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M MI hope you have had a great summer 
M M and you enjoyed yourself! I am pleased 
that so many of you took advantage of the extra 
15 per cent colleague discount and some of the 
great deals we had in store this summer. 

Although it's not quite autumn yet, 
September is an important month for us -
schools have gone back and sales start to build. 
We need our stores to look their very best as 
customers start to think about Christmas. 

We know that great service 
drives sales and it's one of our six 
values. That's why one of our key 
bonus targets is MCM which 
measures how well we are serving 
our customers. This year's MCM 
target is proving harder to beat 
with 66 per cent of stores 
achieving their target so far. 

However, as we are not even halfway through 
the year, there is plenty more we can do to 
ensure we achieve this target and the bonus 
measure. This month your managers will be 
talking about ways we can drive this forward. 

Schools this autumn can expect to take 
delivery of the equipment they ordered through 
the Active Kids scheme. This is fantastic news for 
schools that have redeemed their vouchers and 
gives us a great opportunity to celebrate with 
the schools in our local communities. Read 
about Active Kids on page 3. 

Also, on page 9, you can read what Ken 
McMeikan and members of his leadership team 
learned from working a nightshift. Nightshift 
colleagues are a vitally important part of the 
store team and by working with them Ken and 
his colleagues saw first hand the issues they face 
and have taken away a number of actions to 
make things simpler for them. 

Along with the new look organics range, now 
in store, plus all the new autumn lines arriving, 
there is plenty to attract our customers V M 
into stores and keep us all busy. m W 
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Inthenews 
Keep up to date with the latest news across the company 

Active Kids 
is in great 
shape 
Schools across the country are 
gearing up for delivery of their 
new Active Kids equipment this 
month. 

Active Kids has been a huge 
success. Over 80 per cent of the 
total number of primary and 
secondary schools in the UK 
registered and a whopping 210 
million vouchers have been 
redeemed. That equates to £16.5 
million of PE equipment. 

Helen Buck, director of brand 
communications, said: "We 
thought Active Kids would be 
popular, but it's been even better 
than we imagined. Our average 
order is worth £778, which is 
great news." 

She said that colleagues 
in-store have played a key part in 
the scheme's success. "Colleagues 
have done a brilliant job of helping 
us register all the 
schools and every 
single store has 
gone out to work 
with their local 
schools. That's 
really cemented 
our relationships within the local 
communities." 

Active Kids has been great for 
business, too. Total sales are up 
thanks to a combination of 
existing customers shopping more 

^ulleagues have done 
a brilliant job in helping us 
renister all the schools 

often, and new customers 
switching their shopping to 
Sainsbury's. Produce sales are up 
and the average amount spent on 
fresh fruit and veg has also 
increased. 

"We can all benefit from 
Active Kids," said Helen. 
"Sainsbury's gets increased 
sales; colleagues are able to get 
closer to their community; 
customers are helping their 
schoolchildren; and schools can 
get new equipment." 

KELLY GETS 
ACTIVE IN 
URMSTON 
Six-year-old Sarah Case from 
Urmston near Manchester got 
a very special PE teacher for 
her school when Kelly Holmes 
visited Highfield Primary 
School in July. 

Sarah was the lucky winner 
of a CiTV competition and 
Kelly came to the school with 
lots of Active Kids equipment, 
including space hoppers and 
Tionster trax feet which were 
eally popular with the 

children. 
Kelly spent the morning at 

the school. She signed the 
children's T-shirts, 
demonstrated all the 
equipment and led a warm-up 
for over 30 kids. She also 
handed out achievement 
awards in the school 
assembly. 

The day was a huge success 
and caused real excitement 
for the children, their parents 
and even some grandparents 
who came to watch. 

Next year, Active Kids will be 
bigger and better than ever. There 
are plans to fine-tune the way that 
vouchers are handed out so that it 
will be easier for colleagues and 
quicker for customers at the 
checkout. And next year's 
catalogue will be even better. 

Sainsbury's acquires nine stores from Morrisons 
Sainsbury's has acquired a 
further nine Safeway-branded 
stores from Morrisons. Eight 
are located in the south of 
England and one is in 
Scotland. 

These stores give over 
175,000 sq ft of new space. 
and have an average size of 
around 20,000 sq ft. Chief 
executive Justin King said: 
"They will provide an 

opportunity to strengthen our 
market position in town centre 
locations. We look forward to 
welcoming 100,000 new 
customers and approximately 
1,220 new colleagues to 
Sainsbury's." 

Each store acquisition is 
conditional upon approval from 
the Office of Fair Trading. Once 
this is completed, the stores will 
be closed for six weeks while 

they are refurbished and will 
reopen under the Sainsbury's 
fascia ahead of Christmas. 

This announcement builds on 
the 14 stores acquired last year 
from Morrisons which are 
located primarily in the 
Midlands and the north of 
England. These stores are now 
all open and contributing to 
plans for making Sainsbury's 
great again. 

Where to find them 
• Hammersmith, Kings Mall 
• Morden, London Road 
• Slough, Farnham Road 
• Andover 
• Eastleigh, Leigh Road 
• Bitterne 
• Midsomer Norton, High 
Street 
• East Kilbride, 120 Olympia 
Centre 
• Acocks Green 



Yournews 
All the news from around Sainsbury's 

In case of 
emergency 
The store business continuity plan has been \ 
relaunched in the light of the recent terror 
attacks, providing an action list for management 
to use following major incidents. It also gives all 
colleagues access to a freephone number, which 
they can phone to keep updated on events and be 
given instructions on what to do next. 

Keep your business continuity card and the 
business disaster line sticker with you at all 
times. To get a new or replacement card, contact 
your Personnel and Training Manager. The M 
number for business centre colleagues is 0 5 0 9 
135135, and for stores it is 0800 271371 (as M 
shown in the picture). * 

Learning's a matter of course 
Colleagues at Rugby depot have 
been brushing up on their skills 
for life with two lifelong learning 
schemes. 

The programme was started 
thanks to a unigue partnership 
between Sainsbury's, IDG, 
Warwickshire College and the 
site's union learning reps (ULR). 

The daytime and evening 
sessions were held in numeracy 
and literacy and run over a 12-
week period. They have been a 
huge success with 88 colleagues 
benefiting to-date. 

A new programme is planned 
for September which aims to help 
colleagues achieve numeracy and 
literacy up to 
national level 2 
(equivalent to 
GCSE). 

Rugby ULR co-ordinator Bella 
Pollen said: "Since the courses 
started, there's been a change at 
work. Barriers between people 
have broken, morale is higher and 
it's a nicer place to work." 

A similar programme has been 
running at Haydock depot where 
colleagues are making use of new 
IT equipment. Here, six colleagues 
have achieved results in the 
national literacy test and 13 have 
passed the national numeracy 
test. Haydock followed up this 
success with an open day held on 
Adult Learning At Work Day, when 
colleagues were given information 
on courses available in the area. 

'Morale is higher and 
It's a nicer place to work 

Super-M 
Springfield store and 
colleagues from stores 
around the region worked 
around the clock to make the 
2005 Scouts EuroJam (29 
July to 10 August) a success. 

