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Quick word

INSIDE

I also hope that those of you 
with children have found plenty 
of inspiration for healthy, great-
value snacks and meals from 
our Summer Sorted campaign 
while they’ve been off school. 
We featured the campaign in 
the last edition.

For this month, we’ve got 
plenty to celebrate in the 

Journal, particularly as Tu marks its 10th anniversary. 
You can read about some amazing plans opposite, while 
colleagues from the Tu team introduce their favourite 
items from our recent collections on page 6. 

We’ve also opened a new store in the famous seaside 
town of Blackpool, and I was delighted to join the 
celebration. You can read all about the new store and the 
team on the opposite page. 

We’ve reached a recycling milestone at Cannock, 
which is our first store that uses power generated solely 
from our food waste. 

Read more on pages 4-5, along with the rest of the 
business news.

Finally, I’ve really enjoyed meeting everyone on my 
colleague tour. So far, I’ve met around 1,300 of you across 
10 locations, with another 400 to meet before I’m finished.

Don’t forget to say ‘hello’ if you see me instore.

04 THINGS YOU NEED TO KNOW
Find out how you can show your support 
for the Sainsbury’s School Games, there’s an 
update on our new Employee Assistance 
Programme and be inspired by our Autumn 
Drinks Festival.

06 THE BIG JOURNAL FEATURE
As Tu reaches its 10th birthday, we ask the 
team at Coventry store support centre to 
model their favourite items for the latest 
ranges, and tell us what they love most 
about them.

08 WHY WE LOVE: September
We showcase our delicious new takeaway 
products which help you create great-value 
and delicious alternatives at home, without 
compromising on quality.

10 YOUR NEWS
Meet Emerald Park depot’s community 
champion, and Coventry store support  
centre colleagues say ‘pants’ to cancer. 

12 YOUR NEWS
Find out how Alphington Road’s aces 
raised more than £26,000 for a local 
hospice, and Station Approach Local hit the 
heights for the London Air Ambulance.

14 TAKE A BREAK
Your chance to win an Xbox One and FIFA 15 
game, plus more fantastic fashion tips with 
Style SOS.

15 OUR PEOPLE
All our retirees and long-serving colleagues.

I hope you’ve all been enjoying 
the summer.

1882 – Thirteen years after opening our first 
store on Drury Lane, London, we started to  
offer our own-brand products for the first 

time. The first branded 
product was bacon, smoked 
in instore ovens and sold to 
customers. This reflected our 
first advertising strapline of 
‘Quality perfect, Prices lower’, 
which featured on signs 
instore the same year.

1986 – We became the first supermarket to offer 
organically grown produce. Ten organic products 
were on sale in this year, growing to 42 organic lines 
by 1996. Today we stock more than 250 SO Organic 
products, with all organic chicken, pork, eggs, milk 
and beef sourced from right here in the UK! All of our 

organic farms go through strict 
inspections, which means we 
can trace all our SO Organic 
meat and poultry back to the 
farm it came from.

1955 – Lewisham became Europe’s largest all-food, 
self-service shop, with a sales area of 7,500 square 
feet when it opened. The store featured a 56-foot-
long meat counter, state-of-the-art refrigerators 
and, for the first time at any Sainsbury’s, a fruit 
department instore. Led by Store Manager Mr. T. A. 

Reeve, Lewisham 
opened at 10am on 20th 
September to a very 
successful day’s trading. 

From The Sainsbury Archive – a look back at store milestones from our history...

Discover how colleagues from Regions 53 and 
56 got on in the Lake Windermere Row on 
page 12.

Mayor of London Boris Johnson tries out a new delivery lorry at City Hall, which is designed 
to improve cycle safety. Find out more on page 5.

* Check out our new ‘A store is born’ series from Portishead in the MyJournal section on www.mysainsburys.co.uk
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The big question Hello

The Journal: Tell us about some highlights in the 
development of the Tu range.
Anna: Since we launched in a Portakabin in 2004 we’ve 
grown to become the seventh biggest retailer of clothing in 
the UK by volume – it’s a little-known fact that we  
sell more fashion than the likes of Debenhams, New 
Look and Topshop! A big highlight for me has been 
our collaboration with Gok – it’s attracted lots of new 
customers, not only to Tu but into Sainsbury’s as well. Plus 
we’ve learned so much about the customers’ preference on 
styling and fit.

The Journal: Why has Tu been so successful?
Anna: We know our customers and what they want. The 
ethos of Tu is in the name: it’s all about you! 

Our clothing works for our typically female customer’s 
lifestyle and her family’s. She wants great quality and a 
choice of the basics she needs, brilliantly fitting denim and 
stylish casuals, plus that extra-special something  
that catches her eye. 

The Journal: How have colleagues supported the 
growth of our Tu range?
Anna: Tu colleagues have a real passion for the brand. 
We have a fantastic mix of high-street retail backgrounds 
and home-grown Sainsbury’s talent within our Tu clothing 

teams. Supported by the specialist training we offer – like 
visual merchandising – colleagues make the brand look 
fantastic instore, drawing in new customers who come 
back instore again.

The Journal: Looking ahead to the next 10 years, can 
you share any exciting plans? 
Anna: We’re currently piloting online sales in the Midlands. 
We’re aiming to put 90% of the range online UK-wide next 
year. Because there’s a huge opportunity with online, we’ll 
be able to offer even more choice to our customers – a 
larger range of sizes, more footwear and accessories plus 
specialist ranges such as maternity. Our colleagues tell us 
that these are important to our customers. 

We’ve just started to roll out a new look for Tu instore, 
giving it a more contemporary, high street feel. It’s already 
growing customer spend and frequency of visits for us. 
By the end of the year we’ll have 150 refits. It all helps to 
contribute to our billion-pound clothing sales target by 2020.

The Journal: What’s your must-have Tu clothing 
item?
Anna: I wouldn’t be without my Tu drapey trousers. 
I own three pairs from this year’s Spring and Summer 
collections. Also, I have completely converted from M&S 
underwear to Tu – the quality and fit are amazing.

Blackpool’s Ian Collins tells 
us about opening a new store 
in the famous seaside town’s 
landmark development.

What’s the story behind Tu,  
our third largest brand?

As Tu celebrates its 10th birthday, we asked Anna Clarke, Head of 
Womenswear Buying, to share the secrets of Tu’s style success.

Our new store is in Blackpool 
Council’s Talbot Gateway 
development, which will bring 
new retail and leisure offerings 
to the Talbot Road area of the 
town. Our store has already 
improved the shopping choice in 
the area and created new jobs. 
We’re thrilled that Blackpool has 
embraced us so well – and the 
Blackpool Tower was even turned 
orange to mark the occasion!

Our big opening was simply 
awesome. Seeing my team 
putting the store together ready 
for our customers and their 
relentless drive to get it perfect 
was brilliant! We’re so excited 
about making a difference to the 
community we serve and that 
really shone through in all my 
colleagues as they were getting 
the store ready for opening day. 
It was also great to see the Bag 
for Life competition winner Harry 
Fraser open the store, along with 
Mike Coupe, Blackpool Mayor 
Councillor Val Haynes and a 
representative from the Blackpool 
Food Partnership.   

