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M M Many congratulations to our colleagues 
M M at our Leamington Spa, East Filton 
and Hamilton stores who have come out as 
top store in recent surveys for the Grocer 33. 
This is great news and clearly demonstrates 
how we are living our values and getting better 
every day. Sainsbury's has come out as top 
store on nine occasions in the Grocer this year, 
so let's keep up the momentum and see our 
name in print every week! 

Our annual general meeting 
took place earlier in July and as I 
mentioned in my most recent all 
colleague letter, shareholders 
asked questions that related to 
their experiences in store as 
customers. While we can be 
encouraged with our progress it 
is clear from some of their 

comments that we still have a lot to deliver if we 
are to achieve our plans. 

We have a busy summer with lots of great 
offers in store such as the Back TU School 
clothing range and along with exciting offers on 
stationery they represent great value for 
money. Our cool bag offer has also been 
popular. I hope the extra discount that started 
on the 21 July for three weeks has enabled you 
to enjoy these great offers even more. 

At the end of July Ken McMeikan and I met 
with all store managers. One topic we talked 
about was the subject of "royal visits". This is 
where the store, believing that a senior manager 
or director is due to visit, puts in extra hours and 
maintenance expenditure to make the store 
look better than it otherwise would do. I 
explained the reasons why I believe we must stop 
this practice. We must all do our bit to ensure 
that "royal visits" become a thing of the past. 

Finally I was delighted to be able to present 
Sue Francis of Bridgwater store with £5,000 of 
holiday vouchers. You can read more V W 
about her win in page 16. Well done to Sue. M m 
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Inthenews 
Keep up to date with the latest news across the company 
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Quarter 1 
figures show 
sustained 
arowth 
Sainsbury's first quarter 
trading statement gave 
colleagues encouraging 
news with total sales up 
5.7 per cent. 

Chief executive Justin King 
said: "We are encouraged by 
our trading performance which 
shows sustained underlying 
sales growth. Given the more 
difficult and competitive 
grocery retail market over the 
past three months, like-for-like 
sales of 1.3 per cent represent 
continued progress. 

"We have now been 
Investing In lowering our prices 
for just over a year. At the 
same time, we have enhanced 
product quality and 
significantly improved 
availability as we strengthen 
the Sainsbury's brand and 
rebuild our traditional areas of 
competitive advantage. 
Customers are increasingly 
seeing the benefit of our better 
availability as we improve the 
in'store experience." 

Red Nose and Sport 
Following the success of this year's 
Comic Relief, Sainsbury's has 
signed a new six-year deal to 
support both Comic Relief and 
Sport Relief. 

The deal starts with Sport Relief 
in July 2006 and runs until 2011. 
This is the first time the company 
will be the key sponsor for Sport 
Relief. 

In March this year, Sainsbury's 
sold more than four million red 
noses and donated over £6.5 million 
to Comic Relief - the largest-ever 
corporate donation to the charity. 

Red Nose Day is the biggest 
fundraising event in the UK 
calendar. This year it raised over 
£63 million and Sport Relief, 
which launched in 2004, has 
already raised more than £30 
million. This money helps poor 
and disadvantaged people in the 
UK and some of the poorest 
countries in the world to make 
long-term changes to their lives. 

Chief executive Justin King is 
delighted that Sainsbury's is able 
to make this long-term 
commitment. He said: "We're 

particularly pleased to be linking 
up with Sport Relief. Alongside 
our Active Kids programme, it's 
well suited to our commitment to 
promote a healthier lifestyle for 
customers and colleagues and 
support local communities. 

"Our colleagues have made 
huge efforts in previous years to 
bring the various Comic Relief 
themes to life in our stores and we 
know our customers like being 
able to support the event and 
contribute to fundraising through 
their weekly shop. 
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prices lowered since January '05 
sainsburys.co.uk Sainsbury's 

IHow low can you go? 
Sainsbury's has lowered 2,000 prices since 
January - and we want everyone to know 
about it. 

Prices have plummeted throughout stores 
and more and more customers are seeing the 
difference in their shopping bills. 

Jamie Oliver has reinforced the message 
with two TV ads that show the great value 
available at Sainsbury's. Tune in to see him turn 
quality detective on Sainsbury's strawberries 
and also give tips on how to make a great ham 
sandwich. 



Yournews 
All the news from around Sainsbury's 

Awards 
galore 
Sainsbury's trophy cabinet Is 
bulging after a series of award 
wins across the business. 

In May Convenience stores 
swept the board in the CTP 
(Convenience Tracking 
Programme) awards, winning nine 
out of 34 awards. 

Jacksons scooped first place as 
best retailer voted by suppliers. 

Bells colleagues picked up an 
incredible six trophies: 
• Best BWS retailer 
• Best promotional penetration 
• Best retailer voted by staff 
• Best managed retailer voted by 
shoppers 
• Two runner-up awards for best 
retailer voted by shoppers and by 
suppliers. 

And Sainsbury's Local stores 
also won two top slots of best fresh 
retailer and fresh snacking retailer. 

AWARDS BRIEFS 
• SAFE AND SOUND 
Hot on the heels of the CTP 
awards came more success for 
Jacksons. The team won the 
British Safety Council 
international Safety Award for 
the third year running. 
• BOTTOMS UP! 
Raise a glass to BWS 
colleagues who have won the 
Retailer of the Year award in 
the Drinks Business Awards 
2005. Sainsbury's was singled 
out for the strength of the BWS 
buying team, the quality, value 
and innovation of our ranges, 
the originality of in-store 
events and the educational 
Drinks Club. 
• THREE OF THE BEST 
Two Taste the Difference 
products have won awards at 
the Supermeat Awards. Taste 
the Difference Beef in Ale and 
Taste the Difference Lebanese 

Lamb won awards in the Hot 
Convenience category, while 
Taste the Difference Beef in Ale 
went on to win the overall 
award for best product. 
• BEST OF BREED 
Sainsbury's Bank has scored 
top marks in this year's Vour 
Money Awards. Sainsbury's 
Bank's best of breed pet 
insurance has won Best Direct 
Pet Insurance Provider for the 
second year running, while the 
team also picked up Best 
Online Pet Insurance Provider. 
The bank's travel insurance 
also won an award from Your 
Money - Best Direct Travel 
Insurance Provider for the 
second year in a row. 

• IN CASE OF ACCIDENT 
(ONE)... 
Steve Mellish, head of business 
continuity, has won the 
prestigious Business 

Continuity Manager of the Year 
award at the annual business 
continuity awards. The panel of 
five judges was clearly 
impressed, stating that Steve 
was "frank and outspoken, he is 
an example to all those business 
continuity planners who 
apologise for doing their jobs." 
• IN CASE OF ACCIDENT 
(TWO)... 
The Central Locations FM Team 
based at Holborn has won its 
second award in two years from 
the Royal Society for the 
Prevention of Accidents 
(RoSPA). 

The RoSPA awards are not 
aimed solely at reducing the 
number of accidents and cases 
of ill-health at work, but are 
focused on ensuring that 
organisations have good health 
and safety management 
systems in place. 



Up for the cup... Retail director 
Ken McMeikan (left) and regional 
operations manager Connor McVeigh 
(right) present the awards to Glens 
of Antrim and Tayto Crisps 

•m' 

Sales of fresh 
coconuts 
soared in July 
because of the 
huge number 
of school fetes 
taking place 
across the UK. 
Vast nunnbers 
are being used 
for traditional 
coconut 
shy stalls 

-added 

Northern Ireland awarded 
Sainsbury's has celebrated the 
success of its ongoing 
relationship with Northern Ireland 
food suppliers by honouring two 
local companies - Glens of Antrim 
potatoes and Tayto Crisps. 