Sainsbury's built a huge 
tent stocking over 700 
products, from milk to 
muffins and bananas to 
batteries. 

Duty manager Tony 
Merrick helped to make the 
10,000 scouts feel at home 
by catering to their needs, he 
said: "I had all sorts of 
amazing cravings from every 
corner of Europe - the 
Scottish scouts guzzled t 
way through 1,200 bottle; 
Irn Bru, and other reguesi 
included sauerkraut from 
German scouts." One of 
Jamie Oliver's food advise_^ 
was also on-site to show how 
cooking on camp could be fu^ 

Colleague Darren BrettI 
" '̂ents, analysis and trainf 

am manager in supply ; 
lain, and himself a scouti 
er 27 years, emailed Ju 

King to see what Sainsbury's 
could do to support the event. 
The company reacted guickly 

and the on-site store was born 
in less than 12 weeks. 

l-lelen Buck, director of 
brand communications, said: 
"Coming so soon after Active 
Kids, the chance to help 
provide food on site for 
10,000 active Scouts was a 
challenge we couldn't resist." 

Feedback was so positive 
that talks have already 
started on supporting the 
Scouts at future events. 

I Great service 
drives sales 



Colleagues at Camden were 
turned into movie stars for the 
day when Jude Law, Juliette 
Binoche and Anthony 
Minqhella used their store as a 
film set. 

Sainsbury's tightened 
security for the filming, 
checked bags for cameras and 
asked customers not to take 
pictures. 

Duty manager Azhar Ikbal 
explained his role in 
proceedings: "I was in at five 
o'clock that morning to help 
the security guys block off the 
area to try and keep the 
paparazzi out. 

"They did most of the 
filming in the produce section 

Jane Havell poses with 
director Anthony Minghella 

swoons 
and I had to wait for gaps in 
filming to nip in and get 
products for customers. The 
crew and everyone involved 
were very friendly, well 
organised and courteous to 
customers. 

"Shooting took about five 
to six hours - so it was a bit of 
a long day." 

Jane Havell was one of 
the lucky colleagues asked to 
be an extra, as she scanned 
through the shopping of Jude 
and Juliette. "At the end, 
Jude gave me a nice firm 
handshake and said 'thank 
you'. He gave me a lovely 
smile," she said. 

Everyone enjoyed the ̂ ^ ^ ^ ^ ^ H 
•'%-1 was a bit disappointed^^^ 

I didn't get to be an extra!" 

Hot off the press 
Check out the new-look Sainsbury's 
Magazine. The October issue has a 
fresh new look - and it's still full of 
delicious recipes and quick and 
easy meal ideas to suit every 
purse and palate. 

Featuring lots of your 
favourite cookery writers such 
as Delia Smith and Nigel Slater 
who has a new series on 
seasonal produce, the 
magazine is also packed with 
even more tips and tricks for 
great food for busy people. 

Gorgeous homes, great 
gardens and lifestyle ideas 
are balanced with new 
shopping pages brimming 
with ideas for refreshing 
your wardrobe, hair and 
make-up. Plus there are 
tempting travel features | 
and a new, improved and """* 
enlarged health section offering 
the best advice from experts. 

And latest figures show 
Sainsbury's Magazine is more 
popular than ever Circulation 
figures for January to June 2005 

STEPBVSTrp 
' "a great 

were up to 346,898-a 20 per "" 
cent increase year-on-year. 

Look out for the October issue 
of Sainsbury's Magazine, in stores 
from 7 September. 

Take ttiis coupon to the checkout in an 
Sainsbury's store to claim your FREE copy of 

Sainsbury's 

Magazine 
This voucher entitles you to a free copy of Sainsbury's Magazine (usual price £1.20). This 
voucher cannot be used In conjunction with any other offer and Is subject to availability. 

To the customer The coupon can only be used at 
Sainsbury's and Savacentre stores as payment for tfie 
October 2005 issue of Sainsbury's Magazine. Only one 
coupon can be used against each copy purchased. Please 
do not redeem this coupon against any other product as 
this may cause embarrassment and delay at the checkout. 
To the retailer To redeem this coupon, send to NCH 
Corby, NorthantsNN17tNN 
0894 04819 Valid from 07/09/05 UNTIL 04/10/05 and 

"913809"921203" 

Pupils get active and get cooking 
Thirteen schoolchildren cooked up a treat for colleagues when they 
celebrated their wins in the Taste of Success, 'Get Active - Get 
Cooking' challenge. This year's challenge was open to ail schools 
throughout the UK and celebrated a healthy lifestyle through being 
physically active as well as cooking and eating healthily. 

The winners (pictured left) fought off competition from 50,000 
entries to win this year's contest. They each received a letter of 
congratulations and a signed book from Jamie Oliver, and their 
schools were awarded £100. 

Judith Bachelar, director of Sainsbury's brand, said: "We have 
been really pleased with the pupils' imagination and creative skills." 

The Taste of Success scheme runs in partnership with the British 
Nutrition Foundation and the Design Technology Association and 
supports food studies and cooking in the curriculum. Since its 
launch in 2000, over 250,000 pupils have taken part. 
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Talk Talk and Dollond & Aitchison 
(D&A) are two of the latest 
companies to join the Nectar 
programme. 

From September you'll be able 
to earn two points for every £1 you 
spend with Talk Talk, the landline 
company from the Carphone 
Warehouse. Dollond & Aitchison 
will start offering points within the 
next month offering customers 
the rate of two points per £1. 

Nectar is also introducing a 
credit card in association with 
American Express. From 16 
September you'll be able to earn 
two points for every £1 spent 

when you use the card at any 
Nectar sponsor (in addition to 
the two points you earn using 
your normal Nectar card) and 
you'll earn one point per £1 
anywhere else you use your 
AMEXcard. 

From the beginning of 
September we say goodbye to 
Vodafone and Barclaycard who 
will both be leaving the Nectar 
programme. If you used to 
collect Nectar points with 
Vodafone, why not switch to 
Sainsbury's Mobile who can 
offer you the same rate of two 
points per £1 spent? 

Trolley good idea 
What do you do with old 
shopping trolleys? Well, if 
you're design student, Colin 
Lovekin, you turn then into 
furniture! 

Colin came up with the idea 
of making furniture from scrap 
trolleys for his final year 
project and contacted 
Sainsbury's to see if the 
company could help. 

Trolley supplier, Symonds 
Hydroclean, offered some 
trolleys and spare parts that 
were beyond repair and would 

otherwise have been 
destined for landfill. Colin 
then came up with a 
technique that allowed him to 
bend the wire baskets into an 
armchair and sofa. 

In July, his work was 
showcased at the Business 
Design Centre in London. The 
furniture was well receive 
and Colin secured a couple 
orders from members of the I 
public who attended the show.j 

Crossed wires... Colin's trolley , 
furniture on display I 

Safety boost in-store 
Oldbury customers can now get safety advice along with their 
shopping thanks to a new community safety centre which has 
opened in the local Sainsbury's store. 