Having Mike at our opening  
was brilliant! The best bit was 
when Mike took a selfie with the 
whole team at the front of store 
just minutes before we opened!  
Moments like that are priceless. 
Not only was it Mike’s first 
opening since taking his new role, 
but it was also his first chance to 
see the new branding instore.
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Round up
THINGS YOU NEED TO KNOW IN SEPTEMBER
Why you should keep your eye out for our tasty new food 
ranges, how we’ve reached a recycling milestone at Cannock 
and why you should tune into your inner ‘spider sense’. 

Free confidential help is on hand 24/7 for colleagues struggling to cope 
with personal or work-related problems.

The Employee Assistance Programme provides a full range of support 
for colleagues over the phone or face-to-face.

Experts can offer long or short-term 
counselling to help colleagues through issues 
such as health, debt, legal matters or problems 
at work.

Lorna Godman, Head of Reward and Policy, 
said: “This service is for any colleague who 
needs help or support, and is provided by an 
independent company called Validium.”

Look out for posters in your store, depot, 
or store support centre, as well as leaflets 
which are also available. If you require 
help from Validium, you can call 0800 

027 7777 (0330 123 9653 from mobiles with 
contract minutes) or visit www.validium.com and log in using the 

username: Colleague and password: Sainsburys.

If you’ve ever wondered exactly 
what goes into opening up a store, 
then why not join Store Manager 
Paul Morrison and his team as 
they blog about bringing their new 
store to the very excited people 
of Portishead. 

To follow his updates on their 
progress – from ground breaking to 
grand opening and beyond – and to 
meet new colleagues as they come 
on board, sign up or log on at   
www.mysainsburys.co.uk.

Find out how Paul and his 
team have set up links within the 
community and joined up with 
local organisations to help drive 
recruitment ahead of the big 
opening in October. 

Paul’s blog is just part of our 
new MyJournal content created as 
part of the newly relaunched site, so 
be sure to log on to see what your 
colleagues have been up to, read 
their tips and recommendations, 
and get involved, too.

YOU CAN RECEIVE 
CONFIDENTIAL HELP

YOU CAN FOLLOW THE BIRTH OF A NEW STORE

Our customers tell us they buy their 
regular beer, wine or spirits as they don’t 
want to risk buying something they won’t 
like. So, our Autumn Drinks Festival – 27th 
August to 16th September 
– is a great chance for us 
to help our customers to 
try something new.

We’ll be focusing on 
our Wine Style Guide so 
customers can pick a 
wine in the same style as their favourite, 
confident in the knowledge it will have 

the characteristics they already love.
All our festival beers have also been 

grouped by style, making it really easy for 
customers to choose a similar new one.

And for spirits, we’ll 
be offering great cocktail 
ideas to inspire new ways 
of using a range of drinks.

Andy Phelps, Holborn 
store support centre, said: 
“Our drinks festivals  

 really help to educate and inspire  
our customers.”

IT MAKES 
SPIDER 
SENSE

With the launch of The Amazing 
Spider-Man 2 DVD and Blu-ray 
on 1st September, our teams are 
getting right behind our friendly 
neighbourhood superhero.

At Stanway, where the film was 
exclusively released one day early, 
colleagues and customers got into 
the spider spirit with visiting Spider-
Man-suited characters. The key-ring 
included in the Blu-ray is exclusive to 
Sainsbury’s customers.

OUR DRINKS FESTIVAL IS SET TO INSPIRE

Portishead getting involved in the raft race.
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Although it’s one of the most 
exciting times of your life, having a 
baby can be an expensive time, too.

That’s why we’re launching Baby’s 
Big event this Autumn, giving our 
customers the chance to stock up 
and save across a range of products.

Bulk-buying is a real priority for 
many people these days, so for the 
first time we’re offering new jumbo-
size packs of Little Ones nappies and 
wipes. The event, from 10th to 30th 
September, is also an opportunity 
for us to showcase our newborn 
clothing collection and non-food 
range, all at great prices.

Andy Johnson, Holborn store 
support centre, said: “We have 

worked with teams across the 
business to make sure we give our 
customers a really strong offer and 
marketing communications that 
really attract their attention. It’s a 
bigger and bolder event than we’ve 
done before and I can’t wait to see 
it instore!”

WE’RE LAUNCHING 
BABY’S BIG EVENT

INTRODUCING OUR 
NEW PIZZA RANGE
Things are changing down the 
pizza aisle. From 22nd October, 
we will be converting our chilled 
range of Italian pizzas into a new 
by Sainsbury’s stone baked format.

The new range retains all 
the favourite flavours of the by 
Sainsbury’s Italian pizza range, but 
on a new and improved stone-
baked base. These have become 
increasingly popular within not 
only the UK chilled and frozen pizza 
market, but also in high street 
restaurants.

Our hand-stretched dough, 
made with extra virgin olive oil and 
UK-milled flour, is first left to rise for 
24 hours and crafted into individual 
dough balls. It’s then proved a second 
time, which gives a unique texture 
and flavour.

The new pizzas are baked on a 
bed of lava stones quarried from the 
base of Mount Etna, in a brick-lined 
pizza oven which reaches the correct 
temperature to cook each pizza for 
less than two minutes, giving a light 
open texture and a thin, crisp crust.

KEEPING PEOPLE SAFE

Sainsbury’s School Games season is well underway, helping to inspire millions 
of young people to take part in sports of all kinds, and there’s still time for you to 
get involved.

Some 17,000 schools take part in the multisport games, which culminate 
in the annual elite event in Manchester from 4th-7th September, when 10,000 
spectators will be watching.

Since they launched, Paralympic and IPC World Champion Jonnie Peacock 
has visited our team at Leicester North, where he was interviewed by local 
schoolchildren from Catmose College netball team, who recently won the 
Leicester School Games.

Our Show Your Support campaign bus has also been winding its way round 
the country, visiting stores and events across the UK to get communities 
excited about sport, and displaying messages of support on the vehicle’s huge 
digital screen. 

You can tweet your support via #2014SSG, or upload messages to the 
Sainsbury’s School Games website at www.yourschoolgames.com or 
www.2014schoolgames.com.

Denton colleagues Paige Thomson and Adam Lennie went along to meet swim 
star Ellie Simmonds to find out about her involvement with Active Kids and the 
School Games. Read the interview online at www.mysainsburys.co.uk.

THERE’S STILL TIME TO 
SUPPORT THE SCHOOL GAMES

WE’RE RUNNING ON RUBBISH AT CANNOCK

It’s official! Cannock has become our first store to be powered solely from 
our food waste.

The store, in Staffordshire, runs entirely on power generated by our unsold 
food thanks to a ground-breaking project with waste-management  
company Biffa.

Once marked as unfit for humans or animals, unsold food is returned to the 
depot, picked up by Biffa and taken to the nearby anaerobic digestion plant 
(pictured) where the organic matter is digested in tanks to produce a bio-
methane gas that is, in turn, used to generate electricity.

Any organic matter that’s left, called digestate, is used as a great fertiliser by 
local farms and all the packaging is recovered.

Even before this new project, we were already the UK’s largest retail user of 
anaerobic digestion, generating enough energy to power 2,500 homes each year. 
We also send zero operational waste to landfill.

Road safety is important to us and our 
latest lorry is designed specifically with the 
safety of cyclists and pedestrians in mind.

Amongst many features, our new vehicle 
is equipped with video technology, which 
gives 360-degree vision of the road, and 
proximity sensors that alert the driver to 
other road users.