Glens of Antrim was named 
small supplier of the year while 
Tayto Crisps was voted large 
supplier of the year. The awards 
were presented by retail director 
Ken McMeikan and Northern 

Ireland regional operations 
manager Connor McVeigh. 

In addition, Sainsbury's made a 
commitment to source an 
additional 20 per cent more local 
product in its nine stores in 
Northern Ireland during the next 
12 months. 

Around 1,000 locally made 
Northern Ireland products from 
just over 100 suppliers are on sale 
throughout Sainsbury's UK stores. 

One in ten products sold in 
Sainsbury's Northern Ireland 
stores are sourced locally, and 
98 per cent of beef and lamb 
for the meat-counters in each 
of the nine stores is from 
Northern Ireland. 

Ken McMeikan described 
the increase in the volume of 
goods sourced from local 
suppliers as "a vote of 
confidence in local food and 
drink suppliers. He said: "The 
partnership we have with local 
suppliers is the key to the 
success of Sainsbury's in 
Northern Ireland because our 
customers expect a high level 
of guality from our nine stores 
locally and, indeed, right 
across the UK." 

nt to see how Sainsbury's is 
inq the values? Then log on 
www.j-sainsbury.co.uk/cr. 
This is Sainsbury's second 

corporate responsibility report 
highlighting the company's 
work with key stakeholders -
colleagues, customers, 
community, suppliers, 
investors and environment. 

Nancy Turreli, corporate 
responsibility manager, says 
it's important for a company 
like Sainsbury's to be open 
about the way we work. 
"People don't just want big 
companies to behave properly. 
They also want to see proof," 
she said. 

- * CRinActfon 

RETAIL EYE 
• ASDA has cut 1,400 jobs at 
the retailers head office and 
among store management. 1,200 
jobs are to go from the 
company's junior management, 
with 200 going from Asda 
headquarters. 
• MARKS & SPENCER has 
signalled that it will launch an 
online grocery delivery service to 
revitalise its food business. The 
company said that it was too 

early to say exactly what the 
service would offer, but indicated 
that it may Initially trial delivery 
of certain food ranges before 
extending to its full food offer. 
• TESCO is to launch a 
standalone non-food format, with 
two Tesco Homeplus 
stores scheduled to open later 
this year. 
• The CO-OP GROUP is to cut 
at least 600 head office jobs 

over the next two years in a drive 
to become more competitive in 
the increasinqly crowded UK 
convenience store sector. 
• MANCHESTER is to be the 
first city centre in the UK to 
introduce all-week late niqht 
shoppinq. More than 120 
retailers, includinq Selfridges, 
Marks & Spencer, Debenhams, 
Primark, French Connection and 
the Manchester Arndale 

shopping centre have 
committed to remain open until 
8pm, six nights a week. 
• MORRISONS has agreed the 
sale of the Safeway operations 
in Northern Ireland to Asda. The 
sale of 12 stores and four 
development agreements in the 
province for E73.6m is part of 
Morrisons' strategy of 
concentrating on the UK 
mainland. 

http://www.j-sainsbury.co.uk/cr


The best 
possible start 
Sainsbury's is giving a helping 
hand to the country's leading 
family support charity, Home-
Start, by supporting Home-
Start's national fundraising 
event between 7-20 September. 

The charity has 11,000 
volunteers helping almost 
30,000 families with children 
under five overcome unforeseen 
difficulties such as isolation, 
bereavement or physical or 
mental illness. 

Charitable Affairs manager 
Gary Bruce, explained: 
"Sainsbury's has been 
supporting Home-Start for 
more than two years by 
providing help and expertise for 
a project aimed at helping 
children under five eat a 
healthy and balanced diet. This 
year we are promoting Home-
Start's first national 
fundraising event. We want to 
raise colleague and customer 
awareness of Home-Start but, 
most importantly, we are 
looking to our colleagues in-
store to really engage with 
customers and help raise lots of 
funds for Home-Start!" 

HomeQStart 
supporting families 

They learn while you shop 
Sainsbury's has opened its very 
own nursery scliool at Castle 
point, Bournemouth, making it the 
first UK supermari^et to provide 
educational facilities for under-
fives. Unlike other typical in-store 
creches where children simply 
play while customers shop, this 
nursery, provided by Tic Toe 
Childcare, provides 
structured learning for 
children from three months 
to five years. 

Duty manager Kerry 
Passey said: "We have had 
nothing but positive feedback 

from customers as they love being 
able to drop off their kids at the 
nursery and have hassle-free 
shopping! Since May, more than 
225 children have already gone 
through the doors, and 50 per cent 
of them are regulars." 

Using state-of-the art 

"We have had nothing 

but positive feedback 

from custonners" 

eguipment and nationally 
recognised teaching methods 
set by industry watchdog 
Ofsted,the nursery will 
help children improve vital 
learning skills. 

Jane Jenkinson, new 
business development 

manager said: "Many 
parents have told us this 
is something they would 
welcome." 
If successful, Sainsbury's 

will consider rolling out the 
concept to its larger stores 
across the UK. 

Bringing you little bills 
Sainsbury's Bank re-launched 
its car insurance in June with 
its first national TV campaign 
"Little Bill" an animated till 
receipt voiced by Rowland 
RIvron. Little Bill stands up for 
competitively priced car 
insurance and urges people to 
shop around to ensure they 
get a little bill. Sainsbury's car 
insurance could currently 
save customers up to £180. 

Jonathan Hewitt, director 

of insurances at Sainsbury's 
Bank said: "We have a product 
that offers competitive 
premiums and quality cover and 
with help from Little Bill, we 
hope to take this message to a 
much wider audience." 

Colleagues will receive 
20 per cent off their car 
insurance, just call — 
0800 032 0000 or visit 
www.sainsburysbank.co.uk/y( 
choose 

http://www.sainsburysbank.co.uk/y(


Green is 
the colour 

Salford has come up trumps i 
an environmental review of 

• " 1 

retailers in the city. Salfori 
City Council's Waste Scrut . 
Committee asked Summerville 
Primary School to carry oi 
the assessments and sent 
along pupils from the Year; 
Eco-Committee to meet st* 
manager Mark Fitzgerald. 

The findings make for good 
reading as the report 
highlights the store's effoi 
to improve the environmei 
Efforts include office pape 
being recycled, using head 
paper and compliments sli 
which are printed on 100 p 
cent recycled paper, recycling" 
hanging advertisements and 
the car park being regularly 
cleared of litter. 

Mark said: "It was very 
pleasing to see the final report 
as it was full of praise. The 
children found seeing how 
everything works at the back 
of the store very interesting. 
The report brought up issues 
that I didn't even think of l i ' -
recycling the plastic cups' 
the canteen and all the poin^^ 
that have been raised have 
been relayed to the business 
centre." 

Although the store doesn't 
use renewable energy, hot 
water tanks are well insulated 
and the hot water and 
electricity systems are — 
computerised to maximise 
energy efficiency. 