The safety centre has been set up jointly between Sainsbury's, 
the local police and fire brigade and the local council. It aims to 
make the local community a safer place to live in by offering help, 
support and advice to residents. 

The centre is housed in an unused concession at the rear of the 
checkouts and is manned throughout the week by members of the 
police, fire department and council offering a drop-in centre for 
residents concerned about safety. 

The centre was opened by local MP Adrian Bailey in July and is 
already a huge success. Members of the fire department have been 
handing out leaflets offering free smoke detectors to customers. 
Store manager Chris Darby said: "Crime figures have been falling in 
the community thanks to the Oldbury Community Street Warden 
team and this centre is also helping to make our customers' lives 
safer. We're delighted to contribute to the community in this way." 

Great service 
drives sales 

colleagues and community leader 
opening of the community safety c 
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CUSTOMER CORNER 

Q Why are your boxes of 
washing powder getting 

smaller? 

A There is a Europe-wide 
initiative to reduce the 

amount of chemicals and waste 
packaging released 
into the 
environment. We 
have made the 
powder more 
concentrated, which 
means there is the 
same number of 
washes per box, but 
using less powder. 

Q Why are some of your 
car parks free and some 

charged? 

A Ideally we want to offer 
free parking to all our 

customers. Unfortunately, we 

do not always own the land which 
means that you may get charged for 
this service from other parties such 
as local councils. 

In some cases where Sainsbury's-
owned car parks were once free, we 

have had to introduce a 
charge. This is because 
people have taken 
advantage of our free 
parking without using the 
store. The charges have 
been introduced to improve 
access to the store for our 

_ customers. 

Q The new clothing range is 
called TU, what does it mean? 

A Tu means "you" in French, 
Italian and Spanish. The 

name fits the brand created with 
a strong modern, stylish and 
cross-continental tone. 



Football champs are up for the cup 
Sainsbury's gave four young football teams the chance 
to emulate Premiership champions Chelsea with a 
triumphant open-top bus tour of their home towns. 

The youngsters were all winners in the Under lis 
England Schools Football Association tournament, 
sponsored by Sainsbury's. 

More than 4,000 teams entered the competition 
and these were whittled down to 32 finalists as the 
season progressed. 

This was the second year that Sainsbury's has 
sponsored the tournament but this year, Active Kids 
gave the sponsorship a new dimension. A Sainsbury's 
food advisor visited each of the finalists to deliver 
some healthy food and encourage healthy eating in 
the run-up to the finals. 

Colleagues from Stoke-on-Trent and Newcastle-
under-Lyme helped put on refreshments for the 
thousands of spectators and players at the finals. 
Chief executive Justin King presented the winning 
teams with their trophies and prizes which included 
a Sainsbury's football kit and Active Kids vouchers 
for their schools. 

And the winning teams were: 
• Boys Schools 7-a-side: Lodge Farm 
Primary School, Stevenage 
• Girls Schools 6-a-side: Ixworth Middle 
School, Bury St Edmunds 
• Mixed Small Schools 6-a-side: Kirtlington 
Primary School, Kidlington 
• Boys District Team 7-a-side: Stoke-on-Trent. 

; All credit to you 
I, There's a new credit card 
I available from Sainsbury's 
• Bank - and it offers 0 per cent 
I on purchases for 10 months 
• plus discounts in Sainsbury's. 
' The offer of 0 per cent on 
' Introductory purchases for 10 
' months is one of the longest 

available in the marketplace 
, and it's available on Sainsbury's 
, Bank's new standard and 
I platinum Visa cards. 
• Lucy Hunter, credit cards 

f manager at Sainsbury's Bank, 
• said: "Our new card, like those 
^ before it, offers one of the 
' longest 0 per cent periods on 
' purchases." 

As an extra benefit, 
, cardholders will also receive a 
, voucher booklet every four 
I months, entitling them to 
• exclusive discounts against 
• purchases in Sainsbury's 
• stores as well as money off 
' Sainsbury's wines and flowers. 
' Colleagues will receive a one 

per cent discount off go-to rate, 
which is the rate you'll pay after 

, the introductory offer has 
, ended, for purchases, giving a 
I go-to rate of 14.9 per cent rather 
I than the customer rate of 
• 15.9 per cent. For further details 
• or to apply, call 0800 0321365 
' or visit www.sainsburysbank. 
' co.uk/youchoose 
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Analyse this 
Hams Hall depot and Cantey 
store played host to members 
of Sainsbury's operating board 
and 42 analysts and fund 
managers in July. 

It was a chance for them to 

availability in action and 
actually to see the 
improvements made in 

availability at first hand. 
First stop was a visit to Canley 

where a trip round the store 
revealed an empty warehouse and 
full shelves. 

Then It was on to Hams Hall 
where general manager Gary 
Webb helped show the visitors 
round the automated site. He 
said: "I think they had been 
impressed by the improvements 
in availability at Canley so we 

showed them i 
work here." 

The day proved an eye-
opener for the party. For many, 
it was their first trip to a 
distribution centre and they 
were fascinated by the 
logistics. Feedback has been 
very positive, too. One 
commented: "Sainsbury's is 
making good progress towards 
a sales-led recovery." 

http://www.sainsburysbank
http://co.uk/youchoose


Leadingtheway 
Whether it's on the shop floor or behind the scenes, the winners of the 
first annual Retail Awards continue to perform at the very highest levels, 
as two more winners demonstrate 

ttting great store 
communication 

on Holmes, personnel and 
ing manager at Worksop, is 
lant that the HR & Admin 
I of the year award won by 
itore was as much a tribute 
je store's management as it 
|o the behind-the-scenes 
It she and the admin 
iager put in. 
We're responsible for 

trecruitment, payroll, labour 
^costs, managing the training 
^̂ eam and for a host of other 
administrative functions, and 

" ^ t r u e to say that our 

kH^Km4iT^i i ' l»T* j» i i iUl 

store's HR activities. But 
W P f i n h e r a U S e w e ' r e ^"ewouldn-t achieve what we 
VVC U W u e v - a u o c : vv v_. I V, ^^ without the management 

" T . I '^^^ 4-<^/-iQ-l-hor" team here. If they didn't 

all working togeui^i ^̂ ^̂ ^̂ ^̂ ^̂ ,̂̂ 3̂̂ ^̂ ^̂ ^̂  

difficult job on our hands. 
"As it is, we communicate 

regularly and clearly explain 
what needs to be done and 
there's a great commitment 
within the store to meeting our 
objectives. This good stream of 
communication is vital. I keep 
up the flow of information so 
that everyone knows why we 
need certain processes and 
systems in place. For example, 
if a department manager 
wants his or her area of the 
store to run like clockwork 

Ei<lMl il* Miin iW il» nV^vPWiliifctiHi 
they know that their holiday 
planning has to be in order. In 
the end, we only get the results 
we do because we're all 
working together." 