Our efforts have even been acknowledged 
by Boris Johnson, who not only sat at the 
wheel, but is also using our lorry as an 
example in his Safer Lorry campaign!
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MODEL: SARAH ELDEN, GARMENT TECHNOLOGIST
OUTFIT: Slim fit jeans, £18, Camisole and tunic, £22, 
PU jacket, £35, Black leather riding boots, £55

My entire outfit is smart and comfortable. 
The clothes would be great to attend 
meetings at work but I could also do my 
job in them. The jeans have a nice amount 
of stretch and I felt hugged. They fit well 

all round and made the best of my curves. The camisole 
and tunic are very pretty and the detailing is amazing, a 
textured spot pattern with a rope neck tie and cream 
crochet trim. The black jacket fits perfectly and 

feels very soft and luxurious. The boots have a 
small heel and are lovely to wear for smart or 

casual. They have an elasticated gusset 
so they are equally comfy to wear 
with jeans or leggings tucked in. The 

collection looks very exciting. It 
feels more premium in terms 

of detailing and offers the 
sort of quality  
I really like.
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The BIG Journal feature

Our very own Tu range 
has clocked up some 
incredible milestones 
during its first 
decade, with each 

magic number taking the brand 
one step closer to achieving its 
one-billion-pound sales target 
by 2020.

From its beginnings in 
a Portakabin in Walsgrave, 
Coventry, in 2004, the Tu 
team has literally watched the 
building, and the brand, being 
built around them, with floors 
added and GM joining them until 
their base became the whole 
company’s non-food hub in 2008.

But while the offices may 
have moved to Ansty Park, some 
things have remained the same.

Tu started with a clear vision 
and strategy – high street 
style at supermarket prices, 
putting ‘you’ first and helping  
customers to find a great-value, 
great-quality, co-ordinated 
outfit quickly.

As Tu reaches its 10th 
birthday, we asked members 
of the team responsible for 
bringing the clothing to our 
stores to model their favourite 
items from the latest ranges, 
and tell us what they loved most 
about them.

HAPPY 
BIRTHDAY 
Tu US!

MODEL: YVETTE 
SWAIN. ASSISTANT 
BUYER, WOMEN’S 
CASUAL WEAR
OUTFIT: Statement 
print tunic, £18, Ankle 
boots, £25, Fur headband, £8, 
Mustard bag, £16

The gorgeous printed tunic is easy 
to wear. It’s great with tights, or 
leggings and boots for winter, or by 
itself when it’s a bit warmer. The style 
would suit any shape, size or age and 

at £18 it’s a bargain! I’d wear this to go shopping or 
even to a special occasion as it can be dressed up or 
down with different footwear and accessories. The 
boots are really comfortable. I could wear them all 
day without my feet hurting. The paisley print is 
everywhere for this autumn, so I felt on trend and 
fashionable. I buy a lot of my clothes from Tu. The 
fit, quality and price are spot on and these factors 
are important to me when buying clothes.

16  
Age our 

schoolwear 
now goes  

up to

8.3m  
Tu customers  

last year

7th  
Ranking in 
UK clothing 
retailers by 

volume
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MODEL: CLARE MACKNESS, 
STORE REPLENISHMENT 
TEAM MANAGER
OUTFIT: Smart dress in 
mustard, £22

I’m a big fan of our 
smart dresses and I 
love our workwear 
range. I really like 
this knee-length 

fitted dress in a lovely mustard 
colour as it’s fantastic quality and 
great value for money.

I shop at Sainsbury’s for my 
two daughters, who are kitted out 
top-to-toe in our clothing. As a 
busy working mum I know that 
I can also shop for myself with 
confidence that I’m going to 

look and feel great. There have 
been some really lovely prints 
this season, and over the 
months the dresses I’ve been 
wearing have drawn loads 
of comments from the other 

mums at the school gates. 
They’re eye-catching, nice pieces 
that draw lots of compliments. 
People are amazed at the 
quality for the price.

MODEL: PARMINDER LACHHAR, 
MERCHANDISER, WOMEN’S JERSEY
OUTFIT: Mustard woven top, £18, PU mid-
length skirt, £22, Black ankle boots, £25

This is my favourite outfit from 
the Babushka collection and 
has lots of impact. The top is 
a great bold colour which is 
all over the catwalks and right 

on trend. It’s comfortable, and fits nicely. 
The skirt is incredible value at £22. It’s really 
easy to wear and looks great with heels or 
flats so you can dress it up or down. It’s hard 
to believe it isn’t from the high street. The 
boots are great and I’d happily wear them 
for work or a night out, plus they’re really 
good quality. It’s quite a young look but as a 
slightly older woman it would entice me to 
buy from Sainsbury’s.

MODEL: DAVID HAMBLETON, JUNIOR 
MERCHANDISER, MEN’S JERSEY
OUTFIT: Navy slim-fit jeans, £25, Pure 
cotton check shirt, £16, Navy Fair Isle 
jumper, £18, Tan boot brogues, £39, 
Tweed blazer, £45

This collection really pushes 
the boundaries in terms 
of design. The jeans are an 
excellent fit and look good. The 
shirt is lovely and soft, and a 

great fit in the collar, body and sleeves. The 
jumper is quite light and perfect for layering. 
The boot brogues are something new for us. 
They’re really comfy, incredibly priced and 
comparable to anything on the high street. 
The tweed blazer suits my casual style. I 
wouldn’t normally think about buying a 
blazer but I’m inclined to get one now.

8-24  
Range of 

womenswear 
sizes

6  
Number of  

Gok collections 
per year

33%  
Proportion of all 

Sainsbury’s customers 
that shop in Tu

4th  
Largest  

retailer of 
schoolwear
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SeptemberWhy we love

What’s coming up online and instore during the next 30 days

Feast your eyes on foods of the world
All these dishes come with mains, accompaniments and chips &  
dips, priced at  

3 for £3.

ur new ‘store cupboard’ products have been designed to let 
you recreate the UK’s most popular takeaway dishes. They’re 
easy to make, so the whole family can get involved in cooking 
tasty, fuss-free meals inspired by popular world cuisines, 
including Indian, Chinese, Thai, Mexican and Italian.

Each cuisine has a selection of mains, accompaniments 
and chips & dips to choose from, so you’ll be able to whip 
up a main course, authentic sides and all the trimmings and 
dipping sauces you like! And at 3 for £3 you can have your 
takeaway treat and live well for less.

O

Everyone loves a takeaway but they can be an expensive treat, so we’ve introduced 60 new 
products to help you create delicious alternatives at home without compromising on taste.

The Nacho cheese dipping 
sauce and tortillas sound 
really nice and, as I love 
fajitas, these will be great 
as a side dish when I’m 
making a Mexican feast 

at home. I also really enjoy Indian food, so 
the Tikka masala and Jalfrezi stir-throughs 
sound like a fantastic alternative to 
takeaway food.  
Megan Nimmo, East Kilbride

I’d normally choose 
an Indian takeaway 
as my treat. My dish 
of choice from my 
local restaurant is the 
chicken tikka chasni. 

