losing your 

Job? Well, 

Sainsbury's has 

come up with a 

possible solution 

to your dilemma. 

Time off: to study? 

After studying the response to the company-wide survey, TalkBack, 
conducted in 1995, it was discovered that staff wanted the opportunity to 
take up to a year's unpaid leave without having to resign and leave the 
company. As a result, Sainsbury's has decided to introduce a new Special 
Leave policy which is designed to give members of staff who meet the 
relevant criteria the chance to take leave without losing their right to re-join 
the company or lose out on their company benefits. Here are some typical 
questions about the new policy: 

What is Special Leave? 
Special Leave is the name given when a member of staff takes more than 
the statutory amount of annual leave. 

What can I take Special Leave for? 
For care of a dependant or relative, for education or development, for 
travel, or for any other personal reason. 

Who can apply? 
All members of staff and management, full or part-time, who have worked 
for Sainsbury's for 10 years or more. 

How long can I take off and how much notice do I have to give? 
Six months notice is required (unless there are special compassionate 
reasons for leave at shorter notice) and the length of time can be from 
three months to a maximum of one year. 

Will I be paid while I am away? 
No. Special Leave is unpaid. However, if you come back and stay with the 
company for six months you will be entitled to your previous salary and 
benefit levels which will be protected for up to two years after you have 
completed your Special Leave. For pension and other benefits, service 
before and after the Special Leave will be counted as continuous. 

Will I be able to return to the same job? 
This will be discussed with you before you start your Special Leave. It may 
be possible to make arrangements for someone to cover your job 
temporarily. If not, you may come back to a different position. If the new 
position is at a lower grade you will keep your previous grade, salary and 
benefits for up to two years after your return. 

How often can I apply for Special Leave? 
You are eligible for Special Leave once every 10 years. 

Will Special Leave be granted to everyone who applies? 
Applications for Special Leave must be approved by the company. It is 
expected that leave will be granted in the vast majority of cases, assuming 
those applying have a satisfactory performance record and that their 
absence can be managed effectively. 

Are there any reasons why Special Leave may not be granted? 
In the few cases where requests may have to be declined, an explanation 
will always be given. If you are intending to use the leave to do something 
which may not be in the company's best interests, such as work for a 
competitor or set up a business which may clash with Sainsbury's 
interests, then leave may be refused. 

How do I apply? 
First of all, speak to your manager and explain why you'd like to take 
extended leave. You should give your manager at least six months' notice. 
The more warning you can give the better chance that your leave request 
can be approved and your absence managed effectively. Remember, there 
may be other people from your department who also want to take Special 
Leave, so you may have to wait a while. If you have an urgent need to take 
Special Leave for family or personal reasons, speak to your manager 
straight away and every effort will be made to accommodate you. 

I 
We've been asked what we thought about the 

company - now it's time to take action. 

Putting principles into 
practice 

Throughout the company staff have been 
attending presentations with managers to discuss 
the outcome of the TalkBack results in their 
location. While the communication of the local 
results has been under way. the overall results 
across the whole company have been analysed to 
pick out areas which are common across divisions 
and decisions have been taken to tackle these at 
company level. 

To this end, directors have identified the key 
issues that need addressing and Dino Adriano, 
deputy chief executive, has allocated a director to 
be responsible for each. He told the Journal: 
"Many of these are not simple to solve and the 
projects are unlikely to lead to dramatic changes 
overnight. However, TalkBack has given us a 
sound understanding of issues that are important 
to our staff and I am determined that we will 
respond positively and proactively. To help me 
monitor the process, I have asked each director to 
report back to me in October." 

One project sponsor, John Adshead, said: 
"TalkBack clearly showed that treating our staff 
with respect and valuing their contribution is a key 
area for improvement across the whole of the 
organisa t ion . We need to do more work to 
understand fully how we can improve this 
situation. As a first step, we have introduced staff 
councils which are now up and running in all parts 
of the bus iness . As a second step, we are 
introducing a Special Leave policy to allow 
employees to apply for leave away from work. 
This recognises that there are times when our staff 
have different priorities, perhaps caring for an 
elderly relative, and need some support from the 
company" (see opposite for full story). 

John is al.so responsible for three other areas 
where staff want to see changes: building Job 
satisfaction at all levels and encouraging people to 
stay with JS; dealing with staff concerns over the 
way new technology is introduced and initiating 
staff training that is responsive to customer needs. 

Retail operations director David Clapham has 
been asked to consider the topic of working hours. 
"The issue of working hours is not new to anyone, 
but TalkBack has given us much more 
information to help us understand it more clearly. 
The data shows that although some people have 
concerns about the length of the working week, 
more employees are unhappy about the lack of 
flexibility and 'give and take' and feel that there 
should be a greater understanding at all levels of 
people's lives outside Sainsbury's . All these 
issues will be part of the task for my project team, 
headed by Nigel Broome." 

Ian Coull is tasked with improving working 
conditions, particularly the physical environment 
and facilities, which was a particular concern felt 
by staff at head office. Bob Cooper and Robin 
Whitbread are looking at ways to improve product 
knowledge among staff and encourage them to 
recommend our range of own brand items. 

Dino Adriano is sponsoring a project to show 
staff that we are committed to continuous 
improvement. Finally. Chris Leaver, director of 
group internal communications, is responsible for 
clarifying business objectives and then 
communicating them to all staff. 

All of these TalkBack projects are reflected in 
Sainsbury's new strategy which underlines the 
company's commitment to the well-being of its 
people and acknowledges the role they will play in 
making JS become the customer's first choice for 
food shopping (see page 9 for full story). 
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Freddy is giving away a Creda built-in oven 

valued at up to £700 (including delivery 

but not installation), so if you're the lucky 

winner, you can choose from Creda's 

extensive built in oven range to suit your 

kitchen. Pictured here is the Colonial 

Double Fan Oven. I t 's packed with 

features, including a fully controllable grill, 

and a convection oven with Credaclean 

stay-clean liners, as well as a main fan 

oven with slow cook and defrost options. 

It's available in a choice of colours. Creda 

ovens are made in Great Britain and are 

endorsed by celebrity chef John Tovey. 

Creda ovens also co-ordinate perfectly 

with the quality Wrighton Kitchen 

Collection, sold exclusively by selected 

Homebase and Texas stores. Wrighton 

kitchens can be individually planned to 

your specifications, and fully installed by 

our team of professional fitters. Watch out 

for special offers, advertised in the press, 

and don't forget, using your staff discount 

card means you can save 10 per cent on 

the whole price. 

winners ! ! ! 
In our 50th Birthday competition, the following 
people won Americana: W Dunk, veteran; 
IVIarilyn Ottey, Burton on Trent; Anna Jolly, 
veteran; Valencia Payne, Central and Western 
regional Office; Lyndsey Purkiss, Texas Merton; 
Joan Harvey, Newcastle; Claire Collison, Warren 
Heath; Lynn Coles, Blackfriars; Josie Corcoran, 
Chertsey; Maureen Dowsett, Kempshott; Alex 
McArthur, Central and Western Regional Office; 
Dorothy Bashford, Sunderland; Val Chapman, 
Texas Croydon; Ann Norman, Kingsbury; Richard 
Stratton, Buntingford depot; David Whitfield, 
Streatham; Eurwen McDougall, Calcott 
Savacentre; Mairead Wales, Blackfriars; Sandra 
Grove, Yarmouth; Sinead Gallen, Blackfriars; 
Vivien Threlfall Birkenhead; Wendy Bell, 
Salisbury; Lisa Saker, Blackfriars; Christine 

Far from stopping there, Freddy has 

obtained some other great gifts. He's got a five 

piece Tefal Resistal Cookware set, featuring 

honeycombed, non stick surfaces and an anti 

distort ion base. 

He's also got a 

Tefal Ultraglide 

iron, with exclusive 

Ultraglide sole 

plate for easier 

ironing! 

s^^^3^fc4^KiS^'i>^ 

five lucky people who will be enjoying a P&O 
channel crossing; Christine Bower, Charlton 
Regional Office; Valerie Spanton, Texas 
Salisbury; Matthew Hardy, Homebase Hampton; 
Katherine Sewell, Braintree; and N Bonnel, Kiln 
Lane Eosom. 

Mary Sanders, Homebase Sheffield; Richard 
Pawley, King's Lynn; and Pearl Tipple, 
Chichester. George Thompson-Buchan, 
Savacentre Colney; Arleen Edmunds, Homebase 
Sheffield; and Catherine Swift, Savacentre 
operations, all won basketballs, while Glenda 
Young, Hedge End and Joan Harvey, Newcastle 
each won a T-shirt. 
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In our Sound & Vision Waterworld competition, 
the following people won copies of the video; 
Alison Godfrey, Bridgwater; Deepti Chhotalal, 
New Barnett; Linda Casey, Bracknell; Gillian 
Dean, Dunstable; Sue Davis, Merton 
Savacentre; Anne Millward, Bournemouth; 
Dorothy Tosewand, Watford; Michael Lindsay, 
Blackfriars; Mary Walsh, llford; Leonard Cooke, 
veteran; Henry Burgess, Homebase New 
Southgate; Margaret Ombler, Burnley; Barbara 
Woods, Upton; Suzanne Williams, Upton; Kay 
Torbett, veteran; David Lund, Crystal Palace; 
Iskender Mebrahtu, Camden; Susan Marcham, 
Homebase Branksome; Beverly Heywood, 
Worcester. 

GET SNAPPING! 
Don't forget, there's still time to send in your 
pliotograplis to tlie annual iS Journal 
photographic competition - and have the 
chance of winning a super new Fujifilm 
camera worth £269! 

Ali you have to do is send in one or more 
photographs (transparencies, colour or biacl( 
and white prints of any size) on the following 
themes: 1) fun; 2) favourite places; and, as 
the Journal is celebrating its 50th birthday 
this year, 3) 50. You can interpret the 
themes any way you like. The competition is 
open to ail members of the Sainsbury Group. 

In addition to the first prize of the 
camera, we're also offering runner-up prizes 
of photo albums, disposable cameras and 
print film, along with JS Journal souvenir key 
rings. Closing date is 1 November and the 
winning photographs will be published in the 
December issue of the Journal. So get out 
your camera - or your old photo albums - and 
send us some prize pictures! 

For a chance to win these great prizes, simply 

answer the simple questions below: 

Remember, if you enter 
this competition your 
entry goes forward to the 
final draw in November for 
the big birthday prize of a 
trip to Australia as provid
ed by the International 
Travel Club in conjunction 
with Travel 2. 