Lool̂ ing good in Oldham 
Immaculate standards are also 
critical to success for the general 
merchandise team of the year at 
Oldham. Department manager Jo 
Hayes insists that customers 
shouldn't have to walk around a 
store that looks cluttered and messy. 

"Coaching is a key element of 
getting the look and feel right," she 
said. "I think it's important for 
managers to pass on their 
experience and that's especially so 
in a high turnover department like 
ours - we contribute 10 per cent of 
the store's weekly revenue. 

"I'll tell my team that it's no 
good having a lot of product on the 
shelves if it looks untidy. 

"Our customer service is also a 
priority and as a 
department we 
actively sell, 

approaching MlKCiffH' 
customers to see 

if we can be of any help and using 
our product knowledge to guide 
them. It's not pressure selling: it's 
good customer service. For 
example we make ourselves aware 
of competitor prices and this is 
particularly useful for our 
electrical goods team because 
they can talk to customers about 
how our prices compare. 

"If we have a new line, we'll all 
take a look at it and see what 
information it comes with and 
what its benefits are so that we 
can continue to deliver great 
customer service. This is all about 
being passionate and showing 
enthusiasm for our jobs and the 
products we sell." 

It's not pressure selling: 
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Three of the senior 
management 
team went back 
to the floor at 
Sydenham to find 
out what life is like 
on the night shift 

Night shift colleagues at 
Sydenham, Springfield and 
Stanway got a surprise when three 
new colleagues joined their 
replenishment teams. Retail 
director Ken McMeikan and zone 
managing directors Jon Hartland 
and Dean Clegg all went back to the 
floor on a night shift. 

Ken explained: "I know that 
night teams are the backbone of 
our stores but also the forgotten 
army. I wanted the senior retail 
management to spend quality time 
working alongside our colleagues 
on nights to find out what life is 
really like for them and what 
support they need from us." 

And it was certainly a challenge. 
"It is hard labour and a test for 
anyone," said Jon. And Dean 
agreed: "It's a tough job, without a 
doubt. We worked on frozen food 
for several hours and also on 
produce. It really showed us the 
challenges our colleagues face -
and our challenge now is to make 
replenishment easier for them." 

As well as actually doing the hard 
work, the trio also spent time 
listening to colleagues. And that 
was very valuable as Dean 
explained: "We got a great reaction. 
I think they were surprised to see 
us on the shop floor but, as time 
went on, they shared their 
thoughts on the opportunities 
we've got to improve the 
operation." 

So what are those 

opportunities? Ken said there are 
five key areas where we could 
make improvements: 
• better communication with 
night shift colleagues; 
• ensuring colleagues have 
enough of the right equipment to 
do the job efficiently; 
• improvingthequality of food 
available for night shift colleagues; 
• ensuring that stock arrives in 
the most efficient way for 
replenishment; 
• investing more in training. 

But will anything change now 
that the directors have seen life at 
the sharp end? "Absolutely," they 
say. Jon elaborated: "We have a 
critical dependency on the night 
shifts and a duty to improve the 
conditions and nature of the work 
for those colleagues." 

And Dean agrees: "Now we've 
got a better understanding of the 

night operation, it's important that 
we start to put things into action. 
We've already presented our 
findings to the board and the 
whole business is behind what we 
need to do. There are some quick 
wins that we can implement 
immediately, although some will 
take a bit longer. But colleagues 
can rest assured that this is now 
oneof our priorities." 

All three of the directors have 
nothing but praise for the night 
shift. "They do a difficult job but 
they take a lot of pride in their 
work," said Ken. "I loved working 
nights. It's shown us there are so 
many things we can still do to 
make our replenishment operation 
better." 

Now Ken plans for every store 
manager, regional operations 

Shelf conscious... 
Sydenham colleagues show Ken 
McMeikan (top), Dean Clegg (left) and 
Jon Hartland (right) how its done 

manager and zone managing 
director to work nights regularly. "I 
want our night teams to know they 
are no longer the forgotten army 
and in future we will be providing 
the leadership they deserve." 

But what did colleagues think of 
the directors' efforts? Ian Barrett, 
dry goods duty manager at 
Sydenham was also working that 
night. He said: "The directors said 
they wanted to be treated like 
everyone else, so it was business 
as usual as far as we were 
concerned. They worked really 
hard and definitely mucked in with 
everyone else. I think colleagues 
were really surprised to see them 
on the shift, but they appreciated 
the effort." 



Values mean business 
Sainsbury's has been named as the most responsible retailer 
in Britain - and now there are 12 priorities for the future 

petting better 
every day 

Did you know that Sainsbury's is 
one of the world's 100 most 
sustainable companies? And it's 
the only UK food retailer to be 
included in the new Global 100 
Index. 

The seal of approval from 
Investors in People is also 
confirmation that Sainsbury's is 
committed to involving and 
developing colleagues. Financial 
investors have also been 
impressed - the company was also 
judged the best food retailer in a 
UK index of corporate 
responsibility. 

As chief executive Justin King 
says - doing business responsibly 

is an essential part of Sainsbury's 
recovery programme. It supports 
the Sainsbury's goal of great 
products at fair prices, healthy, 
safe, fresh and tasty food - and 
addresses issues which matter to 
customers, colleagues and 
communities. 

To find out more about what 
Sainsbury's has been doing to 
deal fairly with customers, 
colleagues, the communities in 
which we operate and other 
people with a stake in our 
business such as suppliers and 
investors, log on to www. 
j-sainsbury.co.uk/csr. 

The report has plenty of 

tasty ingredients, many of which 
you may already know. But there 
may also be a few nice surprises 
such as the fact that investments 
in energy efficiency have helped 
the company sail past its five-year 
target. 

Being a good neighbour is 
important, too. Colleagues raised 
almost £7 million for Red Nose Day 
and the company invested the 
same amount again in 
communities at local level. 

And Sainsbury's also did its bit 
for the environment - last year 
stores were responsible for five per 
cent less carbon dioxide emissions 
than in the previous year. 

Saving energy saves money -
and the same applies to waste. 
One way we avoid waste is by 
donating food to charity if we 
can't sell it but it's still safe to eat. 
Almost 250 stores and three 
depots take part in this scheme. 

Looking ahead, Sainsbury's has 
identified 12 priorities to help it 
stay ahead of the industry on the 
critical issues that matter most to 
people. Corporate responsibility 
manager Nancy Turrell said: "We 
will be working hard to improve in 
all these areas over the next year 
to make sure we keep our top slot 
as the most responsible 
supermarket business in Britain." 



Sainsbury's 
organics now 
has a new look 
-and more 
products available 
in every store 

Did you know that the organics 
market is growing at 15 per cent? 
Customers are asking for more 
organic products and Sainsbury's 
has responded with a bigger, 
better, brighter - and cheaper -
organics range. Called Sainsbury's 
SO Organic, there are now more 
than 100 new products in the range 
- there really is something for 
everyone. 

From September, each store will 
have a minimum of 140 organic 
products on offer - and over 100 
price cuts, too. Brighter, fresher 
packaging and permanent signage 
also mean that customers won't be 
able to miss them! Here are just a 
few of the products on offer. 