I like a sweeter taste. I will use the Stir 
through creamy coconut and team it up 
with the Plain naan to make a feast at 
home that will hit the sweet spot for me.
Laura Hegarty, Darnley

I love cooking Chinese 
food in the house but 
it does involve a lot of 
ingredients. The Sticky 
soy & ginger oven 
bake sauce will make 

it easier, so I’ll probably make it more 
often. Ginger gets a huge thumbs-up 
from me – I put ginger in everything so I 
can’t wait to try this at home!
Ipsita Panigrahi, Glasgow Victoria Road

Stir through creamy coconut, 150g, 
£1.15, and Plain naan, 260g, £1.15 
pack of 2, both by Sainsbury’s. Ideal 
for a mid-week curry. Just add to stir-
fried meat or vegetables, stir through 
and heat for one minute. Serves two. 
Stir through tikka masala and Stir 
through jalfrezi, both 150g, £1.15, 
also available.

Coconut milk, 400ml, £1.60, and 
Green Thai curry paste, 180g, £1.50, 
both by Sainsbury’s. Combine these 
to make an authentic aromatic and 
tangy Thai curry. Our own coconut milk 
is lighter than the branded product 
and costs 40p less. Satay dipping 
sauce, 150g, £1.10, and Sweet chilli 
dipping sauce, 150g, £1.10, both 
by Sainsbury’s are perfect with satay 
sticks or prawn crackers.

Sticky soy & ginger oven bake 
sauce, 200g, £1.20, and Prawn 
crackers, 80g, £1.20, both by 
Sainsbury’s. Simply pour this rich 
and sticky roasting sauce over your 
favourite meat or fish and bake in the 
oven for a delicious family meal. Serve 
with Quick to cook Udon noodles, 
300g, £1.10, to complete your banquet.

Nacho cheese 
dipping sauce, 150g, 
£1.10, by Sainsbury’s. 
Our creamy cheese 
dipping sauce is 
flavoured with fiery 
jalapenos and cumin 
and is delicious served 
hot or cold with 
Tortilla chips, 200g, 
£1.10, by Sainsbury’s.
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Spinach & ricotta pesto, 190g, 
£1.30, and BBQ pizza topper, 
200g, £1.15, both by Sainsbury’s. 
This Italian spinach-based pesto 
with Italian ricotta, Grana Padano 
and pecorino cheeses is perfect 
with pasta. Make the Texas BBQ 
pizza by teaming the rich smoky 
tomato and smoked paprika-
laced BBQ pizza topper with your 
favourite pizza base or pitta bread.

MAKE YOUR TAKEAWAY

WHAT DO OUR COLLEAGUES SAY?

INDIAN  

MEXICAN ITALIAN

THAI CHINESE  



Journal 09

DOWNLOAD
Journal 09

08 JournalSeptember
Why we love

What’s coming up online and instore during the next 30 days

Feast your eyes on foods of the world
All these dishes come with mains, accompaniments and chips &  dips, priced at  3 for £3.

ur new ‘store cupboard’ products have been designed to let you recreate the UK’s most popular takeaway dishes. They’re easy to make, so the whole family can get involved in cooking tasty, fuss-free meals inspired by popular world cuisines, including Indian, Chinese, Thai, Mexican and Italian.

Each cuisine has a selection of mains, accompaniments and chips & dips to choose from, so you’ll be able to whip up a main course, authentic sides and all the trimmings and dipping sauces you like! And at 3 for £3 you can have your takeaway treat and live well for less.

O

Everyone loves a takeaway but they can be an expensive treat, so we’ve introduced 60 new 

products to help you create delicious alternatives at home without compromising on taste.

The Nacho cheese dipping sauce and tortillas sound really nice and, as I love fajitas, these will be 
great as a side dish when I’m making a Mexican feast at home. I also really enjoy Indian food, so the Tikka masala and Jalfrezi stir-throughs sound like a fantastic alternative to takeaway food.  Megan Nimmo, East Kilbride

I’d normally choose 
an Indian takeaway as my treat. My dish of 
choice from my local restaurant is the chicken tikka chasni. I like a sweeter taste. I will use the Stir through creamy coconut and team it up with the Plain naan to make a feast at home that will hit the sweet spot for me.Laura Hegarty, Darnley

I love cooking Chinese food in the house but it does involve a lot of ingredients. The Sticky soy & ginger oven 
bake sauce will make it easier, so I’ll probably make it more often. Ginger gets a huge thumbs-up from me – I put ginger in everything so I can’t wait to try this at home!Ipsita Panigrahi, Glasgow Victoria Road

Stir through creamy coconut, 150g, £1.15, and Plain naan, 260g, £1.15 pack of 2, both by Sainsbury’s. Ideal for a mid-week curry. Just add to stir-fried meat or vegetables, stir through and heat for one minute. Serves two. Stir through tikka masala and Stir through jalfrezi, both 150g, £1.15, also available.

Coconut milk, 400ml, £1.60, and Green Thai curry paste, 180g, £1.50, both by Sainsbury’s. Combine these to make an authentic aromatic and tangy Thai curry. Our own coconut milk is lighter than the branded product and costs 40p less. Satay dipping sauce, 150g, £1.10, and Sweet chilli dipping sauce, 150g, £1.10, both by Sainsbury’s are perfect with satay sticks or prawn crackers.

Sticky soy & ginger oven bake sauce, 200g, £1.20, and Prawn crackers, 80g, £1.20, both by Sainsbury’s. Simply pour this rich and sticky roasting sauce over your favourite meat or fish and bake in the oven for a delicious family meal. Serve with Quick to cook Udon noodles, 300g, £1.10, to complete your banquet.

Nacho cheese 
dipping sauce, 150g, £1.10, by Sainsbury’s. Our creamy cheese 

dipping sauce is 
flavoured with fiery 
jalapenos and cumin and is delicious served hot or cold with 

Tortilla chips, 200g, £1.10, by Sainsbury’s.
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Spinach & ricotta pesto, 190g, £1.30, and BBQ pizza topper, 200g, £1.15, both by Sainsbury’s. This Italian spinach-based pesto with Italian ricotta, Grana Padano and pecorino cheeses is perfect with pasta. Make the Texas BBQ pizza by teaming the rich smoky tomato and smoked paprika-laced BBQ pizza topper with your favourite pizza base or pitta bread.

MAKE YOUR TAKEAWAY

WHAT DO OUR COLLEAGUES SAY?

INDIAN  
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Basingstoke got a taste of 
the past, present and future, 
when the team invited veterans 
to celebrate the depot’s 
anniversary and see the 
changes that have been made 
over the past 50 years.

Originally the national 
packing facility for our meat 
and dairy products, the depot 
started work on a multi-million-
pound makeover in 2012 that is 
scheduled to finish next year.

To mark the milestone, former 
colleagues from the original site 
were invited to see the work in 
progress as the final phase of 
redevelopment got underway.

“It was a fantastic place 
to work and I met so many 
wonderful people,” said 
Charlie Bird, who worked as a 
warehouseman when the depot 
opened in 1964. 

 
RYE PARK DEPOT
Rye Park’s resilient riders  
got on their bikes in an annual 
event to raise money for the 
British Heart Foundation. The 
11 colleagues cycled 60 miles 
from London to Brighton 
raising more than £400.

A few more tasty 
snippets from across 
our regions...

Back to  
the future Craig’s a true

charity champ

Hats off to the students of Gateway Sixth Form 
College who used their heads to create innovative 
hats out of our orange carrier bags!