The report concludes that 
Sainbury's has done all it can 
to be environmentally friendly 
with water metres, low volume 
flush WCs in all stores and 
promoting environmental 
awareness by offering a 
carrier bag recycling servi( 

Active Kids 
will boost the 
number of 
sports teachers 
in the UK by 
pledging 
£500,000 to 
the Youth 
Sport Trust 

IDDDfl 

Treat every £ 
as your own 

e ' 
ass ', • 

r*-

(sn't ' 
t 
ated 

I 

Waste not, 
want not 
It's official - Ipswich colleagues 
are great with rubbish! The store 
threw away only 30 tonnes of 
waste last year - the least amount 
of any store, relative to takings. 

Duty manager Oliver Brown 
was delighted with the news. He 
said: "Everyone at Ipswich is 
committed to managing stock 
loss. We bale all the 'padding 
factors' of our waste such as 
cardboard and plastic and we try 
very hard to minimise waste 
wherever possible." 

Sonia Sallows is the store 
wastage champion and her team 
is the driving force behind waste 
control and recycling. Together 
they have a tight control on waste 
and recycling ensuring that 
the correct daily routines are 
adhered to. 

Recycling and resources 
manager James McKechnie has 
been working to identify what we 
throw out as a company. He said: 
"It now costs us an average of 8p 

per kilo to dispose of 
waste in a landfill and 
we're getting better 
and better data on 
what we dispose of. 

"I would have expected Ipswich 
to produce 88 tonnes of waste 
last year. But, thanks to their hard 
work, that figure was reduced by 
almost two-thirds. It's a fantastic 
achievement." 

; Not just 
: pretty faces ] 

The twelfth SSA annual guiz > 
, final was held at the Adelphi I 
, Hotel, Liverpool in May. 
I It proved a great SSA even 
'i bringing together members fr 
1̂ all areas of Sainsbury's with t 
• aim of having fun and enjoyim 
' teamwork. 
' This was the last guiz final 

to be organised by Joy Foley . 
, voluntary benefits officer 
, before her retirement. She sai( 
I "I will take happy and fond 
I memories away with me of thii 
I great SSA event." 
' And the winners were: 

• 1st Finchley Road 
• 2nd Grantham 
• 3rd Pinner 
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Leadingtheway 
Two more Sainsbury's retail award winners reveal the secrets of their success 

Cooking up a treat 
' At Leeds White Rose there was a 
' real buzz following the awards 

presentation as word spread that 
, they had won the bakery team of 
, the year. Says bakery manager 
, Jo Taylor: "It wasn't just the 
I bakery where people were talking 
• about it, but across the 
• departments and checkouts too." 
' After some 18 years with the 
• company, Jo understands the 
' importance of teamwork. "We 
jwork at building the morale of 

"Our policy of baking 
regularly in small batches 
means that at any time of the 
day there's the delicious smell 
of fresh bread wafting out to 
our customers. I make sure 
that I schedule bakers to be on 
shift throughout the day 
because we all know a warm 
loaf will sell far more quickly 
than a cold one. 

Jsets us an incentive we wNI < 
, everything we can to w| 

- "'-yone gets involved 
orting me, helpingi 

a busy department like 

laKinq control 
For Henry Forster, stock control 
and warehouse manager at the 
warehouse of the year in Finchley 
Road, success is about 
empowerment. "All the team 
members have the skills and 
knowledge to deal with anything 
that crops up. They don't wait 
around for me to sort things out 
if a problem arises, they know 
they can deal with it themselves 
and just get on with it. 

"We're very much a team and 
have regular briefings at which 
colleagues can share any 
concerns or suggest ways of 
making improvements to our way 
of working. When you're dealing 
with the amount of goods we 
have in the warehouse on a daily 
basis, stock control is essential. I 
stress this because if we can get 
our stock capacity right we'll 

manage the flow of 
product into the 
store. Without proper stock 
control procedures it wouldn't be 
possible to support our store 
colleagues. 

"It might seem that we're rigid 
about sticking to processes and 
procedures, but we know that 
once you stop following them it 
takes time to rectify the problems 
that inevitably arise once your 
systems break down. 

"One of our other key success 
factors is the support we get 
from the store itself. If we have 
people off sick or on holiday, 
there are always store colleagues 
to step in and help us. We were a 
really pleased to win the award 
earlier this year and feel it is a 
tribute to our determination to 
always go that extra mile." 

/s feel the department Is 
in safe hands whether I'm there 

I n d i v i d u a l M ^ t r y and send 
r e s p o n s i b i l i t y - ^ H o l l e a g u e s on 
team delivery • • Ises or spend 

time developing 
their skills In-store so that they 
really have a chance to learn. 
They are multi-skilled so can turn 
their hands to just about 
anything, for instance my CTS in 
bread and cake is trained as a 
baker so will cross over into the 
bakery if we need the help. 

lessons I've learnt in 
breadmaking is to follow the 
recipe. That's what they are 
there for. I might find I've 
struggled with a product only 
to discover that I've misread 
something in the recipe and 
the same goes if you're baking 
bread at home. 

"The key to running a 
busy department like this is 
enjoyment. I really enjoy what 
I do. I know that this rubs off 
on my colleagues." 

ways of making improvements 



Indusirvnews 
We look at the big issues affecting retailers and the grocery industry 
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Think 21! 
If in doubt 
ASK for ID 
Underage drinking is an ongoing 
problem for retailers to address. 
The responsible sale of alcohol is 
high on the Government's agenda 
and local 
authorities and 
police forces 
have been 
targeting 
supermarkets - including 
Sainsbury's - in a bid to clamp 
down on the sale of alcohol to 
youngsters. Asa result, 
Sainsbury's has taken the decision 
to introduce a Think 21 policy 
across all stores this summer. 

The law 
Think 21 policy will not just apply to 
alcohol it will apply to ALL age 
restricted products including 
cigarettes, knives, fireworks. 
Lottery tickets, party poppers, 
paracetamol and liqueur 
chocolates, selected videos, DVDs, 
computer games and lighter refills 
containing butane. 

It's a simple idea - if you think 
someone may be under the age of 
21, then ask for ID. If they can prove 
they are over 18 (or the relevant 
age for other restricted products), 
then the sale can go ahead. 

The law hasn't changed - the 
legal age for purchase of age-
restricted items remains 
unchanged - a person has to be 
over 18 to purchase alcohol, 
however our company policy now 
is to ask for ID from anyone 

colleagues think may be under the 
age of 21. 

Like many other retailers we 
are introducing this because 
judging age is hard - a 15-year-old 
can easily look 19. 

If you sell an age-restricted 
product to an under-age person 
without asking for ID, then you 
could be putting yourself at risk -
colleagues who sell to under-age 
customers could be subject to an 
on-the-spot fine and a formal 
caution leading to a possible trial 
in a magistrates' court which 
could result in a fine and a 
criminal record. 

Cashiers need to be extra 

CHECKOUT CHECKS 
• All checkout and customer-facing colleagues must be 
trained on Think 21 
• Follow procedures carefully and remember to inform a 
supervisor of any refused sale, to ensure the refusals log is 
completed 
• All cashiers under 18 must call a supervisor (or other 
colleague over 18) to supervise the sale of alcohol 

vigilant. However a pilot in 18 
stores proves that it works. 

Tara Kaur, project manager -
customer service, explained: "It's 
important that colleagues are 
given all the information and 
training they need to stay within 
the law. We have introduced 
training sessions for all customer-
facing colleagues to build their 
confidence to ask for ID and we'll 
support any colleague who uses 
Think 21 to challenge customers." 