Down on the farm 
Organic farms all over Britain will 
open their doors from 10-11 
September, for Organic Experience 
weekend. Call 0117 314 5000 or log 
on to www.soilassociation. 
org/organicsweek. 

JOIN THE SOIL 
ASSOCIATION 
Want to join the Soil 
Association? The Journal has 
a special offer for colleagues -
£6 off annual membership. 

You will receive: 
"" a free introductory booklet 

Living Earth magazine 
access to the on-line 

food club 
plus, if you join before the > 

end of October; a voucher i 
booklet with over £12 of 
money-off coupons - many 
available at Sainsbury's. 

Phone 0117 914 2447 or 
send a cheque for £18, payable 
to the Soil Association, 
together with your name 
address and quoting 
"Sainsbury's offer" to: The 
Soil Association, FREEPOST 
BS4456,40-56 Victoria 
Street, Bristol BS16BY 

Great service 
drives sales 

fir Orqanics 
Fres 

% T'Z 

Lower prices... with more than 100 price cuts, 
Sainsbury's Organics are even better value 

DID YOU KNOW? 

• All Sainsbury's SO organic 
chicken, pork, beef, spring iamb, 
eggs and milk comes from 
organic British farms. 
• Organic farmers have to stick 
to strict regulations about the 
sprays and chemicals they use. 
Eat organic and you'll reduce 
exposure to potentially harmful 
pesticides. 
• To cut down on compostable 
waste Sainsbury's has 
introduced home-compostable 
labels and trays on the SO 
organic fruit and vegetable 
range. 

nsburyls 
Don't forget the Organic sales 
competition. See page 16 for details. 

http://www.soilassociation


TellJustin 
When Tell Justin launched, chief executive Justin King knew that colleagues 
were just brimming with good ideas. One year on, here's the proof 

It's a year since Tell Justin was 
launctied back in September 
2004. In ttiat time, colleagues 
have made 8,000 suggestions 
and almost 1,000 of those 
colleagues have been awarded 
Shining Stars as a result of their 
suggestions. One year on, the Tell 
Justin team gets an average of 
100 suggestions every week. 

Got a great idea but think 
someone else might have got 
there first? Here are eight of the 
most popular suggestions in the 
Tell Justin scheme along with 
their responses. So if there's 
something you've always 
wondered about, you might just 
find the answer here. 

Can you change the 
ladies' trousers and 
polyester blouses 
in our uniform? 

• 

You will be pleased to know that we have recently tested an 
alternative design for ladies' trousers and we're pleased that most 
ladies were in favour of the new style. It is expected that the new-
style trousers will be available to order in September. However, there 
will be no other uniform changes until the next review date. 

When we developed the current uniform we looked at many 
fabrics for blouses and chose polyester because it is more practical, 
easier to care for, less expensive and looks better for longer. 

Why don't the 
Active Kids 
vouchers print off 
at the end of the 
rece ip f ^ 

When we launched the scheme we considered several ways to give 
points but customers told us they would find it more convenient to 
be given separate vouchers. 

We understand that issuing vouchers at the checkout is very time 
consuming so we are now looking at other ideas for future years. 
Printing on receipts is certainly something we will consider. 

There is no 
[•(•jiiKTsiaii 

We waste a lot of 
paper when we print. 
Can we... 
... set the printer to 
print doifte-sided? 

...stop the defau l t^ 
•uuSu^^Siuj^^^H' 

"end of day" ' m 
picking report? H 

... stop unnecessary 
SABRE report 
printing? A 

banner pages f r o n ^ 
EPICS reports? ' • 

We are looking at ways to reduce the waste of paper in our stores. 
Changing the default printer settings automatically to print double 
sided is one solution. However, many of our printers can only print 
single-sided and we do have some documents that need to be printed 
single-sided. Wherever possible, do change your default settings to 
print double-sided. 

The "end of day" picking report used to print out automatically each 
and every day. This meant that 80,000 pages were printed out across 
stores every single day. But the good news is that following the new 
focus on availability initiative, this printout is now hardly used. After a 
successful trial in stores, we've stopped the report printing 
automatically. It now only prints when it is reguired by store colleagues, 
saving paper and time. 

Our new ordering and inventory maintenance system, called RSS, which 
will replace SABRE, is about to be rolled out to all stores by the end of 
the year. RSS uses significantly less paper because information is input 
directly into the system on new handsets. 

We had to introduce these banner pages because the store SABRE 
(HP9000) server is being removed and replaced by SSR4. This means that 
all reports are now printed via a central server and in order to distribute 
the reports to the correct stores, we had to introduce the banner pages. 

cardboar 
newU-slfe^esand 
they do i l ^ have a 
step. Please can you 

Why don't we 
provide a Nectar key 
fob for customers? 

We're actually just testing a new Nectar key fob with 200 people. If 
this is successful, we'll extend the trial to one region to see how it 
affects the system. Then we will consider issuing Nectar key fobs to all 
Nectar cardholders. 

The key fob has both the magnetic strip and the barcode on the 
back. However, tills can only read the magnetic strip at the moment so 
the IT department is looking at ways to change our systems to be able 
to read the barcode. 

We are introducing plastic 
hooks for the U-shapes on 
which you can attach a 
rubbish bag as feedback 
suggests this will make life 
simpler for colleagues. 

We did ask the health and 
safety team if we could 
introduce a step to the new 
U-shapes but they told us it 
would have made the unit 
unstable and therefore unsafe. 

Do remember that 
U-shapes should only be used 
for replenishing grocery and 
health and beauty products. 
L-shapes can continue to be 
used for BWS, frozen, general 
merchandise, fresh and 
produce. 

^ 



Full of bright ideas 
John Clive (right) from Brighton's 
Lewes Road store is never short of 
good ideas. He's constantly 
thinking if things could be done 
better. So far, he has sent more 
than 80 suggestions in to the Tell 
Justin scheme - and there's 
plenty more where they came 
from! 

"Some of my ideas might seem 
quite small," said John. "But if I 
think of a better way of doing 
things, I think I should share it. It's 

only by working together that 
we'll make Sainsbury's great 
again. It doesn't take a moment to 
write an idea down on a card, all 
those little ideas could add up to a 
big change." 

But where does John get his 
ideas? 

"The ideas come to me all 
the time," he said. "I get lots of 
inspiration when I'm walking 
round the store and I even wake 
up with ideas some nights! I'll 

John's 
card, make it easy to read 

have to keep a notepad by my 
bed so that I remember them in 
the morning! 

"Maybe it's just because I'm the 
sort of person who questions 
things. I always look at situations 
to see if things could be improved." 

So far, six of John's suggestions 
have been successful and are 
being rolled out in stores. "I know 
that lots of colleagues have good 
ideas and I'm not the only person 
to write in to Tell Justin, so I didn't 
expect to receive Shining Stars 
points -1 just thought I should 
share my ideas," he said. "So far, 
I've received 6,000 Shining Stars 
points and I've used them to save 
money on my weekly shop. If I get 
any more, I might save them up for 
something special. 