Leicester North contributed the carrier bags and 
then kindly donated tickets to Royal Ascot, where 

the students exhibited their creative designs 
alongside colleagues from the store.

 “This was a fantastic opportunity for 
the students to develop their creative 
skills and also to develop the Gateway-
Sainsbury’s partnership,” said Janie 

Morgan-Wood from the college.

Colleagues from Warren 
Heath brought the 
curtain down on their 
partnership with the 
East Anglian Children’s 
Hospice by presenting 
their Local Charity with a 
cheque for £10,000.

As well as events 
such as bike rides, each 
department took part 
in a £50 challenge to 

invest this amount of 
money in their own 
fundraisers. All the 
money raised has gone 
towards the running 
costs of the hospice.

Staff from the hospice 
were also invited to the 
store to stage their own 
flash mob, which has 
currently clocked up over 
20,000 views on YouTube!

 EAST  LEICESTER NORTH

Your news
News and pictures from around the regions

 EAST  WARREN HEATH

FLASHY FUNDRAISERS
ZONE
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LOGISTICS

 LOGISTICS  EMERALD PARK DEPOT

 LOGISTICS   
BASINGSTOKE DEPOT

Craig Prowse proved he’s a 
community champion after 
he was shortlisted for the DHL 
UK Foundation Community 
Heroes Awards for his selfless 
contribution to charities 
and other community 
organisations.

As well as taking part in 
several fundraising events, 
Craig recently took the 
remarkable step of becoming  

a bone marrow donor. He’s  
also been part of the charity 
team at the Emerald Park 
depot that has helped to raise 
more than £70,000 over the 
past three years.

“Craig takes part in every 
charity event going,” said 
colleague Sarah Suter. “We’d 
like to shout from the rooftops 
about how proud we are of him 
and what a hero he truly is!”

Hats off to them

STOP PRESS

Forty orange-clad colleagues 
from Region 25 certainly 
brought a splash of colour 
to Brighton’s Pride Festival 
recently!

The colleagues were among 
160,000 people who descended 
on the south coast to promote 
equality and diversity, and 
eliminate discrimination 
against the lesbian, gay, 
bisexual and transgender 
community.

“All of the colleagues taking 
part were absolutely amazing 
and Region 25 HR Partner 
Max McAllister did a fantastic 
job of making it happen,” 
said Morden and Merton’s HR 
Manager Claire Russell. 

“It was undoubtedly a day I 
will never forget!”
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CANTERBURY
The store held a tea party to 
recognise its long-servers: 
Chris Jenner, Linda Baldwin, 
Trudy Powell, Rowena Dean, 
Gavin Palmer, Heather 
Smith, Jackie Gawler, Peter 
Wade, and Julie Palmer.

REGION 31
Daring mother and daughter  
Sheila and Natalie Gleeson teamed 
up to skydive for Macmillan Cancer 
Care and Guide Dogs for the Blind. 
Sheila, of Canvey Island,  
and Natalie, of Southend, raised 
more than £400.

HOLBORN SSC
Holborn welcomed some excited 
visitors from Carshalton College, 
after a group of students won 
the Edge competition, which 
inspires young people to start 
their own business. The students 
learnt about retailing cakes.

 SSC  COVENTRY SSC

Pant-tastic 
Customers and colleagues across 
the country did their bit in the 
battle against cancer recently 
by raising more than £50,000 for 
Jo’s Cervical Cancer Trust.

As part of Coventry store 
support centre’s campaign 
to support Cervical Cancer 
Awareness Week, 50p from 

every pack or single pair of 
ladies briefs sold during the 
week was donated to the  
Trust. Colleagues also set up 
displays instore to increase 
awareness of the disease.

The fantastic figure 
topped last year’s total  
of £46,000!

SSC

Ten colleagues from Bitterne and 
Bitterne West brought a splash of colour 
to the No Limits drop-in centre, by 
transforming two unusable courtyards 
into bright, welcoming spaces.

The team painted the courtyards 
and brought in new furniture and 
plants for the outdoor areas at  
the centre, which offers advice, 
counselling and support for  
vulnerable young people.

“The charity was blown away by  
the transformation!” said Brenda 
Lamb. “It was a fantastic way to draw 
to a close the wonderful partnership 
we have shared with No Limits.”

Andrea Magold helped to 
raise more than £6,000 
for the Juvenile Diabetes 

Research Foundation by 
organising a fantastic 
charity race. Twenty 
of Andrea’s colleagues 

joined her for the Run 
for Diabetes 10km race. 
While some chose to join 
in, others marshalled the 
course and handed out 
water donated by the 
store. “I feel very lucky 
to work with a fantastic 
team of people,” admitted 
Andrea. “I am truly grateful 
for everyone’s support!”

Colleagues also worked 
together for the WWI 
centenary to create an 
amazing collection of 

customers’ names and 
photos commemorating 
heroes and loved ones 
from World War I, which 
transformed an entire wall of 
the store.

Store Manager John 
Woods embraced the 
Chislehurst Society’s idea for 
a Wall of Remembrance and 
was amazed at the response 
and feedback from the 
community as the wall filled 
up completely within just 
48 hours.

Local MP Bob Neill also 
popped in to take part in 
a host of instore activities, 
including people dressed 
in period costume, which 
helped to raise £300 for the 
Royal British Legion.

A BRIGHT IDEA
 SOUTH  BITTERNE/BITTERNE WEST

 SOUTH  CHISLEHURST

2
ZONE

Lest We Forget
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A few more tasty 
snippets from across 
our regions...

Colleagues at Alphington Road 
celebrated the end of their two-
year partnership with Local Charity 
Hospiscare by handing over a cheque  
for more than £26,000.

The store raised the amazing total 
through car boot sales, plant sales, 
bag packing, fancy dress, cycle rides, 
fashion shows and other fantastic 
fundraisers. The money will go 
towards supporting the charity, 
which offers care to terminally ill 
people in south-west England. 

“It was a fantastic effort and the 
whole store got involved,” said Owen 
Ley. “It shows just how successful  
Local Charity can be. Thanks to  
everyone involved!”

HALE ASHLEY ROAD LOCAL
Congratulations to colleague Jordan Wales who 
cycled 166 miles from Glasgow to Inverness,  
raising nearly £1,000 for Local Charity, the Cyril 
Flint Volunteers. Jordan joined five friends on the 
11-hour ride and donated his fundraising total to the 
organisation, which provides companionship  
services to elderly people. 

 WEST  ALPHINGTON ROAD

 NORTH  BLACKHALL

A £26,000 
HELPING HAND 
FOR HOSPICE

BEFORE

MONKS CROSS
Monks Cross ensured that shoppers stayed safe 
in the sunshine by holding a popular three-day 
event to encourage healthy summer holidays. 
The store promoted the event with large 
information boards and free material instore 
for customers and colleagues alike, covering 
allergies, travel and sun safety.

Colleagues Gail Wilson 
and Fiona Forrest had 
a day to remember as 
they were invited to the 
Scottish Parliament in 
Edinburgh recently, 
as part of the team’s 
fundraising work with 
St Columba’s Hospice. 

Blackhall raised 
more than £35,000 
over three years 
through a variety of 
events, including bucket collections,  
leg waxing, sponsored walks, book sales 
and more. The money will go towards 
rebuilding the hospice.