Great idea 
Stella Lofthouse is store trainer at 
Golders Green, one of the pilot 
stores. She's convinced that Think 
21 is a great idea and she's seen 
the proof in her store. She said: 
"This is such a good initiative and 
it's definitely working in our store. 
The number of children trying to 
buy alcohol or cigarettes has 
definitely gone down since we 
introduced Think 21. 

"A lot of colleagues have used 
Think 21 as an opportunity to 
interact with customers. They're 
making eye contact at the 

Use the ASK model below 
to help you 

Is the customer buying 
an age restricted product? 
Do they look under 21? If 
so say: "This is an age 
restricted product and it 
is our policy to ask for 
identification to verify 
your age". 

S SEE PROOF OF AGE 
"Please can I see some 

proof of age identification?" 
If proof of ID is given, make 
the sale. 

K KEEP A RECORD 
If the customer is 

unable to provide ID, call the 
supervisor who will refuse 
the sale if necessary and 
make a record of the refusal. 

checkout, which is what we are 
looking at to improve our MCM. 
And our customers, particularly 
parents, have told us they 
appreciate us taking a responsible 
approach, so it's good news 
all round." 



Shelf confident 
There's a new 
inventory 
management 
system coming 
to stores. Called 
retail stock 
system (RSS), 
it's set to 
revolutionise life 
for store 
colleagues 

II Keep it 
simple 

Goodbye SABRE, hello RSS. In 
come new handsets and hip 
printers and less time with old 
paper-based methods. 

Lawrence Christensen, supply 
chain director, says of RSS: "It is 
the next stage of our journey 
towards industry-leading 
availability. It provides the level of 
information needed by our stores 
to manage their inventory and 
react guickly to changes in 
demand." 

"For years, our stores have 
struggled with the old-style 
handsets," said Mark Mickelburgh, 
release manager for store 
systems release 4 (SSR4). "Now 
colleagues will have handsets that 
provide the data they need very 
quickly. It will make a huge 
difference to their jobs and give 
them much more time on the shop 
floor to spend helping customers." 

RSS is just one part of store 
systems release 4. Other 
components include: 
• enterprise data warehouse 
(EDW), a management 

information system that 
sends daily stock loss data direct 
to stores 
• changes to the REPOS system 
to incorporate the full item file 
so every product can be sold in 
every store 
• new product hierarchy using 
SKU numbers instead of 
commodity numbers to identify 
products. 

SSR4 is rolling out to all stores 
and will be in all main stores and 
petrol stations by the end of the 
year. It is currently in seven stores 
and has been live at Barnwood 
since August 2004. Store 
manager Steve Twomey is already 
a fan. He said: "Once the system 

it 

settled down, we found 
it really helped make things 
simpler and as a result we are 
able to serve customers better." 

SSR4 was introduced at 
Newbury store in February and 
colleagues there are well into the 
swing of the new system. They've 
even seen improvements made to 
RSS as a result of their feedback. 
Store manager, Paul Baxter said: 
"It's very easy to learn. Just keep 
it simple, trust the system and you 
will get better every day - it's 
worked for us." 

To find out how easy it really 
is, we asked Newbury colleagues 
to talk us through the new 
processes. 

RSS provides the level of 
Information needed by stores to 
manage their inventory and react 
quickly to changes in demand" 

There's a huge amount of 
information available on the 
handset. Pretty much everything 
you want to know about that line 
is there on the handset and it's 
quick and easy to access. It 
works perfectly with the Focus 
On Availability model as it means 
all investigations can be 
completed on the shop floor. 

All the information you need is 
linked together and it's available 
on one screen at the touch of a 
button. RSS gives you a live 
inventory, whereas the best 
SABRE could offer was the 
information the store closed with 
the previous night. 

More information is available at 
speed. It allows errors in 
inventory to be corrected there 
and then on the shop floor. 

You'll pick up most of it in abo 
30 minutes. 

STOCK CONTROL 
How does it work? 
There's so much up-to-date information on the 
system that all counts are now finished by 10.30am 
How is it different? 
There's a huge reduction in paperwork and the 
time taken to complete stock counts. 
What's the best bit? 
Less paperwork. 
How long does it take to learn? 
Colleagues can learn the elements of stock 
controf in about three hours. However, because 
there's so much useful information in the system, 
managers will attend a four-day course to learn 
everything that is available. 



DELIVERIES 
How does it work? 
Each delivery is labelled with a barcode. Just 
scan the barcode and follow the simple 
instructions on the handset. 
How is it different? 
You used to tick every item off on a piece of 
paper. Now you just zap the barcode with the 
scanner and the system does the rest. 

For direct deliveries it generates a receiving 
note and you will only be charged for the items 
you actually receive. 

There are no complicated functions to 
remember and no screen at the store's back door 
anymore. 
What's the best bit? 
The gun will prompt you when there are special 
items on the pallet such as customer orders, new 
lines, plinth items or out-of-stocks so you can 
take them straight off and separate them out. 
And that means there's no double-handling on 
the shop floor. 
How long does it tal̂ e to learn? 
You can pick up the basics in just one hour. 

For short-life code checking, 
just scan the item, tap in the 
date and the handset will give 
you a recommended reduction. 

The information goes into a 
report that is then used to 
target the areas in the store 
that need attention. 

Long life code checking is all 
done through the handset - the 
system is so clever, it will 
prompt you which part of the 
store to go to next. 

Code checkers using SABRE 
would have to print off reams of 
paper. Now the paperwork is 
minimal 

The time saved-
aperwork. 

especially on 

Dust a few minutes. 

"Keep it simple, trust 
the system and you will 
get better every day" 

Scan the item, and the system will automatically 
print off a reduction label which can be scanned 
at the checkout. 

All reduction labels are printed on the hip 
printers so there's no need to write out 
reductions any more. And cashiers can scan the 
item without pulling off the label. 

Being able to scan reductions through the 
checkout without having to fiddle with the label. 

Hardly any time at all - it's that easy. 

PRICE CONTROL 
How does it work? 
If a price changes on any product, you scan the line on the shop 
floor and the handset will tell you where to go to find the next item. 
Your progress is measured through the screen and the system tells 
you how many items are left to check. 
How Is it different? 
All dual displays are recorded in the system, so the handset will tell 
you where to find the product in other locations. Also, there's no 
shirking on this system - you have to scan the ticket to confirm the 
job's been done! 
What's the best bit? 
Hugely reduced paperwork and impressive accuracy. 
How long does it take to learn? 
You'll get the hang of it in about one hour 
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"Customers are at the 
heart of our business" 
Customer director Gwyn Burr is determined to bring back focus 
and improve colleague engagement with schemes like Tell Justin 

Q Hi Gwyn, you've been with 
Sainsbury's for about a year 

now. What are your impressions 
of the business? 

A From my first day at 
Sainsbury's, I've known that we 

have some really great people. 
However, when I joined, I felt the 
company lacked focus and that 
process had taken oven The new 
goal and values have provided 
much-needed context and 
colleagues have loved our focus on 
availability - they've really got 
behind it and are starting to see the 
results. 

I think the business has huge 
potential and we can all help to 
make Sainsbury's great again. 

Q What can colleagues do 
to help make Sainsbury's 

great again? 

A Colleagues have the key 
role in Making Sainsbury's 

Great Again. 
Focusing on being helpful and 

friendly to other colleagues and to 
all our customers will make 
Sainsbury's a better place to work 
and shop. 