"I'd recommend anyone to send 
their ideas in to Tell Justin. 
If you've got an idea of how to 
improve things, you should send 
it in. You'll never know if things 
could be changed unless you 
try. And you never know - you 
might receive Shining Stars into 
the bargain." 

^ 

^ . ^ ^ ^ ^ 

How to make a suggestion: if you've got a bright idea, simply write it 
down on one of the suggestion cards and send it off in the internal post 



Productnews 
Look out for these new products conning to stores soon 

New dawn for 
English apricots 

The very first crop of apricots to 
be grown commercially in 
England has already gone on 
sale at Sainsbury's. 

The announcement could 
herald the start of a new apricot 
industry in Kent, reducing the 
amount of fruit imported from 
Europe. 

Until now English apricots 
have been confined to plants 
grown in cottage gardens, 
against warm, south facing 
garden walls and produced in 
tiny quantities. 

Sainsbury's product 
technologist Theresa Huxley 
says: "Our English apricots 
taste every bit as good as any of 
the fruit imported from France 
or Spain. 

"In addition, because the 
fruit remains on the tree for 
longer, many experts argue 
that they have a sweeter, 
more delicate flavour than 
imported fruit." 

\ 

Metallic magic 
The new general merchandise homeware range has something for 
every home this winter - all in glamorous metallic shades. 

Organic bronze ceramic vases (left) make a stylish statement. 
And at only E5.99/E9.99, why not add a couple to your basket? 
Terence Conran has designed a nesting bowl and platter that look so 
good together, they could act as stand-alone display bowls. They're 
also perfect for chips and dips - and cost £15 each. 

Red and gold plates at £2.49 each are perfect for adding glamour 
to table settings. Complete the look with silver and gold napkin rings 

at just £4.99 for a pack of four. 
Candlelight adds the perfect glow to winter 

evenings. Create a cosy feel with pretty starburst 
tealight holders (£2.99/£4.99). Or, for a contemporary 

twist on a classic look, make a real statement with a gold 
and nickel table centre piece (£9.99). Candles reflect 
brilliantly from red and silver enamel candle plates 

(£3.99/£4.99). 
For all these and more - head to homeware. 

lake a stylish statement 

Solving a 
thorny problem 
A specialist team of plant breeders has finally 
solved a thiorny problem in the world of roses. 

They've become the first growers to develop a 
spray rose with a reliable vase life - and in a wide 
variety of colours other than pink. 

The delicate flowers are normally reserved 
for wealthy celebrities but could now feature in 
wedding bouquets and in homes across the UK 
for the first time. Sainsbury's spray roses will 
combine the romantic appeal of garden roses 
with the vase life performance of modern cut 
flower varieties. 

Unlike traditional single roses, spray roses 
carry an array of smaller blooms on each stem, 
creating a starburst of rose heads in each 
bouquet. 

But until now the miniature blooms have 
earned a reputation for being fragile, having a 
short shelf life and have been available only in 
various shades of pink. 

Now the special development programme 
has, after years of painstaking selection and 
crossbreeding, finally made the definitive 
breakthrough. 

The spray roses are available at selected 
stores priced from £5.99. 



"We went 
organic" 
The new look 
organic range 
gets taste tested 
The Tell Justin scheme celebrates 
its first birthday this month. To 
celebrate, we asked members of 
the team to try out products from 
the relaunched Sainsbury's's SO 
Organic range (see page 11). 

It was a tough task to choose 
from all the delicious organic 
products available, but they 
managed to find four different 
products to try out on their tea 
breaks. Here's what they thought. 

SmooiV^ anci 

>a\ance^ 

Tell Justin administrator 
Sainsbury's SO Organic 
Peruvian Coffee 

"I prefer buying organic food 
and the new range looks very 
exciting. I chose the coffee 
because I am a real addict and 
wanted to see if I could notice 
a difference. The smell was 
incredible! It was very strong 
with a real nutty undertone. 
The flavour was 
smooth. After 
the first cup I 
was hooked. It is 
difficult to get a 
good cup of 
coffee in this i ,^^ 
country so I was Kji '* 
really pleased 
with this find!" 

TelU 
Sainsbury's SO Organic 
Malt Loaf 

"I chose the malt loaf because 
I wanted to see if Sainsbury's 
own label could improve upon 
other malt loaf products which 
can often taste rather too 
sickly and sweet. The first 
thing you notice is the colour. 
This product is a lovely golden 
colour. It had excellent texture, 
so moist that you could easily 
eat it without butter. The fruit 
is not too overpowering and 

there was a good balance of 

Tell Jufmimnis t ra tor 
Sainsbury's SO Organic 
Stiiraz 

"I try to buy organic whenever 
I can as I think it's healthier 
and better for the 
environment. I've only tried 
organic wine once before - it 
was branded-ani 
wasn't that impre 
think this wine had m( 
flavour than my u 
choice so I would 
definitely buy it in 
preference. 

It wasdeliciou! 
and the aroma wa 
rich. I never expe< 
anorganic wine t< 
have such full fla\^ 
I'd definitely j 
recommend it." S 

• f . f i j ; 

Tell J u s . ^ 
fSainsbury's SO Organic 
Somerset Brie 

"I have never bought organic 
products before but I'm a big 
cheese fan so I really wanted 

' to try this. It looked really ripe 
|and it was definitely ready to 
jeat. When I tried it, it had a 
fsubtle flavour with - * " - * 
'Stronger kick. —̂ 
The texture 
twas just right 
Jandeasyto ? 
[spread on a j 
jcracken j 

I thought t 
wasdeliciou^ 
and would 
definitely try It .; , 
again." 

If you'd like your store or depot to take part in the Joumars taste tests, then get in touch 
with the editorial team (address details on page 20) 



Shiningstars 
More examples of great service are rewarded with Shining Stars 

stop, thief! 
Trolley collector Barry Cheeton was 
just doing his job in Denton store 
when he spotted someone acting 
suspiciously at the other end of the 
carpark. 

Barry explained: "I saw a young 
lad pushing a trolley. He seemed to 
be in a real rush - and there were 
no shopping bags in trolley. That 
made me think he was planning a 
push-out of goods that hadn't been 
paid for. 

"I made my way across the car 
park as fast as I could but I wasn't 
guick enough to stop him driving 
off. He had left guite a few products 
on the car park, though, so that 
confirmed my suspicions." 

Although Sainsbury's doesn't 
expect colleagues to chase thieves, 
what he did was fantastic. 

Barry's checkout manager 
nominated him for a Shining Star 
and he soon received 1,000 points 
which he redeemed against his 
shopping later that week. "I 
really didn't expect to get a 
reward, but it was very nice to 
know that someone thought 
about me." 

"I reallvjidntexpect to get a 
reward^ it wd|jJBHice td 

that someone thought a 

Carol's a shining ex 
Life got very busy for 
Haydock's Carol Birmingham in 
August. Within five months of 
starting as HR assistant at the 
depot, two of her colleagues 
went on holiday and another 
went on maternity leave. That 
left Carol manning the office on 
her own while single-handedly 
training up a new admin 
assistant! 