“It was a great day,” said Gail.  
“We enjoyed a champagne reception  

and met with others to hear about  
their fundraising efforts.” 

 NORTH  REGION 53 & 56

Congratulations to the 
Sainsbury’s team that won the 
2014 Lake Windermere Row for 
GroceryAid in a time of two hours 
and 14 minutes.

Store Managers Stuart Butters, 
Martin Corban, Tony Gale, Mark 
Fitzgerald and Sal Cau took part 
in the 10.5-mile row, which raised 
£80,000 for GroceryAid, as well  
as money for their respective 
Local Charities. 

“We really enjoyed it again this 
year,” said Lancaster Manager 
Martin. “It’s nice to raise money 
at a national level, but it’s great to 
see local charities benefit too.”

WHAT AN OAR-SOME  
EFFORT FOR CHARITY

A day at 
parliament

ZONE

5

4
ZONE
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LEAMINGTON 
Lillington Juniors Football Club will be given a half-time 
fruit boost this season, after the store agreed to support 
the club’s healthy-eating initiative by donating oranges 
every week. “All the colleagues here are so proud of our 
fresh produce,” said Ben Stanley. “And we’re excited 
to be promoting and supporting Lillington Juniors FC’s 
healthy-eating campaign this season.”

Thought of  
the month...
“My favourite item from the current Tu 
collection is this pretty geometric top from 
the Flashback range. It’s a brilliant example 
of how Tu continues to bring inspiration 
from the catwalk to the shop floor at 
affordable prices.”

TELL US YOUR NEWS! SEND YOUR STORIES TO 
THEJOURNAL@44COMMUNICATIONS.CO.UK

The Drake Sea Cadets are  
on the crest of a wave after 
their partnership with Marsh 
Mills has helped raise more 
than £10,000.

The cadets have been 
invited instore for bag 
packing and the store has 
hosted a quiz night and 
dress-up days. The money 
has been spent on the 

renovation and maintenance 
of the cadets’ new building, 
and buying new boats.

“Working with the Drake 
Sea Cadets over the past 12 
months has been a pleasure, 
and the young people are a 
credit to their unit, leaders 
and their parents,” said Grace 
Evans. “Well done and thank 
you for all your hard work!”

Three colleagues from Station  
Approach Local hit the heights to  
raise funds for their Local Charity recently.

Barbara Briant, Hayley Miller and Matt  
Cox abseiled 350 feet down the Royal London 
Hospital, raising more than £1,000 for the London  
Air Ambulance. 

And colleagues are already talking about taking 
their fundraising to another level with a sponsored 

skydive later in the year.
“I was OK to begin with, then I 

looked over the edge and that was  
a bit daunting!” admitted Barbara. 
“But it all went smoothly and we can’t 
wait to get stuck into more fundraising 
for the London Air Ambulance.”

 WEST  MARSH MILLS

Sailing to success
The generosity of colleagues  
and customers at Northfield has 
offered comfort for families staying 
at Fisher House, a residential 
building for military families  
visiting their wounded or ill  
family members.

The store collected four  
trolleys’ worth of food, and a  
bucket collection raised more  
than £600 for the Local Charity. 

NORTHFIELD 
PULL IT OUT  
OF THE BAG
 WEST  NORTHFIELD

 CONVENIENCE  
  STATION APPROACH LOCAL

4
ZONE

CONVENIENCE

Hitting  
new heights

AREA 87
Area 87 helped to banish the Monday blues by dressing  
up to celebrate the life of a much-loved Forest Hall Local 
colleague recently. Colleagues from various stores in the 
area dressed in blue – the colour of Local Charity Maggie’s 
Centre – to celebrate the life of Arthur Pattison, who passed 
away suddenly in May. Area colleagues have raised more 
than £1,400 through their fundraising efforts!

Claire Fletcher, 
Stanway, 
Tu team leader.
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Crossword
Across
  5. Jane Austen novel which became a 

Gwyneth Paltrow movie (4)
  7. Manchester United’s manager (5,3,4)
  8. Building that disfigures a landscape (7)
  9. Large open area of grassland (7)
11. Informal letter (4)
13. The 2014 Commonwealth Games were held 

in this country (8)
14. Medical person (6)
16. Snakelike fishes (4)
18. Person who makes excessive money on the 

black market (9)
19. Unwelcome mark on clothing (5)
20. David, director of ‘The Elephant Man’ and 

‘Mulholland Drive’ (5)
21. Small flute (7)
22. Another name for Satan (7)
24. Main character in ‘A Christmas Carol’ (7)
27. Protruding part of the face (4)
28. Member of the highest social class (10)

Down
  1. In golf the 2014 Open champion (4,7)
  2. Deep unhappiness (15)
  3. Red powder used in cooking (7,6)
  4. Cairo is its capital city (5)
  5. His hit singles include ‘Alison’, ‘Veronica’ 

and ‘She’ (5,8)
  6. Texas was part of this country until 1836 (6)
10. There are fifteen of these on the table at 

the start of a snooker frame (4)
12. Lyric poem (3)
15. Area rich in biodiversity (4,6)
17. They write the words for songs in musicals 

(9)
20. Pale pinkish-violet colour (5)
23. Long period of time (3)
25. Chief port of Brazil (3)
26. Rowing equipment (3)
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Style SOS
LIBBIE HENNESSY FROM THE 
TU TEAM AT COVENTRY STORE 
SUPPORT CENTRE ANSWERS 
YOUR FASHION QUESTIONS

AN XBOX ONE 
AND FIFA 15 
BUNDLE

Dear Libbie,
I’m attending college this 
year and I’d like some 
trendy, good-value clothes 
that will be great to wear 
for studying and socialising 

in. What can you recommend?
Luke Hepple, Bradford

Hi Luke,
Preparing for college can be hard, 
especially on the wallet! You’ll need 
clothes that can adapt, so my advice 
would be to ensure that everything 
you buy is minimal care, durable 
and easy to build an outfit with. I’d 
recommend easy wearing, durable 
jeans – they’re an essential for any 
wardrobe. Our slim fit jeans in dark 
wash with slight fading will give 
that style appeal, and are a bargain 
at £25. 

Team them up with an Oxford shirt 
in light blue (£14). It’s super soft 
100% cotton and will help you look 
smart yet casual all day. A steal at only 
£16, the zip neck jumper is not too 
heavy but will keep you warm and, 
as it is 100% cotton, it’s easy to wash. 
Complete the look with our great £8 
belt and £32 leather boots.

Stay stylish!

If you have a Style SOS for Libbie then email 
thejournal@44communications.co.uk, or 
text 80800 starting your text with the word 
JOURNAL.

CONGRATULATIONS 
Congratulations to all of the  

winners of our Coca-Cola competition 
in our June issue:

Claire Jones (Derby Westfield)
Andrew Davies (Eastbourne)

Matthew Tyler (Warren Heath)
Leanna Lyalushko (Arnold)  

Jen Farquharson (Edinburgh Bank)

A

B

C

What is the release date  
of FIFA 15?