At Holborn and in the Supply 
Chain we need to make sure we are 
as helpful and guick to respond as 
possible. This will help our stores 
provide the best level of service. 

Q You've been working hard on 
colleague engagement. What 

results have you seen in the last 
few months? 

A I am delighted with the 
progress of colleague 

engagement. There's been a great 
response to the Tell Justin scheme 
- we're approaching 8,000 
suggestions so fan 

Our customers are telling us that 
customer service performance is 
improving and that's showing in our 
tracking against the competition. 

Q Are there any 
individual stories that 

illustrate this? 

A The huge success of Tell 
Justin shows us that 

colleagues often have very good 
ideas. Receiving 8,000 
suggestions proves that these 
are people who want us to 
succeed and make Sainsbury's 
great again. 

Q What have been your 
highlights? 

A I'm so proud to be part of 
the team that developed the 

goal and values and the launch 
of Making Sainsbury's Great 
Again at the store manager 
conference last October 

In addition, taking up the role 
of customer director has given 
me the opportunity to ensure 
customers are at the heart of 
our business. 

Q What experiences can 
you draw on from your 

previous roles to meet 
Sainsbury's goal and values? 

A My previous experience at 
Rowntrees, Asda and my 

own consultancy business has 
shown me that a strong set of 
goal and values will provide the 
essential framework for us all to 
deliver Making Sainsbury's 
Great Again. 

QYour job now incorporates 
marketing - has that given 

you a different perspective on 
the business? 

A My new role gives us a 
unigue opportunity to align 

customer and colleague 
engagement ensuring we 
maximise our investment in 
both. Basically, we need to make 
the total greater than the sum of 
the parts. 

Q How will you be keeping 
up the momentum on 

marketing activity? 

AWe have a very exciting 
programme ahead. We have 

just signed up to the next six years 
with Comic Relief and Sport Relief 
and we've got more exciting plans 
for the year ahead. 

QActive Kids has been a 
huge success this year. It 

has really caught the imagination 
of colleagues and customers. 
How will we build on the success 
for next year? 

A Active Kids was great and 
next year we can make it 

even better by learning from our 
experiences this yean 

I think the business has huge 
- infill helD to 

make Sainsbury's great aqair 

Q How much of the success of 
Active Kids is down to the 

enthusiasm of colleagues in-store? 

AWe are delighted with the 
enthusiasm and support 

colleagues have given Active Kids -
they have done a fantastic job. All 
our activity relies on our store 
colleagues to deliver to customers 
and they are really rising to the 
challenge. 

Q Do you eat healthily 
yourself? 

A I do try to eat healthily. It can 
be a challenge, but I find 

planning ahead really helps me to 
make healthy choices. 

QWhat's your favourite 
Sainsbury's product? 

A Taste the Difference 21 Day 
matured beef. 



Productnews 
Look out for these new products and services coming to stores soon 

A wizard 
promotion! 
All over the country kids h 
gone potty for Potter as th 
latest Harry Potter book hi 
shelves. 

Harry Potter and the Half 
Blood Prince launched in 
stores at midnight on 16 July 
and the book flew off the 
shelves faster than a Nimbus 
2000. 

Book buyer Emily 
Goldthorpe had conjured a 
wizard deal with the 
publishers, so Harry Potter 
and the Half Blood Prince was 
on sale at the spellbinding 
price of £8.96. 

Forty-three stores opened 
at midnight for the launch and 
laid on some extra magic for 
the children. "We had a 
magician in-store with a 
countdown clock and a woman 
on stilts sprinkling Stardust 
on the children, who were 
dressed as characters from 

ook. It 

End of the stone 
age for avocados 

HARKY 
POTTER 
AND THEl 

Zing 
jt," said 

manager, 
Stanway. 

A new stoneless avocado is now 
available in stores. 

So soft is the fruit that, with 
the top sliced off, it can be eaten 
with a spoon -just like a boiled 
egg. And the small seedless 
cocktail avocados have the same 
rich nutritional composition as a 
conventional avocado. 

Fruit buyer Clancy McMahon 
said: "It's a Eureka moment in the 
world of avocados. The stone 
usually takes up around one-
quarter of the fruit and is always 
difficult to remove. This way, you 

get more avocado for your money. 
No-one really knows why the 

stoneless fruit has developed in 
this way, but it is thought this is 
Mother Nature's response to 
protect the parent tree from 
exhaustion, as producing a stone 
in the avocado takes valuable 
nutrients away. 

The avocados are grown in 
Nelspruit, 330 kilometres east of 
Johannesburg. The land has been 
farmed for over 100 years and is 
now managed in partnership with 
the indigenous people of the area. 

World first 
for whisky 
The world's first organic whisky 
went into stores in June. 
Highland Harvest Organic 
Blended Scotch 
Whisky is exclusive ^ 
to Sainsbury's. I 

Light gold in I 
colour. Highland 1 
Harvest has an 
aroma of toffee 
and vanilla with 
light floral . 
tones. Its 
flavour is well 
balanced, 
rounded a 
smooth with a 
mature 
character, 
has a slight., 
sweet, vanilla 
centre and is 
spicy on the 
finish. A real 
treat for whisk\ 
lovers. 

Highland 
Harvest is 
available at 
£14.49 for 70cl. » 

ORGANIC 
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Cool summer deals 
Sainsbury's cool bag promotion is proving to be 
summer's hot deal. Customers can get a free cool 
bag worth £4.99 when they buy any five stickered 
products from the cold convenience range. 

There are more than 200 cold convenience 
lines for customers to choose from. These include 
cooked and continental meats, cooked poultry, 
dips, pate, coleslaw and dressed salads, cold pies 
and sandwich fillers. 

Special coloured stickers help customers 
identify which products are included in the 
promotion. 



Summer 
is here! 
Keeping cool 
in Kingston 
Colleagues at Sury Basin, near 
Kingston, know how to stay 
chilled. We set them the task of 
trying out the latest range of 
Sainsbury's ice creams, just to let 
you know what's hot this summer. 

The ice cream season is well 
and truly here with temperatures 
rising and the need for ways to 
keep refreshed more important 
than ever - the people in the know 
at Kingston tell you what frozen 
delights to choose. 

NiCKI CLARKE 
General Assistant 
Sainsbury's Be Good To 
Yourself Cookies & Cream 

I 
This is absolutely delicious. It's 
so creamy - much creamier 
than the Haagen Daaz Cookies 
& Cream and it tastes just as 
good. It makes me want to 
watch a movie - because I 

always have ice 
cream at the 

\ cinema. It s so 
good that it 
tastes as good 
as the full fat 

, but it's from 
, the Be 
, Good To 
^' Yourself 
' range-so 
you are not 

piling on the 
pounds. 

KA 
Licence To Trade 
Sainsbury's Strawberry 
& Cream Ice Cream Cone 

This is very nice - just as good 
as a Cornetto. Unlike the 
Cornetto the strawberry is 
right down to the bottom of the 
cone so that you don't lose the 
taste as soon as the top has 
been eaten. There is chocolate 
all around the inside 
of the cone,. 
which is J 
lovely, and 
then you 
have the 
generous 
helping of 
like an inch of 
chocolate at th 
bottom of the C( 
which just melts 
your mouth. 