"It was very busy," admitted 
Carol, "but it was only for a few 
weeks. I couldn't ask my 
colleagues to change their 
holiday as they had been booked 
months before - and one was 
going on the trip of a lifetime to 
Australia." 

So Carol bravely carried on 
working while helping the new 
admin assistant to settle in. 

Then, out of the blue, she 
heard she had been nominated 
for a Shining Star by training 
manager Christine Sharp. "I 
was shocked - but really 
pleased to be recognised," 
said Carol. "At the time, I was 
just doing my job but it's 
really nice to think that 
someone noticed and 
appreciated my work. 

ORGANICS SALES COMPETITION 
Don't forget, the store with the biggest percentage sales uplift on 
organic products between 31 August and 12 October (against 22 May and 
2 July 2005) will receive 100,000 Shining Stars. There will also be four 
prizes of 50,000 shining stars for the remaining four zone winners with 
the biggest percentage sales uplift on organics. Plus the convenience 
store with the biggest organics uplift will also win 50,000 shining stars. 

ADDING 
EVEN MORE 
SHINE TO 
THE SCHEME 
Following feedback from 
colleagues. Shining Stars is 
set to get even better. Retail 
director Ken McMeikan 
recently announced 
improvements to the scheme 
in time for its first birthday in 
September. 

Chequebooks 
More cheguebooks arrived in 
stores in July so that your 
management team can 
continue to reward colleagues 
on the spot when they see 
good work. 

Nominations 
For some time now, 
colleagues have been able to 
nominate each other for 
Shining Stars. To make sure 
this system is as fair as 
possible, why not hold weekly 
nomination discussions and 
include the colleague council 
in making decisions'? Also, 
the colleague noticeboard 
is a great way to recognise 
colleagues as it has a section 
designed to highlight Shining 
Stars winners. 

Team awards 
The Shining Stars 
competitions have been so 
successful that some stores 
have up to £4,500 in their 
team accounts. Ask your 
PTM if you have team points 
to spend and do remember to 
spend them! It's fine to keep 
your points if you're saving 
up for something special. If 
you're not sure how to spend 
them, look on Connect. 

Respect for 
the individual 



• • I've got the knowledge" 
Harringay 
colleague Lilian 
Juliet travels 
in style 

Lilian Juliet knows exactly where 
she's going. She needs to: the 
Harringay admin manager owns 
her own London taxi and has been 
a licensed cabbie for four years. 

She's so good at her taxi 
driving that she's picked up a 
prestigious London cabbie honour 
- the Butterboy award - three 
years running. 

Lilian has worked at 
Sainsbury's for 30 years and likes 
to keep herself busy. She took up 
taxi driving after her mother died 
and she found herself with time 
on her hands. "My sister Susan 
has been a cabbie for 20 years 
and she persuaded me to try for 
the Knowledge - the long, hard 
process of learning street names, 

places, shortest routes etc that we 
all have to go through. It took me 
six years because I was holding 
down both a full-time and a part-
time job, but it's been worth it." 

Lilian sits on the London taxi 
drivers' charity committee for 
underprivileged children and gets 
involved in the annual jaunts from 
London to Southend, which sees a 
convoy of black cabs taking the 
youngsters out for the day. She 
also drives for a war veterans' 
disabled charity. 

Her cab driving has even led to 
a couple of television 
appearances. She and her sister 
were approached by the 
producers of the BBC show Ready, 
Steady, Cook who were looking for 
cabbies to take part. The sisters 
made their TV debuts on 9 May. 
"Susan won and I proved that I'd 

better stick 
to driving," 
laughs Lilian. 

"We had a 
fantastic 
day and 

were treated 
like royalty." 
They made 

such a good impression that Lilian 
and Susan have since appeared in 
a new quiz show that was 
screened in June. 

Go team Sainsbury's 
Two teams, one male, one female, took part In the Microsoft 
Challenge which involves teams from 122 companies taking part 
in activities including runs, kayaking and solving puzzles all 
against the clock. Karen Kirner, senior product assortment 
planner at Holborn, said: "We had to push ourselves beyond our 
own capabilities and work as part of a team to survive the 
competition." 

The girls won the female competition and were 46th overall, 
with the boys coming in 42nd overall. The teams pledged over 
£ 1 0 , 0 0 0 | H ^ H ^ l ^ ^ P i e NSPCC. 

/S3 ^ 

i 

The winning team... 
from left to right: 
Sophie Crampin, 
brand manager, 
Danni Streeter, 
product 
technologist, 
Siobhan Barnes, 
senior buyer, Karen 
Kirner, senior 
product assortment 
planner, Rebecca 
Constable, product 
technologist, 
Samantha Tiller, 
product 
technologist 

Simply the u I ^ Q ^ j j , 

Mansfield checkout operator Julie Ward 
completed the 26.2 mile Moonwalk on 18 
June. She started at 11.40 pm and arrived 
back in Hyde Park, at 9.05 am raising 
around £900 for Breast Cancer Care, and 
sponsored by Local Heroes. Julie said: "it 
was the most fantastic and inspirational 
event of my life." 



"We all get old some time" 
Gloucester 
colleagues show 
how to look after 
your elders 

Colleagues at Gloucester are 
campaigning to keep The Raven 
Centre, a local meeting place for 
the elderly, open. The centre, 
which provides lunches and teas 
to elderly people, is next to the 
store on Northgate Street. 

Manager of the store Steve 
Chamberlaine, said: "You have to 
look after your neighbours, and 
after places like this who help the 
elderly - after all, we all get old 
sometime." 

The support that Sainsbury's 
has given to the centre, which was 
threatened with closure unless 
urgent money was raised, has 
helped. 

"Other local businesses have 
heard what we have been doing 
and have now pledged money. The 
council has listened too and has 
promised to review the funding of 
the centre and defer a decision 

never thought a business as big as 

Sainsbury's could be so caring 
until Christmas - which is great 
because it gives The Raven a bit of 
breathing space," said Steve. 

He continued: "Colleagues 
have really got behind the 
campaign and we have organised 
'Bright and Loud' days where 

everyone dressed in Hawaiian 
shirts and Bermuda shorts to 
raise money. We have also had 
collection buckets on tills and 
pensioners and volunteers from 
the Prince's Trust have been in 
store packing bags. 

"The efforts we have put in for 
our neighbours hasn't gone 
unnoticed. Feedback has been 
amazing and has really raised the 
profile of the store. Customers 
have said that they never thought 
a business as big as Sainsbury's 
could be so caring. I encourage 
every store to get involved with 
their local community." 

Gloucester has raised around 
£900 for The Raven so far - with 
more projects in the pipeline. 