TRSyELQ 

50th Birthday competition no.8 

Where are Creda cookers made? 

What is the brand name of the kitchen range sold exclusively at 
Homebase and Texas stores? 

FULL NAME 

WORK LOCATION 

CONTACT TEL NO 

Send your entry, in an envelope marked 50th Birthday Comp no.8 
to JS Journal, Drury House, Stamford Street, to arrive by 
11 November. Entrants must woric for, or be veterans of, the H O 
Sainsbury Group. Only one entry form per person please. 



BIKE G R I P E 
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Audrey Swinburne, 
baker, Lee Green: 
As a regular cyclist to work 
each day, "come rain or 
shine" I know how important 
it is to secure my bike very 
carefully so that it can be left 
safely for eight hours plus, 
each working day or night. 
Unfor tunate ly , the cycle 
stand in the car park does 
not offer securi ty against 
theft. Instead of being in a 
good visible posit ion, it is 
almost hidden at one side. It 
has no weather protection, 
and is rarely used by cyclists. 
We have a good hard core of 
about 20 cyclists so where 
do we leave our bikes? The 
warehouse seems to be the 
best location, but this Is not 
satisfactory fo r the store 
manager who is worried by 
the safety implications. Long 
gone are the days when 
people rode old rusty bikes, 
that could be left anywhere 
and that were not likely to 
be stolen. People now ride 
sophisticated and expensive 
machines. Wi th in the f irst 
Government policy docu
ment on t ranspor t for 20 
years, targets fo r cyclist 
numbers are set to double by 
the year 2002. Local author
ities are to be given more 
powers to manage traff ic 
problems and reduce pollu
tion. By taking an active lead 
In encouraging staff to cycle 
to work, Sainsbury's will then 
have the benefit of a 
healthier, less traffic stressed 
w o r k force. Wha t is the 
company line on this subject? 

John Phillipson, director, 
store format replies: 
Store format currently provides 
cycle parking for customer use 
only in close proximity of the 
store entrance. The provision of 
staff facilities have in the past 
been on a local store basis 
v^ithin the region's control. As a 
result of your letter, we will 
review the provision of limited 
secured parking for staff cycles, 
and I have nominated your 
store to be involved in the first 
trial. 

A B E T T E R B O N U S ? 

Mrs L Arrowsmitli , fresh 
foods replenishment 
assistant, Nantwich: 
Could staff be given the 
opt ion of having the i r 
Christmas bonus paid In cash 
or gift vouchers? The reason 
I ask Is because a number of 
my colleagues are on income 
support and get no benefit 
from a cash payment. Also, 

all staff would benefit from 
vouchers because they 
wouldn't pay tax and Nl on 
gift vouchers. Sainsbury's 
would also benefit because 
the bonus would be going 
straight back into the 
business. In fact, the only 
one not to benefit would be 
the tax man. I hope you 
think this idea is worth some 
consideration. 

Mark Kendall, 
remuneration and 
benefits manager, 
Blackfriars, replies: 
This is an interesting idea. As 
you suggest, it would have the 
advantage of avoiding Nl, (but 
not tax, which would be 
incurred on the cost to the 
company of providing the 
benefit), and might also 
increase sales. However, we 
would need to weigh up against 
this the administration and 
costs involved in implementing 
such a scheme. We have 
recently replaced discount 
vouchers with the new staff 
discount card to assist and 
simplify checkout procedures 
and would be reluctant to inflict 
a greater burden at an 
extremely busy time of year for 
stores. 

S E R V I C E W I T H A 
S M I L E 

Maggie Slee, customer. 
Great OfFley, near 
Hitchen, Herts: 
My husband and I shop at 
your store and have always 
found the staff extremely 
pleasant. 

However, I just had to 
write and congratulate you 
on employing Mr Robert 
Pinchen, who checked our 
goods through last Saturday. 

What a terrific approach! 
He greeted my husband and 
me, explained our bill, asked 
if we wanted any cash, told 
us how many points we had 
etc. and finally wished us a 
good day - all this wi th a 
smile. 

As a customer services 
manager, I would be very 
proud to have him as a 
member of my team and I 
would like to wish him luck 
with what I am sure will be a 
very successful career with 
your company. 

F O O D F O R 
T H O U G H T 

Hannah Barker, 
customer, Alton, Hants: 
My name Is Hannah Barker. 

B I S H O P ' S S T O R T F O R D SAYS 
G O O D B Y E 

Bishop's Stortford branch held a retirement party 

for nine of its staff who had, between them, 

completed 194 years' service. As well as a very 

successful party, all the ladies also enjoyed the 

Fanhams Hall Retirement Seminar and wish to say 

thank you again to all those at the branch and 

Fanhams Hall for the wonderful memories they will 

take with them into retirement. Those who retired 

were (back row, left to right): Lilian Rushton (23 

years), Millie Hills (23 years), Nicole Shipman (22 

years), Joy Bradford (31 years), June Paul (29 years) 

Pam Staines (15 years), Barbara Arran (15 years), 

and (front row, left to right): Alice Manning (21 

years) and Jean Warwick (15 years). 

am nine years old. I go to 
W o o l e y Junior School. I 
went shopping w i th my 
mum to the A l ton 
Sainsbury's branch and went 
to customer service. W e 
are doing a topic called 
Survival and we have to find 
out about the body and the 
food we eat. 

I asked the staff for 
some leaflets about food 
and found them very kind 
and helpful. My teacher was 
very pleased. Thank you for 
the leaflets, they came in 
very handy in my topic 
writing. 

Miss P Edwards, 

cus tomer , W o o d G r e e n : 

I don't often write letters to 

large organisations like 

yourselves, but I feel 

compelled to do so after 

shopping in your super

market yesterday, and 

witnessing a most wonderful 

thing. 

Upon gathering my goods, 

I queued at the checkout 

and was amazed to see a 

young lady who w o r e a 

badge stating her name and that she had to lip read, as 

she was deaf, and would customers speak clearly. As 

the partner of a registered disabled person I can't begin 

to tell you how I felt at that moment. I can only 

congratulate Sainsbury's at the positive steps it is taking 

to integrate members of the disabled community 

within our society. If only more employers like 

yourselves took the time to recruit disabled people, 

maybe it would be a start in breaking down the 

barriers and change the narrow minded attitude some 

individuals still have in the society at large. 

Once again congratulations and keep up the good 

work. 

J S J O U R N A L 



M r W A A l l e n , V a r i e t y C lub of G r e a t Br i ta in: 

I am writing to ask if you would kindly consider making 

an appropriate "thank you" mention in the letters page 

section of your Journal; I would like to thank, on behalf 

of Variety, the staff of Sainsbury's for their tremendous 

support for Variety's Gold Heart Appeal. It was my 

great pleasure, last week, to present Variety, on behalf 

of Sainsbury's, with a cheque for just over £23,000. I 

would also like to wish the Eastern area every success 

with their forthcoming Sunshine Coach campaign, 

which will fittingly end with a "trolley dash" at each 

store just before Christmas; it is hoped that enough 

money will be raised to buy a Sunshine Coach for each 

of the districts in the area. 

Mrs Mar jor ie But ler , customer , Fairf ield Park: 

I am writ ing to say how enjoyable the Chernobyl 

children's visit was when they went to Fairfield Park 

store in Bedford yesterday. I would like to thank 

Sainsbury's on behalf of the children for their kindness in arranging this visit. W e all 

think the manager, Mr Sherwood, deserves a medal for the wonderful hospitality he 

gave us. It was interesting to observe the children's reactions to such an abundance 

of goods. One boy asked where all the shelves were! I thank the store for their 

great generosity in providing £50 vouchers for Mrs Heather Ternant to spend on 

the children's lunches. When I first enquired about sell by date sandwiches for 

packed lunches, I had no idea that it would lead to such a wonderful response. Once 

agaiin, thank you very much. 

Jed Shah, s tore accounts 

manager , S t r e a t h a m accounts: 

W h e n a lady at Ronald Gibson 

H o m e for the e lder ly , which I 

f requent ly visit, celebrated her 

100th birthday, I went to Merton 

Savacentre looking for a birthday 

cake. As a rule, Savacentre does not 

donate cakes, but when I explained 

that this lady is 100, has no relatives 

and lives in a residential home, 

Simon Mesquita , deputy s tore 

director readily agreed to donate one. N o w you might or might not know that 

Savacentre does not bake cakes on its premises but the bakery staff baked the cake 

in their own time and came up with this huge 3' x 18" masterpiece! I am sure that 

you would agree that this store deserves a little mention in the Journal. It is not 

every day one is able to buy an 18" cake at a store which does not bake cakes. 

Mrs Hancock, customer , Ma idenhead: 

I am writing to express my grateful thanks to members of your staff for coming to 

the rescue when I locked my son inside my car along with the car and house keys 

on Wednesday 24th July 

during the afternoon. I 

found your staff 

extremely kind and very 

helpful in my hour on 

need and wish to let 

them know it was very 

much appreciated. 

M a r g a r e t Be lsham, clerk, Southend 

I would like to sincerely thank the manager and all staff concerned for the 

wonderful send off and party that they gave me when I retired from the 

Southend branch after nearly 28 years of service. Also for the lovely presents, 

cards, cake and bouquet. 

Susan Steer , customer . Pot te rs B a n 

On behalf of my parents, Mr and Mrs Bishop, I 

would like to thank you for the lovely bouquet of 

flowers, bottle of champagne and card that you 

presented to my mother on 25 June in the North 

Finchley branch of Sainsbury's. This was to 

celebrate their 70th wedding anniversary. 

U P T O S T A N D A R D 

Chris Claxton and Toni 
Elvins on behalf of 
Texas staff, Stratford 
upon Avon: 
W e were somewhat 
aggrieved and disappointed 
to read the uncomplimen
tary comments about 
Texas made in the 
Quest ion and Answer 
section of the report of the 
annual general meeting in 
the August/September 
edition of thejoumo/. 

It would appear that 
both parties are under the 
impression that all Texas 
staff are incompetent and 
suffer from a bad attitude. 
We feel that such general
ised comments are most 
unfair and certainly not in 
the interest of securing an 
enthusiastic, highly motiva
ted work-force. 

Given the training 
received, we consider the 
employees at this store are 
efficient, loyal, hardworking 
and courteous, and as such, 
do not deserve to be 
spoken about in these 
disparaging terms. 

Michelle Colyer and 
Angi Lunn on behalf of 
Texas staff, Chingford: 
We would just like to say 
how appalled members of 
Texas staff are with regards 
to the AGM wri te up on 
the question "Why did we 
get involved with Texas" 
and the answer that Texas 
staff need some training as 
we don ' t come up to 
Homebase standards. 