GRANNY ROSE 
Customer Service Assistant 
Sainsbury's Kiwi Burst Lollies 

You get a strong taste of kiwi 
from the first lick. It is very 
refreshing and a joy to eat. 
There will definitely be a packet 
of these in my freezer from 
now on. The flavour is amazing 
they have been very generous 
with the amount of kiwi 
they have put in i t - i t 
tastesjust like the 
actual fruit. This 
could 
encourage 
kids to eat 
fruit f 
because it • 
looks more 
fun and 
tastes 
absolutely 
gorgeous. 

STEVE COOK 
Customer Service Assistant 
Sainsbury's Indulgence White 
Choc Ice Stick 

This is lovely. It has just the 
right amount of chocolate and 
the ice cream is very creamy. 
This is something that I would 
like as soon as I got 
home from 
work so that I 
could be 
refreshed 
and just chill 
out while I 
eat it. I'm 
going to 
clear a 
shelf out of 
my freezer 
and get a 
couple of J 
boxes of th 
for later! 



"I help 
produce 
pack a 
punch" 
Sainsbury's is recruiting 10,000 
over-50 colleagues. The Journal 
talks to Nick Gargano at Burpham 

Burpham's secret weapon on the 
produce section is 70-year-old 
colleague Nick Gargano an ex-
Olynnpic boxing gold medallist. 

Prior to wowing customers Nick 
dominated the boxing world in the 
1950s winning three British 
Championships, the European 
Championship in 1955 and Olympic 
Gold in 1954. 

He said: "I started boxing at 14 
when I joined the Eton Manor 
Boxing Club in Hackney. I enjoyed 
my boxing and when I started I just 
seemed to keep winning so stayed 
in the sport longer than first 
planned! 

"I have been at Burpham for a 
year and find it a very good 
company to work for. The people 
are very helpful and sociable. I 
don't feel anyway near 70 because I 
keep myself fit and working 
Tuesdays to Fridays at Sainsbury's 
keeps me going. 

"I look forward to getting up 
in the morning so that I can go 
to work -1 love to keep the 
customers happy." 

The produce department has 

seen an increase in sales this year. 
Personnel and training manager 
Neeru Dutta believes the over 50s 
could have something to do with it. 

She said: "We believe the over 
50s are an untapped resource that 
can add huge value to our business. 
Nick takes real pride in the way the 
department looks and runs and his 
friendly advice to customers on 
products is greatly appreciated." 

colleagues at stores across 
the UK by Christmas 2005. 
The vacancies are In all areas 
of the stores - including 
personnel and customer 
service, in addition to 
positions within bakery, deli 
and butcher's counters. 

to choose working hours to 
suit their lifestyles. Options 
include "term-time" 
contracts which allows 
workers to enjoy their 
retirement and spend time 
with their families during 
school holidays. 

BRIEFS 
• ABERDEEN supported a local 
school with their "Cookie 
Challenge" for the third year in a 
row. The pupils worked in teams 
to produce a business plan to 
design and market cookies. The 
teams then had to produce their 
cookie and sell it to the judges. 
The store provided the cookie 
dough, supported the pupils on 
the day, assisted in the judging 

and provided certificates for 
the winners. The winning team 
enjoyed a day at the store to 
see how It operates. 
• CHEADLE have been busy 
raising money for Comic Relief. 
The management team were 
put in the stocks so that 
customers and colleagues could 
pay £1 to throw three wet 
sponges at them! 

Kate Banfield, trainee 
manager and colleague Emily 
Greer carried out a jailbreak. 
This involved them travelling 
around as many counties as 
possible over 12 hours without 
spending any money on 
transport. 

Cheadle also produced a 
calendar and with other 
fundraisers they raised over 

£2,000 for the charity. 
• PLYMOUTH colleague Sue 
Arnold came across an old 
coupon offering 4D or 4 old 
pence off three tins of kit-e-
kat. As it has no expiry date 
she jokingly asked: "Could I 
still use it now?" As the 
coupon only amounts to a 
1.67p saving the Journal 
wishes Sue all the best! 
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Local 
Heroes 
Thank you to everyone who 
has applied to Local Heroes, 
either for volunteering or 
fundraising activities. Here 
are some of the hundreds 
already received: 
• Natasha Cole, Rye Park 
RDC (Brownies) 
• Lisa Irwin, Forestside 
(CLIO 
• Christine Wesson, Bury 
St Edmunds (St Nicholas 
Hospice) 
• Anthony Orton, 
Bexleyheath (Sense) 
• Nicola McCafferty, 
Stirling (Cancer Research) 
• Julie Ward, Mansfield 
(Walk the Walk) 
• Joy Phillips, East Filton 
(meningitis) 
• Rebecca Rose, Larkfield 
(Cystic Fibrosis Trust) 

If you are fundraising for a 
good cause, or volunteer 
regularly, don't forget to 
apply to Local Heroes before 
the end of September. The 
form can be found on 
Connect under 'Local Heroes 
form'. Please contact 
community affairs on 
020 7695 7390 if you have 
any problems. 

''SS^ f̂ B*" • 

•'«.'^-i:'|r#i.>-1 

Just the job... 
Adrian (right) 
helped Shrewsbury 
receive the award I 

Ena worke 
Shrewsbury has been awarded a certificate of 
recognition from Shropshire County Council 
for being a good employer of disabled people. 
Adrian Bowyer, who has learning difficulties, 
gained a permanent job at the store through 
Enable - Shropshire County Council's 
specialist employment service for people with 
disabilities. 

Enable supported Adrian throughout the 
application and interview process. 

Adrian said: "I like working at Sainsbury's, I 
have learned my new job well and get on with 
all my colleagues." 

Adrian's manager, Ian Davis, said. "Adrian is 
a great asset to my team. He has worked hard 
to learn his new role and the job coaching 
provided by Enable was invaluable. 

"I feel my team and I have really benefited 
from having Adrian on board. He is a great 
character, very enthusiastic and clearly enjoys 
his job. The support Enable provides has been 
tremendous, but Adrian is a real star and I am 
delighted to have him on my team." 

Fallen on 
hard times? 
If you know an ex-grocery 
industry worker struggling witti 
physical, emotional or financial 
hardship, help may be at hand. 

Caravan is an occupational 
benevolent fund set up to assist 
former grocery workers who have 
fallen on hard times. Every year 
they help over a thousand 
beneficiaries. 

To be eligible for Caravan's help 
you must have worked in the 
grocery sector either full or part-
time for at least 15 years and be 
able to demonstrate a degree of 
financial hardship. 

Tofindout more visit 
www.caravan-charity.org.uk on 
contact Helen Arnold on 
020 7450 3024 or by email 
helenfarnold@btinternet.com 

caravan 

3 

Anyone 
for rugby? 
Sainsbury's Rugby Club had 
a fantastic finish to its 
04/05 season by winning 
the City League trophy and 
Tetley's Company Day 
tournament, beating Asda, 
Somerfield and two of 
Tetley's own teams to claim 
the trophy. 

Sainsbury's Rugby club 
is 12 years old and was 
traditionally made up of 
store colleagues, however 
now there are no store 
colleagues playing, which 
has to be rectified. So if 
you would like to join the 
successful team please 
email michael.rimmer@ 
sainsburys.co.uk 

Have you got any news for us? If you've got a story, just phone 
or email us with the key points, send a photo if you have one, 
and we'll do the rest. You'll find our contact details on p20 
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Healthy eating made fun 
Dome Roundabout store held a fruit taste 
challenge for pupils from two local schools. 