Peak performance... the team 

Cycle for Bryn 
When drivers at Stoke depot heard that their colleague Bryn 
Morse was diagnosed with Motor Neurone Disease they cycled 
50 miles around the Peak District for the Motor Neurone 
Disease Association on 3 July and raised over £3,000. The 
riders were: Stuart Day, Dave Pointon, Dave Laney, Adrian 
Fraser, Shaun Harvey, Andy Wainwright, Graham McLachlan, 
Daniel Waines, Jason Bailey and Jim Lord, with Bryn Joining 
them on the last mile. A tribute fund has been set up at 
www.justgiving.com/brynmorse 

Left, right, 
left, right, left! 
Burpham night shift assistant James Johnson 
has a double life. While at Sainsbury's he may 
be replenishing shelves by night, at the 
weekend he is training to defend the country. 

Private James Johnson started his military 
career in the Territorial Army Centre. James 
also received the prestigious Kohima Cup, 
presented to the soldier who has made an 
outstanding contribution. 

"I joined the TA to do something really 
worthwhile and for the challenge and I have not 
been disappointed," said James. 

Awarded... Private James Johnson i f 
the Kohima Cup by Burma veteran J i i 

http://www.justgiving.com/brynmorse


arting 
them early! 
Colleagues at Bagshot Road 
invited children from a local 
nursery to a tour of the 
store. The children were 
working on a project called 
Food from Source to Plate. 

The day consisted of a 
talk on "Five a Day", a look 
at some of the exotic ranges 
In the produce department, 
and then a look at the 
counters. 

Next stop was the bakery 
where the children were 
shown how to make buns 
and given a gingerbread 
man each. The children were 
then unleashed on the tills 
so that they could scan 
some items through and 
produce their own til l 
receipts. 

Manager's assistant 
Yvonne Taylor said: "The 
day finished with a visit to 
the colleague restaurant 
where all the children were 
given goodie bags with 
healthy snacks from the 
Blue Parrot range. Everyone 
went away happy although 
my colleagues were 
somewhat exhausted!" 

Good sports 
Red Bank Road colleagues Karen Pearce, Frances 
Burke, Jean Hamilton, Ann Hopwood, Kathleen 
Wilkinson and Teresa Hodgkinson raised £1,000 
for the Brian House Children's Hospice by taken 
part in a 10k fun run for the third year in a row. 
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Doing the Wight thing 
Isle of Wight colleagues took part in the "Walk the 
Wight" challenge raising over £1,000 for the Earl 
Mountbatten Hospice and walking over 13 miles. 

Race of their life 
Lyons Farm colleagues, Jean Francis, Joyce 
Bartlett, Carol Poole, Louise Lyons, Janice 
Courtnage, Pauline Lenton, Helen Brooks, Julie 
Rogers, Sue Foote and Christine Wenham, took 
part in the Race For Life in aid of Cancer Research 
and raised around £1,000. 
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• SHOW TIME FOR LAURA 
Newcastle-under-Lyme deli CIS 
Laura Harvey has landed the lead 
role in the UK premiere of Jane 
Eye The Musical, at the Regent 
Theatre in Stoke-on-Trent, from 
September 20-24 
• TAKING A LOAD OFF 
Rotherham Depot warehouse 
operative Paul Colley shaved off 
the beard he had grown for 
charity raising over £1,000 for 
The Bluebell Hospice for children. 
• WALK THIS WAY 
Andrew Fair, customer service 
assistant. Monks Cross, raised 
nearly £1,000 for Macmillan 
Cancer Relief, by walking a mile a 
day to work. 
• BLOOMING LOVELY 
Hazel Grove's florist Zipora 
Whyman kept the customer 
service desk smelling and looking 
great over the summer with two 
themed arrangements for Ascot 
and the Wimbledon tennis 
championships. 
• MAKING MERRY 
Merry Hill colleagues presented 
awards to pupils at Stanford 
Mere Primary School as part of 
Salnsbury's Taste of Success 
programme. The children were 
also given healthy eating 
platters, which went down a 
treat. 

Have you got any news for us? 
If you've got a story, just phone 
or email us with the key points, 
send a photo if you have one, 
and we'll do the rest. You'll find 
our contact details on p20 
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Wingoodies 
For your chance to win some goodies answer all three questions below! 

Win one million 
Nectar points 
To celebrate the launch of 
three new sponsors to the 
Nectar programme, Journal 
readers have the chance to win 
one million Nectar points to 
spend on whatever you wish. 

To win, just answer this 
question on the entry form 
below and provide your Nectar 
card number. Not sure of the 
answer? Turn to page 6. 

Here are just some of the 
rewards you could get with 
your one million points: 

High street savings 
• £5,000 off your shopping at 
Sainsbury's, Debenhams 
or Argos 

Trea 

rentals from Blockbusteii 
• 500 manicures at 
Cannons Health & Fitnes 
clubs 
• 153 cases of wine from 
Laithwaites 
• 50 flying lessons 

Travel & leisure 
• 190 return flights to Paris 
with ebookers 
• 33 return flights to New 
York with ebookers 
• Free entry for 250 people 
to Alton Towers 
• 1,000 free games of 
bowling for two people at 
Ivlegabowl 

For more information on all 
these rewards and more pick 

a Rewards Brochure 
liiabie in store. 

h^ii. Dog's dinner4°l 
Masterfoods is launching new Pedigree^ 
Complete! The recipe has been specially 
improved which means dogs will love it even 
more! Look out for pictorial fins and barkers, 
features in Sainsbury's Magazine, sampling 
and a promotion on plinth from 7 September. 
Masterfoods is also spending £8.5M on 
Pedigree® TV and consumer advertising In 
2005. 

To celebrate the launch, Masterfoods Is 
offering three Journal readers a Fuji Finepix 
E550 digital camera, worth £160 each. 

To be in with a chance to win, answer the 
question below. 

^i 

WELL DONE TO THE JUNE WINNERS 
We received over 9 0 0 entries for last issue's competitions. Winners of the 
Whislos IPod competition are Ivlichael Clay from Wllmslow, Leena Patel from 
Apsley Mills and Sharon Emberson from Rayleigh Weir. Linda Riley from 
Denton won the Nectar New York trip. 

Question 1: Name one of the three new sponsors to the ' 

Nectar programme? I 

Question 2: How much is Masterfoods spending on TV 
I 

and consumer advertising in 2005? I 

Question 3/Tiebreaker: What is the minimum number of 

organic products stores will have on offer from September? I 
I 
I 

Name: ' 
I 

Address: | 
1 

I 

Work location: * 
I 

Contact tel no: i 
i 
I 
I 
I 
I 

Entries to: Competitions, Sainsbijry's Journal, 33 Holborn, London 
EC1N 2HT, to arrive no later than 19 September. Entrants must work 
or be retired from the Sainsbury Group. Only one entry per person. 
Photocopies are acceptable. See entry conditions on page 2. 

for 

TO CONTRIBUTE 
Write to: Sainshury's Journal, Internal Communications, 33 Holborn, London, EC1N 2HT. e-mail : internai.commscasainsburys.co.uk or telephone: 020 7695 005^ 
or fax: 020 7282 8042. General Sainsbury's inquiries: 020 7695 6000 Veterans' inquiries: 020 7695 7190. Produced by Citigate Publishing 

http://internai.commscasainsburys.co.uk