26th September

26th October

26th November
To enter, text JOURNAL to 80800 followed by your 
name, your location and your answer. Or, you can 
email thejournal@44communications.co.uk, or write 
to us at the Journal, Somerset House, Clarendon 
Place, Royal Leamington Spa CV32 5QN 
Open to all Sainsbury’s colleagues. Closing date  
30th September. For terms and conditions see  
www.mysainsburys.co.uk

If football or gaming is your thing, you’ll be eagerly 
awaiting the launch of EA SPORTS FIFA 15. This year 
FIFA 15 brings football to life in stunning detail so you 
can experience the emotion of the beautiful game 
like never before. FIFA 15 will be released on Xbox One, 
PS4, Xbox 360 and PS3 on 26th September.

To celebrate its release, we’re giving away a 
fantastic Xbox One with FIFA 15 bundle, which 
includes an Xbox One console and FIFA 15 game to 
one lucky colleague. 

A further five colleagues will be in with a chance  
to win a copy of the game and an EA Sports goody 
bag containing an EA Sports football, wristwatch  
and T-shirt.

For your chance to win, simply send in your answer 
to the following question (right): 

WIN

14 Journal
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RETIREMENTS
Samuel Agnew, 65, Ballymena (6 yrs). Linda 
Alexander, 53, Warren Heath (31 yrs). Christine 
Allen, 62, Luton (14 yrs). Stan Armstrong, 82, 
Slough (27 yrs). David Bailey, 58, Holborn store 
support centre (30 yrs). Shirley Ball, 70, Crystal 
Peaks (26 yrs). Jean Banister, 69, West Park 
Farm (12 yrs). Robert Beard, 65, Hankridge Farm 
(16 yrs). Colin Beaver, 66, Huddersfield (3 yrs). 
Elaine Blackhurst, 68, Bramingham Park (8 
yrs). Rita Blay, 62, Merton (23 yrs). Roselyne 
Booth, 63, Burnley (12 yrs). Pamela Botting, 
63, North Walsham (23 yrs). Joyce Brooke, 70, 
Telford (10 yrs). Kenneth Booker, 68, Newbury 
(18 yrs). Carmel Brown, 62, Wellingborough (12 
yrs). Philip Buckley, 65, Hazel Grove (7 yrs). 
Pat Burden, 60, Ferndown (13 yrs). Kenneth 
Butcher, 65, Ellesmere Port (3 yrs). Dorothy 
Cafferkey, 70, Meadowbank (23 yrs). Lynda 
Cain, 64, Kempston (26 yrs). Paul Cavanagh, 
69, East Mayne (10 yrs). Sheila Cawthorne, 71, 
Newton Abbot (25 yrs). Iris Clark, 64, Hornchurch 
(32 yrs). Terry Colley, 65, Scunthorpe (23 yrs). 
Meryl Collins, 65, Kimberley (30 yrs). Trudy 
Cooper, 72, Deal (12 yrs). Sandra Cowell, 60, 
St. Clares (20 yrs). Michael Cox, 67, Osmaston 
Park (2 yrs). Janet Crane, 61, Hull (25 yrs). Linda 
Crisford, 67, Locksbottom (22 yrs). Denise 
Culley, 62, Darlington (19 yrs). Cynthia Cullum-
McHugh, 63, Hadleigh Road (25 yrs). Susan 
Cutter, 58, Broadcut (21 yrs). Tom Dawson, 67, 
Haydock Depot (13 yrs). David De Winton, 68, 
Tonbridge (15 yrs). Heather Doel, 67, Bury St 
Edmunds (26 yrs). Kathleen Ducker, 66, East 
Filton (25 yrs). Linda Dunston, 62, Warwick (19 
yrs). Betty Dyson, 63, Mytholmroyd Local (10 
yrs). Kenneth East, 75, Witney (11 yrs). Monica 
Enticknap, 62, Pulborough (2 yrs). Christine 
Ford, 68, Reedswood (28 yrs). David Freeman, 
57, Holborn store support centre (38 yrs).  

Christine Froggatt, 65, Marshall Lake (21 
yrs). Mary Gladwin, 66, Crystal Peaks (19 yrs). 
David Greenwood, 66, Keighley (5 yrs). Janice 
Guntrip, 62, Scunthorpe (15 yrs). Alexander 
Haggerty, 65, Brookwood (9 yrs). Geoff Hague, 
75, Archer Road (10 yrs). Pearl Hall, 65, Taunton 
(26 yrs). Anne Hedges, 67, Stratton (26 yrs). 
David Henry, 65, Waltham Point Depot (11 yrs). 
Jennifer Hiles, 68, Badger Farm (26 yrs). John 
Holtham, 79, Brookwood (18 yrs). Margaret 
Inman, 65, Keighley (11 yrs). Maurice Jackson, 
66, Glen Road (4 yrs). Michael Jenkinson, 65, 
Doncaster (7 yrs). Dorothy Jones, 67, Chester (4 
yrs). Mervyn Jones, 67, Cardiff (15 yrs). Hilda 
Loraine Kemp, 64, Newport (30 yrs). Stephen 
Launders, 66, Chesterfield (8 yrs). Veronica 
Levell, 62, Huddersfield (10 yrs). Evelyn 
Levine, 75, Straiton (13 yrs). Anne McMahon, 
62, Washington (7 yrs). Penny McQuaker 66, 
Boscombe (14 yrs). Gretta Mullen, 62, Willesden 
Green (28 yrs). Peter Murkin, 77, Eltham (13 
yrs). Christine Murphy, 63, Crystal Peaks (27 
yrs). Mary O’Donoghue, 67, Kings Heath (26 
yrs). Anthony Owen, 67, Pontllanfraith (52 
yrs). Linda Packard, 65, Beckton (33 yrs). Joan 
Payne, 68, Burpham (26 yrs). Sandra Paynter, 
66, Hempstead Valley (36 yrs). David Plastow, 
74, Grimsby (11 yrs). Maria Presta, 66, West 
Green (11 yrs). John Rae, 71, Dalston (18 yrs). 
Maureen Roberts, 69, Luton (42 yrs). Linda 
Rouse, 65, Tonbridge (28 yrs). Kenneth Russell, 
69, Waltham Cross (6 yrs). Pat Russell, 62, 
Leicester (10 yrs). Miriam Scutt, 62, Rustington 
(8 yrs). Hemlata Sharma, 60, Rugby (34 yrs). 
Peggy Shott, 66, Melksham (12 yrs). Sheila 
Smith, 71, Kidderminster (18 yrs). Barbara 
Sparkes, 61, Bury St Edmunds (27 yrs). Carmel 
Stables, 72, Andover (25 yrs). Keith Stevens, 75, 
Wallington (15 yrs). Christine Stow, 62, Lincoln 
(12 yrs). John Swales, 65, Sunderland (8 yrs). 
Theresa Taylor, 62, Altrincham (20 yrs). Michael 
Thorneycroft, 70, Elstree Depot (13 yrs). Valerie 
Trott, 77, Winterstoke Road (40 yrs). Peter 
Tweddle, 66, Hale (3 yrs). James Wogan, 67, 
East Grinstead (10 yrs). Sandra Woodworth, 66, 
Banbury (4 yrs). Carol Wyatt, 66, Truro (17 yrs).