The person who 
quoted this has no right to 
make false statements that 

wi l l lower Texas staff 
morale any more. 

He has not met us 
and does not know us. 

Whether this accusa
tion was intended the way 
it sounds or not, we 
believe that an apology 
should be made in the next 
journal to regain Texas staff 
loyalty and respect. 

David Bremner, chief 
executive - Homebase 
and US businesses, 
replies: 
The original JS Journal 
report was a summary of 
answers given at the AGM 
and was misleading. The 
actual answer was critical of 
the trading philosophy at 
Texas and of the poor 
condition of the stores 
through lack of investment. 
No criticism was made of 
staff. Although I have been 
chairman of Homebase for 
only a short period I have 
visited a number of stores 
and met a large number of 
staff. The enthusiasm and 
commitment I encountered 
were excellent and the 
standards, achieved in 
difficult circumstances, were 
good. The significant 
improvement in sales and 
profitability at converted 
Texas stores is a clear 
demonstration that ex-
Texas staff do perform at 
the highest levels. I have no 
doubt that tiiese results will 
continue in the future. 
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SITTINGBOURNE 
Sittingbourne's new Sainsbury's opened to the sound of a 
local steel band and a town crier. There was a frantic 
scramble as manager, Chris Baggaley, released 1,000 
balloons into the air, each carrying a prize draw entry 
ticket. The new store replaces a smaller one in the town, 
from which 200 staff have transferred, and boasts a deli, 
instore bakery, fresh meat and fish counters, and a 
Sound & Vision department. Local children entered a 
competition to design a poster advertising the store, and 
the winning entries were displayed around the town. 

Local customer Sylvia Hankin, who 
believes her great, great, great 
grandmother was present at the 

opening of JS's first store 
at Drury Lane in 1869, 
and who was the last 
customer herself when 

that store closed in 
1976, was presen
ted with a bunch of 
flowers. 

S i t t i n g b o u r n e / Opening date: 27 August, 1996 / Address: Avenue of Remembrance, Sittingbourne, Kent MEIO 4BJ / Opened by: Chairman David Salnsbury / Store manager: Chris 

Baggaley / Project manager: John Williams / Staff: 490 (290 new) / Sales area: 28,280 sq ft (2,627 sq m) / Car Park: 405 
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EMERSONS GREEN 
Emersons Green in Bristol is a new village that will eventually include over 3,000 homes, 
and Sainsbury's is one of the first residents! After chairman David Sainsbury officially 
opened the store there was a balloon release, and town crier Allan Myatt, by now a familiar 
face at JS openings, was in top, ear-splitting form! Features of the new store include a 
petrol station with car wash, a pharmacy, SupaSnaps and Sketchley concessions plus an 
attractive sculpture of oak leaves above the entrance, created by sculptor Michael Marriot. 

baVve^ ^X^Ui bxe.(x<i 

ov^ the. ^Xew%;c,es. 

Fishy business! Brenda Selway from Filton store (right) helps Kim Agius (left) and fish 
manager Reg Gray on opening day. 

<f^ Manager Allan Watwood with seven year old Richard Coles, one of the winners in the 
children's poster competition and classmates. 

The entrance to the new store, with the sculpted oak leaves visible. 

Opening date: 10 September, 199G / Address: Emersons Green, Bristol BS16 7AE / Opened by: Chairman David Sainsbury / Store manager: Allan 

Watwood / Project manager: Mike Turner / Staff: 439 (324 new) / Sales area: 32,000 sq ft (2,973 sq m) / Car Park: 540 

Parade your pumpkitu and win champagne 

What's big, orange and goes down well with our younger customers at this time of the year? 

No, it 's not a close relative of Mr Blobby, but pumpkins, of course. 

For pumpkin buyer Nicholas Weber (buyer of exotic vegetables is his official title) this 

is a busy time of the year but he's looking forward to the Big Night. "Although Halloween 

is often perceived as an American celebration, we're finding it's becoming more and more 

popular over here." Nicholas is responsible for buying the three sizes of JS pumpkin -

1 small, medium and Halloween-sized large - which can weigh between 15 and 201b each. 

' I "Most are grown in Britain - mainly in Lincolnshire, Hampshire and Bedfordshire. Not a lot 

I of people know they are also part of the squash and courgette family of vegetables." 

' This year we will again be selling the popular pumpkin carving kits for £3.99 each 

(available in all branches) and the large Halloween pumpkin should be arriving instore from 

13 October. Nicholas reminds readers that pumpkins also taste great. "Staff who buy next 

month's Sainsbury's Magazine will find recipes for pumpkin cheesecake and pappardelle 

with pumpkin, sage and pesto sauce. As 

N icho las says , " T h e r e ' s much more to . ^ ^ F n 

p u m p k i n s t han m e e t s the eye. Happy 

Halloween!" 

Nicholas has a crate of Champagne for the JS 

or Savacentre store which creates the most eyecatching 

pumpkin display. 

Send your photos by 15 November to Nicholas Weber, 

1st Floor, Stamford House, London, S E l 9LL. Good luck! 
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J S HAS INVESTED £ 7 . 5 MILLION IN THE NEW OPERATIONAL SKILLS PROORAMME, WHICH AIMS TO OIVE STAFF AND MANAGERS THOSE EXTRA SKILLS 

NEEDED TO MAKE OUR CUSTOMER SERVICE THE BEST IN THE WORLD. W E ASKED SOME OF THOSE WHO HAVE COMPLETED THE NEW TRAINING PACKAGES 

IF THEY THINK IT WAS MONEY WELL SPENT... 

How wasLil-for_you? 
Name: Margaret Taylor Job: BWS assistant - Haverhill Training: BWS 

, .„ien I heard about this course I 
r.ervous at first because I thought there'd 

ots of tests and I'd be made to look dim. But it wasn't like that at all! The tutors were great. They made us feel relaxed 
we worked together as a group to find the answers. Because it was such a friendly atmosphere, everything sank in 

I immediately. 
• '/.'° ~ ' S°t to meet my equivalents from other stores, so we could compare notes. That was really valuable because we could 

^^ , ' / J share experiences about things like how to deal with difficult customers. 
. * ' ^ R j J f Since I've been on the course, I've trained some of my colleagues and passed on what I've learnt to them, so they're now 

î  in a much better position than I was when I started. I feel much more confident about our range of wines and spirits, which is 
good because I get a lot of regular shoppers who come to me for advice. Now I can talk about different kinds of grapes and 
the regions where they're grown. I even ended up buying the course book (The Encyclopaedia of Wine), which I can thoroughly 

I ' recommend! 

Name: Michael Dear Job: assistant provisions manager - Harlow Training: deli 

it was excellent. I learnt a lot about the different products, 
especially the cheeses. In the morning we tried about 20 
weird and wonderful types including Stilton with Guinness 
(I had double helpings of this one). The aim was to show 
us that we can offer more than just Cheddar and to 
encourage the customers to be a bit more adventurous. 
Anyway, none of us needed much lunch after that! 

In the afternoon I didn't do any meat tasting because 
I'm vegetarian. Although I know a lot about the deli range 
already, it was good to get a refresher. I'm now hoping to 
enrol at Bristol College and complete the Cheese Guild 
Certificate. At the end of the day, it was definitely worth it! 

Name: Julie Fay Job: replenishment checkout assistant • Haverhill Training: front end skills 

I 
When I first arrived at the course venue, it felt a bit 
daunting. I thought I would be the only checkout person 
there. However it turned out that I knew a lot already so it 
was really a refresher course. 

The tutors spent quite a bit of time reminding us 
about the basic rules such as when not to sell alcoholic 
drinks (to policemen in uniform, known alcoholics and 
children under 16). At the front end, we are more likely to 
face angry customers so the tutor explained how we 
should handle these sorts of situations. We were advised 
to let the customer have their say and not interrupt 
because that makes them more angry. We were told 
never to take sides but to listen carefully, acknowledge 
the complaint and find the right person to resolve the 
dispute. A lot of the course was common sense but I 
don't think there's any harm in keeping us up to date with 
how to do the job properly. 

We've been crying out for bakery 
training materials for months. The Op 
Skills training is specially geared to 
new starters in the bakery 
department or those who need to 
brush up on their existing skills. 

The training package is a mixture 
of workbook assignments and a 
video. The video is not too 
complicated and looks at how flour is 
milled, what types of bread we make 
and how they should be displayed. 
There's also a section on our range 
of French breads which are made in 
France, but baked instore. If the aim 
of the training is to get across the 
basics of the bakery operation, this 
is just the ticket. 

If you want to find out for yourself 

what Op Skills courses are all 

about, speak to your personnel 

manager straight away. 
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Name: Jenny Rome Job: senior produce assistant/ 
floral assistant - Harlow Training: produce 

I went on the first produce qourse for the Eastern region so we 
were the guinea pigs! 

To break the ice, the tutor asked each of us to say which 
fruit or veg we were most like, i said i was like an apple - crisp 
and acerbic! 

The emphasis was on how we could improve the way we 
did things. For example, we had to look at ticketing and colour 
blocking (making sure the displays were attractive) and say 
how we could do it better. We also learnt a lot about MAFF 
(Ministry of Agriculture, Rsheries and Food) regulations, most 
of which I knew. 

My only criticism is that everyone who attended the course 
had different amounts of produce experience - from total 
beginners to people like me with more than 12 years' 
experience. The course was probably more useful to a 
newcomer rather than someone like myself who already knew 
the ropes. Because of that, some staff got more out of the 
course than others. Overall, though, it really freshened up my 
skills and I hope to go on another course to improve my 
computer skills. 

meat counter assistant • Harlow Training: meat 

*This was the first time I'd done a training course like this and I really enjoyed it. 
The atmosphere was good right from the start. I expected some 'expert' to talk at 
us for the whole day, but it wasn't like that at all. The tutor had been a meat 
manager so he knew all the pitfalls and gave us some useful tips. He got the 
message across without making it dull and boring. 

The best bit was using the multi-media package to learn about different cuts 
and advice on how to answer typical customer questions. I would have liked a bit 
longer to play with the CD Rom programme, but there wasn't enough time on the 
one-day course. We also did some role playing, which I really liked because I got 
the chance to play an irate customer. I went a bit over the top and shouted at my 
colleague. I think he was a bit shocked, but it was all done in good humour and 
was a laugh. The day was definitely useful and it also made a nice change from 
being behind the meat counter all day! 



A venture that won't bring tears to your eyes! 