The event was organised by graduate trainee, 
Adrian Rafferty, to highlight the importance of 

^ ^ e a l t h y eating to children and to coincide with 
[•Active Kids. The pupils competed in a tasting 

competition to identify over 15 different fresh 
fruits. Regional events coordinator Julia Stables 
also gave the children a talk about the 
importance of a healthy balanced diet that 
includes plenty of fruit and vegetables. 

Adrian said "After launching Active Kids, 
colleagues were keen to show their commitment 
to promoting healthy eating to children. It was 
great to see the children develop their awareness 
of how healthy fresh fruit is for them." 

http://www.caravan-charity.org.uk
mailto:helenfarnold@btinternet.com
http://sainsburys.co.uk


Shininqstars 
Justin King tias sent Sue Francis paci<ing - on the lioliday of a lifetime! 

le s a 
Shining Star 

Sue Francis from Bridgwater is off 
on the holiday of a lifetime -just 
fordoing her job. 

Sue, general merchandise 
manager at Bridgwater is the 
lucky winner of the Shining Stars 
£5,000 holiday prize draw. She 
was presented with the vouchers 
by chief executive Justin King, 
who made a special visit to 
Bridgwater for the presentation. 

"It was a lovely surprise," said 
Sue. "I never normally win 
anything, so I couldn't believe that 
my name had come out of the hat. 
At first I thought I had won one of 
the £500 holidays - and I would 
have been delighted at that. So 
you can imagine how thrilled I was 
to find I had won the top prize." 

Anniversary 
And the award couldn't have 
come at a better time. Sue and 
her husband Mark are due to 
celebrate their 30th wedding 
anniversary next year and the 
holiday will help the couple 
celebrate in style. 

"We're going to treat ourselves 
to a really special holiday," said 
Sue. "Thanks to this award, our 
options are endless now. Whether 
I'm doing the washing-up at home 
or dressing our displays, I find 
myself thinking about safaris, or 
maybe a cruise..." 

At the moment, Sue's favourite 
option is a cruise, but that could 
all change when she sees the 

travel brochures. "We normally 
book our holidays at the last 
minute. We often go for late deals 
on Teletext and just take off. It will 
be a totally different experience to 
browse through the brochures 
and know that we can do anything 
we want to. It's fantastic.and I still 
can't take it in." 

Vouchers 
The thing that has helped make it 
real for Sue was actually receiving 
the vouchers. 'Justin King 

handed them over - and it was 
such a big wad. Seeing them 

made it real for me. That's 
when I thought it must be 

true," she said. "The 
package was made up of 
£25 vouchers, so it's a 
lot to carry around but I 
keep checking it to 

make sure I haven't dreamed it all!" 
Nigel Porter first presented 

Sue with a Shining Stars chegue 
on an unannounced visit to the 
store. She said: "He told me ours 
was one of the best general 
merchandise departments he had 
seen, so we were all really proud. I 
was so pleased he was impressed 
with the standards during our day-
to-day trading." 

Justin's visit proved an 
occasion for the whole store - not 
just for Sue. Sue explained: "One 
of the ladies on my department 
was retiring that day, so Justin 
agreed to do the presentation -
that was really special. He also 
opened a garden we've created at 
the back of store where 
colleagues can relax during their 
breaks. It really felt like a special 
day for the whole store." 

It was a lovely surprise. 1 never 
normally win anything" 



Wingoodies 
For your chance to win some goodies return the form below! 
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Get lustrous 
locks - every day 

For the first time, Sainsbury's 
is expanding Its designer range 
into health and beauty with bY 
Phil Smith haircare. 

The new and exclusive Phil 
Smith range features 11 
products, all designed to give 
you beautiful manageable hair 
at an affordable price. With 
three shampoo and conditioner 
combinations, there is one to 
suit everyone. And with all 11 
products at £3.49 each, 
there's no excuse not to have 
salon style hair every day. The 
whole range is available at the 
introductory price of £2.49 
until 13 September. 

Phil Smith is a classic "rock 
and roll" hairdresser known for 
his everyday hairstyles that 

are easy to maintain at home. 
He's one of the finalists 
nominated as British 
Hairdresser of 2005. A regular 
on GMTV, Phil's following of 
loyal celebrity clients include 
Vernon Kay and Tess Daly, 
Emma B, Sting and Trudl 
Styler. 

bY Phil Smith will feature in 
over 400 stores natlonwid. It 
can be found in the designer 
haircare section of the health 
and beauty aisle. 

We've got 10 Phil Smith 
pamper baskets to give away 
to Journal readers. For a 
chance to win, answer question 
3 on the form on page 20. 

Question: How many 
products are in the range? 

U^JL 
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MAY COMPETITION WINNERS 
Winners of the wine competition in May's Journal are Vera Potter from Stroud 
store, Dan Apsley from Hams Hall, Isabella Prowse from Bridgwater store and 
Eileen Dolan from Hampton store. 



Wingoodies 
For your chance to win some goodies return the form below! 

Promise yourself 

Galaxy is launching an 
innovative new range aimed 
at chocolate lovers who w ~ 
something a little more 
special. -^ 

The new block cho 
range called Promises is 
set to create a new category 
of "everyday luxury". 

Available in Sainsbury's 
stores now, Promises offer a i 
distinctive combination of 
tastes and textures. Each 
sguare piece is shaped Into two 
triangular sections; smooth 
Galaxy milk chocolate in one 
half complements the rich 
flavours in the other, ail held 
together on a bed of dark 
chocolate. 

The range is available in four 
variants - Roast Hazlenut, 
Caramel Crunch, Cocoa Crisp 
and Rich Coffee. 

Wrapped in luxury 
kaging. Galaxy Promises 
ils at 99p for a lOOg block. 

JwaHMf^Tomises is a new 
taste experience that makes 
any relaxing moment extra 
special. So why not take some 
time out to relax and enter our 
competition to win £500 
worth of gift vouchers for 
Champneys? Then choose one 
of five Champneys Health 
Resorts and enjoy some more 
pampering on us! 

Question 1: What are the 
four variartts of new Galaxy 
Promises? 

Clos ̂ *-M. 

Following the success 
of Gillette M3 Power. 
Gillette is launching an 
extension to the M3 
Power family - M3 Power 
Nitro and M3 Power 
Nitro Gel. The products 
launch in Sainsbury's 
this summer and 
are expected to 
deliver £2.5 million in 
retail sales. 

Gillette is a major sponsor of 
sporting events including the 

MM — ,l'J>r 

rugby World Cup. 
The Journal is 

giving one lucky 
reader the chance to 
win a shirt signed 
by Jason Robinson 
who plays for Sale 
Sharks, England and 
the British and 
Irish Lions. 

For a chance to 
win, simply answer 

Question 2: What is the name 
of Gillette's new razor? 

Answer 1: 

Answer 2: 

Answer 3: | 

Name: 

Address: 

Work location: 

Contact tel no: 

Entries to: Competitions, Sainsbury's Journal, 33 Holborn, London 
EON 2HT, to arrive no later than 2 September. Entrants must worl( for 
or be retired from the Sainsbury Group. Only one entry per person. 
Photocopies are acceptable. See entry conditions on page 2. 