LONG SERVICE  
25 YEARS
Susan Ainscough, Alphington Road. Brian 
Alabaster, Hunstanton. George Arnull, Rye 
Park Depot. Linda Ashford, Pound Lane. 
Dorothy Asker, Longwater. Azima Bandali, 
Tooting. Paul Bandeira, Newcastle Monument 
Metro Station Local. Trevor Barcham, Pound 
Lane. Melanie Betts, Eastleigh. Andrew 
Bonner, York. Julie Booth, Chichester. Elaine 
Brown, Calcot. Shirley Burkitt, Peterborough. 
Lorraine Burt, East Filton. Monina Burton, 
Canvey Island. Stuart Butters, Red Bank 
Road. Brian Butterworth, Sunderland. 
Reginald Buttress, Cwmbran. Christine 
Campbell, Kirkintilloch. Wendy Carrigan, 
Queens Road. Kimberley Chick, Kingswood. 
Sandra Collins, Marsh Mills. Diane Conlan, 
Grimsby. Hanna Cook, Pound Lane. Sharon 
Cooper, North Walsham. Derek Crooks, 
Washington. Mark Crosby, Middlesbrough. 
Sandra Culley, Hempstead Valley. Mark Curtis, 
Basingstoke Depot. Lorain Dodd, Coventry. 
Mark Dorman, Kingsway. Joanne Dyson, 
Poole. Helen Edmond, Newcastle Under Lyme. 
Dawn Edwards, Hazel Grove. Julie Edwards, 
Chadwell Heath. Michelle Egan, Pound Lane. 
Jane Elliott, Castlepoint. Sally Elmes, Redditch. 
Jason Evans, Kettering. Eunice Fletcher, 
Bingham Local. Stephen Flynn, Hedge End. 
Daniel Foxcroft, Bolton. Nicholas France, 
Salisbury. Sheila Francis, Saltburn by the Sea. 
Valerie Frayne, Swansea. Nicola Garland, 

Yarm. Jacqueline Gawley, Canterbury. Sandra 
Gough, Peterborough. Pamela Green, Milton 
Keynes. Janice Groombridge, Newbury. 
John Haigh, Wakefield Marsh Way. Caroline 
Harper, Tewkesbury Road. Eleanor Harvey, 
Kirkintilloch. Syeda Hassan, Merton. James 
Haswell, Sunderland. Lianne Haswell, Bromley. 
Pauline Hawkins, Kempshott. Robert Hazell, 
West Park Farm. Yvonne Hemsley, Whitley 
Bay. Dawn Henson, Rayleigh Weir. John 
Hodgson, Washington. Michelle Hopkinson, 
Coventry store support centre. Nina Ismet, 
Cannock. Fiona Jenkinson, Poole. Rosemary 
Jennings, Middlesbrough. Leticia Johnson, 
Wandsworth. Doreen Johnson, Bretton. Elaine 
Johnson, Whitehouse Farm. Teresa Johnson, 
Washington. Carol Joyce, Hornchurch. Cheryl 
Keeling, Uxbridge. Gaynor Kenyon, Denton. 
Sheree Knight, Kettering. Julie Ann Langwine, 
Northwich. John Lawson, Holborn store 
support centre. Ann Leabourne, Poole. Tania 
Leach, Queens Road. Lindsey Lowe, Merry 
Hill. Lilian Mackrell, Pound Lane. Patricia 
Mann, Chesterfield. Kim Maycock, Court House 
Green. Carol McCormick, Telford. Angela 
McNally, Romford. Gillian McNally, Merry Hill. 
Richard Murten, Worksop. Michael Murton, 
Stanway. Linda Newark, Pound Lane. Keith 
Nicholas, Holborn store support centre. Angela 
Orchard, Christchurch. Margaret Osborne, 
Great Yarmouth. Terry-Ann O’Sullivan, Merry 
Hill. Elaine Pattison, Washington. Eileen 
Pettigrew, Great Yarmouth. Alison Platten, 
Pound Lane. Jacqueline Priest, Merry Hill. 
Brenda Pummell, Attleborough. Diane 
Purdue, Harlow. Brenda Quinn, Middlesbrough. 
Olive Roberts, South Ruislip. Linda Robson, 
Crosby. Carina Rowswell, Pound Lane. Donna 
Sherrington, Horwich Local. Rachael Skinner, 
Bitterne. Joanne Slattery, Holborn store 
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Congratulations to Robert Congdon 
for completing our Apprenticeship 
Scheme, which is designed to 
develop leadership skills and 
nurture future managers.

Robert should be particularly 
proud of his achievement. He’s not 
only the first apprentice to complete 
this in Region 28, but he is also one 
among only four from Zone 2!

“This experience was fantastic,” 
said Robert. “And I recommend it 
to anyone who gets the chance to 
do it!”

WORTH A MENTION

WORTH A MENTION
Colleagues at Basingstoke helped Terry 
Dawson celebrate his 40 years’ service 
with a surprise tea party, serving all of 
his lunchtime favourites.

Continuing the celebration, 
photos of Terry across the years were 
displayed instore in the shape of a 
huge 40, and the local press were 
invited to help Terry mark his  
fantastic milestone.

“Terry is a very popular member of 
the team at Basingstoke and everyone 
wanted to do something that he would 
appreciate,” said Paul Beesley, Store 
Manager. “The Terry-inspired lunch 
favourites definitely hit the spot!”

support centre. Ivy Slingerland, Ferndown. 
Ian Stephens, Reading. Glenys Stirling, 
Merry Hill. Clive Stonham, Hampden Park. 
Sharon Summers, Kempston. Diane Swan, 
Merry Hill. Joyce Taylor, Merry Hill. Stephanie 
Taylor, Hereford. Marie Tideswell, Newcastle 
Under Lyme. Simon Tuffill, Orpington. Paul 
Vaughan, Holborn store support centre. Diane 
Waters, Pound Lane. Mandy Webb, Merry Hill. 
Dawn Webster, Pound Lane. Tanya Williams, 
Holborn store support centre. Tracey Wilson, 
Clifton Down. Margaret Wiseman, Pound Lane. 
Amanda Woodcroft, Milton Keynes. Stephen 
Woodhams, Crystal Palace. David Woodhouse, 
Lancaster. Gregory Wright, Castlepoint. Joanne 
Youngs, Hull. 

LONG SERVICE  
40 YEARS
Sylvia Cock, Coreys Mill. Chris Dix, Coldhams 
Lane. Mary Mole, Dorking. Brian Skinner, 
Woolwich. David Warren, Purley Way. Jane 
Whitehead, Taunton. 

OBITUARIES
Denise Blundell, 49, Woolton (13 yrs). Sarah 
Bromley, 48, Canterbury (4 yrs). Sharon Brown, 
43, Livingston (4 yrs). Anthony Harrold, 59, 
Arnold (16 yrs). Judith Hastings, 62, Oswestry 
(6 yrs). Mark Jubb, 49, Wakefield Marsh Way 
(3 yrs). John Lambert, 66, Bracknell (4 yrs). 
Annette McHugh, 62, Grimsby (6 yrs). Shelly 
Mills, 24, Elstree Depot (5 yrs). Karen Purnell, 57, 
Blackheath (19 yrs). Brenda Smith, 72, Ponteland 
(7 yrs). Debbie Usher, 57, Calne (16 yrs). Tracey 
Webdale, 48, Scarborough (19 yrs). 

Arnold’s Shaun Clay got in touch 
to tell us that we spelt his name 
incorrectly in the long service 25 
years listings in the July/August 
issue of the Journal. 

We are happy to set the record 
straight and congratulations 
again to Shaun on his fantastic 
milestone. 

WORTH A MENTION
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