Nicki Baggott, senior 

buyer, root vegetables, has 

brought the Partnership in 

Produce project to a new 

dimension by initiating 

Sainsbury's first joint 

onion venture with 

Shaw's, our American 

supermarket chain. 

In order to increase the onion turnover in our superinarkets, Nicki felt the 

logical step would be to increase the variety of onions sold instore. This 

sparked off the idea to import a variety called Vidalia, often referred to as the 

'world's sweetest onion'. Our close contact with Shaw's, together with regular 

video conferencing, allowed Nicki and Robert Duxbury, technical product 

manager, scientific services division, to gather information about the sweet 

onion. They also decided that they could take the Partnership in Produce 

project one step further by including Bedfordshire Growers, a key Sainsbury's 

onion supplier, on a trip to Shaw's main supplier of Vidalias in Georgia. 

"The trip was an enormous success," said Nicki. "It was a learning 

experience, not only for ourselves and our supplier, but also for Shaw's and its 

main supplier of sweet onions." "We are pretty strong on the technical side, 

although we could learn a lot from the high-tech storage methods they use," 

explained Robert. "U was also a wonderful opportunity for our suppliers at 

Bedfordshire to meet Shaw's onion suppliers. There were so many specialised 

skills to draw from in our entire group, we couldn't stop talking. On a personal 

level, we got along really well - even when we were brainstorming," he 

laughed. 

The Vidalia was first discovered by a Georgian farmer in 1931 and is now 

Georgia's official state vegetable. It is so sweet that you can eat it raw, like an 

apple - with no burning after taste or tears. With the same natural sugar content 

of an orange and more vitamin C, more fibre and less fat than other onions, 

•Vidalia onions are healthy as well as delicious. It's also very versatile and can 

even be used to make sweet sauces. 

"We plan on importing the onions next year and we are learning all we can 

about the special packaging methods needed to transport these fragile onions 

over such a long distance," explained Nicki. And if the consumer demand in 

Georgia, which results in a harvest worth $50 million (approximately 45,200 

tonnes), is anything to go by, we would have more than one good reason to 

wish this department well in its pioneering venture. 

I 

I 

I 
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Wild about wildlife 

suppliers, Van Heyningen Brothers, 

are attracting more wildlife to their 

property. We decided to find out more. 

Van Heyningen is based in the charming 

town of Littlehampton in west Sussex 

and supplies Sainsbury's with tomatoes, 

herbs and cress. Of their 86 acres of land 

on this site, 20 acres consist of land 

which is unsuitable for farming. "We decided to put the land to good use by developing the 

indigenous wildlife already there," says Arnold Lewis, chairman at Van Heyningen. "We 

do not intend introducing any wildlife which is not native to the area. Instead we plan to 

enhance the environment to encourage habitation of existing wildlife," adds John Hall, 

regional operations manager. 

On Sainsbury's advice Van Heyningen is working closely with the Farming and 

Wildlife Advisory Group (FWAG), which is supplying them with sound advice on the 

implementation of their plan, a plan which is already in progress. They have, for example, 

set up markers on the power lines which cross one of their reservoirs to prevent birds from 

hitting the cables. "We are not only preserving our environment, but we will also make a 

valuable contribution to our community once the project is complete," says Arnold. "We 

plan to build a footpath on the land and encourage children from local schools to 

experience the local wildlife first hand. There is already a public footpath winding through 

the property, which will improve under our programme," he says. 

After a guided tour of the property it was evident why both Arnold and John are 

enthusiastic about their unique project. Their natural enjoyment of their environment is 

obvious, especially when you hear them swap anecdotes about different types of wildlife 

they have recently spotted. They have 

involved their staff by sending them 

questionnaires about the local wildlife on 

their property and they encourage staff to 

fish in the reservoirs. 

The area is certainly beautifully rustic 

with large amounts of indigenous flora 

and fauna. John says: "There is so much 

potential. We have not yet completed half 

of what we hope to achieve. However, 

this kind of project lends itself to 

working in partnership with another 

company and it's especially good to have 

Sainsbury's support." 
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STORES AT LARGE 
Y O U R A C T I V I T I E S IN T H E C O M M U N I T Y 

Tooth fairy pays a visit 

Squeeze riw-gentK^^nnyufiir right) is given a lesson in oraPI 
Louise Bep ancKher friends at the Leapfrogs Playgroup. 

fene from Sarah-

Staff at Beeston reach a high point 
On a cold and blustery day in Derbyshire, staff from 
Beeston climbed the highest point in their area to raise 
£300 for Children in Need. Their efforts were rewarded 
with the discovery that Adam, front left, has designs on 
working for JS as a baker when he is a little older. "Not 
without a little encouragement from the staff at Beeston, 
I'm sure," says Wendy Marson, office clerk at Beeston. 

Jenny Sumner, store 
manager, at Water Lane, 
Wellingborough recently 
came to the rescue of her 
local Leapfrogs Playgroup. 
"They were holding a Health 
and Personal Hygiene week 
and they wondered if we 
could help," explained 
Jenny. "I got in touch with 
Zowie Spencer from the 
Dental Buying Department 
at Blackfriars and she was 
able to supply 40 JS tooth
brushes and 40 tubes of 
TOPS toothpaste for all the 
kids." Jenny went along to 
give the delighted children 
their gifts and they were 
naturally all smiles. 

Newcastle eagles fly into Whitley Bay 

adida 
' Whitley Bay 
manager, Alan 

Gilbert (far left) 
and district 

manager, Peter 
«ing are joined by 
•:he stars from the 

-Newcastle Eagles. 

Newcastle's only professional 
basketball team, the Newcastle 
Eagles, helped celebrate the 
completion of Whitley Bay's 
extension and refurbishment. To 
mark the occasion, assistant 
coach Colin Kirkham asked 
players Chris Fite, Anthony 'Juice' 
Joseph and 6ft 7 inch Jon Paul 
Heron to help cut the cake. 

Store manager Alan Gilbert 
was delighted that the Eagles 
could take time out to join in the 
celebrations: "After six months of 
intensive work, we can now offer 
a better service to customers," 
he told the Journal. There is now 
a new butcher's, a fishmonger; 
and more than 100 new red 
wines and 150 new chocolate 
lines on offer. 

„ J.SAINSBURY ^ r ^ 
Past ^ Prese 
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Their very own Sainsbury's 
Sainsbury's has won the 
loyal support of Whinney 
Banks primary school 
children following their 
visit to the Mlddlesbor-
ough store. In fact, they 
were so enthusiastic after 
their trip that they set up 
their own mini 
Sainsbury's. "It's in 
constant use and proving 

to be a great success -
just like the store visits," 
says Angela Rees, class 
teacher at Whinney 
Banks. "The children 
have just completed a 
review of their school 
year and voted 
Sainsbury's as the 
highlight of the year!" 
she says. 

An enthusiastic team from 
Thanet store took part in 
the local Broadstairs 
Water Gala to raise funds 
for local charities. The 
store was the only large 
supermarket participating 
in the event and, much to 
the delight of the team 
members, they were 
asked to carry the Jolly 
Roger. They took their 
pirate status very 
seriously and decided that 
they were not subject to 
any of the rules governing 
the other entries. "Our 
team needed no 
encouragement and were 
soon firing 'missiles' at all 
the other competitors 
which certainly livened up 

Thanet pirates rule the seas 

the event," says Nick 
Barth, baker at Thanet 
and organiser of the gala 
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Full ski ahead 
Management at 
Whitstable found the 
perfect opportunity to 
promote their store when 
their iocal newspaper 
sought sponsorship for 
the European Water-Ski 
Cup Race which was heid 
in the bay. Although the 
store was supported by 
the South Eastern 
regional area, the bulk of 
the £5,000 donated for 
the event was raised by 
Whitstable staff who were 
rewarded by being allowed 
to display a ski-boat 
outside their store. 

According to store 
manager, Mike Bantim, 
the day proved to be a 
successful advertising 
venture: "The area was 
flooded with people, quite 
a few of whom were 
wearing Sainsbury's 
T-shirts! We had loads of 
Sainsbury's balloons and 

had a Reward Card 
registration table set up 
as well." We asked Mike 
whether any of his staff at 
the store participated, 
"We're not that skilled, 
I'm afraid," he laughed, 
"but I did get a free ride in 
the boat!" 

cycles her way to freedom 

Not just fun and 
games 
Arnold's Euro '96 Day 
proved to be loads of fun 
for customers and staff 
alike with activities such 
as tug-of-war and face 
painting, and the store 
raised a whopping 
£715.58 into the bargain. 
Clive Barr, senior deputy 
fresh foods and Dan 
BastlanI, deputy manager 
dry goods, presented the 
cheque to Nottingham's 
Neonatal Service Trust 
which provides funds for 
post natal care. 

uiTi Purlcy lO Paris 

For ten year old Emma 
Turner, receiving her first 
tricycle was a special 
treat. Emma suffers from a 
rare skin condition which 
means that her skin is 
constantly blistering. Until 
now she has had to be 
pushed around in a 
wheelchair. But Emma has 
now received her very own 
specially adapted tricycle, 
thanks to fund raising by 
many Basingstoke 

companies, including our 
own Kempshott store, 
which raised £300 
towards the total value of 
the tricycle. Emma and her 
family are regular 
customers at our store 
and we were pleased to 
donate the money for the 
tricycle through our Penny 
Back scheme," says 
Maureen Dowsett, 
checkout replenishment 
assistant. 

Purley Way recently found 
a novel way of raising 
funds for its district's 
charity venture called 
Target Tadworth. Fourteen 
stores in the district are 
currently raising funds for 
the Children's Trust in 
Surrey, which caters for 
children with profound 
disabilities. The branch 
did its bit by arranging a 
'Purley to Paris' cycle ride, 
a fun event which 
spanned three days and 
involved both staff and 
customers trudging away 

on an exercise bicycle to 
pedal the total mileage 
from Purley Way to Paris. 
Staff at the store very 
cannily placed the fund 
raising stand and bicycle 
next to the trolleys. In 
this way, customers who 
returned their trolleys 
would donate the pound 
they received from their 
trolleys to the charity. 
Purley Way raised an 
impressive £750, £250 
more than its original 
target. 
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ICHECK THIS OUT 

Matthew finds a pot of gold 
Matthew Webster, a customer 
from West Molesey, was the first 
lucky winner to find 'gold' in a pot 
of Onken Dairy's Frufoo Fromage 
Frais, winning a trip to Florida for 
himself and his family. IVIatthew 
picked up his prize, which includes 
a visit to Disney World, at the 
Cobham branch where he had 
bought the Frufoo. The Onkenite 
Gold Rush, a promotion on Frufoo 
Fromage Frais, ran until the end of 
August, providing customers with 
either a valuable Onkenite 
'nugget' or an original Frufoo 
character. Nugget discoverers can 
claim a prize, with the colour of 
the nugget determining the value. 