TO CONTRIBUTE ^ 
Write to: Sainsbury's Journal, Internal Comnnunications, 33 Holborn, London, EC1N 2HT. e-mail: internal.comms@sainsburys.co.uk 
or teleptione: 020 7695 0055 or fax: 020 7282 8042. General Sainsbury's Inquiries: 020 7695 6000 Veterans' inquiries: 020 7695 7190. Produced by Citigate Publishing 

mailto:internal.comms@sainsburys.co.uk


"I help 
produce 
pack a 
punch" 
Sainsbury's is recruiting 10,000 
over-50 colleagues. The Journal 
talks to Nick Gargano at Burpham 

X 

Burpham's secret weapon on the 
produce section is 70-year-old 
colleague Nick Gargano an ex-
Olympic boxing gold medallist. 

Prior to wowing customers Nick 
dominated the boxing world in the 
1950s winning three British 
Championships, the European 
Championship in 1955 and Olympic 
Gold in 1954. 

He said: "I started boxing at 14 
when I joined the Eton Manor 
Boxing Club in Hackney. I enjoyed 
my boxing and when I started I just 
seemed to keep winning so stayed 
in the sport longer than first 
planned! 

"I have been at Burpham for a 
year and find it a very good 
company to work for. The people 
are very helpful and sociable, i 
don't feel anyway near 70 because I 
keep myself fit and working 
Tuesdays to Fridays at Sainsbury's 
keeps me going. 

"I look forward to getting up 
in the morning so that I can go 
to work -1 love to keep the 
customers happy." 

The produce department has 

We believe the over 50s are an 
untapped resource that can 

Rnit 
seen an increase in sales this year. 
Personnel and training manager 
Neeru Dutta believes the over 50s 
could have something to do with it. 

She said: "We believe the over 
50s are an untapped resource that 
can add huge value to our business. 
Nick takes real pride in the way the 
department looks and runs and his 
friendly advice to customers on 
products is greatly appreciated." 

ira 

colleagues at stores across 
the UK by Christmas 2005. 
The vacancies are in all areas 
of the stores - Including 
personnel and customer 
service, in addition to 
positions within bakery, dell 
and butcher's counters. 

BRIEFS 
• ABERDEEN supported a local 
school with their "Cookie 
Challenge" for the third year in a 
row. The pupils worked in teams 
to produce a business plan to 
design and market cookies. The 
teams then had to produce their 
cookie and sell It to the judges. 
The store provided the cookie 
dough, supported the pupils on 
the day, assisted in the judging 

and provided certificates for 
the winners. The winning team 
enjoyed a day at the store to 
see how it operates. 
• CHEADLE have been busy 
raising money for Comic Relief. 
The management team were 
put in the stocks so that 
customers and colleagues could 
pay £1 to throw three wet 
sponges at them! 

Kate Banfield, trainee 
manager and colleague Emily 
Greer carried out a jallbreak. 
This involved them travelling 
around as many counties as 
possible over 12 hours without 
spending any money on 
transport. 

Cheadle also produced a 
calendar and with other 
fundraisers they raised over 

-dates 
to choose working hours to 
suit their lifestyles. Options 
Include "term-time" 
contracts which allows 
workers to enjoy their 
retirement and spend time 
with their families during 
school holidays. 

£2,000 for the charity. 
• PLYMOUTH colleague Sue 
Arnold came across an old 
coupon offering 4D or 4 old 
pence off three tins of klt-e-
kat. As it has no expiry date 
she jokingly asked: "Could I 
still use it now?" As the 
coupon only amounts to a 
1.67p saving the Journal 
wishes Sue all the best! 

Local 
Heroes 
Thank you to everyone who 
has applied to Local Heroes, 
either for volunteering or 
fundraising activities. Here 
are some of the hundreds 
already received: 
• Natasha Cole, Rye Park 
RDC (Brownies) 
• Lisa Irwin, Forestside 
(CLIO 
• Christine Wesson, Bury 
St Edmunds (St Nicholas 
Hospice) 
• Anthony Orton, 
Bexleyheath (Sense) 
• Nicola McCafferty, 
Stirling (Cancer Research) 
• Julie Ward, Mansfield 
(Walk the Walk) 
• Joy Phillips, East Filton 
(meningitis) 
• Rebecca Rose, Larkfield 
(Cystic Fibrosis Trust) 

If you are fundraising for a 
good cause, or volunteer 
regularly, don't forget to 
apply to Local Heroes before 
the end of September. The 
form can be found on 
Connect under 'Local Heroes 
form'. Please contact 
community affairs on 
020 7695 7390 If you have 
any problems. 

Enabling workers 
Shrewsbury has been awarded a certificate of 
recognition from Shropshire County Council 
for being a good employer of disabled people. 
Adrian Bowyer, who has learning difficulties, 
gained a permanent job at the store through 
Enable - Shropshire County Council's 
specialist employment service for people with 
disabilities. 

Enable supported Adrian throughout the 
application and interview process. 

Adrian said: "I like working at Sainsbury's, I 
have learned my new job well and get on with 
all my colleagues." 

Adrian's manager, Ian Davis, said. "Adrian is 
a great asset to my team. He has worked hard 
to learn his new role and the job coaching 
provided by Enable was invaluable. 

"I feel my team and I have really benefited 
from having Adrian on board. He is a great 
character, very enthusiastic and clearly enjoys 
his job. The support Enable provides has been 
tremendous, but Adrian is a real star and I am 
delighted to have him on my team." 

Fallen on 
hard times? 
If you know an ex-grocery 
industry worker struggling with 
physical, emotional or financial 
hardship, help may be at hand. 

Caravan is an occupational 
benevolent fund set up to assist 
former grocery workers who have 
fallen on hard times. Every year 
they help over a thousand 
beneficiaries. 

To be eligible for Caravan's help 
you must have worked in the 
grocery sector either full or part-
time for at least 15 years and be 
able to demonstrate a degree of 
financial hardship. 

Tofindout more visit 
www.caravan-charity.org.uk on 
contact Helen Arnold on 
020 7450 3024 or by email 
helenfarnolddibtinternet.com 

caravan 

Anyone 
for rugby? 
Sainsbury's Rugby Club had 
a fantastic finish to its 
04/05 season by winning 
the City League trophy and 
Tetley's Company Day 
tournament, beating Asda, 
Somerfield and two of 
Tetley's own teams to claim 
the trophy. 

Sainsbury's Rugby club 
is 12 years old and was 
traditionally made up of 
store colleagues, however 
now there are no store 
colleagues playing, which 
has to be rectified. So if 
you would like to join the 
successful team please 
email michael.rimmer<l> 
sainsburys.co.uk 

Have you got any news for us? If you've got a storyjust phone I 
or email us with the key points, send a photo if you have one, 
and we'll do the rest. You'll find our contact details on p20 

, \J 
1 ! ^ B iJf l 
/abdTT 

3 
- « r ^ 
^ i 

Heatthy qoodies .r. 
ummm tasty i 

Healthy eating made fun 
Dome Roundabout store held a fruit taste 
challenge for pupils from two local schools. 

The event was organised by graduate trainee, 
Adrian Rafferty, to highlight the importance of 
healthy eating to children and to coincide with 
Active Kids. The pupils competed in a tasting 
competition to identify over 15 different fresh 
fruits. Regional events coordinator Julia Stables 
also gave the children a talk about the 
importance of a healthy balanced diet that 
includes plenty of fruit and vegetables. 

Adrian said "After launching Active Kids, 
colleagues were keen to show their commitment 
to promoting healthy eating to children. It was 
great to see the children develop their awareness 
of how healthy fresh fruit is for them." 

http://www.caravan-charity.org.uk
http://sainsburys.co.uk