Writing his way to fame? 

Do Sainsbury's trolleys fly? 

Anne Doble, district training 
officer in IVIr Elkin's district, was 
more than a little surprised when 
she found this Sainsbury's trolley 
stranded in Helsinki, Finland. 

While waiting for her Bon Jovi 
concert to begin her friend 
donned a Sainsbury's T-Shirt and 
posed for a photograph with the 
mysterious trolley. 

A bridge too far! 
The technical migration and testing team, part of 
the logistics division at Blackfriars, had a team 
building day with a difference. They decided that 
a challenge was what they all needed to get 
their team spirit bubbling. And what a challenge 
it turned out to be! The team enjoyed an action-
packed day in Marston Woods in Kent. They not 
only managed to tackle an assault course, but 
also indulged in other activities such as Honda 
bike racing. "It was a brilliant day out which 
everyone enjoyed," said action woman, Karen 
Mclver. 

Mark Cassell, bread and cake 
assistant at Tonbridge, is in the 
process of making a literary 
debut in the next edition of New 
Voices Anthology 11. IVIark has 
been writing short stories and 

poetry for almost six years, ever 
since his English teacher at 
school gave him some strong 
encouragement, or as Mark says, 
"a hard kick...". He then 
promptly produced a werewolf 
story for his GCSEs which 
surprised even his teacher. Her 
initial reaction being that IVIark 
had indulged in plagiarism! After 
being convinced of its 
authenticity, she read his story 
out loud to the entire class. 
Needless to say, Mark received 

an 'A' for the story. After years of 
writing horror, fantasy, sci-fi 
stories and dark poetry, Mark 
decided, with encouragement from 
his family, to submit one of his 
stories to some publishers. "The 
first publishers I sent anything off 
to, wrote back informing me that 
they wanted it for the forthcoming 
Anthology 11," says Mark, who 
now stands a chance of having his 
own self-titled collection of short 
stories. 
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Durham benefits from 
international experience 
Durham recently welcomed 
two new members of staff 
who have both gained 
invaluable experience in 
the overseas market. Mark 
Edmunds who joined 
Durham as the branch 
manager, had previously 
completed seven years at 
Park 'n' Shop in Hong 
Kong. Bryan Schneider 
also joined JS in July as a 
fresh food deputy 
manager, following a year 
with the Sears Group. 
Bryan also spent 10 years 
with Game Discount World 
in South Africa. Says 
Eileen Bewley, personnel 
manager at Durham, "Staff 
have taken advantage of 
the knowledge and 

experience that Mark and 
Bryan bring to the company 
and this has resulted in 
the sharing of best 
practice of a global 
nature." 

Durham's karate kid 

When your girlfriend's 
father asks you to go 
fishing with him you say 
yes, naturally. When he 
decides to cancel you 
might go ahead anyway. 
But would you decide to go 
shark fishing instead? 
When Mark Griffiths, 
trainee manager at 
Tottenham, found himself 
in the above circumstan
ces he did just that. The 
Journal asked IVlark what 
made him decide to go 
shark fishing. "Well it was 
the biggest fish around," 
he says. "They were 
definitely heavier than 
carp, it nearly pulled me 
over the side of the boat!" 
That did not deter IVlark 
though, he went on to 
catch two more sharks off 
the coast of Newquay in 
Cornwall on his first 
'sharking' adventure. 

Paul Bandeira, provisions 
manager at Durham, Is 
putting his karate skills 
to the best possible use 
atJS. 

Paul (in the centre of 
the photograph), a third 
dan in Tang Soo Do, 
(Korean karate) is 
currently organising self-
defence classes for 
branch staff. The classes 
will be held at the local 
sports centre. 

Tammy tucks in 
Tammy the chipmunk gave Sainsbury's the thumbs up 
after sampling some Sainsbury's bread belonging to her 
owner Salisbury Sabre clerk Karen Robert. Karen decided 
that the moment could not go unrecorded and caught little 
Tammy in the middle of a binge. 

Trainees scale 
new lieights 
A group of retail 
trainees recently spent 
three days jumping off 
cliffs, climbing up rock 
faces and getting 
thoroughly soaked in an 
icy cold river. The 
exercise was part of the 
personal development 
section of an intensive 
course designed to give 
the eight trainees, aged 
between 17 and 20, a 
thorough grounding in 
all aspects of the retail 
business. The course 
included staff from 
Torquay, Truro and 
Exeter while Karen 
Teague of Piymouth 
City Centre store and 
Steve Edwards of 
Marsh Miiis walked 
away with awards 
presented by their 
district manger, Ian 
Elkins. 

Aaaaaaaali... 
it just goes to show what 
surprises you can find in a 
Sainsbury's shopping 
basket! Customer Harry 
Rosenberg took this 
photograph of his grandson 
after the little boy had found 
a comfortable seat. 
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Sainsbury's has introduced four exciting new microwavable wafer tliin meats which can 
be eaten hot or cold and make perfect sandwich or French bread fillers. The four 
varieties are: Pastrami, dry cured beef, coated with a New York style spice mix of 
peppers, coriander and paprika; Honey Roast Ham, made from dry cured pork leg and 
honey roasted; Salt Beef, dry cured silversides of beef; and Smoked Ham, made from 
cuts of dry cured pork leg and smoked over oak chipplngs. None of the meats contains 
any added water. Normally £1.49, the Introductory price until 19 October is 99p. 
AVAILABLE IN 157 STORES. 

SAiNSBURY'S 

French selection 
Sainsbury's French Connoisseur 
Selection, priced £9.99, is a giant 
box containing a delicious 
assortment of milk and plain 
chocolates and truffles, 
all hand finished. As 
well as such delights as 
blood orange truffles and 
framboisines (dark and 
white chocolate with a real 
raspberry centre), the box 
contains a print of a Paris scene 
by artist Samuel Burnett. There Is 
a selection of prints available, 
which can be ordered at £9.99 
each. 
AvAiwBLE IN 296 STORES. 

Quick and Easy 
Fish 

Antony Worraii Thompdon 

I:'I 

Chocs away 
Have you ever dreamt of having pencils that taste 
delicious when you chew them? Well Sainsbury's have 
just the thing! Contained in the brightly coloured tins 
are two pencils, a ruler, a pencil sharpener and an 
eraser, all made entirely of milk chocolate. When these 
have been eaten, the tin can be used as a case for 
real pencils. They are priced at £2.99 each. 
AVAILABLE IN ALL STORES. 
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SAIMSBURV; 

Turn over a 
new leaf 
Curry leaves are used in 
Indian and soutli Asian 
cooking to give flavour to 
dishes sucli as Madras 
curries. In fact these leaves 
would have been used 
before the Invention of the 
more familiar curry powder. 
Initially the curry leaves will 
form part of the JS ethnic 
range, priced 99p. AVAILABLE 

IN 28 STORES. 

The heat 
is on 

miEspm' 

HOT W W W C' 

:=^fe 

4' 

The hottest new product In 
the produce department is 
the Mixed Chillies pack, 
containing red, green and 
orange bird eye and 
Cayenne chillies with a 
recipe for 
Mexican chilli 
beef with 
tortilla chips on the 
reverse of the label. These 
chillies are so hot, you're advised 
to wear gloves when handling 
them! The Mixed Chillies 
are priced at 99p, for a 
50g pack. 
AVAILABLE IN 54 STORES. 

/ 

Rice and easy 
Two new cookbooks from 

Salnsbury's Quick and Easy series 
hit the shelves this month. Rice and 
Risottos by Wendy Godfrey takes the 

reader through all the 
different types of rice available - from 
pudding rice to rice noodles and gives 
a step-by-step guide to making perfect 

risottos. It would make the perfect 
Christmas stocking filler. 

AVAILABLE IN MOST STORES. 

Something fishy 
Top chef and restaurateur Antony Worrall 
Thompson, makes his Sainsbury's book 

debut with Quick and Easy Hsh. The 
chapters are short and include a 

mouthwatering photo of the finished recipe 
on each page. For those unsure about how to 

prepare certain types of fish there is hassle-free advice on cooking and 
preparation - even If preparation Is an explanation to the local fishmonger! 

Both books cost £1.95 each. AVAILABLE IN MOST STORES. 

The Journal's great New Lines giveaway 
If you would like to sample some of our new products simply cross the box next 
to your first choice and send the coupon to the JS Journal October Giveaway, 
9th floor, Drury House, Stamford Street. The first coupons drawn from a hat will 
receive a free sample. Closing date is 11 November. 

I I Chocolate pencil tin I I Quick and easy Fish cookbook 

I I Rice and Risottos cookbook I I Connoisseur selection 

Name 

Job title 

Work location 
I 
I 
I Contact tel. no, 

I 
I 

Chicken to go, 

For a delicious 
takeaway style 

V dish consisting of 
skinless chicken 
drumsticks and 

thighs with a spicy fried coating, look no further than Southern 
Fried Chicken & Fries. The dish Is designed for convenience, and 
can be oven baked in 20 minutes. Also available Is Chicken Steak 
& Chips, formed from pieces of chicken and covered in crispy 
breadcrumbs. Chicken Steak 
& Chips Is priced at £1.15, 
and Southern Fried Chicken 
& Fries at £3.79. AVAILABLE IN 

120 STORES. 

It's a dog's life! 
Honey Crunch Hound is a 

honey flavoured, dog 
shaped crunchy biscuit 

aimed at children. The 
Hound is decorated 

instore, and costs 39p. 
AVAILABLE IN ALL STORES. 
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Come ski with us - come sici witl^ Equity 
Get your skis on because the SSA is offering some excellent discounts on winter • ^ ^ 
ski holidays. Once again, we have teamed up with Equity Total Ski which 
specialises in offering exciting and varied ski packages to over 26 resorts in Italy, 
France, Austria and the USA. This year there is a new Stansted flight programme 
to Verona. All SSA members can get a 10 per cent reduction off all Equity Total 
Ski brochure prices. 

Check out what's included: 

o in 

^ 3 
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• Weekend return flights 
• Overseas transfers 
• Lift pass 
• Free ski tuition ( 6 x 2 hours) 
• Fully comprehensive insurance 
• Half board or self-catering ', ' * 

accommodation , 
• Ski equipment hire (Skis, boots ' • 

and poles) 
• Reductions are available for ski 

services NOT required 

Here are some resort details to whet your 
appetites: 

ITALY 
Monte Campione - top hotel with swimming 
y^, pool and doorstep skiing 

Soauze d'Oulx - great for apres ski, 
• this is part of the biggest 

jehalfofoor , , , . „ ,,, , , . 
^. . , ^̂  Milky Way ski area 

: of joining the 
lembership card Altipiani Folgaria - traditional 

,1 ski resort, a short hop from 
the airport 

SSA 
' ated on behalf of our 

i. Details of Joining the 
'and the new membership card 
available from your personnel, 
ger. A list of SSA offers is 
available on e-mail under 
lulletin boards'. Texas SSA 

s are now able to t 
e advertised offers. 

FRANCE 
Les Deux Alpes - brilliant 

sed offers. hotel in the perfect location 
a Val Cenis - great hotel, 

with pool in a traditional 
French village 

Montgenevre • a very popular resort with 
great apres ski. 

AUSTRIA 
Mayrhofen - Equity's only chalet hotel where 
the ski area is big and the dinner wine is free 

If you would like to know any more about 
these resorts or any others, call Equity direct 
on 01273 299299 and they will send you a 
brochure. 

SKI FOR FREE 
1 

ill 
n i l 
111! 

You can win a fabulous 8-day skiing lioliday for two in tlie Italian 
Dolomites by answering the following simple questions: 

1 . In which country would you find the resort of Folgarida? (tick 
correct answer) 

a) Italy • b) China E H c) France • 

2. Where is Equity's only chalet? (tick correct answer) 
a) Brighton • b) Mayrhofen • c) Belfast • 

3. In no more than 20 words, tell us what makes skiing with 
Equity Total Ski so special: 

ti 

iifi 

Full name: 

Work location: 

Home address: 

Contact telephone no: 

26 

• t * ^ . . 

Firework fun at 
Alton Towers 

Roll up, roll up and enjoy all the fun of the 
theme park and witness one of the best 
f irework displays in the country. SSA 
members can visit either as a group from 
a branch or as individuals. For just £9.50 
per person (adul t /chi ld/senior citizen) 
this price is exclusive to SSA members. A 
great offer for all the family, you can enjoy 
all the thrills and spills of the theme park 
and marvel at the musical f i rework 
extravaganza over the lake. Order forms 
are available from the SSA representative 
in your store or from the central SSA office 
at Blackfriars. 

Please no te : smal ler at tendances 
expected 26/27 October and 1 November 
1996. 
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Once again a great hotel location, with special tariffs for SSA members: 

Set in spectacular scenery, the Craiglands Hotel retains many of the original features which 
made it one of the country's leading hotels during the Victorian era. Built on the site of a 

natural spring, this luxury hotel 
combines modern comforts with 
a warm and friendly welcome. 
Privately owned, the traditional 
values of hospitality hold strong, 
with the emphasis on courtesy 
and good service. 

This magnificent Victorian 
hotel lies on the edge of the 
famous llkley Moor, but only five 
minutes walk from the attractive 
market town centre with its tree-
lined boulevards and elegant 
shops. 

^MR^mTir 
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COIVI PETITION Z • 
W I N A T W O - N I G H T S T A Y 
A T C R A I G L A N D S 
Simply answer the following Yorkshire inspired 
questions and you and your partner could win two 
nights at the Craiglands Hotel (double/twin bedded 
room), with dinner and ful l English breakfast 
included). 

Which famous 19th century family of writers lived in 
Haworth? 

Which popular TV series is filmed in the picturesque 
village of Esholt? 

What colour is the Rose of Yorkshire? 

Full name: 

Work location: 

Contact telephone no: 

Send your entry to the central SSA office, 7th Floor, Drury House, 
Stamford Street, London SE l 9LL. The closing date is 30 October 
1996. Photocopies are acceptable. Only one entry per person 
please. 

PRICES: 
£ 4 5 per person per night, 
sharing a double/twin bedded 
room with evening dinner (table 
d 'ho te) , and ful l English 
breakfast. 

£50 per person per night for a 
single room with evening dinner 
(table d'hote) and full English 
breakfast. 

These prices remain valid until 
3 1 March, 1997 and include 
VAT. The minimum stay require
ment is one night which can be 
any day of the week (subject to 
availability). 

For further details or to book, 
call 01943 4 3 0 0 0 1 / 6 0 7 6 7 6 , 
quot ing the reference CRA/ 
SSA/1 . 
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RICHARD HART, senior 
produce assistant Fairfield 
Park, and DONNA PERKINS, 
petrol assistant were married 
on 13 July at Bedford register 
office. Although they didn't go 
away for a honeymoon. 
Richard and Donna celebrated 
with two weeks off work. 

LONG SERVICE 
Employees who have 

completed 25 years' service: 

PAUL AINGER, store manager, 

Apsley Mills; STEVE BROWN, 
reception manager, Kimberly; 

JOE BYRNE, shift production 

manager, Blackfriars; PAT 
CASTALDI, senior checkout 

assistant, Hoddesdon; PHIL 
CORNES, perishable 

warehouseman, Buntingford 

depot; SHEILA DOVE, checkout 

replenishment assistant. Burton 

on Trent; LORNA DOUGLAS, 
administration manager, 

Marshall Lake; MICK 
HAMBLETON, driver, 

Buntingford depot; DOUG 
INGREY, warehouse supervisor, 

Buntingford depot; MAUREEN 
JAMIESON, checkout 

replenishment assistant, 

Northfield; JOE KOTECHA, 
provisions manager, Golders 

Green; GEORGE LEE, logistics 

controller, Blackfriars; BRIAN 
LUCAS, store manager, Belgrave 

Road; BOB NELSON, senior 

merchandiser, Blackfriars; 

KEITH MARDELL, perishable 

warehouse, Buntingford depot; 

JOYCE PARAMOR. assistant 

manager customer service, 

Springfield; ANNE ROWE, 
department manager, Hitchin; 

BETTY WESTCOTT, BWS 

replenishment assistant, 

Camberly, TERRY WHITEAKER, 
store manager, llford; PETER 
WILCOCK, store format 

manager, Blackfriars; ANGELA 
WILSON, food safety 

technologist, Blackfriars. 

RETIREMENTS 
Length of service appears in 
brackets. 

HEIDI ALTHAM, night display 

assistant. Low Hall, Chingford 

(12yrs). EDNA AMES, 
reductions controller, Hitchin, 

(23yrs). MAJORIE ANDREWS, 
grocery replenishment assistant, 

Whitley Bay {25yrs). SHEIU 

PEOPLE 
AUGARDE, general office clerk, 

Kingston (17 yrs). RALPH 
AUSTIN, warehousekeeper, 

Basingstoke depot (32yrs). JUNE 
BAILEY, checkout/replenish

ment assistant. Maidstone (18 

yrs). COLIN BARTHOLOMEW. 
fresh foods replenishment 

assistant. St Clares (5yrs). 

ALBERT BARTLETT, depot 

accountant, Basingstoke depot, 

(40yrs). PATRICIA BENNETT. 
packer. Worthing (16 yrs). JOE 
BEVIS, warehousekeeper, 

Basingstoke depot (25yrs). 

IRENE BLACKBURN, BWS 

replenishment, Woodhall Farm, 

(14 yrs). BRIAN BLACKMORE, 
fish assistant, Exebridge (5yrs). 

JACK BLIGH, team leader. 

Basingstoke depot (32yrs). 

MARION BOYDEN. checkout/ 

replenishment assistant. Milton 

Keynes (lyr). ELIZABETH 
BROADWOOD. checkout/ 

replenishment assistant, Pinner 

(9yrs). JILLIAN BUTCHER. 
restaurant assistant. Queen's 

Road (7yrs). JANE CADOGAN, 
kiosk assistant. Stanway (7yrs). 

GLADYS CARSLEY, petrol 

station assistant, Bamber Bridge 

(7yrs). MAVIS CLARKE, 
assistant manager customer 

services, Wilmslow, (15yrs). 

JEAN CLOTHIER, grocery 

assistant, Shirley, (21yrs). 

THERESA COLEMAN, butcher, 

Dunstable (12yrs). DOREEN 
COLLINS, checkout/replenish

ment assistant, Solihull (17 yrs). 

LESLIE CRABB. BWS assistant. 

Dulwlch (4yrs). DOREEN 
CROWLEY, evening display 

assistant, Lewisham (lyr). 

OLIVE DARKIN, checkout/ 

replenishment assistant, Bury St 

Edmunds (9yrs). EILEEN 
DAVIES. general office clerk, 

Burpham (7yrs). PHYLLIS 
DAVIS, packer, Newbury (16 

yrs). JERRY DAWE, trolley 

collector. South Woodford (Syrs). 

DERICK DEAR, non perishable 

warehouseman. Hoddesdon 

depot. (28yrs). KEITH DOLTON. 
clerk, Basingstoke depot 

(29yrs). HERBERT DOW, senior 

manager, special projects 

(23 yrs). PATRICIA EDWARDS, 
checkout/replenishment 

assistant, Bletchley (2yrs). 

GLADYS FAIRES. checkout/ 

replenishment assistant. East 

Ham, (25yrs). MAUREEN 
FARMER, fresh foods 

replenishment assistant. 

Watford (13yrs). PAT FORD, 
cash office clerk, Camberley 

(25yrs). MARGARET FORREST. 
checkout/replenishment 

assistant, Lancaster ( l ly rs) . 

EILEEN FOX, packer, Crawley 

( l ly rs) . INGRID FREEMAN. 
checkout/replenishment 

assistant, Woking (17 yrs). 

JEFERY GALE, senior warehouse 

assistant. Chippenham (16 yrs). 

BRIAN GAME, non perishable 

warehouseman, Hoddesdon 

depot (19yrs). PAMELA 
GILBERT, coffee shop 

assistant, Tamworth (6yrs). 

JUNE GILROY, checkout 

assistant. South Street 

Farnham, (26yrs). JOAN 
GOODWIN, checkout/ 

replenishment assistant, 

Bramingham Park (2yrs). 

VADNETTA GRIFFITHS, cook. 

Dalston (9yrs). JOHN HAMER, 
checkout/replenishment 

assistant, Hereford (4yrs). 

JOAN HARKINS, checkout/ 

replenishment assistant, 

Thorley (4yrs). JOE HATHAWAY, 
warehousekeeper, Basingstoke 

depot (22yrs). JEAN HAWKINS. 
checkout/replenishment 

assistant. Horsham (lyr). 

EILEEN HEFT, evening display 

assistant. Whitley Bay (27yrs). 

RON HOLT, warehousekeeper. 

Basingstoke depot (28yrs). IRIS 
HOUSTON, deli counter 

assistant, Tottenham ( l ly rs ) . 

MARY HUMPHREY, checkout/ 

replenishment. Banbury (Syrs). 

JUNE HUTCHINGS. checkout/ 

replenishment assistant. 

Dulwich (4yrs). SYLVIA 
JENKINS, provisions 

replenishment assistant. 

Thomhill (9yrs). DOREEN 
JONES, frozen food replenish

ment assistant, Chislehurst, 

(21yrs). YVONNE JORDON, cash 

office clerk, Leamington (4yrs). 

JULIE JUDGE, fresh foods 

replenishment assistant, 

Stratford (18 yrs). ANITA KARN, 
night display assistant, Redhill 

(Syrs). DAVID KEIR, stock audit 

clerk, Hoddesdon depot (26yrs). 

DORIS KING, packer, Enfield, 

(23yrs). ELIZABETH KING. 
checkout/replenishment 

assistant. Uxbridge (13yrs) . 

MARGARET LEE. meat 

preparation assistant. Solihull, 

(20yrs). ELIZABETH LILLY-
WHITE, checkout replenishment 

assistant, Chichester, (19yrs). 

HARRY LINGER, trolley 

collector. Hoddesdon (Syrs). 

SHEILA LUCAS, checkout 

assistant, Alperton (lOyrs). ANN 
MARTIN, checkout/replenish

ment assistant, Chiswick (Syrs). 

JESSE MUSTOE, returns 

operative, Hoddesdon depot, 

( l l y rs ) . ANNIE NEWMAN. 
checkout/replenishment 

assistant. Lewes Road ( l l y rs ) . 

DEREK OLDHAM, trolley 

collector. Coventry (Syrs). 

LOUISE PARAGREEN. customer 

service assistant. Haywards 

Heath. (16yrs). ALFRED PERCY, 
baker, Wakefield (7yrs). 

EDELWEISS PONNUKONE. 
departmental director's 

secretary. Blackfriars (23yrs). 

JUNE QUINEY. senior checkout 

5 0 YEARS OF SERVICE 

Pictured (l-r) Chairman David Sainsbury, Susie Sainsbury, 
Derek Dittman, Gill Dittman. 
DEREK DITTMAN. site electrician at Hoddesdon depot, 

recently completed 50 years service with JS and, along with 

his wife Gill, was treated to lunch with the chairman and his 

wife, Susie, at Stamford House. Derek still has nine months 

to go before retiring, but already has plans. He told the 

Journal: "I'l l do all the things I haven't had time for. I'd like to 

learn to cook, and maybe try painting watercolours." 

assistant, llford (22yrs). 

STEPHEN REID. van driver, 

Kidlington (14 yrs). JOYCE 
RICHARDS, checkout/replenish

ment assistant. Shirley. (21yrs). 

JEAN ROBINSON, checkout/ 

replenishment assistant, 

Aylesbury (9yrs). SHEILA 
ROONEY. senior checkout 

assistant. Brentwood (7yrs). 

GORDON ROPER, dhver, Charlton 

depot, (43yrs). SHEILA RENDELL, 
checkout/replenishment 

assistant, Maidstone (14 yrs). 

FRED SCALES, assistant meat 

manager. Tunbridge Wells 

(39yrs). SHIRLEY SCOTT. 
checkout/replenishment 

assistant. Crystal Palace (12yrs). 

BETTY SEAGER. checkout/ 

replenishment assistant. 

Kingsheath ( l l y rs ) . JOHN SHAW. 
technical manager, Blackfriars 

( l l y rs ) . NICOLE SHIPMAN. 
checkout replenishment 

assistant. Bishop's Stortford 

(22yrs). PATRICIA SHORT, senior 

checkout assistant. Burpham 

(9yrs). ROBERT SIMMONS, ex 

Purley Way store manager 

(40yrs). PHYLLIS SMITH, fresh 

foods replenishment assistant, 

Beeston (16 yrs). JOAN STEELE, 
frozen foods assistant, 

Kempston (16 yrs). NORMA 
STRIDE, bakery counter 

assistant, Perton (15 yrs). 

FREDA STUART, returns operat

ive, Hoddesdon depot (17yrs). 

GEORGE SWALLOW, senior 

manager, payroll and cashiers 

south eastern regional office 

(16yrs). ELIZABETH TALL. 
confectioner. Southend (15 yrs). 

GILLIAN TAYLOR, checkout 

replenishment assistant, Bristol 

(25yrs). JUNE TAYLOR. 
restaurant assistant. Leather-

head (13yrs). MICHAEL 
THOMAS, BWS replenishment 

assistant. Cobham (4yrs). 

LILLIAN THOMPSON, cash office 

clerk. Whitley Bay (Syrs). 

BERNARD TOWNSEND, senior 

warehouse assistant, Hornchurch 

(13yrs). JOHN TRENDALL, 

senior store manager, Edgware 

(40yrs). JEAN TURNER, cash 

office clerk, Basingstoke 

Homebase, (13yrs). MAURA 
WALSH, checkout /replenish

ment assistant, Debden, 

(27yrs). MARGARET WAYNE. 
cash office clerk. Chertsey 

(6yrs). BETTY WELSH, fresh 

foods assistant, Luton (28yrs). 

IRIS WHITE, checkout/ 

replenishment assistant, 

Bitterne (18 yrs). GLENYS 
WILES, checkout replenishment 

assistant, Chatham, (33yrs). 

CIENLYS WILLIAMS, checkout/ 

replenishment assistant, 

Stafford (16 yrs). PATRICIA 
WOOD, checkout replenishment 

assistant. Nuneaton (16 years). 

OBITUARY 
Length of sen/Ice appears in 

brackets. 

JOHN CLARKE. 4 1 . assistant 

meat manager at Springfield 

died after a short illness on 6 

August (Syrs). BERYL BROWN, 
54. customer service assistant 

at Hampton Park, died suddenly 

on 15 September (9yrs). 

MESSAGES 
Whitley Bay staff would like to 

thank MARJORIE ANDREWS 
and EILEEN HEFT, colleagues 

at the branch for 25 years, for 

all their help. 

Goodbye from staff at 

Tunbridge Wells to FRED 
SCALES, assistant meat 

manager who has retired after 

39 years. 

APOLOGY 

In the long service section of 

the July issue we incorrectly 

listed MAY MELTON. 
replenishment assistant 

Tottenham, as Mary Molton . 

We apologise for the error. 
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THE TIMES THEY WERE A C H A N G I N ' 

.,,#«**^ 

.-• / , 

1967/8 - a time when flower 

power was at its height and 

space travel was becoming a 

reality and when Sainsbury's 

was experimenting with new 

computers... 

D
n 1967 the summer of love was in 
full swing. The Beatles were top of 
the charts with All You Need is 
Love, and Scott McKenzie had a 
huge hit with Saw Francisco. 

Across the nation there was a sense that 
anything and everything was possible. 
Change was in the air - especially at the 
BBC where radio programmes were 
reorganised into Radios One, Two, Three 
and Four. 

During the sixties people weren't only 
interested in terrestrial matters like pop 
music and fashion. There was a universal 
interest in the Universe! Today we may get 
excited about the alleged discovery of life 
on Mars, but back in the sixties the final 
frontier was about to be conquered. Venus, 
found her planet being visited in 1967 by the 
Russians when their unmanned spacecraft, 
Venus IV, made a successful soft landing. 
The following year, the three US astronauts 
in Apollo 8 journeyed 240,000 miles to the 
moon and returned safely after completing 
10 lunar orbits. The foundation was being 
laid for the historic moment in 1969 when 
man would eventually set foot upon the 
moon. 

While most people watched space travel 
in awe, back on earth the growth of package 
tours meant greater numbers of people could 
afford holidays abroad. The JS Journal, for 
example, offered members information 
about travelling to far flung places like 
Tuscany, North Africa and Istanbul. These 
articles were written in the style of a 
personal diary - interesting and informative. 
The SSA was also getting into the holiday 
mood and provided its first holiday during 
1967 - a weekend at the Pontins holiday 
camp in Weymouth. Around 200 SSA 
members took part in the resulting 
"jamboree of dancing, drinking and bingo". 

We may be in the midst of a lively 
debate about the single currency today, but 
29 years ago, we were also facing 
discussions about money changes - this time 
to the change in our pockets. Our hard 

earned money was about to be transformed 
forever with the passing of the Decimal 
Currency Act in 1967. The days of the old 
pounds, shillings and pence were 
numbered as 1971 was the date agreed for 
the introduction of decimal currency. 

JS was also looking at ways to take 
advantage of the latest technology. Mr B T 
Ramm, the JS director for the sales office 
and our computers, told the British 
Association for the Advancement of 
Science about our plans to use 
computerised methods for buying goods at 
the till. At the time, one suggestion was to 
hand over punched tickets for each item, 
and then have the orders assembled behind 
the scenes. We were already experimenting 
with modem devices. At our new branch in 
Bognor Regis we introduced the first bank 
of 'power-operated checkouts' - the 
conveyor belts we all take for granted 
today. 

It wasn't just the stores which were 
becoming computerised. In November 
1968 we unveiled a new computer at 
Stamford House which had the grand title 
of ICL 1906E. This was to replace the 
three we already had. This giant machine 
was kept in a 4,000 sq ft office - the same 
area that would class it as a supermarket 
today. It was expected to improve the 
stock control of non-perishables by a factor 
of 10, reducing the processing time from 
40 hours to just four. This seemed like an 
incredible invention at the time, but now 
the latest Pentium Pro computer could 
complete the same task in seconds, while 

taking up only a comer of your desk. 
The JS Journal was always keen to tell 

readers about new technology as well as the 
development of new products. For example, 
there was an article about the production of 

The JS Mobile Recruiting Unit, as used in 1967, 
visited residential areas for would-be recruits to 
Sainsbury's. The only problem was finding 
somewhere to park the 30 ft caravan. Pubs often 
proved helpful with parking space, as the 
recruiting hours didn't interfere with pub trading 
hours. Inside there was a waiting room as well as 
an interview room. 

^ 'NSBUP' 
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an important (some might say most 
important) plant cell - yeast. In this article, 
like many others, we followed the 
production process from the microscopic cell 
right through to the packaging of the thick 
product in jars. The Journal also included an 
interesting article about the versatility of 
herbs, which were becoming increasingly 
popular. The Journal offered readers some 
sound advice: "If you want to keep your 
teeth white, just mb them with sage leaves". 
(We suspect that this advice may have 
resulted in many JS employees arriving at 
work with green teeth!) 

As the financial year of 1968 drew to a 
close, the future for Sainsbury's looked 
bright. We had opened 99 self-service stores 
and were looking forward to opening our 
100th branch in our 100th year of service. 

Herbs - a new exotic addition to the JS range. 
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ICHECK THIS OUT 

M a t t h e w fuy^^^ 
Matthew Webster, a customer 
from West Moiesey, was the first 
lucky winner to find 'gold' in a pot 
of Onken Dairy's Frufoo Fromage 
Frais, winning a trip to Florida for 
himself and his family. Matthew 
picked up his prize, which includes 
a visit to Disney World, at the 
Cobham branch where he had 
bought the Frufoo. The Onkenite 
Gold Rush, a promotion on Frufoo 
Fromage Frais, ran until the end of 
August, providing customers with 
either a valuable Onkenite 
'nugget' or an original Frufoo 
character. Nugget discoverers can 
claim a prize, with the colour of 
the nugget determining the value. 

Oi 

MMM Idi^ifiti ff@i 
Anne Doble, district training 
officer in Mr Elkin's district, was 
more than a little surprised when 
she found this Sainsbury's trolley 
stranded in Helsinki, Rnland. 

While waiting for her Bon Jovi 
concert to begin her friend 
donned a Sainsbury's T-Shirt and 
posed for a photograph with the 
mysterious trolley. 

A bridge too far! 
The technical migration and testing team, part of 
the logistics division at Blackfriars, had a team 
building day with a difference. They decided that 
a challenge was what they all needed to get 
their team spirit bubbling. And what a challenge 
it turned out to be! The team enjoyed an action-
packed day in iVlarston Woods in Kent. They not 
only managed to tackle an assault course, but 
also indulged in other activities such as Honda 
bike racing. "It was a brilliant day out which 
everyone enjoyed," said action woman, Karen 
Mclver. 

Durham recently welcomed 
two new members of staff 
who have both gained 
invaluable experience in 
the overseas market. Mark 
Edmunds who joined 
Durham as the branch 
manager, had previously 
completed seven years at 
Park *n' Shop in Hong 
Kong. Bryan Schneider 
also joined JS in July as a 
fresh food deputy 
manager, following a year 
with the Sears Group. 
Bryan also spent 10 years 
with Game Discount World 
in South Africa. Says 
Eileen Bewley, personnel 
manager at Durham, "Staff 
have taken advantage of 
the knowledge and 

experience that Mark and 
Bryan bring to the company 
and this has resulted in 
the sharing of best 
practice of a global 
nature." 

Durham's karate kid 

Mark Cassell, bread and cake 
assistant at Tonbridge, is in the 
process of making a literary 
debut in the next edition of New 
Voices Anthology 11. Mark has 
been writing short stories and 

poetry for almost six years, ever 
since his English teacher at 
school gave him some strong 
encouragement, or as Mark says, 
"a hard kick...". He then 
promptly produced a werewolf 
story for his GCSEs which 
surprised even his teacher. Her 
initial reaction being that Mark 
had indulged in plagiarism! After 
being convinced of its 
authenticity, she read his story 
out loud to the entire class. 
Needless to say, Mark received 

Paul Bandeira, provisions 
manager at Durham, is 
putting his karate skills 
to the best possible use 
atJS. 

Paul (in the centre of 
the photograph), a third 
dan in Tang Soo Do, 
(Korean karate) is 
currently organising self-
defence classes for 
branch staff. The classes 
will be held at the local 
sports centre. 

Tammy tucks in 
Tammy the chipmunk gave Sainsbury's the thumbs up 
after sampling some Sainsbury's bread belonging to her 
owner Salisbury Sabre clerk Karen Robert. Karen decided 
that the moment could not go unrecorded and caught little 
Tammy in the middle of a binge. 

an 'A' for the story. After years of 
writing horror, fantasy, sci-fi 
stories and dark poetry, Mark 
decided, with encouragement from 
his family, to submit one of his 
stories to some publishers. "The 
first publishers 1 sent anything off 
to, wrote back informing me that 
they wanted it for the fori;hcoming 
Anthology 11." says Mark, who 
now stands a chance of having his 
own self-titled collection of short 
stories. 

When your girlfriend's 
father asks you to go 
fishing with him you say 
yes, naturally. When he 
decides to cancel you 
might go ahead anyway. 
But would you decide to go 
shark fishing instead? 
When Mark Griffiths, 
trainee manager at 
Tottenham, found himself 
in the above circumstan
ces he did just that. The 
Journal asked Mark what 
made him decide to go 
shark fishing. "Well it was 
the biggest fish around," 
he says. "They were 
definitely heavier than 
carp, it nearly pulled me 
over the side of the boat!" 
That did not deter Mark 
though, he went on to 
catch two more sharks off 
the coast of Newquay in 
Cornwall on his first 
'sharking' adventure. 

A group of retail 
trainees recently spent 
three days jumping off 
cliffs, climbing up rock 
faces and getting 
thoroughly soaked in an 
icy cold river. The 
exercise was part of the 
personal development 
section of an intensive 
course designed to give 
the eight trainees, aged 
between 17 and 20, a 
thorough grounding in 
all aspects of the retail 
business. The course 
included staff from 
Torquay, Truro and 
Exeter while Karen 
Teague of Plymouth 
City Centre store and 
Steve Edwards of 
Marsh Mills walked 
away with awards 
presented by their 
district manger, Ian 
Elkins. 

Aaaaaaaah... 
It just goes to show what 
surprises you can find in a 
Sainsbury's shopping 
basket! Customer Harry 
Rosenberg took this 
photograph of his grandson 
after the little boy had found 
a comfortable seat. 
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lurn over a 
tiê r̂ leaf 
Curry leaves are used in 
Indian and south Asian 
cool<ing to give flavour to 
dishes such as Madras 
curries. In fact these leaves 
would have been used 
before the invention of the 
more familiar curry powder. 
Initially the curry leaves will 
form part of the JS ethnic 
range, priced 99p. AVAILABLE 

IN 28 STORES. 

Sainsbury's has introduced four exciting new microwavable wafer thin meats which can 
be eaten hot or cold and make perfect sandwich or French bread fillers. The four 
varieties are: Pastrami, dry cured beef, coated with a New York slyle spice mix of 
peppers, coriander and paprika; Honey Roast Ham, made from dry cured pork leg and 
honey roasted; Salt Beef, dry cured silversides of beef; and Smoked Ham, made from 
cuts of dry cured pork leg and smoked over oak chippings. None of the meats contains 
any added water. Normally £1.49, the introductory price until 19 October is 99p. 
AVAILABLE IN 157 STORES. 

SAINSBURY'S 

H rench selection 

\ 
\ 

Sainsbury's French Connoisseur 
Selection, priced £9.99, is a giant 
box containing a delicious 
assortment of milk and plain 
chocolates and truffles, 
all hand finished. As 
well as such delights as 
blood orange truffles and 
framboisines (dark and 
white chocolate with a real 
raspberry centre), the box 
contains a print of a Paris scene \ 
by artist Samuel Burnett. There is 
a selection of prints available, 
which can be ordered at £9.99 
each. 
AVAILABI^ IN 296 STORES. 

Chocs away 
Have you ever dreamt of having pencils that taste 
delicious when you chew them? Well Sainsbuiy's have 
just the thingl Contained in the brightly coloured tins 
are two pencils, a ruler, a pencil sharpener and an 
eraser, all made entirely of milk chocolate. When these 
have been eaten, the tin can be used as a case for 
real pencils. They are priced at £2.99 each. 
AVAILABLE IN ALL STORES, 

Quick and Easy 

Fish 
Antony Woiratl Thompson I , f-] 

Two new cookbooks from 
Sainsbury's Quick and Easy series 

/ hit the shelves this month. Rice and 
Risottos by Wendy Godfrey takes the 

reader thn^ugh all the 
different types of rice available - from 

pudding rice to rice noodles and gives 
a step-by-step guide to making perfect 

risottos. It would make the perfect 
Christmas stocking filler. 

AVAILABLE IN MOST STORES. 

Something fishy 
Top chef and restaurateur Antony Worrali 
Thompson, makes his Sainsbury's book 

debut with Quick and Easy Fish. The 
chapters are short and include a 

mouthwatering photo of the finished recipe 
j on each page. For those unsure about how to 

prepare certain types offish there is hassle-free advice on cooking and 
preparation - even if preparation is an explanation to the local fishmongeri 

Both books cost £1.95 each. AVAILABLE IN MOST STORES. 

TtieJouma/'s great New U mmi 

2 4 JS JOURNAL 

If you would like to sample some of our new products simply cross thie box next 
to your first choice and send the coupon to the JS Journal October Giveaway, 
9th floor, Drury House, Stamford Street. The first coupons drawn from a hat will 
receive a free sample. Closing date is 11 November. 

• Quick and easy Rsh cookbook • Chocolate pencil tin 

I I Rice and Risottos cookbook • Connoisseur selection 

Name 

Job title 

Work location 

A Contact tel. no. 
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The heat 
IS liB 
The hottest new product in 
the produce department is 
the IVIixed Chillies pack, 
containing red, green and 
orange bird eye and 
Cayenne chillies with a 
recipe for .^- — 
Mexican chilli ~'~ 
beef with 
tortilla chips on the 
reverse of the label. These • .:^_ 
chillies are so hot, you're advised 
to wear gloves when handling 
them! The Mixed Chillies 
are priced at 99p, for a -̂  
50g pack. 
AVAIUBLE IN 54 STORES. 

Chicken to go. 

• i a _ . 

For a delicious 
takeaway s^le 
dish consisting of 
skinless chicken 

J drumsticks and 
thighs with a spicy fried coating, look no further than Southern 
Fried Chicken & Fries. The dish is designed for convenience, and 
can be oven baked in 20 minutes. Also available is Chicken Steak 
& Chips, formed from pieces of chicken and covered in crispy 
breadcrumbs. Chicken Steak 
& Chips is priced at £1.15, 
and Southern Fried Chicken 
& Fries at £3.79. AVAILABLE IN 

120 STORES. 

It's a dog's life! 
Honey Crunch Hound is a 

honey flavoured, dog 
shaped crunchy biscuit 

aimed at children. The 
Hound is decorated 

instore, and costs 39p. 
AVAILABLE IN ALL STORES. 
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